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Dg  they  make 
a  difference? 
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ad  forecast 
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Detroit’s 

leaders 

Bob  Giles  and  Sparky 
Anderson.  Leaders  and 
winners  in  Detroit. 
Managing  hard  and 
making  smart  moves  ^  j 
to  beat  the  competition,  j. 

on  the  field  and  in  the 

i 

newsroom.  Gannett  ' 

salutes  Detroit  News 
Executive  Editor  Giles,  , 

for  his  efforts  at  The  \ 

News  and  for  his  year-  | 

long  tenure  as  president 
of  the  Associated  Press 
Managing  Editors 
Association. 

■’  1, 


e^GAFHEIT 


I’d  like  to  apply  for  a  minority  internship  at  The 


Associated  Press  •  Is  it  a  structured  training 


program?  •  Is  selection  based  on  impetitive 


testing?  •  Will  a  ne  of  my  relocatiof  psts  be 


reimbu 


lit  on  the 


computer? 


of  my  work? 


have  a  chance  at  a  regular  job 


in  AP’s  New  World  of  News?  •  The  answer  is 


easy  to  find. 


Just  ask  Jack  C.  Stokes,  Director  of  Recruiting  at  The 
Associated  Press,  50  Rockefeller  Plaza,  New  York, 
N.Y.  10020-1666.  He  has  THE  answer. 


Ap 


Associated  Press 

The  New  World  of  News. 


J. 


FLINT  INK  K  JL’S 


NEWS  INK  RUB-IFF 


DELIVERS  A  ONE-f WO  PUNCH 

ONE.  Arrowlith  Rub-Free  Black  delivers  the  most  rub-resistance  of  any  offset  black  news  ink  on 
the  market  today.  It’s  virtually  rub-free.  TWO.  Arrowlith  Rub-Free  Black  performs  beautifully  on 
press:  you’ll  achieve  sharp  dots  and  smooth  solids  easily  because  of  the  ink’s  exceptional 
ink/water  latitude.  You’ll  print  without  pipe-roller  or  former-board  buildup.  And  because  blankets 
will  remain  cleaner,  plates  will  last  longer.  AN  EXTRA  NOOK.  Best  of  all,  Arrowlith  Rub-Free  Black 
costs  no  more  than  other  low-rub  black  inks.  K.O.  Put  Arrowlith  Rub-Free  Black  in  your  corner 
today.  Contact  your  Flint  Ink  Technical  Sales  Representative  for  a  trial  that  will  knock  you  out! 


CORPORATE  OFFICES:  25111  GLENDALE  AVE.,  DETROIT,  Ml  48239-2689 
OIL  INK  DIVISION:  ATLANTA  •  CHICAGO  •  CLEVELAND  •  DALLAS  •  DENVER  •  DETROIT  •  GRAND  RAPIDS  •  HOUSTON 
INDIANAPOLIS  •  JACKSONVILLE  •  KANSAS  CITY  •  LANCASTER  •  LOS  ANGELES  •  MIAMI  •  MINNEAPOLIS  •  NEW  ORLEANS 
NEW  YORK  •  ORLANDO  •  PORTLAND  •  PROVIDENCE  •  RICHMOND  •  SAN  FRANCISCO  •  SOUTH  BRUNSWICK 
CAL/INK  DIVISION:  BERKELEY  •  DENVER  •  HONOLULU  •  LOS  ANGELES  •  PHOENIX  •  PORTLAND 

SALT  LAKE  CITY  •  SEATTLE  •  SPOKANE 
INTERNATIONAL  DIVISION:  MIAMI  •  MEXICO  CITY 
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OCTOBER 

6-7 — Southern  Production  Program,  Inc.  Annual  Meeting,  San  Diego, 
Calif. 

6- 8 — Missouri  Press  Association  Annual  Convention,  Holiday  Inn  Execu¬ 

tive  Center,  Columbia,  Mo. 

7- 9— Tennessee  Press  Association  Ad  Managers'  Retreat.  River  Terrace, 

Gatlinburg,  Tenn. 

7-9 — Investigative  Reporters  and  Editors,  Regional  Conference,  Sheraton 
Hartford  Hotel,  Civic  Center  Plaza,  Hartford,  Conn. 

8-11— Texas  Circulation  Managers  Association,  Conference,  San  Padre 
Island. 

8-11— Western  Classified  Advertising  Association  Fall  Conference,  New¬ 
port  Beach,  Calif. 

8- 12— Mid-Atlantic  Circulation  Managers  Association,  Fall  Meeting, 

Raleigh,  N.C. 

9- 12— International  Newspaper  Marketing  Association,  Southern  Region 

Meeting,  Austin,  Texas. 

10-13— Inter  American  Press  Association,  General  Assembly,  Hotel  Marriott, 
Salt  Lake  City,  Utah. 

13- 15 — The  Society  of  Newspaper  Design,  Annual  Business  Meeting  and 

Workshop,  Galt  House,  Louisville. 

14- 16 — Free  Press  Assoication,  Annual  Conference  on  First  Amendment 

Frontiers.  Pacifica  Hotel,  Los  Angeles. 

1 5- 1 8 — Inter-State  Circulation  Managers  Association,  Loews  L'Enfant  Plaza, 

Washington,  D.C. 

15-16 — Ohio  Newspaper  Advertising  Executives,  Fall  Management  Meeting, 
Embassy  Suites  Hotel,  Columbus. 

15- 19 — Northeast  Classified  Advertising  Managers  Association,  Confer¬ 

ence,  Hyatt  Regency,  Buffalo,  N.Y. 

16- 19— Newspaper  Research  Council,  General  Conference,  Westin  Hotel, 

Cincinnati. 

16- 19— Southern  Newspaper  Publishers  Association,  Convention,  Boca 

Raton  Hotel,  Fla. 

17- 19 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

18- 21 — Associated  Press  Managing  Editors,  Conference,  Boston,  Mass. 
20-21— International  Federation  of  Newspaper  Publishers  (FIEJ),  Manage¬ 
ment  &  Marketing  Symposium,  Hotel  Intercontinental,  Geneva. 

22 — New  Jersey  Press  Association,  Advertising  Conference,  Henry 
Chauncey  Center,  Princeton,  N.J. 

23- 26 — International  Newspaper  Financial  Executives,  Annual  Meeting, 

Queen  Elizabeth  Hotel,  Montreal,  Quebec,  Canada. 

24- 27 — America  Association  of  Independent  News  Distributors,  Fall  Con¬ 

vention,  Warwick  Hotel,  New  York  City. 

26- 29 — National  Newspaper  Association,  Annual  Convention  and  Trade 

Show,  San  Antonio. 

27- 29 — Howard  University  School  of  Comunications  Annual  Conference, 

"Minorities  and  Communications,"  Howard  University,  Washington, 
D.C. 


NOVEMBER 

1-4 — Audit  Bureau  of  Circulations,  Annual  Meeting,  Royal  York  Hotel, 
Toronto,  Canada. 

16-19— Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Annual  Con¬ 
vention,  Clarion  Hotel.  Cincinnati. 


By  Doug  Borgstedt 


BETWEEN  FOOTBALL  AND  THE 
OLYMPICS  1  DONfT  EXPECT  TO 

SEE  HIM  AGAIN  FOR  SEVERAL 

MONTHS-' 


Clarification 

In  E&P’s  Sept.  17  issue  it  was  reported  that  two  news¬ 
papers,  the  Phoenix  Gazette  and  the  Los  Angeles  Herald 
Examiner  began  carrying  Vista,  a  magazine  focusing  on 
Hispanic-Americans,  on  a  weekly  basis. 

All  26  newspapers  that  carry  Vista  switched  from 
monthly  to  weekly  distribution  in  September. 

The  E&P  story  mentioned  only  the  two  newspapers 
because  those  two  newspapers  individually  sent  to  E&P's 
West  Coast  office  separate  releases  on  the  switch  and 
these  were  incorporated  into  one  story. 

E&P  reported  Aug.  20  that  Vista  was  planning  to 
switch  from  monthly  to  weekly  publication  and  that  it  had 
increased  its  editorial  and  production  staffs  in  anticipation 
of  that  move. 


Knight-Ridder,  Tribune  Co. 
expand,  rename  their 
joint  news  service 


Seminars/ Workshops/Clinics 

OCTOBER 

9-14 — American  Press  Institute,  Executive  Development  Program  (under 
75,000  circulation). 

9-14 — Poynter  Institute  For  Media  Studies,  Writing  Center:  Education  Writ¬ 
ing,  St.  Petersburg,  Fla. 

10-12 — ANPA/INAME,  Promotion  Managers  Workshop,  Omni  Georgetown, 
Washington,  D.C. 

12-15 — Newspaper  Research  Council,  Workshop  for  Newcomers  to  News¬ 
paper  Research,  Westin  Hotel,  Cincinnati. 

13 — Gannett  Center  for  Media  Studies.  Columbia  Communication  & 
Society  Seminar:  Access  to  Information  —  Libraries  for  the  21st 
Century,  Columbia  University,  New  York  City 

14-15— California  Polytechnic  State  University,  Workshop,  Color  In  Newspa¬ 
pers  and  the  Insert  Market  Place,  San  Luis  Qbispo,  Calif. 
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Knight-Ridder  and  the  Tribune  Company  have 
announced  a  major  expansion  and  renaming  of  their  joint 
news  service. 

Formerly  known  as  the  KNT  News  Wire,  the  supple¬ 
mental  became  Knight-Ridder/Tribune  News  Information 
Services  (KRTN)  as  of  Oct.  I. 

KRTN  is  expanding  its  daily  file  of  news  and  feature 
coverage  and  offering  both  electronic  graphics  and  black- 
and-white  and  color  photo  services  to  subscribing  papers. 
It  is  also  introducing  “Select,”  a  separate  service  tailored 
specifically  for  mid-size  and  smaller  papers  whose  com¬ 
puter  systems  and  editing  staffs  are  frequently  overtaxed 
by  the  volume  of  a  full  wire  service. 

KRTN  —  which  is  marketed  worldwide  by  the  Tribune 
Media  Services  syndicate  —  is  offering  expanded  cover¬ 
age  in  the  areas  of  business,  entertainment,  and  lifestyle 
material. 

The  larger  business  package  includes  coverage  of  daily 
market  events  and  more  columns  and  features. 

(Continued  on  page  57) 
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(tqc  2Ce\u  JJork  Simcs 


Whoever  emerges  victorious  in  this  year’s 
electoral  process,  you  have  the  edge  with 
The  New  York  Times  Information  Bank  in 
your  newsroom  or  library  For  good  reason: 
Through  Nexis®  online  to  your  own  terminal, 
you  have  access  to  every  word  published  in 
The  New  York  Times  from  June  1980  to 
yesterday’s  edition.  Plus  the  advantage  of 
these  special  Information  Bank  files... 


NYTBIO  and  GOVBIO:  Biographical 
articles,  including  exclusive  interviews, 
quotes,  anecdotes.  Covers  all  the  candi¬ 
dates,  their  positions  on  issues  and  their 
campaign  styles.  Yojur  complete  full-text 
source  for  backgrounders  and  sidebars. 


ABS:  Editorial  opinion  on  candidates 
and  campaigns  in  short  takes,  abstracted 
from  The  New  York  Times,  The  Wash¬ 
ington  Post,  The  Wall  Street  Journal,  Los 
Angeles  Times,  Miami  Herald  and  other 
top  U.S.  newspapers. 

AMI:  More  short  takes,  with  focus 
on  the  media,  advertising  and  marketing 
—  and  how  they  are  helping  shape  the 
Presidential  campaign.  Abstracted  from 
The  New  York  Times  and  56  specialized 
periodicals. 


WIN.  VC’ith  The  New  York  Times 
Information  Bank  via  Nexis®  Call  for 
details.  1-800-541-6886.  Or  write  Mead 
Data  Central,  Triangle  Inquiry  Center, 
8401  Claude  Thomas  Road,  Dept.  NYT, 
Franklin,  OH  45005. 


J. 


IN  BRIEF 


NNA  against  ad  law 
changes  proposed 
in  trademark  bill 

The  National  Newspaper  Associa¬ 
tion  has  written  to  Congressman 
Henry  J .  Hyde  to  express  the  associa¬ 
tion’s  opposition  to  changes  in  adver¬ 
tising  law  in  the  trademark  bill  which 
have  been  proposed  by  Hyde. 

The  NNA  called  for  the  omission  of 
two  sections  by  Hyde  and  his  col¬ 
leagues  on  the  Subcommittee  on 
Courts,  Civil  Liberties  and  the 
Administration  of  Justice. 

“We  believe  that  the  rami¬ 
fications  .  .  .  have  not  been  suffi¬ 
ciently  explored,  and  that  major  ele¬ 
ments  of  these  two  sections  pose  seri¬ 
ous  threats  to  free  speech  princi¬ 
ples,”  the  letter,  signed  by  general 
counsel  Robert  J.  Brinkman,  read  in 
part. 

ANA  urges  feds  to 
keep  lead  In  fight  of 
telemarketing  fraud 

The  Association  of  National 
Advertisers  has  urged  the  federal  gov¬ 
ernment  to  continue  to  take  the  lead 
role  in  combating  telemarketing  fraud 
and  not  to  abdicate  responsibility  to 
the  states. 

The  ANA  submitted  written  testi¬ 
mony  to  the  Committee  on  Com¬ 
merce,  Science  and  Transportation, 
which  is  currently  considering  three 
telemarketing  bills. 

The  ANA  also  urged  Congress  to 
give  careful  attention  to  the  definition 
of  “telemarketing”  contained  in  all 
three  bills. 

Employee  killed 
In  recycling 
plant  accident 

An  employee  at  a  four-month-old 
newsprint  recycling  facility  in  Lewis¬ 
ton,  Maine,  died  last  month  after 
being  dragged  into  a  shredder. 

The  Occupational  Safety  and 
Health  Administration  and  the  U nited 
States  Fidelity  and  Guaranty  Co. 
investigated  the  death,  which 
appeared  to  be  accidental.  Police  said 
there  were  no  witnesses,  according  to 
the  Lewiston  Daily  San. 

Panamanian  Augustin  Franco,  22, 
first  came  to  the  U.S.  on  a  4-H  Club 


exchange  program,  and  returned  to 
Maine  last  year.  He  took  the  job  at  the 
Great  Northern  Recycling  plant  less 
than  a  month  before  his  death.  Police 
speculated  his  foot  was  caught  by 
bailing  wire  that  inadvertently  got 
into  the  machine,  according  to  the 
Daily  Sun. 

USF&G,  the  plant’s  insuror,  had 
no  comment  on  the  accident. 

“Our  investigation  isn’t  com¬ 
plete,”  said  attorney  Steven  Rich. 
The  plant  has  no  connection  with 
Great  Northern  Paper,  a  division  of 
Great  Northern  Nekoosa  Corp. 

OSHA  spokesman  Bill  Freeman 
said  “we’ve  concluded  our  on-site 
inspection  and  the  report’s  been 
issued  for  review.” 

Union-News  adds 
a  weekday  section 

The  Newhouse  Newspapers- 
owned  Union-News  of  Springfield, 
Mass.,  now  has  five  regular  weekday 
special  sections  with  the  introduction 
of  “Health  &  Science”  on  Fridays. 

The  paper  carries  a  “Business 
Today”  section  on  Monday,  “Con¬ 
sumer”  on  Tuesday  (switched  from 
Friday),  “Food”  on  Wednesday  and 
a  “Weekend”  section  on  Thursday. 

Globe  and  Mall  to 
buy  Montreal  mag 

The  Toronto  Globe  and  Mail  has 
reached  an  agreement  to  acquire 
Montreal  Magazine  from  Montreal 
Life  Publishing  Ltd. 

A.  Roy  Megarry,  publisher  of  the 
Globe  and  Mail,  said  Montreal  Maga¬ 
zine  would  be  a  companion  publica¬ 
tion  in  Greater  Montreal  to  Toronto, 
the  lifestyle  magazine  published 
monthly  by  the  Globe  and  Mail  and 
distributed  with  the  newspaper  to  the 
full  Toronto  Primary  Market  Area 
readership.  Under  the  Globe  and 
Mail’s  ownership,  Montreal  Maga¬ 
zine  will  be  distributed  monthly  with 
the  newspaper  in  Greater  Montreal 
and  it  will  be  circulated  to  a  controlled 
readership  in  the  area. 

The  magazine  currently  has  a  guar¬ 
anteed  home-delivery  controlled-cir- 
culation  base  per  issue  of  60,000.  It  is 
written  by  a  Montreal  staff  and  pre¬ 
pared  for  publication  and  printed  in 
Montreal.  Megarry  indicated  that 
these  arrangements  would  continue 
under  the  direction  of  Robert  Harris, 
who  will  remain  publisher. 

Megarry  said  a  major  objective  of 


the  Globe  and  Mail  is  to  provide 
regional  lifestyle  coverage  for  its 
national  readership.  The  first  stage  in 
achieving  this  was  the  launching  of 
Toronto  magazine;  the  second  is 
acquisition  of  Montreal  Magazine. 
The  third,  now  in  the  development 
stage,  is  a  lifestyle  magazine  for  west¬ 
ern  Canada. 

Pacific  Press  exec 
changes  leave  no 
publisher  at  papers 

Pacific  Press,  which  publishes  the 
Vancouver  (B.C.)  Sun  and  the  Van¬ 
couver  Province  newspapers,  has 
shuffled  its  top  executives  in  a  move 
that  leaves  both  dailies  without  a 
publisher. 

Paddy  Sherman,  president  of  the 
Southam  Newspaper  Group  and 
chairman  of  Pacific  Press  Ltd., 
announced  recently  that  Bill  Wheat- 
ley  would  become  deputy  chairman 
and  chief  executive  officer  effective 
Oct.  1. 

Stuart  Noble  succeeds  Wheatley  as 
president  and  chief  operating  officer, 
while  Gerald  Haslam,  now  vice  presi¬ 
dent  and  publisher,  becomes  vice 
president  in  charge  of  marketing. 

Wheatley  said  that  in  the  absence  of 
someone  in  the  publisher’s  chair,  top 
editorial  responsibility  will  rest  with 
Bruce  Larsen,  editor  of  the  Sun,  and 
Bob  McMurray,  editor  of  the  Prov¬ 
ince. 

Wheatley  said  neither  he  nor 
Haslam  has  been  deeply  involved  in 
the  editorial  operations  for  several 
years,  focusing  instead  on  the  busi¬ 
ness  end. 

The  papers  have  separate  editorial 
content  and  compete  with  one 
another  for  circulation  in  Vancouver 
and  its  suburbs. 

—  CP 

Knight-Rldder  stock 
on  Tokyo  Exchange 

Shares  of  stock  for  Knight-Ridder 
Inc.  recently  began  trading  on  the 
Tokyo  Stock  Exchange,  trading 
under  the  number  9491.  Knight-Rid¬ 
der  is  currently  listed  on  the  New 
York  Stock  Exchange  and  is  traded 
on  four  other  exchanges  in  the  U nited 
States  under  the  ticker  symbol  KRl. 

The  Knight-Ridder  listing  was 
sponsored  by  Daiwa  Securities, 
Nikko  Securities  and  Goldman 
Sachs.  Shareholder  services  are  pro¬ 
vided  by  Mitsui  Trust. 
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What  do  over  70  of  the 
top  1 00  newspapers  in 
America  have  in  common  i 


To  be  a  top  1 00  newspaper  you  need  to  be 
ahead  of  your  competition,  a  leader.  You 
have  to  be  innovative  and  set  standards 
for  the  others  to  reach  for.  You  have  to 
make  sound  business  decisions  to  insure 
the  future  growth  of  not  only  your  news¬ 
paper  but  the  industry  as  a  whole.  That's 
why  over  70  of  the  top  1 00  newspapers  in 
the  U.S.  have  already  used  our  training 
program  to  capture  millions  of  dollars  in 
new  advertising  revenue  from  the  yellow 


pages.  But  this  program  is  not  just  for  the 
giants.  It’s  been  proven  successful  at  dai¬ 
lies,  weeklies  and  shoppers  with  circula¬ 
tions  as  small  as  1 ,300.  So  you  don't  have 
to  be  a  giant  to  to  take  advantage  of  our 
training.  You  just  have  to  take  "A  Closer 
Look  at  Yellow  Pages  Advertising"  for 
yourself  and  see  how  over  450  newspapers 
have  used  our  techniques  to  substantially 
increase  revenues  in  the  advertising  de¬ 
partment. 


•Yellow  Pages  Live  Seminars 

•  Refresher/Retraining 

•  Field  Selling  With  Your  Staff 

•  Retailer  Seminars 
•Videotape  Training 


“ll^merican 
Consulting 

JJj 


Services 


Call  Us  Now! 

1  -800-255-9784 


Outside  U.S. 
1-206-254-5600 


A  Division  of  Wasserood,  Inc. 


1 1818  SE  Mill  Plain  Blvd.  Suite  31 1 


Vancouver,  Washington  98684 


Yes!  I  would  like  more  information  about  your  Yellow  Pages  conversion  program.  ”1 

Name _ Phone  (  ) _ 


Newspaper. 


Address. 


j^ity,  State,  Zip. 
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THE  fourth  estate 


Robert  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 


James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  1912-1959 


ABP 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 

Newspaper  ANPA 

Publishers  Association 
6  mo.  avg.  circulation  Dec  .  1987—27.614 


“Newspapers:  Freedom  in  Our  Hands” 

That  is  the  theme  of  the  48th  National  Newspaper  Week  being 
celebrated  Oct  2-8. 

The  chairman  of  the  American  Newspaper  Publishers  Association, 
Arthur  Ochs  Sulzberger,  notes  that  “it  is  appropriate  each  year  to 
reflect  on  the  important  information  and  services  newspapers  pro¬ 
vide  in  helping  us  plan  our  daily  lives,  inform  us  of  important  nation¬ 
al,  international  and  local  events,  advise,  challenge,  instruct  and, 
indeed,  entertain  us.  Americans  have  often  grown  so  accustomed  to 
those  services  that  they  fail  to  understand  that  the  daily  newspaper 
they  hold  in  their  hands  is  an  indispensable  instrument  of  democracy, 
designed  to  make  possible  the  exercise  of  our  constitutional  free¬ 
doms.” 

The  president  of  the  National  Newspaper  Association,  Webster 
Hawkins,  in  a  similar  message  tells  readers:  “Newspapers:  What  you 
hold  in  your  hands  is  freedom”  .  .  .  “What  you  are  holding  is  unique 
and  powerful,  because  the  news,  information,  facts,  opinions,  advice, 
public  notices,  advertisements,  guides  and  illustrations  in  your  hands 
help  you  make  your  own  individual  decisions  on  how  to  conduct  your 
life  —  safely,  successfully,  and  to  be  more  fulfilling.” 

What  these,  and  similar  messages  from  other  newspaper  leaders, 
seek  to  accomplish  is  to  influence  all  newspapers  to  tell  readers  the 
important  role  free  newspapers  and  a  free  press  play  in  a  democracy. 
It  is  a  function  the  public  frequently  does  not  understand. 

The  idea  of  a  “Newspaper  Week”  was  pioneered  by  California 
publishers  in  1934.  It  was  soon  picked  up  by  Pennsylvania  publishers 
and,  under  the  auspices  of  the  Newspaper  Association  Managers 
Inc.,  went  national  in  1940. 

During  the  war  years  it  became  apparent  to  American  newspaper 
people  that  the  suppression  of  press  freedom  in  Germany  and  East¬ 
ern  Europe  followed  by  lies  and  propaganda  helped  pave  the  way  for 
war.  In  the  same  spirit  that  brought  about  the  postwar  creation  of  the 
United  Nations,  American  journalists  tried  to  export  the  principles 
of  freedom  of  the  press  to  the  rest  of  the  world.  A  round-the-world 
tour  by  three  prominent  editors  —  missionaries  from  the  American 
Society  of  Newspaper  Editors  —  attempted  to  spread  the  gospel  of  a 
free  press.  Most  governments  in  power  at  that  time,  however, 
wanted  to  preserve  their  authority  and  believed  that  the  way  to  do  it 
was  to  control  the  press. 

At  the  time,  it  seemed  the  ASNE  effort  accomplished  very  little. 
But  it  had  planted  some  important  seeds.  After  the  UN  became 
organized  and  began  its  deliberations,  freedom  of  information  and 
freedom  of  expression  became  such  important  topics  for  discussion 
that  when  the  Universal  Declaration  of  Human  Rights  was  adopted 
by  the  Assembly  Dec.  10, 1948,  Article  19  declared:  “Everyone  shall 
have  the  right  to  freedom  of  expression;  this  right  shall  include 
freedom  to  seek,  receive  and  impart  information  and  ideas  ...  re¬ 
gardless  of  frontiers,  either  orally,  in  writing  or  in  print  ...” 

That  declaration  is  now  receiving  more  recognition  by  goverments 
around  the  world  than  at  any  time  since  it  was  adopted.  During  this 
Newspaper  Week,  American  newspaper  editors  can  take  some  credit 
for  what  a  free  press  can  accomplish  internationally,  as  well  as  at 
home. 
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Letters  to  the  Editor 


Disagrees  with  editor  about  travel  sections 


I  read  with  great  interest  the  story 
reporting  Michael  Fancher’s  com¬ 
ments  regarding  travel  sections  in  the 
Aug.  27,  issue  (“Take  pride  in  travel 
sections,”  Page  16).  Unfortunately, 
his  commentary  smacks  a  little  of 
“self-righteous  elitism,”  a  little  along 
the  line  of  “I  will  neither  smoke  nor 
chew,  nor  tolerate  those  v/ho  do.” 

Many  excellent  newspapers  with 
superior  travel  sections  have  enough 
faith  and  respect  to  allow  their  travel 
editors  to  sift  “puffery”  from  free¬ 
lanced  articles  written  by  knowledge¬ 
able  travel  writers.  Are  the  readers  of 
the  Seattle  Times  best  served  by  a 
beat  reporter  taking  a  “vacation”  at 
the  paper’s  expense,  who  knows  little 
about  the  travel  industry?  Or  is  that 
reader  better  served  by  an  article 
written  by  a  professional  travel  writer 
who  has  the  experience  to  dig  out  the 
most  useful  story  to  the  reader? 

Readers  today  are  not  so  stupid  to 
fall  easy  prey  to  “advertising  trick¬ 
ery.”  In  fact  several  major  newspa¬ 
pers  run  special  advertising  sections, 
clearly  identified  as  an  advertising 
supplement,  to  give  their  readers 
access  to  more  suppliers  in  the  travel 
business.  Mr.  Fancher  apparently 
believes  it’s  mutually  exclusive  for 
consumers  and  advertisers  to  have 
common  interests.  Without  those 
consumers  there  would  be  no  need  for 
advertisers  and  the  Seattle  Times 
might  have  to  resort  to  a  $5-per-issue 
newsstand  price. 

Mr.  Fancher  also  says  his  travel 
editor  felt  the  travel  section  would 
decline  in  quality  when  “freebies” 
were  eliminated.  He’s  right  it  didn’t 
decline  in  quality,  but  it  hasn’t  grown 
as  quickly  and  as  successfully  as 
many  other  travel  sections  not  ham¬ 
pered  by  a  low  travel  budget.  The 
only  losers  here  are  the  readers  of  the 
Seattle  Times  who  reside  in  a  travel 
“hotbed”  community,  home  of  Boe¬ 
ing,  Holland  America  Line,  Alaska 
Airlines  and  Exploration  Cruise 
Lines. 

Just  who  in  the  travel  industry  is 
“demanding  favorable  treatment 
from  newspapers?”  Methinks  Mr. 
Fancher  perhaps  suffers  a  little  from 
“Ivory  Tower  Paranoia.”  What 
about  the  codes  of  ethics  of  groups 
like  the  Society  of  American  Travel 
Writers  and  the  Public  Relations  Soci¬ 
ety  of  America?  Certainly  in  the  past 
there  were  abuses  on  both  isdes  of  the 
equation,  but  the  major  players  are  far 


beyond  that  point  in  the  vast  majority 
of  instances.  All  we  request  is  fair  and 
intelligent  coverage. 

Dealing  with  many  of  the  best 
travel  editors  in  North  America,  I  can 
personally  state  that,  contrary  to  Mr. 
Fancher’s  opinion,  many  newspapers 
take  great  pride  in  their  travel  sec¬ 
tions,  which  along  with  business  sec¬ 
tions  are  recording  some  of  the  largest 
gains  in  coverage  and  reader  interest. 
Travel  today  according  to  several 
surveys  has  become  “a  right,  not  a 


JOAs  and  trade-offs 

There  was  great  cheering  and 
expression  of  relief  when  former 
Attorney  General  Edwin  Meese  over¬ 
rode  his  antitrust  lawyers  and  allowed 
Detroit’s  Free  Press  and  News  to 
become  the  country’s  22nd  pair  of 
newspapers  to  function  under  a  joint 
operating  agreement. 

These  emotions  were  valid,  as  was 
the  ruling  which  spared  thousands  of 
jobs  and  slowed  the  trend  toward  one- 
newspaper  cities  served  by  a  lone  edi¬ 
torial  voice. 

I  would  hope,  though,  that  post¬ 
celebration  reflection  enables  the 
noting  of  probable  losses  in  credibility 
and  public  support  for  our  industry  by 
this  and  other  such  special-interest 


privilege”  in  our  society.  We  dare 
suggest  the  Seattle  Times’  rigid  poli¬ 
cies  might  not  be  in  the  best  interest  of 
its  readers,  but  we’re  pleased  to  see 
Mr.  Fancher  wants  to  “love”  his 
travel  section. 

J.  Richard  Skinner 

(Skinner  is  director,  public  rela¬ 
tions,  Holland  America  Line  and 
chairman,  travel  and  tourism  section, 
PRSA). 


endeavors,  however  necessary  we 
believe  them  to  be. 

At  least  two  Knight-Ridder  news¬ 
papers  admitted  their  editorial  actions 
were  altered  during  the  two-year  pro¬ 
cess.  I  can’t  help  but  believe  that  dis¬ 
cerning  readers  noted  that  Meese  and 
his  actions  were  spared  the  full  brunt 
of  editorial  criticisms  in  these 
papers  —  and  the  void  raised  brows 
and  resentments. 

Perhaps  a  more  important  point: 
readers  easily  could  be  sympathetic 
to  the  series  of  red-ink  recitations  by 
Detroit’s  corporate  and  local  newspa¬ 
per  executives.  However,  discerning 
readers  are  aware  that  papers  that  are 
owned  by  Knight-Ridder  and  Gan¬ 
nett,  two  of  the  largest,  most  powerful 
(Continued  on  page  56) 
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If  your  car  columnist  isn’t  winning  national  awards  year  after 
year. .  .generating  reader  mail  by  the  carload. .  .starring  in  an 
auto  video  for  national  distribution. .  .maybe  it’s  time  for  a  change. 
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RECORD:  Two  car  columns  every 
week:  DRIVE  IT  FOREVER,  the  most 
practical  car-maintenance  column  in 
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drive  column  that  tells  all. 

EDITORS:  For  a  FREE  copy  of 
Sikorsky’s  best-selling  book  Drive  It 
Forever  and  a  FREE  month’s  trial  of  his 
columns,  call  Pat  Ecke  at  The  New 
York  Times  Syndication  Sales  Corp. 
at  800-972-3550  or  (212)  645-3000. 
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Huntsville — sprawling  across  the  North  central  edge  of  the  State  of 
Alabama,  is  one  of  the  most  unique  markets  in  the  U.S.  today. 

Huntsville,  spawned  in  the  space  age,  has  survived  our  Nation’s  eco¬ 
nomic  setbacks  over  the  years  of  recession,  unemployment  and  infla¬ 
tion.  Its  up-scale  citizens  have  generated  new  businesses,  enticed  new 
industries  and  moved  all  market  indices  in  Huntsville  upward. 


'.Source:  S&MM  1988  Survey  of  Buyinj;  Power,  Average  KBI  per  Hou.sehold  bxsed  on  M.SA 
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Every  Saturday  since  1 884 

Presidential  endorsements 

Will  they  make  a  difference? 


By  Mark  Fitzgerald 

As  this  so  far  passionless  campaign 
for  the  presidency  enters  what  should 
be  its  most  heated  moments,  newspa¬ 
per  editorialists  again  confront  the 
quadrennial  question  of  whether  their 
candidate  endorsements  make  any 
difference  or  not. 

Precisely  because  the  choice 
between  George  Bush  and  Michael 
Dukakis  seems  to  stir  few  Americans, 
editorialists  see  a  slight  —  but  only 
slight —  possibility  that  their 
endorsements  might  have  greater 
influence  on  voters  than  they  have 
had  in  more  than  two  decades. 

“Since  for  a  lot  of  people  the  choice 
will  be  a  flip  of  a  coin,  newspapers 
may  be  more  influential,"  said  Bob 
McCord,  an  editorial  writer  for  the 
Arkansas  Gazette. 

Others,  though,  think  that  voters 
again  in  1988  will  decide  their  vote  in 
the  same  way  as  they  have  since 
about  I960:  “Television  has  virtually 
replaced  the  newspaper  editorial. 
People  will  go  with  their  viscera," 
said  Chicago  Sun-Times  deputy  edi¬ 
torial  page  editor  Edward  S.  Gilbreth. 

At  the  same  time,  the  very  fact  that 
there  is  little  passion  about  this  elec¬ 
tion  could  lead,  paradoxically,  to 
more  conflicts  over  endorsements 
between  editorial  boards  and 
publishers. 

Certainly,  that  conflict  is  always 
there  —  even  during  the  stark  1984 
choice  between  President  Ronald 
Reagan  and  Walter  Mondale. 

Perhaps  the  most-remarked  exam¬ 
ple  was  the  Miami  Herald's  endorse¬ 
ment  of  Reagan  (E&P,  Nov.  10, 
1984).  Though  the  15-member  edito¬ 
rial  board  voted  by  a  margin  of  two- 
to-one  to  endorse  Mondale,  publisher 
Richard  G.  Capen  overruled  the 
board  to  endorse  Reagan. 

“I  couldn’t  live  with  an  endorse¬ 
ment  that  I  couldn’t  defend.  As 
publisher  I  have  the  ultimate  respon¬ 


sibility  to  defend  what  we  do  more 
than  anyone  else,"  Capen  said  at  the 
time.  Capen  also  held  the  chairman 
and  chief  executive  office  titles  of  the 
newspaper  when  he  made  the 
endorsement  decision. 

That  same  year,  the  Ann  Arbor 
(Mich.)  News  faced  a  similar  situa¬ 
tion. 

Bullet  votes 

The  editorial  board  voted  6-1  to 
endorse  Mondale.  However,  the 
single  vote  belonged  to  publisher 
Timothy  O.  White,  and  the  endorse¬ 
ment  went  to  Reagan,  editorial  page 
editor  Kay  Semion  recalled  recently. 

Ironically,  the  News  had  been  quite 
critical  of  Reagan  throughout  his 
term,  Semion  said. 


“We  aren’t  unique  in  editorializing 
against  a  guy  all  year  —  and  then 
turning  around  and  endorsing  him,” 
she  said. 

In  1984,  for  example,  the  Cleveland 
Plain  Dealer  endorsed  Reagan’s  re- 
election,  but  the  overall  editorial  tone 
was  “negative,”  editorial  director 
Dennis  Ryerson  said. 

Indeed,  Chicago  Sun-Times  deputy 
editorial  page  editor  Edward  S.  Gil¬ 
breth  recalled  that  when  the  newspa¬ 
per  endorsed  Jimmy  Carter  for  re- 
election  in  1980,  then-owner  Marshall 
Field  directed  that  the  endorsement 
should  contain  “all  the  bad  things 
he’s  done.” 

In  1976,  an  ambivalent  Field  left  the 
endorsement  decision  almost  com.- 
pletely  to  the  editorial  board,  setting 
off  a  fury  of  internal  lobbying,  Gil¬ 


breth  said. 

At  some  papers  like  the  Newport 
News  (Va.)  Daily  Press,  the  endorse¬ 
ment  is  a  straightforward  vote  of  the 
editorial  board. 

“We  have  a  five-person  board  that 
meets  and  kicks  it  around.  The  CEO 
[chief  executive  officer]  does  not  vote 
unless  it’s  a  tie,”  said  editorial  writer 
L.  Susan  Friend. 

.At  other  newspapers,  the  publisher 
has  virtually  the  first  and  the  last 
word. 

At  the  Toledo  (Ohio)  Blade,  “the 
publisher  is  the  key  person  in  the  pro¬ 
cess,  he’s  the  final  arbiter,”  said  edi¬ 
torial  writer  Tom  Wellman. 

Editors  at  the  Alabama  Journal  in 
Montgomery  discuss  the  choice  in 


meetings  with  the  publisher. 

“Then,  it’s  sort  of  like  everybody 
has  a  vote  —  and  the  publisher’s  vote 
counts  for  more,”  said  Journal  edito¬ 
rial  page  editor  Jim  Earnhardt. 

At  some  papers,  the  endorsement  is 
reached  more  or  less  by  consensus. 

The  Star  Tribune  of  Minneapolis, 
for  example,  solicits  memoranda 
from  its  10-person  editorial  page 
staff  —  which  is  pointedly  not  called 
an  editorial  “board.” 

“We  then  have  discussion  with 
the  .  .  .  staff,”  said  editorial  page 
editor  Robert  J.  White.  “It  gets  a  little 
fuzzy,  because  it’s  not  a  vote,  but 
then  I  get  to  the  publisher  and  say, 
‘Here’s  how  we  see  it.’  ” 

Star  Tribune  publisher  Roger 
Parkinson  has  never  overruled  the 
(Continued  on  page  10) 


Td  certainly  agree  there  is  less  passion  about  these 
candidates,”  he  said.  “There  certainly  is  on  my 
pari . . .  Frankly,  I  don’t  think  it  makes  much 
difference.” 
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staff  recommendation,  White  said. 
Neither,  he  added,  has  the  recom¬ 
mendation  ever  carried  unanimously. 

Similarly,  the  Cleveland  (Ohio) 
Plain  Dealer’s  seven-person  editorial 
staff  meets  with  president  and 
publisher  Thomas  Vail  to  discuss  the 
endorsement.  No  vote  is  taken  and 
the  ultimate  decision  is  made  by  Vail. 

Flipping  a  coin? 

Whatever  the  process  used,  picking 
a  candidate  this  year  may  not  be  as 
easy  for  some  newspapers  as  it  has 
been  in  the  past. 

The  Plain  Dealer's  Ryerson  notes, 
for  example,  that  his  paper  has 
endorsed  a  Democrat  for  president 
only  once  since  1940.  (That  was  in 
1964  when  the  paper  chose  President 
Lyndon  Johnson  over  Barry  Goldwa- 
ter.) 

“But  we’re  open  this  year,”  he 
said. 

Similarly,  the  Arkansas  Gazette 
has  never  endorsed  a  Republican  for 
president,  and  yet  this  year  Forum 
section  editor  Robert  S.  McCord  says 
the  campaign  leaves  him  cold. 

“I’d  certainly  agree  there  is  less 
passion  about  these  candidates,”  he 
said.  “There  certainly  is  on  my 
part  .  .  .  Frankly,  I  don’t  think  it 
makes  much  difference.” 

Several  editorial  writers  —  inter¬ 
viewed  at  the  42nd  annual  convention 
of  the  National  Conference  of  Edito¬ 
rial  Writers  in  Ft.  Worth  —  say  their 
newspapers  have  flipped  back  and 
forth  over  the  months. 

“A  year  ago  1  would  have  said  we 
would  endorse  a  Democrat,”  New¬ 
port  News  (Va.)  Daily  Press'  Friend 
said,  “but  now  Bush  is  not  a  ridicul¬ 
ous  choice.  The  only  thing  is,  Quayle 
is  a  ridiculous  choice  ...” 

The  Daily  Press  endorsed  Reagan 


in  1984. 

The  Fredericksburg  (Va.)  Free 
Lance-Star  was  one  of  the  few  papers 
in  the  country  that  endorsed  Reagan 
in  1980  —  then  Mondale  in  1984. 

This  year,  editorial  page  editor 
Edward  Jones  says,  “I’d  say  I’m 
leaning  toward  Dukakis,  but  1  can’t 
say  1  am  passionate  about  [the 
choice],  and  certainly  nothing  is  set  in 
concrete  at  this  point.” 

Anyone  listening? 

But  no  matter  which  way  the  news¬ 
paper  endorsements  go,  will  it  make 
any  difference?  An  informal  survey  of 
NCEW  members  found  that  most  edi¬ 
torial  writers  think  not. 


can,  then  you  are  more  influenced  by 
the  endorsement,”  he  said. 

But  most  editorial  writers  say  that 
at  the  presidential  level  their  endorse¬ 
ments  won’t  mean  much  to  readers. 

“The  rule  of  thumb  is  that  you  have 
influence  in  local  endorsements,  but 
usually  not  in  the  presidential 
endorsements,”  said  Sam  Francis, 
editorial  writer  for  the  Washington 
(D.C.)  Times. 

Some  opinion-makers  also  believe 
that  despite  their  own  —  and  their 
newspaper's  —  ambivalence  about 
this  year’s  race,  most  voters  won’t  be 
surprised  by  the  hometown  paper’s 
final  pick. 


“I’d  like  to  think  people  read  about  the  issues,  but  I 
don’t  think  they  do.  I  just  don’t  think  newspaper 
endorsements  will  make  a  difference,  and  I’m  sad 
about  that,”  Ann  Arbor  News’  Semion  said. 


Even  those  who  do  think  confused 
voters  might  this  year  lean  on  what 
newspapers  say  admit  that  they  har¬ 
bor  only  a  small  hope. 

“You  can  have  some  impact,”  said 
the  Toledo  Blade’s  Wellman.  He 
noted  that  when  the  Blade  endorsed 
George  McGovern  in  1972,  the 
Democrat  —  beaten  in  the  biggest 
landslide  ever  —  managed  to  carry 
Toledo’s  Lucas  County. 

“We  keep  thinking  that  we  may 
have  some  influence  because  the 
[Bush-Dukakis]  race  will  get  tight 
again,”  the  Newport  News  Daily 
Press’  Friend  said. 

Some  research  suggests  editorials 
make  a  difference  in  voter  “defec¬ 
tion,”  the  Plain  Dealer’s  Ryerson 
said. 

“In  other  words,  if  you’re  a  Demo¬ 
crat  inclined  this  year  to  a  Republican 
and  your  hometown  paper  which  you 
read  every  day  endorses  a  Republi¬ 


“Ninety  percent  won’t  be  a  sur¬ 
prise,  so  they  won’t  influence  any¬ 
body,”  the  Sun-Times’  Gilbreth  said. 

Though  newspaper  editorials  can 
frame  issues  better  than  television, 
voters  will  pay  more  attention  to  the 
tube,  other  writers  predict. 

“I’d  like  to  think  people  read  about 
the  issues,  but  I  don’t  think  they  do.  1 
just  don’t  think  newspaper  endorse¬ 
ments  will  make  a  difference,  and  I’m 
sad  about  that,”  Ann  Arbor  News’ 
Semion  said. 

Still,  editorial  writers  say  they 
won’t  be  detered  by  that. 

“We  endorse  for  a  different  reason, 
perhaps,  than  other  papers,”  said  the 
Star  Tribune’s  White. 

“We  don’t  do  it  to  affect  votes.  One 
of  the  important  reasons  to  endorse  a 
presidential  candidate  is  that  it  would 
be  incongruous  not  to.  We  tell  our 
readers  about  our  opinions  on  every¬ 
thing  else.” 


Washington  Post  Guild  members  won’t  endorse  candidates 


Newspaper  Guild  members  at  the 
Washington  (D.C.)  Post  have  sepa¬ 
rated  themselves  from  the  politics  of 
the  union’s  international  leadership. 

A  unanimous  voice  vote  Sept.  22  by 
some  50  newsroom  and  commercial 
employees  disassociated  Post  Guild 
members  from  the  Guild  International 
Executive  Committee’s  endorsement 
of  Democratic  presidential  nominee 
Michael  Dukakis,  who  is  governor  of 
Massachusetts. 

“The  feeling  was,  it  made  it  diffi¬ 
cult  for  political  reporters  to  do  their 
jobs,”  said  Jill  Nelson,  who  heads  the 


Post  unit  of  over  800  Guild  members. 

She  said  there  was  discussion  also 
about  clouded  perceptions  of  jour¬ 
nalists’  objectivity  when  their  news¬ 
paper  editorializes  to  promote  candi¬ 
dates. 

Nelson  said  some  commercial 
department  emoployees  wanted  to 
support  the  most  pro-labor  candidate, 
Dukakis,  but  voted  for  news  staffers’ 
concerns  that  the  union’s  political 
stands  hindered  their  effectiveness  as 
objective  journalists. 

Following  the  Guild’s  controversial 
support  for  George  McGovern  in 


1972,  the  Wire  Service  Guild  voted 
not  to  endorse  candidates  because  it 
might  compromise  their  integrity  and 
objectivity  as  reporters. 

The  Newspaper  Guild’s  conven¬ 
tions,  however,  have  voted  to  allow 
the  international  committee  to  back 
White  House  contenders,  finding  “no 
conflict”  between  the  role  of  journal¬ 
ists  and  citizens  “participating  fully” 
in  government.  Newspaper  Guild 
president  Charles  Dale  said. 

Dale  had  cast  85%  of  the  Newspa¬ 
per  Guild’s  25,390  votes  —  all  except 
(Continued  on  page  56) 
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UPl  hires  new  executive  vice  president 

Takes  over  the  duties  handled  by  Claude  Hippeau  who  will 
manage  European  and  African  operations  from  a  Paris  office 


United  Press  International  execu¬ 
tive  editor  A1  Rossiter  Jr.  has 
acquired  the  new  title  of  senior  vice 
president,  and  UPI  hired  a  new 
executive  vice  president  Mark  J. 
Estren,  from  a  corporate  affiliate. 

Rossiter  is  a  29-year  UPI  veteran 
who  was  promoted  from  science  edi¬ 
tor  to  the  top  editing  job  last  year  in  an 
effort  to  stabilize  the  international 
news  agency’s  management.  His  new 
title  is  in  recognition  of  the  job  he  has 
been  performing,  said  UPI  president 
Paul  Steinle. 


Estren,  40,  is  executive  vice  presi¬ 
dent  of  the  Business  Information 
Group  of  Infotechnology  Inc.,  which 
took  over  UPI  management  in  Febru¬ 
ary,  as  well  as  publisher  and  editor  of 
Infotech’s  High  Technology  Business 
magazine. 

Estren  told  E&P  he  would  be 
working  full  time  as  UPl’s  number 
two  executive  while  retaining  titular, 
not  day-to-day,  responsibility  for 
other  Infotech  business  information. 

He  also  teaches  at  the  Columbia 
University  Graduate  School  of  Jour¬ 


nalism,  where  he  earned  a  master’s 
degree  in  journalism  and  won  a  Pulit¬ 
zer  fellowship. 

Part  of  the  team  that  developed 
UPI’s  latest  business  plan,  Estren  has 
worked  for  several  newspapers  and 
broadcasters.  He  is  one  of  several 
executives  hired  at  UPI  from  firms 
connected  with  Infotech  and  fills  the 
job  last  held  by  Claude  Hippeau,  who 
has  taken  over  European  and  African 
operations  from  Parisian  headquar¬ 
ters. 

—  George  Garneau 


UPI  loses  Atlanta  papers;  renews  with  some  others 


The  Atlanta  Journal  and  Constitu¬ 
tion,  the  flagships  of  Cox  newspa¬ 
pers,  have  canceled  United  Press 
International  news  and  photo  service. 

The  newspapers  did  not  contract 
for  a  replacement  service  to  add  to 
what  the  Editor  &  Publisher  Interna¬ 
tional  Year  Book  lists  as  the  six  ser¬ 
vices  it  still  carries  —  Associated 
Press  and  five  supplementary  news 
services. 

The  cancellation,  effective  in  early 
September,  follows  a  string  of 
cancellations  of  the  UPI  service  by 
major  U.S.  newspapers  in  recent 
years. 


After  losing  as  much  as  $2  million  a 
month  earlier  this  year  and  narrowly 
avoiding  liquidation,  UPI  is  reorga¬ 
nizing  under  new  management  and 
projects  a  small  piofit  by  this  time 
next  year. 

A  former  UPI  executive  estimated 
the  lost  Atlanta  contract  was  worth 
$200,000  a  year. 

The  Journal-Constitution’s  affilia¬ 
tion  with  UPI  dates  to  1919,  when  the 
Constitution  was  among  the  first  sub¬ 
scribers  to  what  was  then  a  new  ser¬ 
vice  for  morning  newspapers  from 
United  Press. 

Repeated  phone  calls,  requesting 


explanation,  to  Atlanta  editor  Bill 
Kovach  and  managing  editor  Glenn 
McCutchen  were  not  returned. 

“We  regret  losing  them  and  we’re 
going  to  make  every  effort  to  bring 
them  back  into  the  fold  with  some  of 
our  new  products,”  UPI  spokesman 
Dwight  Geduldig  said. 

Geduldig  said  UPI  recently  has 
renewed  contracts  with  USA  Today, 
the  San  Diego  Union  and  Tribune, 
Evansville  (Ind.)  Press,  Indianapolis 
Star-News,  Chatanooga  (Tenn.) 
News-Free  Press  and  several  smaller 
papers  and,  for  the  first  time,  sold 
photo  service  to  the  Toledo  (Ohio) 
Blade. 


UPI  realigns  staff;  some  cuts,  some  reassignments 

Staffers  protest  presidential  campaign  coverage  cutbacks 


By  George  Garneau 

United  Press  International  has 
slashed  presidential  campaign  cover¬ 
age,  added  staff  for  a  new  regional 
business  report,  sharply  cut  graphics 
staff  and  disbanded  its  investigative 
team. 

UPI  executive  vice  president  Mark 
Estren  said  the  redeployment  was 
aimed  at  putting  resources  where  they 
would  turn  out  news  products  most  in 
demand  by  clients. 

Fueling  a  rebellion  in  which  key 
political  writers  withdrew  from  the 
campaign  trail,  UPI  cut  presidential 
campaign  coverage  to  one  reporter 
per  candidate  —  responsible  for  fil¬ 
ing  stories  for  both  newspaper  and 
broadcast  subscribers.  Prior  to  the 


cutbacks,  a  print  reporter,  a  radio 
reporter  and  sometimes  a  photogra¬ 
pher  covered  each  White  House  con¬ 
tender. 

“All  editorial  people  involved  in 
the  campaign  said  they  don’t  want  to 
go  on  the  road  on  the  campaign 
because  they  can’t  do  an  adequate 
job,”  said  one  editor. 


“There  is  no  more 
business  as  usual  at  UPI.” 


“If  you  curtail  coverage  of  the  high¬ 
est  profile  story  in  world,  I  think  you 
run  the  risk  of  doing  your  product 
significant  damage,”  said  one  of  the 


correspondents,  calling  it  “logisti- 
cally  impossible  to  do  both  jobs  cred¬ 
ibly.” 

Since  the  print  reporters  stepped 
aside,  the  presidential  candidates 
have  been  covered  by  radio  corre¬ 
spondents,  who  have  phoned  in  notes 
to  be  compiled  into  “roundups.” 

Staffers  said  the  move  jeopardized 
UPl’s  ability  to  move  separate  stories 
on  each  candidate  daily  from  the  cam¬ 
paign  trail  —  a  basic  of  wire  service 
feature. 

Estren  said  UPI  would  pick  up  cov¬ 
erage  when  candidates  land  for  public 
appearances. 

“We  simply  think  we  can  cover  the 
campaign  as  effectively  by  doing  it 
this  way,”  he  said.  “There  is  no  more 
(Continued  on  page  57) 
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Four-Color  Newspaper  Network  offers  coupon  plan 


The  Four-Color  Newspaper  Net¬ 
work  has  announced  plans  to  offer  a 
Coupon  Plan  for  the  first  time,  with 
national  and  regional  ROP  color  cou¬ 
pon  ads  for  packaged  goods  advertis¬ 
ers. 

The  plan  is  available  in  two 
packages  —  the  Impact  Plan  and  the 
Flex  Plan  —  which  promise  to 
deliver  advertising  and  promotion 
messages  in  newspaper  food,  sports 
or  news  sections. 

The  Impact  Plan  allows  packaged 
goods  advertisers  to  use  multiple  cou¬ 
pons  on  broadsheet  pages,  with  the 
opportunity  for  dominance  and 
choice  of  day  of  the  week  or  section  of 
the  paper. 

The  Flex  Plan,  to  be  available  in 
1989,  gives  advertisers  the  opportun¬ 
ity  to  buy  promotional  coupons  on 
multi-advertiser  pages  that  are  sea¬ 
sonally  themed.  With  16  regions,  the 
plan  allows  for  regional  and  national 
flexibility.  A  minimum  buy  of  one 
million  circulation  is  necessary,  and 
product  exclusivity  is  available. 

The  plans  have  closing  dates  of  15- 
25  days,  and  the  network  says  pricing 
is  competitive  with  other  coupon 
vehicles. 

The  Four-Color  Newspaper  Net¬ 
work,  represented  by  Gannett 
National  Newspaper  Sales,  includes 
270  member  newspapers,  some 
owned  by  Gannett  and  others  not. 
Each  member  must  pass  a  quality- 


SAVE  50«  j 


The  Flex  Plan  —  This  comprehen¬ 
sive  layout  depicts  how  advertisers  can 
utilize  coupon  plus  product  space, 
tying  in  to  seasonal  themes. 

control  production  test.  Though 
advertisers  must  buy  a  minimum  cir¬ 
culation  of  one  million  —  of  the  26 
million  available  —  there  are  no 
restrictions  which  newspapers  are 
used. 

The  following  packaged  goods 
advertisers  have  used  the  Four-Color 
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The  Impact  Plan  —  Campbell's  ran 
this  multibrand,  multicoupon  ad  in 
Network  newspapers  in  the  New  York 
ADI. 

Newspaper  Network:  American 
Tobacco,  Borden,  Brown  &  William¬ 
son,  Campbell  Soup  Co.,  Clorox, 
General  Mills,  Kraft,  Land-O-Lakes, 
PepsiCo,  Philip  Morris,  Procter  & 
Gamble  and  RJR/Nabisco.  The  net¬ 
work  expects  increased  business 
based  on  the  reaction  to  Coupon  Plan. 


IN  BRIEF 


$14,000  in  grants 
to  journalism  dept. 

The  department  of  journalism  at 
Roosevelt  University  in  Chicago  has 
received  grants  totaling  $14,000  in 
support  of  its  high  school  journalism 
workshops. 

The  Field  Corp.  recently  awarded 
the  department  $4,000  for  this  activ¬ 
ity,  and  earlier,  the  Chicago  Tribune 
Foundation  and  Charities  made  a 
grant  of  $10,000  to  the  department. 

New  weekly  paper 
in  Farragut,  Tenn. 

The  Farnifiut  Press  Enterprise,  a 
new  suburban  weekly  in  West  Knox 
County,  Tenn.,  began  publication 
with  its  Tuesday,  Sept.  13  edition. 

The  8,000  free-circulation  paper  is 


part  of  Republic  Newspapers  Inc.,  a 
group  headquartered  in  Farragut, 
Tenn.,  which  also  owns  the  weekly 
Zephrhills  News  in  Florida. 

Publisher  of  the  new  weekly  is  Nick 
W.  Drewry,  42,  and  Jeffrey  Gary,  25, 
is  the  editor. 


Arrest  in  Panama 
protested  by  lAPA 

In  a  message  to  Panama’s  acting 
president  Manuel  Solis  Palma  and 
defense  forces  commander  Gen. 
Manuel  Antonio  Noriega,  the  Inter 
American  Press  Association  pro¬ 
tested  the  arrest  of  “Panama’s  Jour¬ 
nalists  Collegium  president  Alberto 
Conte  on  vague  and  unsubstantiated 
charges,”  requesting  his  immediate 
release. 

Conte,  former  publisher  of  the 
closed  weekly  Qiiiiiho,  was  report¬ 


edly  working  with  employees  of  the 
closed  daily  La  Prensa  on  plans  to 
publish  a  new  opposition  newspaper 
to  be  called  Hoy. 

The  lAPA  protest  was  signed  by 
freedom  of  the  press  committee  chair¬ 
man  Wilbur  G.  Landrey  of  the  St. 
Petersburg  (Fla.)  Times. 

Friendly  will  lead 
master’s  program 

Jonathan  Friendly,  managing  edi-  ! 
tor  of  the  Central  New  Jersey  Home  : 
News  in  New  Brunswick,  N.J.,  and  * 
former  reporter  and  editor  at  the  New 
York  Times,  will  lead  the  University 
of  Michigan’s  master’s  degree  in  jour¬ 
nalism  program,  which  began  in  Sep¬ 
tember. 

At  the  university.  Friendly  will  be 
executive  editor  of  the  journalism 
workshop,  a  semester  of  intensive 
training  in  practical  journalism. 
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Newspapers:  Freedom  in  our  hands 


By  Arthur  Ochs  Sulzberger 

It  is  appropriate  each  year  during 
National  Newspaper  Week  to  reflect 
on  the  important  information  and  ser¬ 
vices  newspapers  provide  in  helping 
us  plan  our  daily  lives;  inform  us  of 
important  national,  international  and 
local  events;  advise,  challenge, 
instruct  and,  indeed,  entertain  us. 

Americans  have  often  grown  so 
accustomed  to  those  services  that 
they  fail  to  understand  that  the  daily 
newspaper  they  hold  in  their  hands  is 
an  indispensable  instrument  of 
democracy,  designed  to  make  possi¬ 
ble  the  exercise  of  our  constitutional 
freedoms. 

Through  diversity  of  news,  opin¬ 


ion,  advertisement,  advice,  criticism 
and  analysis,  our  daily  and  weekly 
newspapers  offer  a  freedom  basic  to 
our  concept  of  a  free  society  —  free¬ 
dom  of  choice.  We  are  allowed  to 
weigh  facts;  examine  arguments; 
“compare  and  value”  opposing  posi¬ 
tions  on  issues  vital  to  public  debate 
or  to  the  purchase  of  a  suit  of  clothing. 

The  role  of  the  free  press,  as  envi¬ 
sioned  by  our  founding  fathers,  was  to 
protect  the  public's  right  to  know,  to 
serve  the  reader  as  their  surrogate,  to 
help  watch  over  the  administration  of 
their  government,  and  to  provide 
accurate  and  timely  information  upon 
which  intelligent  and  responsible 
decisions  could  be  made. 

For  over  200  years  now  our  free 


press  has  successfully  performed  that 
function  despite  numerous  and  con¬ 
tinuing  attempts  to  challenge  and 
restrict  its  freedom.  It  behooves  all  of 
us,  free  citizens  in  a  free  society,  to 
ensure  that  our  press  freedom 
endures,  for  a  free  press  serves  not 
the  publisher  but  the  people. 

A  free  press  is  the  keystone  to  our 
other  liberties,  monitoring  the  priv¬ 
ileges  and  responsibilities  that  come 
with  democracy.  It  is  a  right  that  we 
must  never  let  slip  from  our  hands. 

(Sulzberger  is  chairman  and  CEO  of 
the  New  York  Times  Co.,  publisher  of 
the  New  York  Times,  and  chairman  of 
the  American  Newspaper  Publishers 
Association.) 


Newspapers:  What  you  hold  in  your  hands  is  freedom 


By  Webster  Hawkins 

This  is  National  Newspaper  Week. 

As  you  read  this,  consider  what  you 
hold  in  your  hands.  Not  just  a  copy  of 
a  familiar  harbinger  of  news,  whether 
weekly,  daily  or  something  in- 
between.  Not  just  a  newspaper  that 
we  expect  to  be  delivered  at  a  regular 
time,  a  comfortable  reference,  and 
such  an  integral  part  of  our  lives  that 
we  rarely  give  it  special  heed. 

What  you  hold  in  your  hands  is 
unique.  This  —  and  all  the  newspa¬ 
pers  across  the  nation  —  not  only 
brings  you  information,  but  also  inde¬ 
pendent  opinion:  Not  what  the  gov¬ 
ernment  wants  you  to  think,  but 
opinions,  whose  right  to  be  expressed 
is  protected  in  the  fiber  of  our  coun¬ 
try,  the  First  Amendment  to  the  Con¬ 
stitution. 

What  you  are  holding  is  unique 
because  you  not  only  can  read  what 
those  in  government  —  national, 
state  or  local  —  do  and  say,  but  also 
what  those  out  of  government  think 
and  do. 

What  you  hold  in  your  hands  is 
documented  proof  that  we  are  a 
nation  of  divergent  voices,  all  of 
whom  have  the  right  to  be  heard. 


whether  we  agree  or  not.  That  is  truly 
unique,  because  a  newspaper  brings 
you  commerical  choices  —  what  to 
feed  your  family,  what  to  wear,  what 
to  enjoy,  where  to  work  and  live, 
what  to  drive,  where  to  go.  Compare 
this  uniqueness  with  other  areas  of 
the  world  where  drab  lines  wait  for 
drab  choices,  or  where  suffering  lines 
wait  for  nourishment  that  may  never 
come. 

What  you  are  holding  is  unique  and 
powerful  because  the  news,  informa¬ 
tion,  facts,  opinions,  advice,  public 
notices,  advertisements,  guides  and 
illustrations  in  your  hands  help  you 
make  your  own  individual  decisions 
on  how  to  conduct  your  life  —  safely, 
successfully,  and  to  be  more  fulfilling. 

What  you  hold  in  your  hands  is 
unique  because  a  newspaper  is  a  sym¬ 
bol  of  a  distinctly  American  concept, 
the  idea  of  a  free  press  —  not  an  end 
in  itself,  but  a  means  to  maintain  our 
free  society  through  the  free  flow  of 
information. 

What  you  hold  in  your  hands  is 
your  ability  to  disagree  —  expressed 
in  your  freedom  to  express  your  ideas 
in  our  letters  column  in  a  uniquely 
American  dialogue. 

As  we  observe  National  Newspa¬ 


per  Week,  think  of  those  who  bring 
you  what  you  hold  in  your  hands;  the 
reporters,  editors,  circulation  staffs, 
advertising  people,  production  staff 
members,  who  made  sure  this  power¬ 
ful  expression  of  America  comes  to 
you  regularly,  and  is  so  much  a  part  of 
your  life  that  too  often  we  take  it  for 
granted. 

What  you  hold  in  your  hands  is 
freedom. 

(Hawkins  is  publisher  of  the  Osawa- 
tomie  [Kan.]  Graphic  and  president  of 
the  National  Newspaper  Association.) 


Penney  exec 
joins  CWO&O 

James  F.  Boynton,  former  man¬ 
ager/media  services  of  the  J.C.  Pen¬ 
ney  Co.,  has  joined  the  newspaper 
representative  firm  of  Cresmer, 
Woodward,  O'Mara  &  Ormsbee  Inc. 
as  senior  vice  president/director  of 
retail  sales/marketing. 

He  will  be  based  in  the  company's 
New  York  headquarters  and  will 
oversee  and  direct  all  retail  sales/mar¬ 
keting  for  the  company. 
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An  ethical  dilemma 

Decision  to  run  a  story  about  a  Judge’s  alleged  sexual  misconduct 
leads  to  his  suicide;  news  execs  tell  why  the  decision  was  made  to  run  it 


By  M.L.  Stein 

“We  did  what  we  thought  we  had  to 
do.” 

This  is  how  Seattle  Post-Intel¬ 
ligencer  publisher  Virgil  Fassio 
described  a  decision  to  break  a  story 
that  reportedly  led  to  the  suicide  of  a 
prominent  judge,  who  had  allegedly 
committed  sexual  acts  with  teen-age 
boys. 

Fassio  related  the  circumstances  of 
the  P-I’s  investigation  into  the  back¬ 
ground  of  King  County  Superior 
Court  Judge  Gary  Little  at  the  fall 
meeting  of  Allied  Daily  Newspapers 
in  Sunriver,  Ore. 


Little,  49,  shot  himself  at  the 
county  courthouse  on  Aug.  18  A 
lawyer  friend,  Camden  Hall,  said 
Little  told  him  he  decided  to  kill  him¬ 
self  after  the  P-I  had  phoned  him  the 
day  before  to  inform  him  that  exclu¬ 
sive  stories  detailing  allegations  of  his 
sexual  misconduct  were  about  to  be 
printed.  Other  Seattle  media  also 
were  preparing  stories  about  Little,  it 
was  learned. 

The  P-1  articles  by  reporter  Duff 
Wilson  were  published  the  next  day, 
along  with  an  unsigned  story  about 
Little’s  suicide,  which  appeared  in  a 
later  edition. 

Little’s  death  shocked  Seattle  and 
raised  numerous  questions  about 
judicial  and  media  ethics,  which  are 
still  being  discussed. 

According  to  Fassio,  the  main  rea¬ 
son  for  the  P-l’s  expose  was  not  the 
judge’s  alleged  sexual  misconduct, 
but  to  reveal  “what  appeared  to  us  as 
a  massive  failure  by  the  authorities 
charged  with  the  state’s  judicial  sys¬ 
tem.” 

Elected  to  the  bench  in  1980,  Little, 
a  socialite  attorney,  had  been  the 
subject  of  rumors  and  allegations 


about  his  sex  life  for  several  years  in 
the  legal  community  and  among  the 
media. 

In  1985,  the  Seattle  Times  ran  a 
story  in  which  Little  acknowledged 
Times  information  that  he  had  been 
privately  admomished  by  the  State 
Commission  on  Judicial  Conduct  in 
1982  for  out-of-court  contact  with 
juvenile  offenders. 

Later,  the  Times  learned  that  the 
commission,  which  operates  in 
secrecy,  had  t5een  receiving  informa¬ 
tion  on  Little  since  1981,  after  the 
county  prosecutor  complained  that  he 
was  violating  the  Code  of  Judicial 
Conduct  by  having  ex-parte  contacts. 


Also  in  1985,  the  Times  published 
another  story  reporting  that  Little  had 
been  removed  from  the  juvenile  court 
bench  for  his  contact  with  young 
offenders. 

Little,  however,  was  later  rein¬ 
stated  to  juvenile  court  with  the 
approval  of  the  Judicial  Commission. 

The  recent  P-1  story  focused  on 
Little’s  relationship  with  teen-age 
boys  in  the  1970s  while  the  then 
lawyer  was  a  part-time  teacher  at  an 
exclusive  private  school  in  Seattle. 

Five  men,  now  in  their  mid-to  late- 
30s  —  three  of  them  former  students 
at  the  school  —  reportedly  told  the 
Post-Intelligencer  that  Little  coerced 
them  into  sexual  acts  with  him  in 
return  for  promises  of  influence  and 
help.  Two  of  the  men  said  they  suf¬ 
fered  serious  pyschological  damage 
as  a  result,  Wilson  reported. 

When  Wilson  confronted  Little 
with  the  molestation  charges,  the 
judge,  according  to  the  P-1  story, 
refused  to  answer  any  questions  con¬ 
cerning  his  activities  prior  to  his  elec¬ 
tion  to  the  bench. 

Little  was  quoted  as  saying,  “I’m 
not  going  to  talk  about  my  private  life. 


I’ve  drawn  the  line  there.” 

Fassio  told  the  Allied  group  that  the 
five  men  had  promised  that  “If  we 
ever  wound  up  in  a  court  of  law  [in  a 
libel  suit],  they  would  step  forward 
and  go  public.  This  was  telling  evi¬ 
dence.” 

The  publisher  also  stated  that,  in 
researching  the  story  over  a  period  of 
several  months,  the  P-1  had  a  “tre¬ 
mendous  number  of  contacts” 
involving  Little’s  behavior  as  a 
Superior  Court  judge  “in  which  he 
somehow  came  to  favor  slim,  blond, 
fair-haired  teen-age  boys  in  whom  he 
would  take  a  personal  interest  — 
taking  them  to  his  vacation  cabin, 
buying  them  books,  clothes  and  din¬ 
ners.  He  had  contacts  no  judge  should 
ever  have.” 

Fassio  blasted  the  judiciary  and  the 
bar  for  allowing  Little  to  continue  on 
the  bench,  despite  their  apparent 
knowledge  of  his  private  behavior. 

He  said  merely  a  private  admonish¬ 
ment  was  given  Little  in  1982  by  the 
judicial  commission,  despite  the  fact 
that  at  least  two  of  the  former'teen- 
agers  mentioned  had  complained  to 
the  comission  that  they  had  been  Lit¬ 
tle’s  sexual  partners. 

Moreover,  Fassio  continued.  Little 
was  allowed  to  run  for  another  term  in 
1984  even  though  “the  judicial  system 
knew  all  about  the  allegations.  The 
Bar  Association  obviously  had  to 
know  and  still  nobody  said  any¬ 
thing.” 

Some  weeks  before  his  death. 
Little  announced  that  he  would  not 
seek  another  term  and  was  planning 
to  start  a  new  career  in  California. 

Little  wrote  a  suicide  note,  which 
said:  “I  have  chosen  to  take  my  life.  It 
is  an  appropriate  end  to  the  present 
situation.  1  had  hoped  that  my  deci¬ 
sion  to  withdraw  from  the  election 
and  leave  public  life  would  have 
closed  the  matter. 

“Apparently  these  steps  are  not 
satisfactory  to  those  who  feel  more  is 
required,  so  be  it.  I  will  say  one  final 
time  that  I  am  proud  of  my  efforts  and 
accomplishments  as  a  Superior  Court 
judge.  I  am  deeply  appreciative  of 
those  who  have  wished  me  well  these 
past  few  weeks.” 

Fassio  said  reader  support  and  con- 


“There  was,  in  key  levels  of  the  community,  a 
conspiracy  of  silence . . .  There  was  no  indication  of 
relief,  no  indication  that  the  system  that  had  failed 
these  victims  would  or  could  serve  the  public  any 
better  in  the  future.” 
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demnation  of  the  P-l’s  exposure  ran 
“about  50-50”  in  the  first  few  days 
after  it  was  published.  Later,  he 
noted,  the  paper  was  backed  3-1  and 
4-1  in  phone  calls  and  letters. 

Many  lawyers,  Fassio  related, 
“asked  us,  ‘Why  did  you  do  it?  He 
was  going  to  leave  town,  anyway.’  ” 

In  an  earlier  statement,  P-I  execu¬ 
tive  editor  J.D.  Alexander  said  the 
decision  to  print  the  pre-suicide  story 
went  well  beyond  the  accusations 
against  Little. 

“There  was  the  system  that 
allowed  victims  to  report  transgres¬ 
sions  to  what  they  believed  were  the 
proper  authorities,  never  again  to 
hear  of  their  complaints,”  Alexander 
explained.  “There  was,  in  key  levels 
of  the  community,  a  conspiracy  of 
silence  .  .  .  There  was  no  indication 
of  relief,  no  indication  that  the  system 
that  had  failed  these  victims  would  or 
could  serve  the  public  any  better  in 
the  future.” 

Seattle  Times  executive  editor 
Michael  R.  Fancher  also  reported  a 
huge  public  response  in  connection 
with  the  Little  suicide. 


In  a  Sept.  18  column,  Fancher  said 
one  letter  he  received  stated,  “The 
man  was  clearly  murdered  by  the 
press  and  now,  weeks  later,  he  is  not 
allowed  to  rest  in  peace.” 

Fancher  commented,  “Athough 
there  are  those  who  would  like  to 
move  on  and  put  it  behind  us,  too 
many  important  questions  have  been 
raised  about  Little’s  life,  his  career 
and  his  death.  Questions  about  legal 
and  judicial  ethics  and  whether  there 
was,  indeed,  a  conspiracy  of  silence 
as  some  believe;  questions  about  the 
practices  and  procedures  of  the  Com¬ 
mission  on  Judicial  Conduct;  ques¬ 
tions  about  the  press,  and  questions 
about  pedophiles  and  their  victims... 

“Journalists  find  it  ironic  that  we 
are  criticized  on  the  one  hand  for  not 
having  revealed  the  truth  about  Gary 
Little  years  ago,  while  we  also  are 
criticized  for  hounding  him  to 
death  .  .  .  There  emerges  a  sense  that 
the  press  knew  something  it  didn’t 
report,  or  that  it  should  have  known 
something  it  didn’t.  Reporters  can  tell 
you  it  isn’t  that  easy  ...” 

Writing  in  a  Seattle  Times  Op-Ed 


column,  Don  McGaffin,  a  local  broad¬ 
cast  journalist,  praised  the  P-1  for 
breaking  the  Little  story,  but  charged 
that  “two  titans  of  the  Seattle 
media,”  the  Times  and  King  Televi¬ 
sion,  “got  weak  in  the  knees  and 
shelved  the  story  .  .  .  While  scores  of 
reporters  had  done  nothing  for  20 
years,  Wilson  took  four  months  to 
nail  down  the  story  ...” 

Fassio  predicted  that  current  media 
attention  to  the  Little  case  will  bring 
reform  to  the  judicial  system.  He 
pointed  out  that  the  state’s  top  judges 
comprising  the  State  Board  for  Judi¬ 
cial  Administration  already  have 
voted  to  name  a  blue-ribbon  panel  to 
conduct  a  sweeping  review  of  the  way 
Washington’s  judges  are  selected, 
retained  and  disciplined. 

Defending  his  newspaper,  he 
declared,  “If  nobody  does  anything 
about  the  system,  it’s  still  going  to  be 
there.” 

Asked  from  the  audience  if  he 
would  have  published  the  story  if  he 
had  known  Little  would  kill  himself, 
Fassio  replied,  “You  don’t  know  any¬ 
thing  until  it  happens.” 


Here  come  the  newsprint  price  hikes 


Large-volume  newsprint  custom¬ 
ers  were  notified  last  month  by  Abi- 
tibi-Price  of  a  Jan.  1,  1989  price  hike 
of  6.9%.  The  increase  would  raise  the 
per-ton  cost  from  $650  to  $695  for  30- 
Ib.  product. 

U.S. newspapers  have  been  holding 
more  newsprint  than  last  year,  and 
North  American  suppliers  will  be 
capable  of  delivering  more  newsprint 
next  year  and  in  the  years  after  than  at 
present. 

Knight-Ridder  and  Gannett  execu¬ 
tives  have  already  expressed  doubts 
that  such  an  increase  is  tenable,  given 
current  inventories  and  expanding 
newsprint  production.  Gannett  pur¬ 
chasing  director  Bill  Metzfield  cited 
declining  use  and  the  likelihood  of 
further  discounting  (E&P,  Sept.  13). 

Objecting  more  to  the  increase’s 
timing  than  its  amount,  Knight-Rid¬ 
der  supply  vice  president  Homer 


Taylor  recently  told  the  Wall  Street 
Journal  that  he  thought  the  increase 
would  not  hold  without  strong  Christ¬ 
mas  season  advertising.  Slimmed  by 
advertisers  on  budgetary  diets, 
publishers  had  expected  their  pre- 
Christmas  products  would  fatten  up 
with  coverage  of  both  the  presidential 
elections  and  the  Olympics. 

U.S.  newspapers’  newsprint  con¬ 
sumption  for  July  showed  a  projected 
rise  of  1 .6%  over  figures  for  the  same 
month  in  1987,  while  Canadian  pro¬ 
duction  for  the  month  rose  4.5%  over 
last  year  (U.S.  newsprint  production 
dropped  4.2%).  American  Newspa¬ 
per  Publishers  Assn,  figures  show 
that  inventories  rose  steadily  this  year 
from  44  days  to  51  days  in  June,  then 
declined  slightly  to  49  days  in  July. 

Taylor  earlier  told  E&P  he  thought 
prices  would  probably  stabilize  in  two 
to  three  years.  Quoted  by  the  Journal, 


Jack  Puusepp,  a  Pemberton  Securi¬ 
ties  Inc.  analyst  in  Vancouver,  B.C., 
said  he  did  not  “foresee  any  further 
price  increases  until  1992.” 

In  that  period,  it  seems  unlikely 
that  production  will  get  under  way  at 
Kenaf  International  Inc.’s  newsprint 
mill  in  southern  Texas,  where  state, 
federal  and  nongovernmental  bodies 
have  expressed  environmental  con¬ 
cerns  to  the  state’s  water  commis¬ 
sion.  The  company,  which  had 
already  received  a  water  permit,  is 
completing  its  environmental  impact 
statement. 

MacMillan  Bloedel  Ltd.  may  soon 
be  adding  somewhat  to  its  own 
capacity  since  last  month’s  start-up  of 
a  rebuilt  machine  at  its  Powell  River, 
B.C.,  mill.  According  to  Pulp  & 
Paper,  the  twin-wire  machine  can 
produce  either  newsprint  or  another 
groundwood  paper  and  will  add 
another  14,000  tons  per  year. 


Hearst  Foundation  donates  $1.25  million  to  Lincoln  Center 


Lincoln  Center  for  the  Performing 
Arts  and  three  of  its  constituents  will 
receive  grants  totaling  $1,250,000 
from  the  William  Randolph  Hearst 
Foundation. 

Lincoln  Center  will  receive  a 
$200,000  endowment  gift  for  opera¬ 
tion  of  its  new  building,  which  will 


house  young  artists  and  provide  new 
facilities.  The  Hearst  Foundation 
board  also  has  made  endowment  gifts 
to  three  other  Lincoln  Center 
constituents  —  the  Metropolitan 
Opera  Company  and  the  New  York 
Philharmonic  will  each  receive 
$400,000  and  the  Julliard  School  will 


receive  $250,000. 

The  Hearst  Foundation,  a  leading 
supporter  of  the  Lincoln  Center  Con¬ 
solidated  Corporate  Fund,  also  con¬ 
tinues  its  gift  of  $100,000  per  year  to 
that  fund,  which  benefits  all  of  the 
performing  constituents  at  Lincoln 
Center. 


EDITOR  &  PUBLISHER  for  October  1,  1988 


15 


ADVERTISING 


National  ad  forecast 

Branham  warns  about  growing  competition  from  other  media; 
predicts  nationai  ad  revenues  for  newspapers  wiii  deciine  by  2%  in  1989 


By  Debra  Gersh 

National  ad  space  is  expected  to  decrease  2%  next  year, 
according  to  the  1 989  forecast  from  newspaper  representa¬ 
tive  firm  Branham  Newspaper  Sales,  which  is  also  advis¬ 
ing  caution  for  the  coming  year. 

“Newspapers  are  facing  increased  competition  from 
other  local  media,”  according  to  the  report’s  introduction, 
prepared  by  Steve  Seraita  in  New  York.  “Spot  and  local 
television  as  well  as  cable  are  courting  local  advertisers 
aggressively.  There  are  no  immediate  solutions  to  the 
problems  in  some  markets  where  food  retailers  have 
dropped  ROP  for  free-standing  inserts.” 

In  addition,  “Classified,  while  not  performing  as  well  as 
in  the  last  couple  of  years,  has  looked  fairly  strong  in  1988. 
The  continuation  of  economic  expansion  has  driven  the 
index  of  help  wanted  advertising  upward.  The  concern  is 
that  with  economically  sensitive  classified  making  up  a 
larger  percentage  of  advertising,  newspaper  companies 
will  be  more  vulnerable  to  a  cyclical  downturn  in  the 
economy. 

“National  rate  advertising  in  newspapers  has  continued 
to  diminish  for  several  reasons,”  Seraita  wrote.  “Tobacco 
advertising,  formerly  a  core  national  category,  continues 
to  be  weak  as  pressures  continue  to  plague  that  industry. 
Advertising  in  the  financial  services  category  diminished 
due  to  last  year’s  stock  market  crash.  Mergers  and  acquisi¬ 
tions  continue  to  reduce  the  number  of  national  advertis¬ 
ers. 

“A  critical  factor  is  that  national  advertisers  have  been 
successful  in  finding  ways  to  avoid  paying  newspapers 
national  rates,  which  are  currently  averaging  over  66% 
above  retail.  Dealer  association  rates,  co-op  and  pre¬ 
printed  inserts  are  some  of  the  ways  in  which  this  has  been 
accomplished.  Simply  stated,  a  lot  of  the  advertising 
which  traditionally  ran  at  national  rates  no  longer  does.” 

Thus,  “For  1989,  Branham  is  predicting  that  [national] 
newspaper  advertising  space  will  decrease  by  2%.  With 
rate  increases  averaging  about  7%,  national  revenues  will 
increase  by  5%.” 

The  Branham  report  predicts  increases  in  financial, 
insurance,  tobacco  and  new  technology  categories.  Food, 
gas  and  oil  and  transportation  are  expected  to  decline,  and 
business  looks  to  be  flat  in  alcoholic  beverages,  automo¬ 
tive  and  preprinted  inserts,  although  the  recent  purchase 
of  Quad/Marketing  and  Product  Movers  by  Rupert  Mur¬ 
doch’s  News  America  Corp.  will  likely  result  in  changes  in 
the  preprint  industry. 

Alcoholic  Beverages 

“Liquor  advertising  in  newspapers  in  1989  should 
remain  steady.  In  1988,  we  are  experiencing  a  slight 
increase  over  last  year,”  according  to  the  report  from 
Thelma  Mathews  in  New  York.  “In  contrast  to  the  adver¬ 
tising  activities  centered  around  1 988  Olympic  games  and 
presidential  elections,  1989  will  appear  to  be  low-key.” 

Product  introductions  are  expected  to  continue,  as  will 


product  line  extentions,  and  liquor  consumption,  while 
predicted  to  decline,  will  do  so  at  a  more  moderate  rate 
than  in  the  past,  she  reported,  adding  that  “Liquor  distill¬ 
ers  will  continue  to  consolidate  by  purchasing  their  distri¬ 
butors  and  smaller  regional  distillers.” 

Reports  show  that  although  people  are  drinking  less, 
they  are  drinking  better,  and  in  1 987  imported  vodkas 
outperformed  every  other  category,  according  to 
Mathews. 

“Since  Guinness  purchased  Schiefflin  and  Somerset, 
their  newspaper  advertising  has  decreased  dramatically. 
The  few  ads  that  have  run  have  been  tied  to  major  sporting 
events,”  she  wrote.  “Guinness  has  announced  they  will  be 
increasing  their  marketing  budget  by  25%  .  .  .  [however 
its]  total  newspaper  expenditures  were  only  $811,700 
in  1987  according  to  Jobson’s  Liquor  Hancihook. 

The  Branham  report  predicts 
increases  in  financial,  insurance, 
tobacco  and  new  technology 
categories.  Food,  gas  and  oil  and 
transportation  are  expected  to  decline, 
and  business  looks  to  be  flat  In 
alcoholic  beverages,  automotive  and 
preprinted  inserts . . . 

“Seagrams  is  by  far  the  leading  liquor  advertiser  in 
newspapers.  Jobson  measured  their  1987  total  newspaper 
expenditures  at  $2,285,100,  about  6%  of  their  total  expen¬ 
ditures,”  Mathews  reported. 

Automotive 

“Sales  of  both  cars  and  trucks  have  been  excellent  so  far 
this  year.  It  is  projected  that  15.3  million  vehicles  will  be 
sold,  exceeding  last  year’s  totals,”  according  to  Norm 
Richards  in  Detroit.  “Newspaper  advertising  in  the  larger 
markets  will  remain  strong  next  year  with  volume  equal  to 
1988  levels.” 

General  Motors  has  “outpaced  Ford  in  light  truck 
sales,”  resulting  in  Ford’s  production  of  more  trucks  with 
automatic  transmissions.  “This  will  put  pressure  on  G.M. 
and  Chrysler  and  result  in  increased  advertising.” 

Further,  Richards  wrote,  “Dealer  groups  have  helped 
the  manufacturers  direct  their  marketing  programs,  adver¬ 
tising  and  products  to  local  areas  or  regions.  For  some 
automakers,  regional  programs  are  executed  by  the  dealer 
group  and  funded  by  either  the  factory,  dealer  or  both. 

“G.M.  discovered  the  percentage  of  its  dealers  partici¬ 
pating  in  dealer  groups  is  far  below  that  of  its  competi¬ 
tors,”  he  noted.  “For  example,  only  47%  of  Chevy  and 
Buick  dealers  belong  to  a  dealer  group.  In  comparison. 
Ford  and  Chrysler  divisions  have  99%  of  their  dealers  as 
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members. 

“G.M.  is  being  outspent  in  this  area.  Ford  Division 
distributes  $20  million  among  its  60  dealer  groups  for 
dealer  association  advertising  in  addition  to  the  $13.3 
million  the  division  spends  in  regional  advertising.  Ford 
dealers  also  contribute  $45  to  $150  for  each  car  sold. 

“Chevrolet,  in  an  attempt  to  leverage  more  dollars 
locally,  will  assess  a  1%  charge  to  the  invoice  of  each 
Chevrolet  vehicle  delivered  to  the  dealer  for  ad  funding. 
Fleet  orders  are  excluded.  The  charge  will  be  assessed 
whether  or  not  the  dealer  wants  to  belong  to  an  associa¬ 
tion.  Agency  sources  say  Chevrolet  could  collect  about 
$150  million  from  this  effort,”  according  to  Richards. 

For  the  imports,  Richards  reported  that  they  have 
reached  their  growth  potential  on  the  West  and  East 
Coasts  and  now  will  be  looking  to  promote  sales  elsewhere 
in  the  country. 

Richards  quoted  Robert  J.  Coen,  senior  vice  president 
and  director  of  forecasting  at  McCann-Erickson,  and  said 
the  “greatest  growth  in  local  advertising  was  in  the  auto¬ 
motive  category  where  dealers  and  dealer  associations 
increased  spending  by  over  18%.  Coen  predicted  that 
manufacturers,  dealers  and  dealer  associations  will  spend 
$4.8  billion  for  consumer  advertising  in  1988,  a  20% 
increase  over  1987.” 

Financial 

Since  the  stock  market  crash  of  Oct.  19,  1987,  the  level 
of  financial  advertising  has  dropped  considerably  and 
newspapers  have  been  affected,”  according  to  the  report 
prepared  by  Gregory  Appel  in  New  York.  “The  advertis¬ 
ing  agencies  that  place  much  of  the  financial  advertising 
for  investment  firms  and  the  securities  industry  all  agree 
that  spending  can  only  go  up. 

“There  are  difficulties  in  predicting  the  amount  of 
increases  because  of  the  uncertainty  of  the  November 
presidential  election,”  he  wrote,  adding,  “Regardless  of 
the  outcome  of  the  presidential  election,  increases  in 
advertising  space  are  expected  and  may  easily  exceed 
10%-12%  in  the  larger  markets.  Newspapers  in  the  middle 
and  smaller  markets  that  carried  virtually  no  financial 
advertising  this  year  may  see  new  business,  but  the  major¬ 
ity  of  financial  advertising  will  continue  to  be  spent  in  the 
largest  markets.” 

Appel  wrote  that  if  the  rate  of  inflation  rises,  interest 
rates  will  also  rise,  “which  could  result  in  growth  in 
advertising  for  certificates  of  deposit.” 

In  addition,  because  the  consumer  market  is  saturated 
with  credit  cards,  “Banks  that  advertise  credit  cards  may 
increase  spending”  as  they  look  to  convince  consumers  to 
switch  banks.  “We  will  see  advertising  campaigns  pro¬ 
moting  new  services,  cards  with  no  annual  fees  and  adver¬ 
tised  interest  rates,”  he  wrote. 

“Experts  agree  that  even  though  the  market  has 
rebounded,  individual  investors  still  show  little  confi¬ 
dence  in  the  financial  system,”  he  continued.  “If  there  are 
few  changes  in  the  tax  laws  and  our  economic  direction 
after  the  election,  we  will  see  increases  in  image  cam¬ 
paigns  that  encourage  individuals  to  get  involved  in  differ¬ 
ent  investment  products,  particularly  mutual  funds.  Direct 
response  campaigns  should  also  increase.  However, 
advertising  volume  will  not  be  as  high  as  it  was  in  1986  and 
the  first  three-quarters  of  1987.” 

Appel  also  reported  that  “Any  change  in  the  tax  laws 
would  foster  a  new  line  of  tax-deferred  products  which  will 
be  advertised.  Merger  and  acquisition  activity  has  been 
steady  although  advertising  support  in  newspapers  has  not 
been  as  strong  as  in  previous  years.” 

Food 

“Despite  favorable  long-term  trends,  newspaper  adver¬ 
tising  space  in  the  food  category  will  decline  again  in 


1989,”  according  to  the  forecast  report  from  Bill  Huck  in 
New  York.  “We  are  projecting  a  drop  in  ROP  space  of 
approximately  6%-8%  for  next  year.  Advertising  in  the 
H&BA  [health  and  beauty  aids]  segment  will  remain  pri¬ 
marily  confined  to  the  top  15  to  20  markets  and  advertising 
space  will  be  flat.” 

Huck  reported  that  after  “several  years  of  declining 
ROP  expenditures,  it  was  expected  that  food  advertising 
would  moderate  this  year  and  begin  to  increase  in  1989. 
Unfortunately,  this  has  not  occurred  and  it  now  appears 
that  advertising  increases  in  this  category  will  be  delayed 
until  the  latter  part  of  1989  or  1990. 


“The  decline  in  food  ROP  advertising 
can  be  primarily  attributed  to  the 
preprint  price  war,”  Huck  wrote.  “An 
aggressive  expansion  of  insert 
publication  dates  by  the  three  insert 
companies  in  1988  created  an  over- 
supply  which  prompted  a  sharp  drop  in 
insert  rates  to  grocery  manufacturers.” 


“The  decline  in  food  ROP  advertising  can  be  primarily 
attributed  to  the  preprint  price  war,”  Huck  wrote.  “An 
aggressive  expansion  of  insert  publication  dates  by  the 
three  insert  companies  in  1988  created  an  oversupply 
which  prompted  a  sharp  drop  in  insert  rates  to  grocery 
manufacturers.  Insert  page  rates  are  reported  to  have 
declined  to  about  $3-$3.25,  more  than  two-thirds  less  than 
the  price  for  comparable  ROP  space.  The  results  of  this 
price  disparity  became  immediately  evident:  ROP  expen¬ 
ditures  rapidly  declined. 

“ROP  will  continue  to  suffer  as  long  as  this  disparity 
exists.  While  there  has  been  a  ‘shakeout’  in  the  FSl  field,  it 
is  doubtful  that  we  will  see  a  significant  upturn  in  insert 
rates  in  the  near  future.  Manufacturers  could  seek  other 
coupon  distribution  vehicles  and  promotion  opportunities 
before  accepting  a  return  to  higher  insert  rate  levels. 
Attempts  to  improve  ROP  cost  efficiencies  through  the 
‘Packaged  Goods’  rate  approach  have  yet  to  meet  with 
success. 

“Another  significant  factor  which  will  curtail  national 
ROP  expenditures  in  the  year  ahead  is  the  movement  of 
ROP  dollars  into  retail  and  trade  promotions,”  Huck 
continued.  “Over  the  past  decade,  trade’s  share  of  the 
total  promotional  budget  has  risen  from  30%  to  70%.  This 
trend  will  accelerate  as  the  balance  of  power  shifts  from 
manufacturer  to  retailer  in  the  grocery  distribution  net¬ 
work.” 

Manufacturers  are  “earmarking  a  larger  share  of  their 
advertising  budget  for  retail  activity,  at  the  expense  of 
consumer  promotion,”  Huck  explained.  “We  will  also  see 
an  increase  in  manufacturer  co-op  activity  at  the  retail 
level  and  a  greater  presence  in  retail  food  ads  by  national 
manufacturers  (single  manufacturers  dominating  retail 
ROP  and  FSIs).” 

However,  Huck  reported,  “On  the  positive  side,  the 
food  industry  will  be  emphasizing  regional  marketing. 
This  is  certain  to  help  focus  more  attention  on  newspapers 
and  BFD  [Best  Food  Day]  features.  .  .  .  Industry  experts 
predict  that  within  10  years  more  than  two-thirds  of  all 
national  manufacturers  will  place  the  full  responsibility  for 
marketing  and  advertising  decisions  in  the  hands  of  local 
and  regional  managers. 

“While  methods  of  allocating  media  responsibility  by 
(Continued  on  page  24) 
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Newsrack  battle 

Newspaper  chain  battles  city  council,  other  newspaper 
chain  over  the  placement  of  newsracks  in  Idaho  city 


By  M.L.  Stein 

The  issue  of  newsracks  in  down¬ 
town  Coeur  d’Alene,  Idaho,  has 
sparked  a  First  Amendment  battle 
between  that  city  and  the  Spokane, 
Wash.,  newspapers. 

Underlying  the  issue  is  the  question 
of  whether  the  Hagadone  Corp., 
owner  of  the  local  newspaper,  is 
playing  a  role  in  the  banning  of  the 
Spokane  Spokesman-Review  and 
Spokane  Chronicle  racks  from  key 
locations. 

Acting  against  the  recommendation 
of  its  Public  Works  Committee,  the 
Coeur  d’Alene  City  Council  recently 
refused  to  exempt  coin-operated 
newspaper  boxes  from  an  ordinance 
that  gives  property  owners  control 
over  sidewalk  vending. 


Before  its  vote  against  changing  the 
law,  Shaun  Higgins,  marketing  direc¬ 
tor  for  the  Spokane  papers,  appeared 
before  the  Council  to  urge  the  exemp¬ 
tion. 

He  cited  the  June  U.S.  Supreme 
Court  decision  which  upheld  a  news¬ 
paper’s  right  to  sell  newspapers  on 
city  sidewalks.  The  court  struck 
down  a  Lakewood,  Ohio,  ordinance 
that  required  a  newspaper  there  to  get 
an  annual  permit  from  the  mayor  to 
display  its  newsracks.  The  court,  by  a 
4-3  vote,  ruled  the  Lakewood  ordi¬ 
nance  violated  First  Amendment 
rights  because  it  gave  the  mayor  too 
much  say  in  which  boxes  would  be 
permitted. 

“Putting  the  city  in  the  position  of 
choosing  newsrack  locations,  plan¬ 
ning  newsrack  design  and  building  or 
maintaining  newsracks,  is  an  adminis¬ 
trative  nightmare  —  and  fraught  with 
First  Amendment  difficulties,’’  Hig¬ 
gins  told  the  Coeur  d’Alene  Council. 

But  the  Council  decided  to  main¬ 
tain  the  newsrack  ordinance  until  the 


city  completes  plans  for  a  downtown 
renovation  project,  which  would  take 
place  next  year. 

“The  issue  of  access  to  newspapers 
in  Coeur  d’Alene  is  not  an  issue  of  the 
future,  it  is  an  issue  of  today,’’  Hig¬ 
gins  countered. 

The  Spokesman  Review  and  the 
Chronicle  claim  the  ordinance  has 
been  misapplied  by  business  and 
property  owners  who  have  used  it  to 
remove  their  racks  at  four  locations. 

A  story  in  the  Spokane  papers 
asserted  that  at  three  of  the  four  loca¬ 
tions,  the  property  is  owned  in  whole 
or  part  by  Duane  Hagadone  or  by  his 
partner,  Hagadone  Hospitality  Co. 
president  Jerry  Jaeger. 

Hagadone  owns  the  Coeur  d'  Alene 
Press,  one  of  1 1  papers  in  the  Haga¬ 
done  Communications  chain. 


Higgins  told  E&P  the  Spokane 
papers  are  blocked  from  the  Coeur 
d’Alene  Resort  and  the  Holiday  Inn, 
both  owned  by  Hagadone  Hospital¬ 
ity.  He  said  the  papers  also  are  not 
allowed  to  be  sold  inside  the  resort,  a 
major  business  in  the  community. 

He  also  charged  that  his  papers’ 
racks  were  forced  out  of  a  spot  near 
the  Coeur  d’Alene  Chamber  of  Com¬ 
merce  building,  even  though  Cowles 
Publishing,  owner  of  the  Spokesman- 
Review  and  Chronicle,  is  a  Chamber 
member.  Hagadone  owns  the  Cham¬ 
ber  building. 

Higgins  said  the  Spokane  newspa¬ 
pers  do  have  racks  in  Coeur  d’Alene, 
but  added,  “We  are  being  systemati¬ 
cally  frozen  out  of  key  locations 
downtown.  So  far  we  are  abiding  by 
the  ordinance,  but  take  great  excep¬ 
tion  to  it.’’ 

According  to  Higgins,  the  prohibi¬ 
tion  by  the  resort  alone  has  resulted  in 
a  loss  of  175  daily  and  225  Sunday 
sales. 

The  marketing  director  said  the 


matter  has  been  turned  over  to 
Cowles’  attorneys. 

Hagadone  did  not  return  an  E&P 
phone  call,  but  Press  publisher  Bob 
Paulos  denied  any  inference  that  the 
Hagadone  Corp.  was  responsible  for 
any  removal  of  Spokane  newspapers’ 
machines. 

“The  issue  is  the  city  ordinance,’’ 
he  declared.  “There  is  concern  about 
the  proliferation  of  newsracks  in  the 
downtown  area.’’ 

Paulos,  who  also  is  president  of  the 
Idaho  division  of  Hagadone  Commu¬ 
nications,  said  a  Press  rack  also  was 
taken  out  of  the  Chamber  of  Com¬ 
merce  location.  The  Press  publisher 
scoffed  at  Higgins’  complaint  of  being 
squeezed  out  of  downtown  locations. 

“They  [Spokane  newspapers]  have 
more  downtown  racks  than  I  have,’’ 
he  said. 

Higgins  termed  Hagadone  the 
“leading  citizen”  in  Coeur  d’Alene, 
but  he  said  Spokane  newspapers  are 
not  accusing  the  Hagadone  Corp.  of 
orchestrating  rack  removals. 

“Our  dispute  is  with  the  ordi¬ 
nance,”  he  said.  “We  have  new, 
stylish  racks  that  are  cleaned  once  a 
week  and  do  not  detract  from  the 
asthetics  of  the  downtown  area.” 

However,  Chris  Peck,  managing 
editor  of  the  Spokane  papers,  called 
the  removal  of  their  racks  a  low  blow 
in  competition. 

“I  would  hope  that  the  battle  would 
be  waged  on  the  basis  of  quality  jour¬ 
nalism,  not  on  who  owns  property 
and  who  can  put  muscle  on  property 
owners  to  move  newspaper  boxes,” 
he  declared. 

In  response  to  a  Spokesman- 
Review  survey,  Coeur  d’Alene  prop¬ 
erty  owners  who  had  banned  Spokane 
newspapers’  racks  cited  a  variety  of 
reasons,  including  liability  risk, 
unsightliness  and  dissatisfaction  with 
their  coverage.  Coeur  d’Alene  is  32 
miles  from  Spokane. 

The  Spokesman-Review  and 
Chronicle  also  have  home  delivery  in 
the  Idaho  city,  which  has  more  than 
26,000  households.  The  New  York 
Times,  Wall  Street  Journal  and  USA 
Today  also  have  racks  in  Coeur 
d’Alene. 


Higgins  told  E&P  the  Spokane  papers  are  blocked 
off  from  the  Coeur  d’Alene  Resort  and  the  Holiday 
Inn,  both  owned  by  Hagadone  Hospitality. 
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ADVERTISING 


By  M.L.  Stein 

Target  Stores’  best  customers  are 
newspaper  readers  and  the  key  to 
increasing  their  numbers  is  to 
improve  newspaper  quality,  a  com¬ 
pany  executive  told  Northwest 
publishers. 

“We  observe  over  and  over  that 
there  is  a  strong  correlation  between 
circulation  and  the  well-crafted  and 
intelligently  operated  newspaper,” 
Paul  Highham,  Target’s  vice  presi¬ 
dent/advertising,  said  to  a  recent 
Allied  Daily  Newspapers  convention 
in  Sunriver,  Ore. 

“We  aren’t  into  contests  or 
schemes  to  push  circulation,”  he  con¬ 
tinued.  “We  are  encouraging  you  to 
develop  the  best-quality  newspaper 
you  can  because  good  newspapers 
yield  readers  and  subscribers  and 
high  readership  yields  Target  shop¬ 
pers.” 

A  major  newspaper  advertiser. 
Target  will  reach  $6  billion  in  sales 
this  year  and  will  open  62  new  stores 
in  the  same  period,  Highham  dis¬ 
closed.  The  Minneapolis-based  chain 
currently  has  341  locations  around  the 
country,  all  catering  mainly  to 
upscale,  well-educated  customers  in 
the  25-44  age  group  with  incomes  of  at 
least  $35,000  a  year  or  more,  he 
added. 

“Target  Stores  is  not  all  things  to  all 
people,”  the  speaker  stated,  “but  we 
can  be  the  favorite  store  of  newspa¬ 
per-reader  households.  In  many  of 
our  markets,  we  are.” 

Highham  described  Target  as  an 
“ad-driven  company,”  noting  that  its 
research  shows  that  a  large  percen¬ 
tage  of  its  shoppers  are  responding  to 
a  specific  Target  ad,  60%  of  them 
citing  the  prior  Sunday’s  advisement. 

“Our  ads  are  frequent,  our  ads  our 
regular,  and  our  ads  look  consistent 
from  week  to  week,”  he  asserted. 
“They  are  merchandised  with  goods 
timed  to  be  at  their  peak  of  customer 
demand.” 

The  executive  further  pointed  out 
that  Target’s  merchandise  is  con¬ 
stantly  analyzed  —  item  by  item  — to 
determine  demand  for  it.  “In  short,” 
he  explained,  “our  customers  vote  on 
it.  If  they  say  they  don’t  want  the 
item,  we  eliminate  it  ...  If  custom¬ 
ers  do  want  it,  we  carry  it  in  depth.” 

Target’s  “self-correction”  is  aided 
by  newspapers,  Highham  said.  “We 
must  recognize  there  is  a  very  power¬ 
ful  way  we  talk  to  our  customers 
every  week.  It’s  through  our  newspa¬ 


pers. 

A  Denver  survey,  he  recalled, 
revealed  that,  over  a  seven-day 
period,  93%  of  shoppers  at  a  Target 
store  said  they  read  the  Sunday  news¬ 
paper. 

Highham  said  Target  advertises  52 
weeks  a  year,  almost  all  of  it  via  cir¬ 
cular  inserts  for  both  home  delivery 
and  street  sales.  More  Target  goods 


are  sold  through  circulars  than 
through  ROP,  although  ROP  adver¬ 
tising  may  be  increased,  he  added. 

Besides  high-quality  newspapers. 
Target  wants  information  on  the  best 
way  to  identify  potential  Target  cus¬ 
tomers,  Highham  said. 

“We  want  to  know  how  strong  you 
are  from  neighborhood  to  neighbor¬ 
hood,”  he  said.  Highham  noted  that 
(Continued  on  page  56) 
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CIRCULATION 


Newspaper  distributes  preprints  cheaper  than  ADVO 


By  M.L.  Stein 

Frustrated  by  the  U.S.  Postal  Ser¬ 
vice  and  concerned  about  ADVO’s 
lobbying  efforts,  the  Sacramento 
(Calif)  Bee  decided  it  could  handle  its 
own  preprint  distribution  cheaper  and 
more  efficiently. 

And  it  was  right,  Gene  G.  Grant, 
the  Bee’s  sales  and  marketing  direc¬ 
tor,  told  publishers  of  Allied  Daily 
Newspapers  at  their  recent  fall  meet¬ 
ing  in  Sunriver,  Ore. 

The  newspaper  developed  its  Alter¬ 
nate  Distribution  System  (ADS), 
which  became  so  successful  that  the 
Bee  was  able  to  launch  a  new  product, 
Sunday  Plus,  in  August,  Grant  noted. 

Previously,  he  said,  ADS  became 
the  mechanism  for  delivering  164,000 
pieces  each  Tuesday,  spanning  44 
separate  Zip  Codes,  leaving  only 
28,000  for  mail  delivery  to  rural  areas. 

The  distribution  cost  works  out  to 
160  per  unit.  Grant  said. 

The  idea  for  ADS  was  hatched  in 
1985  when  the  postal  service  simply 
became  too  much  for  the  Bee,  the 


speaker  recalled. 

“Like  many  of  you  we  had  increas¬ 
ing  frustrations  with  the  U.S.  Postal 
Service,”  Grant  stated.  “Because  of 
their  maze  of  often  conflicting  regula¬ 
tions,  we  found  ourselves  in  a  very 
unsatisfactory  partnership  with  the 
post  office  —  a  partnership  that 
played  with  our  money  and  our  adver¬ 
tisers,  but  where  they  always  held 
51%  of  the  votes.” 

Particularly  galling  was  the  fact  that 
the  Postal  Service  was  unable  to 
deliver  at  least  90%  of  the  Bee’s  mid¬ 
week  Food  Plus  publication  on  the 
desired  day.  Grant  related. 

“We  tried  everything,”  he  said. 
“We  ultimately  bought  bulk  permits 
from  16  different  post  offices  in  an 
effort  to  improve  service.  We  went  to 
considerable  expense  in  trucking 
Food  Plus  to  each  post  office  each 
week  rather  than  making  a  bulk  drop 
at  the  regional  postal  center.” 

The  newspaper,  he  went  on,  even 
hired  a  retired  postal  official,  who 
visited  individual  post  offices,  talking 
to  employees  down  to  the  carrier 


level. 

Still,  Grant  said,  efforts  to  improve 
delivery  in  key  areas  fell  short. 

The  final  straw  in  the  decision  to 
create  ADS  fell  when  it  became 
apparent  that  ADVO  would  be  suc¬ 
cessful  in  its  lobbying  to  have  second- 
class  mailing  privileges  denied  to  such 
issues  as  Food  Plus. 

At  third-class  mail  rates,  the  Bee’s 
weekly  mailing  costs  would  jump 
from  $48,()(X)  to  $86,000  a  week,  an 
increase  of  nearly  $2  million  per  year. 
Grant  said. 

“K  mart.  Sears  and  others  let  it  be 
known  early  on  that  they  had  no 
intention  of  shouldering  any  of  the 
increased  postal  cost  burden,”  Grant 
said. 

He  noted  that  the  forming  of  ADS 
was  aided  by  the  Bee’s  earlier  devel¬ 
opment  of  computerized  match/ 
merge  technology  to  produce  non¬ 
subscriber  labels  for  Food  Plus. 

A  study  group.  Grant  said,  was  set 
up  to  develop  ADS  with  a  prime 
charge  to  maintain  and  enhance  the 
newspaper’s  quality  image. 
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“If  we  couldn’t  do  a  first-class  job 
with  alternate  delivery,  we  simply 
wouldn’t  put  our  name  to  it,”  he 
explained. 

The  criteria  for  an  ADS  were  as 
follows.  Grant  said: 

•  97%  successful  delivery  of  all 
pieces  submitted. 

•  Total  delivery  achieved  between 
1  p.m.  and  7  p.m.  each  Tuesday. 

•  Delivery  had  to  meet  elaborate 
verification  standards. 

•  Costs  had  to  be  controlled  to  give 
advertisers  a  competitive  price. 

Successful  delivery  was  defined  as 
putting  the  preprints  in  a  poly  bag  and 
achieving  porch  delivery  within  a  pre¬ 
scribed  time  limit. 

The  ADS  team  included  a  manager, 
independent  verifiers,  area  managers 
for  each  12,000-home  cluster  and  a 
carrier  force  with  emphasis  on  the  14- 
19  age  group. 

Grant  said  delivery  lists  are  gener¬ 
ated  from  the  same  CMS  match/ 
merge  system  that  was  being  used  for 
mail  labels. 

He  reported  that  area  managers 
make  a  visual  check  of  each  route  and 
submit  a  written  evaluation  to  the 
ADS  manager.  Independent  checkers 
report  directly  to  the  ADS  manager, 
cross-checking  each  route. 

In  addition.  Grant  said,  there  is 


spot  phone  verification  and  a  return  to 
any  problem  area. 

Before  the  first  piece  was  deliv¬ 
ered,  the  Bee  set  up  a  steering  com¬ 
mittee  composed  of  major  advertis¬ 
ers,  who  helped  direct  the  ADS  proj¬ 
ect. 

“We  received  several  helpful  ideas 
that  helped  us  from  making  early  mis¬ 
takes,”  Grant  stated.  “We  also 
invited  each  committee  person  to 
check  delivery  themselves  or  ride 
with  our  personnel.” 

Today,  Grant  said,  ADS  puts  the 
feature-oriented  Sunday  Plus,  which 
has  been  profitable  from  the  first 
issue,  into  130,000  non-subscriber 
homes.” 

Even  K  mart,  which  Grant 
described  as  “so  difficult  to 
impress  .  .  .  examined  our  Sunday 
Plus  concept,  pronounced  it  the  very 
tool  they  had  been  looking  for  and  has 
since  recommended  it  to  dozens  of 
other  newspapers.” 

Other  Sunday  Plus  preprint  users 
include  Pay  N’  Pack,  Target  Stores, 
JC  Penney  and  Payless,  Grant  said. 

Grant  observed  that  ADS  may  not 
work  in  all  markets  but  he  contended 
that  certain  factors  are  important  in 
any  size  market. 

“They’re  just  about  as  basic  as  you 
can  get,”  he  said.  “Provide  a  quality 


delivery  program,  verify  your  deliv¬ 
ery  as  close  as  possible,  be  open  and 
communicative  with  your  advertis¬ 
ers,  and  be  willing  to  make  midcourse 
corrections  when  it  appears  that  your 
original  plan  may  not  be  working.” 

How  the  Bee’s 
new  distribution 
program  began 

Gene  H.  Grant,  the  Sacramento 
Bee’s  sales  and  marketing  director, 
remembers  well  the  day  the  newspa¬ 
per  began  its  Alternate  Distribution 
System  for  preprints,  he  told  Allied 
Daily  Newspapers  publishers. 

The  paper  had  carefully  weighed  an 
entire  issue  of  Food  Plus  at  15.8 
ounces  and  made  16  individual  checks 
for  each  of  the  post  offices  to  which 
they  were  delivered,  he  recalled. 

The  following  morning  one  post 
office  phoned  to  say  that  the  Food 
Plus  issue  weighed  16.2  ounces.  This 
meant  it  no  longer  qualified  for  bulk 
distribution  and  was  now  considered 
Parcel  Post.  Rather  than  the  Bee’s 
calculated  rate  of  420  each,  the  cost 
(Continued  on  page  56) 
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NNA  opposes  Postal  Service  rule  changes  on  TMC  products 


The  National  Newspaper  Associa-  < 
tion  is  opposing  U.S.  Postal  Service 
plans  to  adopt  a  temporary  rule  that  i 
would  close  loopholes  in  the  regula-  i 
tions  when  newspaper  total-market-  i 
coverage  products  can  be  mailed  sec-  1 
ond  class.  ' 

The  current  postal  regulations  treat 
TMC  products  as  separate  publica¬ 
tions  which  must  meet  the  second-  ' 
class  mail  requirements  indepen-  ' 


,  On  the  OTHER  OF  THE  WORL^ 


dently  of  the  parent  newspaper. 
Those  requirements  state  the  publica¬ 
tion  must  be  more  than  24  pages,  be 
no  more  than  75%  advertising  includ¬ 
ing  inserts,  and  be  requested  by  at 
least  50%  of  the  people  receiving 
them. 

The  rule,  as  written,  covers  only 
TMC  products  that  are  published  on 
the  same  day  as  a  regular  edition  of 
the  newspaper. 
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However,  some  newspapers  which 
consider  their  Sunday  newspapers  to 
be  different  from  their  dailies,  began 
claiming  their  midweek  TMC  prod¬ 
ucts  were  part  of  their  Sunday 
papers  —  and,  therefore,  could  be 
mailed  second  class  because  they 
were  not  included  in  the  existing  reg¬ 
ulations,  said  Robert  Brinkmann, 
NNA  general  counsel. 

The  proposed  USPS  temporary 
rule,  he  said,  is  intended  to  deal  with 
the  issue  until  the  Postal  Rate  Com¬ 
mission  can  consider  the  matter  when 
it  meets  in  a  few  months. 

The  proposed  rule  states  that  a 
TMC  or  “plus”  product  will  also  be 
considered  a  separate  publication  that 
has  to  qualify  independently  for  sec¬ 
ond-class  mail  when  it  is  “published 
on  a  different  day  from  the  regular 
issue  of  the  same  publication  but 
more  frequently  than  once  a  month;  at 
least  10%  of  the  total  number  of 
copies  of  the  issue  is  distributed  on  a 
regular  basis  to  recipients  who  do  not 
subscribe  to  it  or  request  it;  and  the 
number  of  copies  of  the  issue  distrib¬ 
uted  to  nonsubscribers  or  non¬ 
requesters  is  more  than  twice  the 
number  of  copies  of  any  other  regular 
issue  distributed  to  nonsubscribers  or 
nonrequesters  during  the  same 
period.” 

The  NNA  argues  in  a  filing  with 
USPS  that  the  proposed  temporary 
rule  would  lead  to  “confusion” 
among  both  postal  employees  and 
customers  and  would  hamper  the 
operations  of  existing  community 
newspapers. 

The  proposed  rule,  NNA  said, 
could  result  in  a  twice-weekly  news¬ 
paper,  which  published  a  nonsub¬ 
scriber  sampling  product  on  both 
publication  days,  having  one  non¬ 
subscriber  product  qualifying  for  sec¬ 
ond  class  but  not  the  other. 

The  proposed  temporary  rule 
would  also  inhibit  the  ability  of  twice- 
weeklies  “to  promote  seasonally  with 
one  issue,”  NNA  said. 

O&M  appoints  Cole 
media  director 

Senior  vice  president  Lawrence  R. 
Cole,  52,  has  been  appointed  media 
director  for  Ogilvy  &  Mather  U.S. 
Cole  succeeds  Kenneth  Caffrey, 
executive  vice  president  and  world¬ 
wide  media  director,  who  held  the 
post  prior  to  his  promotion  to  his  pres¬ 
ent  position  earlier  this  year. 
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4TH  QUARTER  1988 


L.  A.  and  Chicago  slated  as 
newest  tremsmission  centers. 


It’s  the  biggest  news  at  AD/SAT  since 
we  transmitted  our  first  ad.  In  January, 
Los  Angeles  and  Chicago  are  sched¬ 
uled  to  join  New  York  as  fully  opera¬ 
tional  transmission  centers.  That 
means  advertisers  and  their  agencies 
in  the  West  and  Midwest  will  find  it 
easier  than  ever  to  AD/SAT  their  ads 
to  any  or  all  of  the  116  Network  news¬ 
papers. 

Both  new  sites  will  be  fully  equipped 
with  facsimile  equipment  and  uplink 
capabilities,  providing  the  same  state- 
of-the-art  satellite  transmission  that 
New  York  offers.  Part  of  the  expanded 
Network  configuration  will  allow 
simultaneous  transmission  from  New 
York  and  Chicago  or  Los  Angeles. 

The  complete  range  of  traffic  and 
facsimile  services  will  be  available  at 
the  new  sites  from  9AM  until  mid¬ 
night.  Regional  sales  managers  will  be 
responsible  for  all  remote  operations  in 
Los  Angeles  and  Chicago.  The  Techni¬ 
cal  Operations  Center  in  New  York  will 
control  all  Network  traffic. 


A  record¬ 
setting  day. 

Monday  is  statistically 
the  slowest  transmission 
day  of  the  week.  But  Mon¬ 
day,  August  15,  set  a  record 
as  AD/SAT  Network 
papers  received  207  ads. 
The  previous  mark  was  195 
ads,  set  on  Friday,  May  27. 
It’s  another  example  of  how 
AD/SAT  is  growing  by 
leaps  and  bounds.  Just  wait 
until  the  Los  Angeles  and 
Chicago  transmission  cen¬ 
ters  come  on  line! 


New  Network  members. 

The  Harrisburg,  Pennsylvania 
newspapers  are  the  115th  and  116th 
members  of  the  AD/SAT  Network. 
The  morning  Patriot  (53,120),  Evening 
News  (52,977)  and  Sunday  Patriot- 
News  (168,709)  bring  the  total  Network 
circulation  tc  27,956,923  daily  and 
34,674,802  Sunday.  The  papers  are 
members  of  the  Newhouse  Group, 
which  has  11  AD/SAT  newspapers  in 
eight  cities. 

Sign  up  before 
the  rate  increase. 

The  Network  affiliation  fee  for  news¬ 
papers  will  increase  from  $7,500  per 
year  to  $10,000  per  year,  effective  Jan¬ 
uary  1, 1989.  No  change  in  the  annual 
fee  will  be  made  for  newspapers  pres¬ 
ently  on  the  Network  or  for  those  who 
sign  agreements  prior  to  January  1. 

The  increase  in  fee  has  become  nec¬ 
essary  due  to  the  rapid  rise  of  the  Japa¬ 
nese  yen  against  the  dollar  in  recent 
years.  AD/SAT  equipment,  which  is 
supplied  to  newspapers,  is  purchased 
in  Japan  and  paid  for  in  yen.  No  other 
changes  in  the  fee  structure  or 
the  $25  per  reception  charge  for  each 


ad  will  be  made.  There  is  no  charge  for 
the  reception  of  retail  ads. 

By  land,  by  sea, 
by  air,  by  AD/SAT. 

The  fall  automotive  advertising  sea¬ 
son  got  off  to  a  fast,  safe  start  with 
AD/SAT.  Scores  of  Network  newspa¬ 
pers  received  ads  from  Buick,  General 
Motors,  Mercedes-Benz,  Nissan, 
Pontiac,  Suburu,  Volvo  and  Yugo.  As 
you  can  see,  auto  transmissions  were 
in  full  gear. 

The  travel  category  set  sail  with 
transmissions  for  American  Express, 
The  Bahamas,  Cunard,  Holland  Amer¬ 
ica  Lines,  Jamaica  Tours,  Royal 
Caribbean  and  Windstar  Cruises. 


And  airlines  such  as  British  Air¬ 
ways,  Continental,  Eastern,  North¬ 
west,  Pan  Am  and  TWA  continue  to 
rely  on  AD/SAT  to  move  ads  at  the 
speed  of  light. 


MAXWELL 


LI  •  A I 


We  deliver  netmpaper 
ads  at  the  speed  at  light 


MAXWELL  AD/SAT,  INC.  •  527  WEST  34TH  STREET,  NEW  YORK,  NEW  YORK  10001  •  TELEPHONE  212/330/0678  •  FAX  212/330-0660 


Ad  forecast 

(Continued  from  page  17) 


company  will  vary,  the  underlying  goal  is  to  coordinate  the 
local  advertising,  promotion,  product  tie-in  and  trade  liai¬ 
son  efforts.  Money  is  diverted  from  headquarters/product 
management  control  and  directed  to  localized  market 
activity.  This  should  benefit  newspapers,”  Huck  pre¬ 
dicted. 

“With  commodity  costs  expected  to  increase  next  year, 
the  smaller  food  processors  will  probably  curtail  their 
advertising  and  promotional  activity.  These  manufactur¬ 
ers  will  move  away  from  price  promotions  and  coupon 
activity  in  favor  of  value-added  promotional  strategies. 
The  larger  food  companies  should  be  able  to  adjust  with¬ 
out  making  significant  changes  in  their  promotional  or  new 
product  plans.” 

Further,  Huck  expects  that  “Grocery  manufacturers 
will  cut  back  on  their  new  product  plans  next  year,  a  viable 
source  of  ROP  revenue.  .  .  .  On  a  positive  note,  competi¬ 
tion  for  supermarket  shelf  space  will  be  intense  and  manu¬ 
facturers  will  increase  their  local  promotional  activity  to 
secure  and  maintain  distribution  levels.” 

Gas  and  Oil 

“The  past  decade-and-a-half  has  brought  sweeping 
changes  in  the  marketing  efforts  of  major  oil  companies. 
Stability  of  crude  prices  has  resulted  in  mergers,  spinoffs 
and  pullouts.  Currently  no  price  relief  is  in  sight  and  the 
majors  can  be  expected  to  proceed  cautiously  into  1989 
with  flat  to  slightly  decreasing  advertising  budgets,” 
according  to  the  report  from  Joe  Roddy  in  Dallas,  who 
noted  that  the  glut  of  oil  production  will  keep  oil  prices 
depressed. 


“We  are  predicting  a  3%  decrease  in  all  newspaper 
advertising  space  for  the  category  in  1989  and  the  trend 
will  continue  for  the  majors  to  concentrate  their  budgets  in 
the  larger  urban  markets,”  he  wrote. 

“In  terms  of  product,  leaded  gasoline  has  been  replaced 
in  much  of  the  eastern  U.S.  by  mid-grade  unleaded  fuels. 
Advertising  opportunities  should  continue  through  early- 
mid  1989  as  the  mid-grade  fuels  move  westward,”  Roddy 
wrote. 

“Debit  cards  continue  to  grow  in  stature  with  the  oil 
companies  and  are  a  source  of  heavy  promotional  activity 
as  programs  roll  out  through  their  distribution  system. 
Media  used  for  these  product  promotions  primarily 
include  spot  television,  magazines  and  point-of-purchase. 
Newspapers  are  primarily  used  to  introduce  products,”  he 
explained. 


Since  major  fare  wars  among  airlines 
are  unlikely  “and  since  there  are  no 
indications  of  significant  advertising 
budget  increases,  we  are  forecasting 
airline  advertising  space  to  be  down 
6%-10% ...” 


“Oil  companies  are  becoming  more  retail-oriented  with 
premium  ‘giveaways’  and  minimarket  facilities  which 
compete  with  ‘C’  stores.  This  presents  an  increasing 
opportunity  for  newspapers  as  ease  of  buying  and  immedi¬ 
acy  is  essential.  Often,  these  promotions  are  controlled  on 
a  regional  or  local  basis. 

“Today,  79%  of  gasoline  is  pumped  from  self-service 
(Continued  on  page  26) 
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Insurance  words  don’t  always  mean  what  they 
are  intended  to  mean  to  non-insurance  people. 
Example:  In  insurance  lingo,  a  tort  reformer  is 
someone  trying  to  improve  the  civil  justice  system, 
not  a  baker  fancying  up  some  tortes. 

If  you  need  help  in  translating  “insurancese” 
into  plain  English,  give  us  a  call.  For  that 
matter,  if  you  have  any  kind  of  question  about 
personal  insurance,  call  us.  If  we  can’t  help, 
we  may  be  able  to  point  you  to  someone 
who  can. 


Public  Relations  Department 
STATE  FARM  INSURANCE 
(309)  766-2521  or  766-2625 
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The  Orlando  Sentinel 


Knight-Ridder/Tribune  News  Information 
Services  is  KNT’s  new  name.  KRTN  reflects 
the  spectacular  growth  of  a  news  service  that 
features  the  best  from  39  quality  newspapers 
nationwide— a  service  that  has  delivered  more 
than  20  Pulitzer  Prize-winning  stories  in  the  past 
three  years. 

KRTN  is  tomorrow's  most  comprehensive 
alternative  news  service.  Here’s  why: 

•  Expanded  News  Reports  add  more  busi¬ 
ness,  lifestyle  and  entertainment  news  and 
sports  reports. . .  all  packaged  in  the  most 
useful  way. 

•  Expanded  Graphics  combine  two  dominant 
graphics  services-Knight-Ridder  Graphics 


Network  and  the  Chicago  Tribune  Graphics 
Service— into  one  high-quality,  electronically- 
delivered  service. 

•  A  New  Photo  Service  debuts  in  January 
with  KRTN  delivering  full-color  and  black-and- 
white  photos,  in  digital  or  analog  format,  that 
complement  KRTN’s  own  news  and  features 
report  covering  top  national  stories. 

And . . .  Select,  the  perfect  solution  for 
smaller  newspapers  that  care  about  quality. 
Select  provides  tighter  versions  of  the  day’s  top 
news  and  feature  materials,  world,  Washington 
and  national  briefs,  and  top  national  columnists 
including  Pulitzer  Prize  winner  Dave  Barry. 


For  rates  and  more  information,  call  Walter  Mahoney  at  1-800-322-3068. 


Ad  forecast 
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islands,”  Roddy  reported.  “Those  stations  offering  certi¬ 
fied  car-care  services  represent  a  good  opportunity  for 
newspapers  who  must  compete  against  a  growing  trend 
toward  direct  mail  advertising  for  these  dollars.  According 
to  the  Car  Care  Council,  co-op  advertising  for  this  cate¬ 
gory  represents  $23  billion  nationally.  Quick  lube  centers, 
many  owned  by  major  oil  companies,  continue  to  flourish 
and  represent  significant  advertising  and  promotional 
budgets. 

“As  major  companies  downsize  and  become  more 
retail-oriented,  advertising  will  become  more  market- 
selective  with  dollars  flowing  increasingly  into  major 
markets,”  Roddy  reported. 

Insurance 

“The  insurance  industry  will  continue  to  utilize  direct 
mail  as  its  primary  promotional  vehicle.  Insurance  brokers 
and  agents  will  be  instrumental  at  the  local  level  for 
regional  marketing.  Medical  and  health  companies,  partic¬ 
ularly  Health  Maintenance  Organizations  (HMOs)  will 
continue  to  use  spot  tv  in  conjunction  with  newspapers, 
while  mass  marketer  insurers  will  increase  their  use  of 
television,”  reported  David  Harken  in  Philadelphia. 

“Due  to  the  increased  emphasis  on  regional  marketing, 
we  estimate  that  newspaper  advertising  space  will 
increase  by  1%  next  year,”  he  wrote.  “Property  and 
casualty  insurers  will  rely  on  direct  mail  advertising  sup¬ 
plemented  with  telemarketing  campaigns.” 


Harken  reported  that  “Mass  marketers  will  continue  as 
the  segment  of  the  industry  which  relies  on  newspaper 
advertising.  Physicians  Mutual  will  maintain  its  compara¬ 
tively  heavy  use  of  newspapers  while  Union  Fidelity,  still 
in  the  process  of  streamlining  its  operations,  will  increase 
advertising  in  tv  and  direct  mail.  National  Home  has  also 
cut  back  its  use  of  newspapers,  due  in  part  to  a  reduction  in 
response  levels.  A  possible  (ROP)  copy  test  may  be  on  the 
horizon.” 

New  Technology 

Sales  growth  in  the  computer  industry  —  expected  to 
top  1987’s  20%  increase  in  1988  —  is  being  spearheaded 
by  microcomputers,  known  as  PCs  or  desktops,  according 
to  the  report  compiled  by  Gary  Gunsel  in  San  Francisco. 

“These  developments  should  benefit  newspapers,”  he 
wrote.  “Minicomputers  and  mainframes  have  usually 
restricted  their  advertising  efforts  to  trade  and  business 
publications.  As  the  computer  industry  concentrates  its 
promotions  on  microcomputers,  which  have  used  newspa¬ 
pers  in  the  past,  there  should  be  a  corresponding  oppor¬ 
tunity  for  newspaper  advertising. 

“There  is  a  degree  of  reservation  in  this  statement 
because  of  past  history  in  this  category,”  Gunsel  noted. 
“Microcomputer  manufacturers  have  been  concentrating 
on  the  business  market  and  their  print  advertising  has 
primarily  concentrated  on  trade  and  business  publica¬ 
tions.  In  regard  to  newspapers,  the  Wall  Street  Journal  is 
regularly  included  on  schedules  and,  to  a  far  lesser  degree, 
the  national  edition  of  the  New  York  Times.  Newspapers 
in  the  top  markets  are  sometimes  utilized.  However,  in 
many  instances,  it  is  a  local  support  ad  with  dealer  listings. 

(Continued  on  page  28) 


H.L  MENCKEN 
WRITING  AWARD 
1988 

“With  fire,  verve  and  perception,  Mr.  Warren  Hinckle  appeals  not 
only  to  the  political  but  to  the  aesthetic.  He  shows  a  Mencken- 
esque  acerbity,  and  a  decent  respect  for  learning  and  language.  ” 

Judges  of  the  1988  Mencken  Award 

Each  yeai;  The  Baltimore  Sun  honors  H.L.  Mencken 
by  selecting  a  newspaper  columnist  whose  opinion  and 
commentary  reflect  Mencken’s  candid  literary  style  and 
biting  wit. 

The  Baltimore  Sun  is  pleased  to  announce  Warren  Hinckle 
as  winner  of  the  8th  annual  H.L.  Mencken  Writing  Award. 
Wfell-known  writer  and  columnist,  and  associate  editor  for 
the  San  Francisco  Examinei;  Hinckle  captures  Mencken’s 
honest  approach  to  writing,  and  releases  it  to  the  world  in  a 
way  that  would  make  Mencken  proud. 


THE  BALTIMORE  SUN 
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INFORMATION  SERVICES 


Accessible  writing  and  quality 
reporting  are  the  hallmarks  of  the  wire 
which  has  delivered  more  than  20 
Pulitzer  Prize-winning  stories  in  the 
past  three  years. 

And  now,  we’ve  added: 

A  new  business  news  package 
featuring: 

•  Authoritative  daily  coverage. 

•  Expert  commentary  on  business, 
economics  by  J.A.  Livingston 
(The  Philadelphia  Inquirer), 
William  Neikirk  (Chicago 
Tribune).  James  Russell  (The 
Miami  Herald)  and  David  Warsh 
(The  Boston  Globe). 

•  Special  packages  on  careers,  hi- 
tech,  personal  finance  and  autos. 

•  More  regular  columns  and 
features. 

An  expanded  lifestyle  coverage 

including; 

•  Fine  writing  from  some  of  the 
nation's  best  lifestyle  sections. 

•  Daily  commentary  from  top- 
quality  columnists. 

•  Weekly  packages  focused  on  six 
major  interest  areas:  food,  fash¬ 
ion,  parenting,  science/medicine, 
home/hobby  and  health/fitness. 

•  Many  more  special-interest 
columns. 

More  entertainment/arts  coverage 

including: 

•  Profiles  and  trend  stories. 

•  Timely  TV  and  movie  criticism. 

•  Weekly  packages  on  books, 
home  entertainment  and  travel. 


For  rates  and  more  information,  call  Walter  Mahoney  at  1-800-322-3068. 


Ad  forecast 

(Continued  from  page  26} 


“Because  of  the  anticipated  growth 
and  diversification  in  the  computer 
industry,  we  predict  a  2%  increase  in 
newspaper  advertising  next  year,” 
Gunsel  wrote. 

In  the  field  of  telecommunications, 
Gunsel  predicted,  “There  will  con¬ 
tinue  to  be  a  good  deal  of  competition 
among  the  three  major  companies  in 
telecommunications  —  AT&T,  MCI 
and  U.S.  Sprint.  Network  television 
continues  to  be  the  medium  of  choice 
for  all  three  companies;  both  for  their 
consumer  and  business  efforts.” 

He  noted  that  “Of  the  three  compa¬ 
nies,  AT&T  is  the  only  one  that  has 
made  any  meaningful  investment  in 
newspapers.  Even  so,  their  activity 
has  been  sporadic  and  usually  limited 
to  one  newspaper  in  each  of  the  top  1 5 
or  20  markets. 

“In  1987,  MCI  invested  in  a  limited 
number  of  newspapers,  both  on  a 
national  and  regional  basis,”  he  con¬ 
tinued.  “They  primarily  utilized  full- 
page  units  so  their  program  accounted 
for  a  considerable  amount  of  space. 
Thus  far,  this  activity  has  not  been 
repeated  in  1988  and  there  is  no  indi¬ 
cation  that  newspapers  will  be  part  of 
their  promotional  activities  other  than 
for  sporadic  regional  programs.  MCI 
reported  a  sharp  increase  in  their  net 
income  for  the  second  quarter  of 
1988,  making  it  unlikely  they  will 
want  to  consider  changes  in  their  mar¬ 
keting  strategy.” 


U.S.  Sprint  “has  invested  most  of 
their  $43-million  budget  in  network 
tv.  Sprint  had  indicated  that  they 
would  increase  their  magazine  budget 
substantially,”  Gunsel  reported. 
“While  considerable  space  was 
reserved.  Sprint  subsequently 
directed  their  agency,  J.  Walter 
Thompson,  to  cancel  it.  The  agency 
also  investigated  newspapers  and 
planned  to  buy  advertising  in  Sprint’s 
top  six  markets.  Again,  this  advertis¬ 
ing  never  materialized.” 

Gunsel  noted,  however,  that  “An 
area  which  may  be  a  bright  spot  for 
newspapers  in  the  telecommunica¬ 
tions  category  is  cellular  systems. 
The  cellular  communications  market 
has  grown  into  a  billion-dollar  indus¬ 
try  and  is  shifting  from  capital-inten¬ 
sive  construction  to  a  marketing 
orientation. 

“Because  of  the  regional  nature  of 
cellular  systems,  they  should  be 
prime  targets  for  newspaper  adver¬ 
tising,”  he  predicted.  “Thus  far,  and 
probably  through  1989,  larger  mark¬ 
ets  will  be  the  beneficiaries  of  their 
marketing  efforts.  Nevertheless,  it 
seems  likely  that  these  systems  will 
grow  beyond  large  urban  areas  and 
eventually  provide  potential  for 
middle  and  smaller  markets.” 

Preprinted  Inserts 

“Without  a  doubt,  the  most  vital 
issue  concerning  the  newspaper 
industry  for  the  coming  year  is  how 
the  News  America  Publishing  Corpo¬ 
ration  buy  [of  Quad/Marketing  and 
Product  Movers]  will  affect  the  cur¬ 
rent  ESI  program,  and  how  Quad  and 
Product  Movers  will  merge  their  pro- 


Circulation 

SERVICES 


(1  -  800  -  327  -  8463) 


START  VERIFICATION 
Carrier  Recruitment 
STOP  SAVER 

Customer  Service  Desk  Checks 
RETENTION  STUDIES 
Complaint  Verification 
CONVERSION  PROGRAMS 
(S/O  to  D/S  or  D/O  to  D/S) 

Sampling,  TMC,  and  Supplement  Checks 
CUSTOMER  BILLING  CUTOFFS 
Research  Surveys  and  much  more  .  .  . 

OUR  SERVICES  ARE 
CURRENTLY  USED 
BY  OVER  50  MAJOR  NEWSPAPERS. 

PROFESSIONAL  •  ACCURATE  •  INEXPENSIVE 

« 

Robert  M.  Bensman 
President 


grams,”  according  to  the  report  pre¬ 
pared  by  Chuck  Oremland  in  New 
York. 

As  Seraita  explained  to  E&P  when 
updating  the  report,  “The  number  of 
total  dates  for  the  two  will  probably 
be  diminished,  and  therefore 
revenues  will  probably  be  reduced 
substantially.  There  are  still  some 
who  say  there  will  be  no  change,  but 
we  think  that  is  unrealistic.  I  don’t 
think  he  [Rupert  Murdoch]  bought  the 
two  companies  to  keep  things  the 
same.  No  one  knows  the  specifics, 
everything  is  up  in  the  air,  but  there’s 
bound  to  be  a  reduction.” 

Oremland  reported  that  Valassis 
and  Quad/Marketing  had  planned  on 
44  insertion  dates  in  I989and  Product 
Movers  had  announced  37  dates, 
making  the  125  total  “a  new  high  for 
the  industry.” 

I  obacco 

Tobacco  companies,  under  assault 
on  a  number  of  fronts,  “are  shifting 
their  marketing  techniques  toward 
‘niche  marketing,’  targeting  high 
smoking  demographic  groups,” 
reported  Dan  Smith  in  Charlotte. 
“Annual  advertising  and  marketing 
spending  is  estimated  at  $2.5  billion  a 
year.  With  new  sales  and  marketing 
techniques  under  development,  we 
predict  that  ROP  advertising  will  be 
up  3%  in  1989.” 

Smith  pointed  out  four  areas  where 
cigarette  manufacturers  wilt  focus 
their  marketing  efforts. 

“Cigarette  manufacturers  will 
target  existing  smokers  and  direct 
sales  efforts  to  small  groups  of  smok¬ 
ers;  paying  more  attention  to  demo¬ 
graphics  and  aiming  new  brands  and 
ads  at  those  portions  of  the  market 
most  likely  to  buy  a  particular 
brand,”  he  reported. 

“Secondly,  they  will  target  the 
young.  .  .  .  Thirdly,  there  will  be  an 
effort  to  develop  strong  brand 
names.  .  .  .  Finally,  cigarette  marke¬ 
ters  are  planning  strategies  that  wilt 
sell  the  concept  of  smoking  itself,” 
Smith  explained. 

Transportation 

“Advertising  for  most  segments  of 
the  travel  category,  particularly  the 
airline  industry,  will  continue  to  focus 
on  service  rather  than  price  in  1989,” 
reported  Bruce  Bartholomew  in  New 
York. 

Since  major  fare  wars  among  air¬ 
lines  are  unlikely  “and  since  there  are 
no  indications  of  significant  advertis¬ 
ing  budget  increases,  we  are  fore¬ 
casting  airline  advertising  space  to  be 
down  6%-10%,”  he  wrote. 
“Although  cruise  spending  will  go  up 
considerably,  most  new  money  will 
go  into  tv,  and  we  do  not  forsee 
_ (Continued  on  page  56) _ 
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#APHICS  NETWORK 


The  new  KRTN  Graphics  Network 

provides: 

•  The  combined  resources  of 
the  world's  finest  informational 
graphics  services .  .  .  the  Chicago 
Tribune  Graphics  Service  and 
the  Knight-Ridder  Graphics 
Network. . .  electronically  deliv¬ 
ered  24  hours  a  day  via  Macin¬ 
tosh  computer. 

•  Comprehensive,  up-to-the- 
minute  coverage  of  breaking 
news,  plus  timely,  insightful  visuals 
of  business,  sports,  travel,  food, 
scientific  and  medical  stories. 

•  More  graphics  to  accompany 
stories  moved  exclusively  on 
the  KRTA/ wires. 

•  The  on/y  extensive  electronic 
graphics  archive  with  more  than 
2,000  individual  graphics  and 
maps  available  at  the  click  of 
the  mouse,  24  hours  a  day.  An 
extremely  valuable  resource  for 
any  newsroom! 

•  Networking  privileges  to  hun¬ 
dreds  of  newspapers  worldwide. 

•  Special  events  coverage.  Projects 
moved  in  advance  and  updated 
on  deadline. 


INFORMATION  SERVICES 


For  rates  and  more  information,  call  Walter  Mahoney  at  1-800-322-3068. 


Sll  to  be  purchased  by  its  management 

Company  founder  and  chairman  Lennane  to  get  $46.3  million  of 
proposed  $115-miliion  purchase  price  and  he’ll  leave  the  firm 


By  Jim  Rosenberg 

System  Integrators  Inc.,  which 
founder  and  chairman  James  P.  Len¬ 
nane  has  sought  to  take  private  for  the 
last  several  months,  will  probably  be 
purchased  by  management,  led  by 
president  Alden  Edwards,  joined  by 
chief  financial  officer  Charles  Harney 
and  partially  financed  by  Citicorp 
Capital  Investors  Ltd. 

According  to  a  company  announce¬ 
ment  made  Sept.  20,  Edwards  has 
offered  $10  per  share  for  the  approxi¬ 
mately  seven  million  outstanding 
common  stock  shares  not  held  by 
Lennane,  who  has  agreed  to  sell  his 
43%  ownership  for  $9  per  share  and 
refrain  from  direct  competition  with 
Sll  for  several  years. 

“I  can’t  be  in  the  industry  at  all  on  a 
systems  basis,”  Lennane  told  E&P. 

Lennane  would  receive  $46.3  mil¬ 
lion  of  the  $1 15-million  purchase 
price. 

Lennane  said  that  while  he  has  “no 
rights  at  all  to  buy  any  stock,”  Sll  has 
an  option  to  offer  him  “a  very  limited 
amount”  but  could  not  disclose  how 
much.  “Maybe  just  to  keep  my 
input,”  he  said,  “because  1  have  a 
few  fairly  strong  opinions.  Maybe 
they  just  want  some  opinions  counter 
to  theirs.” 

At  midyear,  Lennane  offered  $7.25 
per  share,  later  upping  the  bid  to  $8. 
The  outgoing  chairman  noted  at  the 
time  that  the  public  company’s  con¬ 
cern  with  generating  revenues  and 


showing  quarterly  gains  was  at  odds 
with  a  need  to  invest  in  costly  devel¬ 
opment. 

Shareholder  lawsuits  followed 
Lennane’s  offers.  With  Lennane  out 
of  the  picture  and  the  bidding  raised 
above  daily  quoted  prices,  one  might 
expect  the  suits  to  be  withdrawn. 
Lennane  doesn’t  think  so  and  indi¬ 
cated  the  likelihood  of  a  settlement. 

“They  don’t  have  any  merit,”  said 
Lennane,  who  nevertheless  expects 
“the  plaintiffs  to  refile.” 


See  other  News  Tech  stories  in  the 
News  Tech  section  beginning  on  page 
40. 


A  board  of  (outside)  directors’  spe¬ 
cial  committee  was  created  and  Kid¬ 
der,  Peabody  &  Co.  was  retained  as 
independent  financial  adviser  to 
review  all  offers  for  fairness  to  share¬ 
holders.  Lennane  had  extended  his 
offer  and  its  terms  through  Oct.  3  in 
order  for  the  committee  to  review 
competing  offers  (E&P,  Aug.  13). 

Shareholder  approval  must  still  be 
obtained  and  other  unspecified  condi¬ 
tions  must  be  met  before  the  sale  is 
made.  Edwards’  group  must  also  sec¬ 
ure  senior  bank  debt.  Shareholders 
are  expected  to  meet  in  December, 
according  to  Sll. 

Lennane  did  not  oppose  the 
planned  purchase  and  told  the  New 
York  Times,  “They  don’t  really  need 
me,  unless  they  want  my  constant 
nagging.”  He  cited  differences 


between  his  own  entrepreneurial 
approach  and  the  professional  man¬ 
agement  now  in  place. 

Other  press  reports  quoted  him  as 
having  “insisted  that  the  management 
group  offer  $10,”  pointing  out  that  it 
was  SIl’s  initial  offering  price  and 
would  also  probably  have  the  effect  of 
negating  any  shareholders’  chal¬ 
lenges. 

The  Wall  Street  Journal  reported 
that  in  order  to  move  the  bid  up  to  $  10 
per  share,  Lennane  said  he  agreed  to 
accept  the  lower  Figure. 

Recent  trading  in  SII  stock  has 
been  at  about  half  the  1986  per-share 
price,  although  more  than  double  the 
stock’s  recent  lows.  Shareholders 
have  seen  the  NYSE-listed  stock 
creep  up  500  from  $8.62  just  before 
the  announcement  to  $9.12  a  day 
later. 

Sll’s  report  for  the  third  quarter 
ended  June  30,  however,  showed  a 
comeback  from  declines  suffered  in 
the  last  two  years.  Net  income  of  $  1 .8 
million  represented  a  142%  jump  over 
third-quarter  figures  for  the  previous 
year  on  revenues  of  $17. 3  million  —  a 
28%  rise  over  1987’s  third  quarter. 
The  quarter’s  results  included  a  once- 
only  pre-tax  income  reduction  of 
$600,000  stemming  from  charges 
associated  with  abandoned  develop¬ 
ment  of  a  large-scale  pagination  sys¬ 
tem  based  on  its  proprietary  operating 
system. 

Year-to-date  earnings  of  $4.7  mil¬ 
lion  (390  per  share)  were  up  $1.4  mil¬ 
lion  over  1987.  Nine-month  revenues 
posted  a  $6.3  million  gain,  totaling 
$49.4  million. 

Shortly  before  Lennane  proposed 
purchasing  the  company,  Sll 
announced  it  had  chosen  the  Micro- 
soft-IBM  OS/2  operating  system  and 
Adobe’s  PostScript  page  description 
language  as  major  components  of  a 
move  to  “industry-standard”  plat¬ 
forms  for  its  future  newspaper  prod- 
ucts.  Those  products  are  not 
expected  until  late  next  year  and  will 
be  marketed  along  with  SlI’s  existing 
Tandem-based  systems. 

“It’s  a  matter  of  giving  the  buyer 
freedom  of  choice,”  said  Edwards. 

(Continued  on  page  50) 


Finally!  Desktop  Mapping  of  your  Circulation 
area  on  PCs  at  a  low  price! 

For  less  than  $3500,  precise  maps  are 
available  on  IBM-compatible  PCs!  New 
technology  from  a  new  firm,  founded  by 
nationally-known  newspaper  executives. 

Price  of  software:  $1495,  maps  for  PCs 
$250-$20(X).  For  Demo  Disk, 
call  (518)  272-0822. 


MapMedia  International 

200  Broadway,  Troy,  NY  12180 
President:  Paul  Flynn 
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The  new  KRTN  Photo  Service  head¬ 
quartered  in  Washington.  D  C.,  will 
offer  subscribers  a  comprehensive 
daily  package  of  color  and  black-and- 
white  photos,  satellite  delivered  to 
your  newsroom.  KRTN  photos  will 
include: 

•  Your  choice  of  1 2  to  24  images  per 
day,  including  color. 

•  Coverage  of  major  news  and  sports 
events. 

•  Photos  matched  with  timely  inter¬ 
pretive  and  feature  stories  moved 
exclusively  on  the  KRTN  wires. 


INFORMATION  SERVICES 


For  rates  and  more  information,  call  Walter  Mahoney  at  1-800-322-3068. 


Books  in  Review 


By  Hiley  H.  Ward 


A  Place  in  the  News:  From  the 
Women’s  Pages  to  the  Front  Page.  Kay 
Mills  (New  York:  Dodd,  Mead,  1988.) 
378  pages. 

If  you  think  of  all  the  top-notch 
women  reporters  whom  you  as  an 
editor  or  reporter  have  worked 
with  —  or  against  —  they’re  here  in 
this  compendium  of  women  in  the 
media.  If  you  think  of  the  larger-than- 
life  memories  of  women  journalists 
from  Margaret  Fuller  to  Nellie  Bly  to 
Dorothy  Thompson  to  Marguerite 
Higgins,  they’re  here  also. 

Kay  Mills’  massive  research, 
including  interviews  with  more  than 
150  persons,  has  the  effect  of  a  who’s 
who  about  women  in  reporting  and 
editing,  but  there  is  a  single  theme  to 
her  stories. 

Mills,  herself  an  editorial  writer  at 
the  Los  Angeles  Times,  wants  to  tell 
the  “horror”  in  the  life  of  each  one  of 
the  subjects.  The  “horror”  here  is 
what  it  means  to  work  as  a  woman  in  a 
male-dominated  world  and,  specifi¬ 
cally,  for  the  predominantly  male 
clubs  called  newspapers. 

As  if  her  chronology  of  stories, 
relentlessly  hammering  the  reader,  is 
not  enough,  each  chapter  has  a 
liftout  —  a  frontispiece,  if  you  will  — 
that  highlights  an  indignity  of  being  a 
woman  reporter.  Some  of  these 
simply  tell  the  pain  of  just  being  over¬ 
looked.  When  Judith  Martin,  cover¬ 
ing  White  House  and  diplomatic  par¬ 
ties,  danced  with  the  President  (John¬ 
son)  and  came  back  with  a  hot  news 
tip,  she  was  told,  “Hmmm,  if  that’s 
true,  we  ought  to  put  a  reporter  on  it.” 
Or  when  reporter  Carmen  Fields  was 
sitting  almost  alone  in  the  Boston 
Globe  newsroom,  eager  to  go  out  and 
cover  a  big  fire,  the  man  at  the  phone 
told  his  boss,  “There’s  nobody 
here.” 

Every  nuance  of  discrimination 
against  women  in  the  newsroom  is 
exposed.  The  problem  is  that  the  mes¬ 
sage  of  the  book  on  every  page,  in 
almost  every  paragraph,  is  dulled 
after  a  while,  but  this  sense  of  overkill 
may  be  the  value  of  this  book. 

The  book  sensitizes  male  and 
female  readers  alike  to  the  pervasive¬ 
ness  of  sexual  bias  and  identifies  the 
many  guises  it  takes  day  by  day. 

Mills  sings  the  praises  of  Eleanor 
Roosevelt  for  allowing  only  women 
reporters  at  her  press  conferences. 


thus  encouraging  the  hiring  of  more 
women,  and  she  hails  some  news 
organizations  which  are  currently 
hiring  more  women  and  seeing  them 
rise  in  management. 

Greater  numbers  of  women  jour¬ 
nalists  and  promotions  are  not 
enough,  she  says.  She  suggests  there 
have  to  be  changes  in  attitudes  toward 
women  in  the  work  force. 

Some  real  issues  will  have  to  be 
addressed,  such  as  working  hours  and 
child  care. 

There’s  the  story  of  aggressive 
Agness  Sullivan  who  started  as  a  tele¬ 
phone  operator  at  the  Los  Angeles 
Record  and  eventually  became  the 
first  woman  city  editor  of  a  major 
paper.  As  Mills  tells  it: 

“For  all  her  image  as  a  tough 
reporter  and  editor,  Aggie  loved  her 
children  and  was  outraged  once  when 
her  boss  fouled  up  her  carefully 
arranged  plans  to  have  dinner  with 
them.  She  changed  her  plans  so  she 
could  work,  and  then  the  city  editor 
told  her  another  reporter  would  work 
instead  because  he  needed  the  over¬ 
time  money.  The  story  has  come 
down  in  several  different  versions, 
but  basically  Aggie  went  back  to  the 
darkroom  and  was  lamenting  her  fate 
when  somebody  —  there  was  a  little 
drinking  going  on  —  asked  her  what 
she  was  going  to  do.  She  grabbed  a 
dead  fish  that  had  either  been  given 
her  by  a  sea  captain,  in  one  account, 
or  that  a  printer  had  given  her,  in 
another,  but  that  in  any  event  was 
being  stored  in  the  cool  water  in  the 
darkroom.  She  marched  into  the  city 
room  and  shouted  at  the  editor.  ‘Then 
1  smacked  him  across  the  face  with 
the  fish.  He  ran  around  the  desk  and  I 
chased  him  and  kept  hitting  him  with 
the  fish. 

“‘Out  of  the  corner  of  my  eye  I  saw 
Mr.  Campbell  (the  proverbial  hard- 
boiled  managing  editor).  Oh,  oh,  1 
said  to  myself.  I’m  going  to  be  canned 
for  this.  But  Mr.  Campbell,  laughing, 
yelled,  “Hit  him  again,  Aggie.  Hit 
him  again!”  ’  ” 

*  *  * 


Women  of  the  World:  The  Great 
Foreign  Correspondents.  Julia 
Edwards.  (Boston:  Houghton  Mifflin, 
1988.)  275  pages. 

You  might  feel  a  little  conspicuous, 
if  you’re  a  male  on  a  commuter  train, 
reading  this  book  with  the  title 


Women  of  the  World  —  the  reference 
to  great  foreign  correspondents  is  so 
small  on  the  jacket  you  can  hardly  see 
it. 

This  is  a  book  of  women  who  did 
stomp  and  stampeded  the  world, 
seeking  out  wars,  courting  death, 
jumping  out  of  airplanes,  sometimes 
dying  for  a  story.  (Photographer 
Dickey  Chapelle  stepped  on  a  land 
mine  in  Vietnam.)  They  scooped  their 
male  counterparts  in  some  of  the  great 
stories  of  history. 

For  instance,  as  the  world  waited 
for  U.S.  and  Russian  soldiers  to  link 
up  near  Berlin  in  the  last  days  of 
World  War  II  in  1945,  “the  first 
American  to  greet  the  Russians  was 
neither  a  general  nor  a  foot  soldier, 
but  Ann  Stringer  of  United  Press.  Her 
successful  dash  back  to  Paris  with  the 
news  of  the  Russian  arrival  at  the  Elbe 
produced  the  best  scoop  of  World 
War  II.” 

Sonia  Tomara  seems  to  have  had  as 
charmed  a  life  as  any.  Born  in  Russia 
to  arristocratic  parents,  her  first 
brush  with  death  was  at  22  when  she 
and  a  younger  sister  fled  Moscow 
during  the  civil  war  between  Red 
Communists  and  White  Russians. 
She  crossed  a  battlefield  on  a  horse, 
only  to  be  intercepted  by  the  Reds  and 
sentenced  to  death  at  dawn.  A  sym¬ 
pathetic  guard  helped  her  and  her  sis¬ 
ter  to  escape. 

Becoming  a  Herald  Tribune  staffer, 
she  broke  the  news  of  the  forming  of 
the  Rome-Berlin  Axis  in  October 
1936;  later  she  was  in  Warsaw  where, 
along  with  a  male  reporter,  she  heard 
the  first  bombs  of  World  War  II. 

The  author,  a  25-year  foreign  corre¬ 
spondent  who  knew  many  of  the 
women  she  is  writing  about,  might 
have  improved  the  excitement  of  this 
book  by  retelling  more  of  the  stories 
in  narrative  form,  as  if  they  were  hap¬ 
pening.  She  does  some  of  this,  but 
much  of  it  comes  through  as  informa¬ 
tional.  On  the  other  hand,  her  style 
does  achieve  a  narrative  touch  by 
describing  the  appearance  of  some  of 
these  gallant  women  in  such  a  way  it 
could  be  regarded  as  sexist  if  a  man 
wrote  the  book. 

Of  Marguerite  Higgins,  to  whom  22 
SS  guards  surrendered  at  the  end  of 
the  war,  Edwards  says,  “Big  blue 
eyes,  a  high-pitched  little  girl’s  voice, 
and  sex  appeal  were  part  of  her 
arsenal.” 

And:  Ann  Stringer  “was  tall  and 
willowy  with  a  lovely  figure  and  long 
(Continued  on  page  34) 
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chestnut  hair  flowing  free." 

Edwards  tells  of  the  first  of  String¬ 
er's  exclusive  audiences  with  Pope 
Pius  XII.  She  was  attired  in  uniform 
on  the  first  visit  —  “no  hat,  no  veil." 
Some  head  covering  was  expected. 
“Resourceful  in  an  emergency,  she 
fashioned  a  cap  out  of  a  pair  of  black 
lace  panties." 

Mary  Roberts  Rinehart  was  already 
famous  as  a  mystery  writer  when  she 
insisted  at  age  38  that  her  magazine, 
the  Saturday  Evening  Post,  send  her 
to  the  war  in  Europe  in  1915.  After 
three  weeks  on  the  front,  she  offered 
to  be  “tour  guide”  into  no-man’s-land 
for  newly  arrived  reporters.  They 
wrote  of  their  dangers,  but  never 
mentioned  that  a  civilian  woman 
reporter  had  arranged  the  trip  and 
shared  the  danger. 

“Rinehart  not  only  beat  most 
American  correspondents  to  the 
front,”  says  Edwards,  “she  had  more 
readers,  earned  more  money,  and 
produced  more  major  exclusives  than 
most  of  them." 

Edwards  does  not  mount  a  soap 
box  or  club  the  reader  over  the  head. 
She  lets  the  gallant  stories  speak  for 
themselves,  and  if  you  just  happen  to 
think  that  women  are  just  as  good  as 
men  or  even  better,  then  that  be  as  it 


IPI  —  The  Defence  of  Press  Free¬ 
dom:  A  History  of  the  International 
Press  Institute.  Part  II:  1976-1988.  Kit 
Coppard.  (London/Zurich:  The  Inter¬ 
national  Press  Institute,  1988.)  192 
pages. 

The  International  Press  Institute 
reports  on  censorship  and  generally 
guards  press  freedom.  Much  of  its 
work  is  in  sponsoring  conferences 
(some  37  major  meetings  from  1976  to 
1987). 

The  preface  notes:  “Ever  since  its 
foundation  in  1952,  the  IPTs  basic 
aims  have  remained  constant  —  the 
promotion  of  press  freedom,  of  free 
access  to  information  for  all.  of 
improvements  in  the  practice  of  jour¬ 
nalism,  of  greater  understanding 
amongst  journalists  worldwide.” 

Its  American  committee,  which  has 
had  Gene  Roberts  of  the  Philadelphia 
Inquirer  as  chair  and  Eugene  Patter¬ 
son  of  the  St.  Petersburg  Times  as 
vice  chair,  has  worked  out  exchanges 
of  editors  between  continents;  pre¬ 


pared  a  document,  “Journalists  on 
Dangerous  Assignments:  A  Guide  for 
Staying  Alive”;  opposed  successfully 
a  plan  for  an  international  identifica¬ 
tion  or  card  for  journalists,  and  helped 
set  up  an  International  Red  Cross  Hot 
Line  for  journalists. 

This  book,  although  like  its  pre¬ 
decessors  IPI  —  The  First  Ten  Years 
and  IPI  —  The  Undivided  World 
which  covered  the  1951-1976 
period  reads  like  the  minutes  of  a 
number  of  conferences,  serves  as  a 
world  primer  on  the  state  of  freedom 
of  print  communication. 

There's  a  summary,  continent  by 
continent  and  country  by  country,  on 
the  ever-changing  scene  of  censor¬ 
ship  and  the  jailing  and  tormenting  of 
journalists. 

Of  particular  interest  will  be  the 
summary  of  the  difficulty  the  IPI  — 
and  the  United  States  —  had  with 
UNESCO  over  the  question  of  free 
flow  of  news  i  .v.  controls.  The  West¬ 
ern  bloc  believes  that  a  press  indepen¬ 
dent  of  government  is  the  way  to  go. 
Communist  bloc  countries  and  devel¬ 
oping  nations,  citing  the  cultural 
imperialism  of  Western  news  organi¬ 
zations,  opt  for  seeing  the  press  as  an 
education  vehicle,  largely  supervised 
in  that  role  by  government. 

Members  of  U.S.  press  organiza¬ 
tions  that  struggle  with  ethics  and 
“professionalism"  in  their  codes  will 
be  interested  in  the  international  dis¬ 
cussion  of  proposed  “licensing”  of 
journalists  in  order  to  encourage  pro¬ 
fessionalism. 

Among  countries  which  require 
reporters  to  have  a  license  to  practice 
are:  Brazil,  Colombia.  Costa  Rica, 
Cuba,  Ecuador,  Haiti,  Honduras, 
Nicaragua,  Panama,  Peru  and  Vene¬ 
zuela. 

“This  enables  governments  to 
check  the  political  credentials  and 
affiliaiions  of  applicants,”  says  Cop¬ 
pard,  “and  to  refuse  to  license  those 
whose  views  they  dislike  or  fear.” 

The  IPl  seminars  in  this  period  of 
time  gave  attention  to  the  rural  press. 
A  “Rural  Press  of  Africa”  seminar 
“made  abundantly  clear  it  was  only  a 
press  that  was  tailored  specifically  to 
peasant  needs  and  capicities  and  was 
produced  locally  that  would  be  of  any 
lasting  use  or  enjoy  credibility.” 

The  book  hints  that  the  IPl's  role 
sometimes  includes  a  helping  hand  to 
individuals.  Donald  Woods,  the  white 
editor  who  fled  South  Africa  after  the 
death  of  his  friend  Steve  Biko  (see  the 
recent  movie.  Cry  Freedom),  may 
have  got  an  assist  from  IPI.  Says  this 
book:  “IPI  had  a  part  to  play  in  the 
events  leading  to  Woods'  flight, 
though  even  now  a  full  account  of  that 
story  cannot  be  told  without  putting 


others  in  South  Africa  at  risk.' 


Surviving  in  the  Newspaper  Busi¬ 
ness:  Newspaper  Management  in  Tur¬ 
bulent  Times.  Jim  Willis.  (New  York: 
Praeger,  1988.)  210  pages. 

Willis,  who  teaches  journalism  at 
Oklahoma  State  University,  touches 
on  all  phases  of  running  a  news¬ 
paper  —  from  newsprint  costs,  use  of 
carriers  (adults  seem  to  be  preferred), 
postal  regulations  —  and,  of  course, 
the  intricate  organization  of  a  news¬ 
paper,  its  hierarchy  and  departments. 

He  argues  for  what  he  calls  “a  total 
newspaper  concept”  that  seeks  to 
integrate  the  mission  of  the  various 
departments.  He  believes  those  dedi¬ 
cated  to  the  social  mission  of  a  paper 
and  the  profit  motive  can  have  similar 
aims. 

The  problem,  he  says,  “becomes 
how  to  make  the  two  institutions 
coexist  in  the  same  company  and  to 
put  both  on  the  same  mission  in  life. 
That  mission  is  to  produce  a  high- 
quality  newspaper  that  will  reach  the 
breadth  and  depth  of  the  geographic 
and  demographic  market.” 

He  recommends  a  marketing  pro¬ 
cess  with  research  and  testing  at  vari¬ 
ous  stages:  “I.  Engaging  in  prelimi¬ 
nary  research,  market  identification, 
and  newspaper  development.  2. 
Testing  the  revised  product  against 
accepted  journalistic  standards.  3. 
Testing  reader  reaction  to  the  revised 
newspaper  and  its  price.  4.  Working 
out  production  capacities  and  costs. 
5.  Determining  the  most  feasible  dis¬ 
tribution  system.  7.  Deciding  on  pro¬ 
motional  strategies  for  the  newspa¬ 
per.” 


(Ward  is  a  professor  of  Journalism  at 
Temple  University  and  author  of  14 
books.) 


Booklet  published 
to  mark  centennial 

A  20-page  booklet  has  been  pub¬ 
lished  to  mark  the  centenary  of  the 
Tribune  of  new  Albany,  Ind.,  which 
includes  reproducions  of  several  of 
the  daily's  more  memorable  front 
pages. 

The  booklet  also  includes  informa¬ 
tion  about  the  history  of  newspapers 
in  the  southern  Indiana  city,  which 
also  celebrated  its  175th  anniversary 
this  year. 

As  part  of  its  observance,  the 
Thomson  Newspapers-owned  Tri¬ 
bune  planned  an  open  house  on  Sept. 
25. 
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Catholic  newspaper  to  bow  in  Aiientown  in  1989 


By  Jim  Haughton 

A  new  newspaper  to  serve  the 
Roman  Catholic  Diocese  of  Allen¬ 
town,  Pa.,  is  expected  to  make  its 
debut  early  in  1989  with  the  Rev.  Rob¬ 
ert  Cofenas  as  editor. 

Father  Cofenas  is  currently  assis¬ 
tant  pastor  of  St.  Ignatius  Loyola 
Church,  Sinking  Springs,  Pa.  He  is  a 
former  board  member  of  the  Pennsyl- 

Paper  celebrates 
city’s  centennial 
with  232-page  book 

The  Auburn  (Calif.)  Journal 
wanted  to  do  more  than  put  out  a 
congatulatory  special  section  for  the 
city’s  centennial,  so  it  did  some 
advance  planning  and  announced  to 
its  readers  nine  months  before  the  big 
Memorial  Day  celebration  what  it 
would  be  doing  for  the  centennial. 

The  newspaper  produced  a  232- 
page  tabloid-sized  book  with  gold  foil 
called  Those  Who  Make  Memories, 
which  included  features  on  the  100 
people,  living  and  dead,  who  most 
influenced  the  city’s  first  100  years. 
The  book  was  delivered  to  all  sub¬ 
scribers. 

An  equivalent  of  128  ad  pages  were 
sold  at  premium  rates,  each  institu¬ 
tional  and  “old  time”  in  appearance. 

In  addition,  on  each  of  the  20  Sun¬ 
days  leading  up  to  Memorial  Day,  the 
paper  published  a  special  section  of 
famous  reproduced  Auburn  Journal 
front  pages.  An  equivalent  of  a  page- 
and-a-half  of  ads  was  allowed  in  each 
of  the  20  tabs.  In  each  of  the  issues, 
the  paper  ran  a  front-page  feature  with 
a  process  color  photo  of  a  local  resi¬ 
dent  recalling  how  a  particular  fea¬ 
tured  event  affected  him,  his  family 
and  the  community. 

A  third  part  of  the  package  meant 
making  an  exception  to  the  paper’s 
normal  six-day  publishing  schedule, 
as  the  Journal  published  a  Saturday 
“extra”  for  the  Memorial  Day  cen¬ 
tennial  celebration  featuring  current 
centennial  news  and  five  broadsheet 
pages  about  Auburn’s  history  aimed 
at  tourists,  as  well  as  “Auburn:  The 
Next  100  Years,  As  Seen  By  Our 
Children,”  a  40-page  tab  of  winning 
essays  by  youngsters  about  Auburn  in 
the  year  2088  and  56  ads  from  local 
merchants  designed  by  children. 


vania  School  Press  Association  and 
was  its  president  from  1972  to  1974. 
He  was  also  vice  president  of  Mt.  St. 
Mary’s  College,  Emmitsburg,  Md. 

The  priest-editor  said  plans  are  still 
indefinite  on  where  the  paper's  head¬ 
quarters  will  be  located.  A  profes¬ 
sional  staff  will  be  hired  and  a  printer 
selected. 

Since  its  founding  on  Jan.  28,  1961, 
the  four-county  Allentown  diocese 
has  been  served  by  the  Catholic  Stan¬ 
dard  &  Times,  a  Philadelphia-based 
weekly  with  a  circulation  of  79,000 
that  has  served  both  the  Allentown 
and  Philadelphia  dioceses.  The  Rev. 
David  W.  Givey,  editor  of  the  Stan¬ 
dard  &  Times,  said  the  paper  has 
4,000  subscribers  in  the  Allentown 
diocese,  plus  single-copy  sales  at 
parish  churches. 

The  Standard  &  Times,  a  self-oper¬ 
ating  company  separate  from  the 
sponsoring  Archdiocese  of  Philadel¬ 
phia,  has  never  received  any  subsidy 
for  its  Allentown  diocese  coverage. 
“We’re  self-sufficient  and  a  money¬ 
maker,”  Father  Givey  said. 


Father  Givey  said  he  did  not  antici¬ 
pate  any  changes  in  personnel  and  is 
considering  the  possibility  of  estab¬ 
lishing  regional  sections  for  the  four 
suburban  Philadelphia  counties  of 
Bucks,  Chester,  Delaware  and  Mont¬ 
gomery  it  serves. 

There  are  250,580  Catholics  in  the 
four  counties  of  the  Allentown 
diocese  —  Berks,  Carbon,  Lehigh 
and  Northampton.  The  counties 
stretch  from  Easton  west  to  Ashland 
and  from  below  Reading  to  near  Haz¬ 
leton  in  the  north. 

Bishop  Thomas  Walsh  of  Allen¬ 
town  has  long  been  anxious  to  start  a 
diocesean  paper  and  Father  Cofenas 
said  the  bishop  has  done  extensive 
preliminary  planning. 

“1  see  it  as  an  effective  way  for 
bringing  our  people  closer  together, 
updating  them  on  the  teachings  of  the 
Church  and  for  informing  them  on 
events  around  the  diocese,”  the 
bishop  said. 


(Haughton  is  a  free-lance  writer.) 
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NEWSPEOPLE  IN  THE  NEWS 


John  C.  Deprez  Jr.  is  the  newly 
elected  president  of  Shelbyville  (Ind.) 
Newspapers  Inc.,  succeeding  his 
father,  who  was  president  of  the  cor¬ 
poration  and  publisher  of  the  Shelby¬ 
ville  News  at  the  time  of  his  death  on 
July  1. 

DePrez  Jr.  is  national  sales  man¬ 
ager-media  for  Reuters  Information 
Services  Inc.,  New  York  City,  and 
continues  in  that  position.  He  previ¬ 
ously  was  assistant  to  the  publisher  in 
Shelbyville  before  joining  United 
Press  International  and  then  Reuters. 

The  newspaper’s  board  of  directors 
also  announced  that  Shelbyville  attor¬ 
ney  Peter  G.  Deprez  is  serving  as 
vice  president  and  treasurer  and 
News  general  manager  Charles  E. 
Morris  as  board  secretary  and  Joan 
C.  Bowman,  business  office  manager, 
as  assistant  secretary. 

*  *  * 

Ellen  Mullins,  a  marketing 
executive  with  the  New  York  Times 
for  10  years  and  most  recently  inter¬ 
national  sales  director  of  the  Institu¬ 
tional  Investor,  joined  the  New  York 
Post  as  assistant  to  publisher  Peter 
O.  Price.  She  will  work  in  promotion, 
research  and  business  development 
projects. 

*  *  * 

Jimmy  Breslin  moved  his  column 
to  New  York  Newsday  and  Newsday, 
Long  Island,  in  mid-September. 

The  Pulitzer  Prize-winner  has  been 
covering  New  York  for  more  than  30 
years,  starting  his  career  at  the  Long 
Island  Daily  Press.  He  moved  on  to 
the  Journal  American  and  the  Herald 
Tribune  and  most  recently  was  with 
the  New  York  Daily  News. 

Author  of  several  best-selling 
books,  Breslin  has  written  his  first 
play,  “The  Queen  of  the  Leaky  Roof 
Circuit,”  produced  recently  by  the 
Actors  Theater  of  Louisville. 


CHARLES  G.  GRIFFO,  assis¬ 
tant  managing  editor  for  the 
Indianapolis  Star,  has  assumed 
the  additional  duties  of  reader 
representative. 

With  the  Star  since  1945, 
Griffo  has  served  in  a  multitude 
of  administrative  and  editorial 
assignments  including  city  edi¬ 
tor,  political  writer,  investigative 
reporter  and  columnist. 

A  telephone  hotline  available 
to  readers  weekends  and  over¬ 
night  records  calls  for  Griffo. 


Ryan  McKibben,  who  joined  the 
Denver  Post  last  February  as  vice 
president  and  advertising  director, 
has  been  named  senior  vice  president 
for  advertising.  He  replaced  David 
M.  Beihoff,  who  announced  he  was 
leaving  the  paper. 

Prior  to  Denver,  McKibben  was 
advertising  director  of  the  Wisconsin 
State  Journal  and  Capital  Times, 
Madison,  and  before  that  held  the 
same  position  at  the  Reno  Gazette- 
Journal. 

*  *  * 

Promoted  to  key  newsroom  posi¬ 
tions  at  the  Saginaw  (Mich.)  News 
are:  Rob  Handeyside  to  metro  editor; 
Ken  Tabacsko  to  feature  editor;  Jeri 
Kornegay  to  assistant  metro  editor; 
Paul  Rau  to  assistant  metro  editor, 
and  Brian  Hlavaty  to  assistant  news 
editor/copy  desk. 

*  *  * 

Morton  Goldstrom  III  has  been 
named  Broward/Palm  Beach  adver¬ 
tising  director  for  the  Miami  Herald. 
Prior  to  his  current  assignment  he 
held  positions  as  national  advertising 


manager  and  assistant  to  the  vice 
president,  advertising. 

Goldstrom  joined  the  Herald  staff 
in  1984.  He  began  his  career  with 
Knight-Ridder  Newspaper  Sales  in 
New  York  and  in  1981  became  mar¬ 
keting  manager  for  KRNS’  Viewdata 
operation. 

*  *  * 

Celestine  Bohlen  has  joined  the 
reporting  staff  of  the  New  York 
Times.  She  worked  previously  at  the 
Washington  Post,  where  she  was 
Moscow  correspondent  in  1984-88 
and  most  recently,  assistant  editor  of 
the  Outlook  section. 

Bohlen  joined  the  Post  after  the 
death  of  the  Washington  Star  and  also 
worked  at  the  Trenton  Times  and  the 
Lowell  (Mass.)  Sun  after  graduating 
from  Harvard  University. 

i(i  -Ja  ^ 

Lee  Enterprises  Inc.  has  appointed 
W.  Stephen  Burgess  publisher  of  the 
Quad-City  Times,  Davenport,  and 
Peter  W.  Selkowe,  publisher  of  the 
Southern  Illinoisan,  Carbondale. 

Burgess  will  continue  in  his  role  as 
newspaper  group  leader  for  five  other 
Lee  midwest  publications.  He  joined 
the  company  in  1979  and  most 
recently  was  publisher  of  the  South¬ 
ern  Illinoisan.  Selkowe  has  served  as 
senior  manager  at  the  paper  since  last 
November,  assisting  the  publisher  in 
operations.  He  also  joined  Lee  in  1979 
and  has  been  editor  of  the  Carbondale 
paper. 

4:  *  t 

Richard  Mitch,  assistant  produc¬ 
tion  manager  at  the  Phoenix  Plant  of 
Phoenix  Newspapers  Inc.  since  1983, 
has  been  promoted  to  production 
plant  manager  for  the  company’s 
Southeast  Facility  in  Mesa,  Ariz. 
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James  Tetrick,  vice  president  of 
the  Mineral  Daily  News-Tribune  in 
Keyser,  has  been  elected  president  of 
the  West  Virginia  Press  Association. 

He  follows  in  the  footsteps  of  his 
father,  Walter  D.  Tetrick, 
publisher  of  the  daily,  who  was  presi¬ 
dent  in  1964.  This  marks  the  second 
year  in  a  row  that  a  son  has  followed 
his  father  in  the  office.  The  past  year’s 
president  was  Warren  Buzzerd  of 
the  Morgan  Messenger,  Berkeley 
Springs.  His  father,  Jim  Buzzerd, 
publisher  of  the  paper,  was  president 
in  1973. 

Other  newly  elected  officers  are: 
Mike  Myer,  Wheeling  News-Regis¬ 
ter,  vice  president-dailies;  Jim 
McGoldrick,  publisher,  St.  Marys 
Oracle,  Pleasants  County  Leader  and 
Pennsboro  News,  vice  president- 
weeklies;  and  Phoebe  Heishman, 
editor  of  the  Moorefield  Examiner, 
treasurer. 

*  *  * 

David  Ray,  formerly  with  Cox 
Newspapers  in  Austin  and  Yuma,  has 
been  named  director  of  marketing  for 
Gateway  Press  Inc.,  publishers  of  18 
community  newspapers  in  the  Pitts¬ 
burgh  area. 

His  responsibilities  include  the 
newspaper  division  as  well  as  the  Tri- 
State  Food  News  and  commercial 
printing  divisions  of  the  U.S.  subsid- 
ary  of  Trinity  International  Holdings 
pic. 

*  *  * 

Robbie  G.  Tate,  advertising  direc¬ 
tor  of  Coalfield  Progress,  Norton, 
Va.,  and  vice  president  of  the  Norton 
Press  Inc.  and  Wise  Printing  Co.,  is 
the  new  president  of  the  Virginia 
Press  Association  for  1988-89.  Her 
husband,  Carroll,  is  president  of  the 
Norton  Press  which  publishes  the 
Coalfield  Progress  and  Wise  Printing, 
which  publishes  Big  Stone  Gap  Press. 
He  served  as  president  of  VPA  in 
1972. 

Also  elected  were:  T.  George 
Washington,  Lynchburg  News  & 
Daily  Advance,  president-elect;  D. 
Gregory  Rooker,  Southwest  Vir¬ 
ginia  Enterprise,  Wytheville,  vice 
president;  Evarts  W.  Opie, 
publisher,  Staunton  Daily  News,  sec¬ 
retary,  and  J.  Malcolm  Pace  Ill, 
publisher,  Hanover  Herald-Progress, 
treasurer. 

!|C  ^ 

Ja.mes  T.  Barnes  Jr.,  previously 
president  and  publisher  of  the  Wau¬ 
sau  (Wis.)  Daily  Herald  and  the 
Marin  fCalif.)  Independent-Journal, 
is  now  executive  vice  president/oper¬ 
ations  of  the  Battle  Creek  (Mich.) 
Enquirer.  He  began  his  career  with 
Gannett  Co.  Inc.  at  the  Port  Huron 
(Mich.)  Times  Herald  where  he  rose 
to  managing  editor. 


Alex  S.  Jones,  press  reporter  for 
the  New  York  Times,  is  on  a  leave  of 
absence  until  next  February  to  com¬ 
plete  a  book  on  the  Bingham  family  of 
Louisville. 

Jones  won  a  Pulitzer  Prize  for  spe¬ 
cialized  reporting  in  1987  for  articles 
on  the  Binghams  and  is  writing  the 
book  in  partnership  with  his  wife, 
Susan  E.  Tifft,  an  associate  editor  at 
Time  magazine. 

In  Jones’  absence  from  the  newspa¬ 
per,  Albert  Scardino  is  acting  as 
press  reporter. 

4=  4:  4: 

Thomas  M.  Oliver  has  succeeded 
John  S,  Maynard,  who  resigned  as 
executive  business  editor  in  charge  of 
the  business  news  department  of  the 
Atlanta  Journal  and  Constitution. 

Oliver  joined  the  newspapers  in 
1981  as  a  reporter  and  has  been  writing 
a  marketing  column. 


Jim  Hofmann,  formerly  editor  and 
general  manager  of  the  Longmont 
(Colo.)  Daily  Times-Call,  is  now  gen¬ 
eral  manager  of  Lesher  Newspapers 
Inc.,  Merced,  Calif.  Prior  to  Long¬ 
mont,  he  was  editor  of  the  Kenton 
(Ohio)  Times. 

*  *  * 

Robert  J.  Ferri  Jr.,  co-founder 
and  former'president  of  the  Amherst 
(Mass.)  News,  is  now  manager,  press 
relations,  in  the  news  bureau  of  the 
National  Association  of  Securities 
Dealers  in  Washington,  D.C.  He  pre¬ 
viously  was  executive  assistant  for 
communications  to  U.S.  Senator 
John  Heinz. 
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Veteran  circulation  executive 
Larry  Davis  has  been  named  to  a 
new  position  at  the  Philadelphia 
Inquirer  and  will  plan  and  implement 
the  major  pieces  of  a  five-year  circula¬ 
tion  and  distribution  plan. 

With  the  title  of  deputy  circulation 
director/development,  Davis  will 
work  directly  with  Maxwell  King, 
senior  vice  president/consumer  mar¬ 
keting  and  distribution;  vice  presi¬ 
dent/circulation  John  Walsh,  and  the 
department’s  director  of  administra¬ 
tion,  Steve  Sparks. 

*  *  * 

Doug  Burke  has  been  promoted  to 
general  advertising  manager  of  the 
Dallas  Morning  News.  Burke,  with 
the  Morning  News  nearly  1 1  years, 
most  recently  was  assistant  general 
advertising  manager. 

4:  :(!  4: 

George  J.  Latanzio  has  joined  the 
Jersey  Journal  'm  Jersey  City ,  N.J.,  as 
city  editor  and  will  direct  local  news 
coverage.  He  moved  from  news  edi¬ 
tor  of  the  Springfield  (Mass.)  Union- 
News. 

Concurrent  with  Latanzio’s 
appointment,  James  Derogatis  was 
named  assignment  editor  and  John 
Watson,  night  city  editor  of  the  Hud¬ 
son  County-based  daily. 

*  *  * 

John  Penner,  a  reporter  at  the 
Anaheim  (Calif.)  Bulletin  since  1985, 
has  been  promoted  to  special  projects 
editor. 
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Joseph  P.  Alduino,  81,  former 
controller  of  the  New  York  Times, 
died  Aug.  21  of  pneumonia  at  Beth 
Israel  Hospital  in  Boston. 

He  joined  the  newspaper  in  1923  as 
an  office  boy  in  the  auditing  depart¬ 
ment  and  rose  to  assistant  auditor  in 
1946  and  toauditorin  1954. 

«  :|c 

Jack  Bliler,  65,  longtime  manag¬ 
ing  editor  of  the  Turlock  (Calif.)  Jour¬ 
nal,  died  Aug.  19. 

He  began  his  career  as  a  sports 
writer  at  the  paper  in  1949  after  a  year 
with  the  Modesto  (Calif.)  Bee  as  Tur¬ 
lock  correspondent.  He  became  the 
Journal’s  editor  in  1956  and  was 
named  managing  editor  in  1978. 

After  aspiring  to  a  professional 
baseball  career  in  high  school,  he 
played  for  Army  Air  Corps  teams 
during  World  War  II  service  and  later 
signed  a  contract  with  the  New  York 
Yankees  and  had  stints  at  their  farm 
clubs.  An  illness  interrupted  his 
career  and  he  turned  to  journalism. 
*  *  * 

James  D.  Bowman,  63,  a  senior 
editor  in  the  World  Services  division 
of  the  Associated  Press  and  a  former 
AP  foreign  correspondent,  died  Aug. 
30. 

He  joined  AP  in  Dallas  in  1955, 
transferred  to  the  Houston  bureau  in 
three  years  and  to  the  World  Desk, 
New  York,  in  1960  as  editor  of  news 
transmitted  to  subscribers  outside  the 
United  States. 

Bowman  was  chief  of  bureau  in 
Bogota,  Colombia,  from  1963  to  1965 
and  then  returned  to  the  World  Desk 
where,  in  recent  years,  he  served  as 
North  American  editor. 

iK  * 

George  McKinley  Jewell,  59, 
chief  copy  editor  of  the  editorial  pages 
of  the  San  Antonio  Express-News, 
died  Aug.  20  of  an  apparent  heart 
attack.  He  also  was  the  TV  Now  vid¬ 
eocassette  editor. 


Jewell  was  a  copy  editor  at  the 
Charleston  (W.  Va.)  Gazette  before 
joining  the  Express-News  in  1963  in 
the  same  position.  He  returned  to 
West  Virginia  in  1966,  rejoining  the 
Gazette,  and  in  1972  went  back  to  the 
Express-News  serving  in  various 
positions. 

He  had  been  with  the  Air  Force  for 
three  years  in  Germany  after  receiv¬ 
ing  a  journalism  degree  from  Marshall 
College  in  1952.  He  subsequently 
joined  the  Welch  (W.  Va.)  Daily  News 
and  then  the  Bluefield  Daily  Tele¬ 
graph.  ♦  *  * 

M.  Thomas  Keevil,  60,  editor  of 
the  Las  Vegas  Review-Journal  since 
1981,  died  Aug.  25.  He  had  been  ill 
with  pulmonary  fibrosis  since  spring 
and  also  had  undergone  triple  bypass 
heart  surgery  in  1986. 

Keevil  moved  to  California  from 
editor  of  the  Red  Bud  (III.)  Pilgrim  in 
1952  and  was  editor  of  the  Beaumont 
Gazette  in  Riverside  County  and  later 
the  Yucaipa  News  in  San  Bernardino 
County  before  being  named  editor  of 
the  Costa  Mesa  Glohe-Herald  in 
Orange  County  in  1954.  He  guided  the 
paper  from  a  weekly  to  a  daily  known 
as  the  Orange  Coast  Daily  Pilot. 

:|c  :((  ;{( 

Max  Kleckner,  8 1 ,  founder  of  the 
Pittsburgh  weekly  Oakland  News  in 
1934,  died  Aug.  29  in  Los  Angeles  of 
complications  from  Parkinson’s  dis¬ 
ease.  He  sold  the  paper  in  1961  and 
later  moved  to  California  where  he 
served  as  advertising  director  of  the 
Greater  Los  Angeles  Press  Club  until 
1979. 

if  *  * 

Karl  Schriftgiesser,  84,  author 
and  retired  newspaperman,  died  Aug. 
19  at  the  Gill  Oddfellows  nursing 
home  in  Ludlow,  Vt. 

He  began  his  career  in  the  early  ’20s 
as  a  feature  writer  for  the  Boston 
Transcript  and  in  1933  became  an  edi¬ 
torial  writer  for  the  Washington  Post. 
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He  later  worked  for  the  New  York 
Post  and  then  the  New  York  Times 
where  he  was  acting  drama  editor 
during  World  War  11.  After  the  war 
Schriftgiesser  was  book  editor  of 
Newsweek. 

*  *  * 

Bill  Simmons,  50,  who  wrote  an 
auto-care  column  for  the  Philadelphia 
Inquirer  and  newspapers  across  the 
country,  died  Sept.  5. 

He  joined  the  Inquirer  as  a  sports 
writer  in  1 962  from  sports  editor  of  the 
Upper  Darby  (Pa.)  News  and  became 
the  automotive  writer  in  1975. 

*  *  * 

John  H.  Sweet,  81 ,  a  retired  presi¬ 
dent,  board  chairman  and  chief 
executive  officer  of  U.S.  News  & 
World  Report,  died  Aug.  14  at  a  nurs¬ 
ing  home  in  Bethesda,  Md.,  of  cardio¬ 
pulmonary  arrest. 

*  if  * 

Fred  D.  Thompson,  72,  a  former 
vice  president  of  advertising  for  the 
New  York  Times  and  later  assistant  to 
the  president  of  the  Times  Company, 
died  Sept.  17  of  a  heart  attack  while 
vacationing  in  Fort  William,  Scot¬ 
land. 

Thompson  became  a  Times  vice 
president  in  1971  after  the  company 
acquired  Family  Circle  magazine 
from  Cowles  Communications.  He 
had  been  president  and  chief  execu¬ 
tive  of  the  magazine  since  1969  and 
retained  the  positions  until  he  was 
appointed  Times  vice  president  for 
advertising  in  1975. 

In  1979,  he  was  appointed  assistant 
to  the  president  of  the  Times  Com¬ 
pany,  Walter  E.  Mattson,  and  served 
in  that  capacity  until  he  retired  in 
1980. 

A  graduate  of  Columbia  University 
in  1937,  Thompson  had  a  long  associ¬ 
ation  with  the  Reader's  Digest  start¬ 
ing  with  subscription  sales  and  pro¬ 
gressing  through  executive  positions  in 
the  magazine’s  international  opera¬ 
tions.  In  World  War  II,  he  directed 
distribution  of  military  editions  in  a 
number  of  countries  and  later  formed 
the  Reader’s  Digest  Association  of 
Canada  Ltd.  In  1954  when  the  Digest 
began  accepting  advertising,  Thomp¬ 
son  became  director  of  national 
advertising  and  subsequently  served 
as  worldwide  advertising  director. 

*  *  * 

Kathrine  K.  White,  85,  president 
and  editor  of  the  Emporia  (Kan.) 
Gazette,  died  Aug.  17. 

She  became  editor  in  1973  follow¬ 
ing  the  death  of  her  husband,  William 
Lindsay  White.  Her  son-in-law,  Paul 
David  Walker,  is  publisher  of  the 
Gazette. 
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Mr.  Gorbachev: 

Free 

Our 

Churches 

In 

Ukraine 

For  the  third  time  in  six  years, 
thousands  of  Americans  of  Ukrain¬ 
ian  descent  from  dozens  of  states 
will  return  to  Washington,  D.C.  on 
Saturday,  October  8, 1988  to  march 
on  the  Soviet  Embassy. 

In  this,  the  1,000th  (988-1988) 
anniversary  year  of  the  Baptism  of 
Kievan  Rus’,  their  banners  will  carry 
only  one  message  aimed  at  the 
Soviet  government:  Free  Our 
Churches  in  Ukraine. 

(The  development  of  Kievan  Rus’- 
Ukraine  should  not  be  confused 
with  the  later  development  of 
Muscovy  and  its  eventual  evolve- 
ment  into  Russia). 

The  marchers,  who  will  also  attend 
three  different  weekend  concerts 
dedicated  to  a  celebration  of 
Ukrainian  culture  (which  is  under 
Soviet  siege)  have  two  objectives: 

1.  First,  they  want  to  personalize 
their  protest  of  the  contmuing 
genocide  of  Ukraine  by  Russifica¬ 
tion.  Their  point  is:  Glasnost 
notwithstanding,  and  despite 
references  to  freedom  of  religion  in 
“Russia”  ~  there  is  NO  FREEDOM 
of  RELIGION  m  Ukraine. 

That’s  because  to  this  day,  in 
addition  to  persecuting  Ukrainian 


Baptists  and  Pentecostjds,  the  Soviet 
government  has  refused  to  legalize 
the  Ukrainian  Catholic  and  Ortho¬ 
dox  churches  that  Stalin  destroyed  in 
the  1930s  and  1940s.  Hence  the 
baimer:  Free  Our  Churches  in 
Ukraine. 

2.  Second,  they  want  to  remind  the 
world  of  the  immoral  and  discrimi¬ 
natory  nature  of  last  June’s  “Soviet 
Millennium”  festivities  in  the  capital 
of  the  Russian  Republic  (Moscow). 

“It  was  historically  inaccurate  and 
just  plain  immoral  for  the  Soviets  to 
hold  the  major  Millennium  festivi¬ 
ties  in  Moscow.  The  event  being 
celebrated  was  the  Baptism  of  Kiev, 
capital  of  Ukraine.  Those  who 
sponsored  the  event  in  Moscow  (and 
this  includes  the  Russian  Orthodox 
Church)  are  the  ones  who  have  the 
power  to  legalize  Ukrainian 
churches  in  Ukraine  —  but  they 
won’t  do  it  because  they  fear  the 
power  of  a  freer  Ukrainian  nation,” 
said  Dr.  George  Soltys,  executive 
director  of  the  U.S.  based  National 
Committee  to  Commemorate  the 
Millennium  of  Christianity  in 
Ukraine. 

He  said  that  in  1988,  the  leaders  and 
laity  of  the  underground  Ukrainian 
Catholic  Church  in  Western 
Ukraine  revealed  their  identities, 
thus  subjecting  themselves  to  certain 
harassment  and  possible  imprison¬ 
ment. 

He  said  that  spokespeople  for  the 
Ukrainian  Orthodox  Church  in 
Ukraine  have  stated  that  a  subst2m- 
tive  number  of  Orthodox  believers 
in  Ukraine  see  themselves  as 
Ukrainian  Orthodox  and  numerous 
believers  would  be  attracted  to  a 
movement  to  establish  a  Ukrainian 
Orthodox  Church,  were  it  permis¬ 
sible  to  do  so. 

Dr.  Soltys  added,  “Until  the  leaders 
of  the  Russian  Orthodox  Church  act 
to  help  persuade  their  government 
to  free  our  churches,  they  have  no 
right  to  call  themselves  Christians. 


“The  fact  is  that  in  Western  Ukraine 
particularly  (just  as  in  the  Baltic 
states)  recent  demonstrations  have 
seen  tens  of  thousands  of  people  ~ 
50,000  people  at  one  mass  meeting 
in  July,  1988  —  photos  of  the  event 
are  available  —  call  for  more 
freedoms. 

“We  in  the  West  have  joined  in  the 
struggle.  Our  mission  is  to  keep  the 
truth  about  Ukraine  in  the  public 
eye,”  Dr.  Soltys  said. 

He  added,  “The  Freedom  Marches 
for  Ukraine  began  in  October,  1983 
when  more  than  15,000  people 
marched  on  the  Soviet  Embassy  in 
Washington,  D.C.  to  commemorate 
the  50th  anniversary  of  the  horror  of 
7  million  deaths  by  starvation  during 
Stalin’s  1932-33  man-made  famine 
in  Ukraine. 

“That  march  and  the  work  leading 
up  to  it  helped  to  create  the  atmos¬ 
phere  which  resulted  in  a  Congres¬ 
sional  Commission  on  the  Sovdet 
Role  in  the  Ukraine  Famine.  That 
Commission  is  now  finishing  its 
work. 

“The  climate  of  the  times  helped 
spur  a  series  of  books  on  the 
Ukrainian  tragedy,  including  one  by 
British  Historian  Robert  Conquest 
(Harvest  of  Sorrow)  and  an  intema- 
tionally-accleiimed  hour-long 
documentary  finally  shown  on  public 
television  “Harvest  of  Despair.” 

“In  1984,  some  8,000  Americans  of 
Ukrainian  descent  again  marched  on 
the  Soviet  Embassy,  this  time  to 
“modernize”  the  story  of  the 
genocide  of  Ukraine  by  discussing  it 
in  terms  of  Russification,”  Dr.  Soltys 
said.  He  added,  “our  October  8, 
1988  march  focuses  on  one  aspect  of 
this  Russification  —  Russification  by 
religion. 


Mr.  Gorbachev,  Free  Our  Churches 
In  Ukraine.” 


NEWS/TECH 


Recycling  and  the  environment 

Nation's  largest  newsprint  recycler  Is  caught  between  Its  efforts 
to  manage  waste  through  recycling  and  concerns  with  possible  pollution 


By  Jim  Rosenberg 

“One  part  of  the  DEP  is  very  com¬ 
plimentary  toward  us  and  pats  us  on 
the  back,”  said  James  Burke,  Garden 
State  Paper  Co.  executive  vice  presi¬ 
dent  and  general  manager  of  its  East¬ 
ern  operations.  “But  the  other  side 
has  to  respond  to  other  people’s  con¬ 
cerns  and  so  we  have  an  interesting 
problem.” 

The  interesting  problem  is  that  the 
country’s  largest  newsprint  recycler, 
which  annually  puts  back  into  news¬ 
papers  more  than  a  quarter-million 
tons  of  paper  that  would  otherwise 
aggravate  New  Jersey’s  solid-waste 
woes,  has  recently  been  hit  with 
$6,800  in  civil  administrative  penal¬ 
ties  by  the  New  Jersey  Department  of 
Environmental  Protection. 

Concerning  the  Garfield,  N.J.,  mill, 
Steve  Tiffinger,  a  spokesman  for  the 
Bergen  County  Department  of  Health 
said,  “We’ve  been  issuing  violations 
all  along.” 

The  county  department  acts  locally 
on  behalf  of  the  state’s  DEP  and  can 
serve  as  an  investigator  for  it, 
according  to  the  DEP. 

“The  [plant’  j  neighbors  have  been 
complaining  about  smells.  There’s 
been  a  big  investigation  and  I  don’t 
think  they’ve  ever  hit  a  bottom  line,” 
DEP  information  officer  Jim  Staples 
told  E&P.  “Odor  violations  are  inevi¬ 
tably  the  result  of  neighborhood  com¬ 
plaints,”  he  said. 

Burke  spoke  of  “an  organized 
effort”  by  some  residents  (“we’re  not 
sure  what  the  motives  are  behind 
that”).  He  said  it  “manifested  itself  in 
one  of  these  deals  where  ‘well,  don’t 
bother  to  call  Garden  State  anymore, 
just  call  the  DEP.’  ” 

In  early  August,  The  Record, 
Bergen  County,  N.J.,  reported  that 
while  residents  say  the  mill  produced 
foul  odors  for  years,  “they  insist  it 
has  worsened  over  the  last  six 
months,  especially  at  night,  on 
weekends,  and  when  the  air  is  thick 
and  muggy.” 

“Our  basic  process  has  not 
changed  since  1974.  The 
odors  ...  we  emit  are,  to  the  best  of 
our  knowledge,  less  now  than  they 


were  15  years  ago,”  said  Burke.  “The 
difference,”  he  added,  “is  the  level  of 
awareness  of  the  public  in  New  Jersey 
has  been  raised  because  of  all  the 
other  environmental  problems  in 
New  Jersey.” 

Burke  said  it  was  one  of  the  prob¬ 
lems  in  doing  business  in  New  Jersey, 
which  he  called  “truly  a  polluted 
state.” 

Caught  between  his  own  efforts  to 
manage  waste  through  recycling  and 
others’  concerns  with  possible  pollu¬ 
tion  from  recycling,  Burke  said,  “1 
sometimes  don’t  understand  the 
rationale  of  people  who  lived  here  and 
earned  their  living  by  polluting.  All  of 
a  sudden  [they]  now  want  other  peo¬ 
ple  who  are  not  doing  anywhere  near 
what  was  done  originally  to  stop.” 

A  resident  described  the  odor  to  the 
Record  as  “cat  urine  mixed  with 
ammonia  and  rotten  eggs.”  Another 
expressed  safety  concerns. 

Burke  called  it  a  nuisance  rather 
than  a  health  hazard. 


“The  DEP  does  not  know  that  yet 
because  they  haven’t  seen  all  our 
data,”  he  said.  “On  the  other  hand, 
we’re  not  finished  with  all  our  testing, 
but  [by]  the  preliminary  data  that 
we’ve  had  looked  at  by  outside  con¬ 
sultants,  we’re  very  confident  we 
don’t  have  a  problem.”  He  added  that 
“We  still  have  to  address  it.  The  law 
says  you  can’t  be  a  nuisance  to  your 
neighbors.” 

Burke  said  it  was  “a  combination, 
usually,  of  a  process  upset  with  an 
atmospheric  condition”  that  caused 
the  neighbors  to  complain.  “The  dif¬ 
ference  between  ...  us  and  our  sis¬ 
ter  mill  in  Dublin,  Ga.,  [is]  that  mill 
sits  on  a  thousand-acre  site.  We  sit  on 
a  twenty-acre  mill  site  where  our 
property  line  adjoins  housing,  which 
was  not  there  when  the  mill  was 
built.” 


He  likened  the  circumstances  to 
that  of  a  new  airport,  which  only 
becomes  noisy  when  people  move  in 
close  enough  to  be  bothered. 

“That’s  one  of  the  things  you’ve 
got  to  live  with,”  he  observed. 

“1  was  one  of  their  PR  people,” 
said  Staples.  “When  I  worked  there  1 
was  always  telling  people  to  come 
smell  our  plant.” 

It  was  “one  of  our  bragging 
points,”  he  said. 

Burke  said  he  thinks  the  odors  are 
from  sulphur. 

“The  odors  emitted  from  our  plant 
are  below  the  levels  that  you  find 
around  the  normal  pulp-and-paper 
mill  after  treatment  by  best-available 
technology.” 

“Even  in  the  manufacture  of  news¬ 
print,”  said  Burke,  “you  still  have 
some  sulphur  compounds.” 

He  discounted  the  use  of  pleasant- 
smelling  scents  to  mask  the  offending 
odor. 

“We  don’t  know  if  we  can  solve  the 


situation  100%.  A  couple  of  the  coum- 
pounds,”  he  said,  can  be  detected  by 
the  nose  at  “less  than  half  a  part  per 
billion.” 

In  its  patented  wash  deinking  pro¬ 
cess,  Garden  State  employs  what 
Burke  described  as  a  detergent-based 
system. 

“Our  system,”  he  said,  “is  ecologi¬ 
cally  equivalent  to  washing  your 
clothes  at  home  in  your  washer.” 

Garden  State  has  designed  what  it 
calls  “a  potentially  successful  collec¬ 
tion  scrubbing  system”  that  will  be 
submitted  to  the  DEP  for  permitting. 
Until  then,  said  Burke,  the  mill  is 
doing  such  things  as  tightening  leaks 
and  improving  operating  procedures 
to  minimize  escaping  odors. 

To  try  to  solve  the  problem,  Burke 
said  Garden  State  is  prepared  to 
(Continued  on  page  56) 


“The  odors  emitted  from  our  plant  are  below  the 
levels  that  you  find  around  the  normal  pulp-and-paper 
mill  after  treatment  by  best-available  technology.” 
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That^s  Confkfence! 

Conflctence  in  FLEXO 
and  in  MAN  Roland. 


Flexography  has  gained  acceptance  in  the  newspaper  ^ 
printing  market.  To  date,  nearly  1,000  couples  have  been 
sold  in  the  North  and  South  American  markets  with  MAN  Roland 
maintaining  the  single  largest  share  of  the  Flexo  newspaper  press 
market.  In  fact,  a  total  of  12  full  FLEXOMAN  presses  have  been  sold 
more  than  any  of  our  competitors. 


MAN  Roland’s  superiority  in  the  Flexo  newspaper  market  is  the  result  of  a  clear 
corporate  commitment  to  Flexography  and  Flexo  newspaper  press  technology. 


Technical  Superiority:  MAN  Roland  leads  all 

competitors  in  actual  running  experience.  Add 

to  this  an  unparalleled  list  of  Flexo  firsts 

•  First  to  introduce  a  simple  slip-in  Flexo  unit 
designed  for  sbc  different  Letterpress  drive 
configurations 

•  First  to  introduce  the  unitized  ink  pack  concept 
incorporated  in  the  base  of  the  FLEXOMAN  unit 

•  First  to  offer  and  support  full  ink  handling  sys¬ 
tems,  including  waste  water  treatment 

•  First  to  develop,  and  put  into  daily  operation,  a 
complete  Flexo  press  management  system  — 

INFOFLEX 

•  First  to  introduce  split  fountain  inkers  for  up  to 
four  color  positions 


•  First  to  offer  ceramic  anilox  performance 
warranties 

•  First  to  refine  plastic  doctor  blade  technology  for 
use  with  ceramic  aniloxes  on  newspaper  presses 

If  you  are  considering  Flexo,  you  need  to  consider 
the  worldwide  leader  in  Flexography  —  MAN 
Roland. 


Call  Andy  Schipke  at  MAN  Roland  for  onr  new 
Id-page  FLEXOMAN  brochure. 


MAN  Roland,  Inc. 

333  Cedar  Avenue,  Middlesex,  NJ  08846 
Fax:  (201)  469-8946 

Tel.  (201)  469-6600  ^ 


NEWS/TECH 


Standards  for  PCs 

As  more  newspapers  begin  to  install  personal  computer  systems, 
one  problem  is  emerging:  the  systems  can’t  talk  to  one  another 


By  George  Garneau 

The  problem  with  standards  for 
newspaper  computer  systems  is 
simple:  There  aren’t  any. 

Problems  compound  as  personal 
computers  pour  into  newspapers,  and 
managers  seeking  integrated  systems 
ask,  “Can  they  talk  to  each  other?” 

The  answer  now  is  a  definitive 
maybe,  and,  if  so,  not  well.  Getting 
existing  systems  to  communicate 
often  depends  on  the  cooperation  of 
reluctant,  often  competing,  vendors. 

Newspapers  and  their  computer 
vendors,  long  ensconced  in  their  own 
world  of  specially  built  hardware  and 
software  systems,  are  being  forced  — 
reluctantly  and  problematically  — 
into  the  world  of  mainstream  PC  com¬ 
puting. 

As  networked  PC  technology 
begins  permeating  newspapers,  the 
need  for  information  standards 
becomes  “critical,”  according  to 
Beth  Loker,  Washington  Post  vice 
president  for  advanced  systems. 

The  rub  stems  from  the  fact  that  PC 
publishing  evolved  from  corporate 


desktop  publishing,  a  world  apart 
from  newspapers.  While  desktop 
publishing  uses  a  limited  database  to 
produce  text  and  low-resolution 
graphics  at  low  volume  on  81/2 "xll" 
pages,  newspapers  run  huge  con¬ 
stantly  changing  databases  and  pro¬ 
duce  broadsheet  pages  at  high  speed 
that  include  all  kinds  of  text,  high- 
resolution  graphics  and  color. 


Despite  the  contradictions,  pres¬ 
sure  is  growing  for  standards  that  will 
allow  emerging  PC-based  newspaper 
systems  to  “talk”  to  one  another, 
system  vendors  and  newspaper  com¬ 
puter  managers  say. 

“If  we  are  going  to  be  able  to  use 


hardware  and  software  in  that  per¬ 
sonal  computer  world,  we  have  to 
move  to  those  standards  to  take 
advantage,”  Loker  said.  “My  posi¬ 
tion  is  millions  of  PC  users  can’t  be 
wrong.” 

Competing  standards  pose  prob¬ 
lems  for  newspapers  and  vendors: 
Choose  the  wrong  “standard,”  and  it 
can  put  you  in  a  lot  of  trouble. 


according  to  Bruce  Adomeit,  head  of 
editorial  systems  at  the  Minneapolis 
Star  Tribune.  He  noted  that  after 
Teleram  Inc.  picked  an  unpopular 
operating  system,  bankruptcy  soon 
followed,  and  newspapers  that 
bought  non-standard  equipment  from 
unstable  companies  often  suffer. 

Emerging  standards  involve  oper¬ 
ating  systems,  the  traffic  cops  of  com¬ 
puting,  such  as  AT&T’s  UNIX, 
IBM’s  MS/DOS  and  promised  OS/2, 
and  dec’s  VMS.  “Standard”  hard¬ 
ware  includes  IBM  AT  and  PS/2  PCs 
and  compatibles,  Apple  Macintoshes, 
(Continued  on  page  44) 


WE  KEEP  YOUR 
MAILROOM 
UP  TO  SPEEO 

QUIPP  SYSTEMS,  INC. 

4800  N.W  157th  STREET 
HIALEAH,  FLORIDA  33014-6434 

(305)  623-8700 


Use  your  Mac...for  a  library? 

If  you  are  making  limited  use  of  your 
Mac,  why  not  take  advantage  of  tech¬ 
nology? 

With  your  Macintosh*,  our  software  and 
an  optical  disk,  you  have  a  fully  automatic, 
fast,  efficient  and  affordable  library  system. 

All  story  and  headline  words  are  indexed  so 
you  can  search  all  of  the  text  with  this  flexible 
system  designed  exclusively  for  newspapers 
i<»  <  -  - ■  ■■  -  M  by  professionals  m  the  industry. 


For  more  information,  call  (417)  782-02*0 


P.O.  Box  1330,  Joplin,  MO  64802 


Macintosh  is  a  registered  trademark  of  Apple  Compufcr,  Inc. 


“Everyone’s  agreeing  that  we  ought  to  be  using 
standard  operating  systems,  standard  databases  and 
standard  eiectronic  maii said  John  Guerringue, 
Crosfieid’s  PC  product  manager.  “Everybody  is  saying 
the  same  thing  and  they  are  aii  working  toward  it  at 
different  ends.” 
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IT  SHIFTS  SHADES 
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Introducing  the  Canon  NP9330  Laser  Copier.  With  an  “intelligent”  digital 
scanner  and  laser  printer,  it’s  not  only  one  of  the  most  sophisticated  copying 
systems  ever  developed,  it’s  also  one  of  the  most  creative. 

Stretch  an  image.  Condense  it.  Delete  a  portion  of 
an  original.  The  NP9330  makes  it  easy  to  edit  or  create  “  .. 

entire  new  images.  Right  on  the  copier  _ ' 

You  can  make  mirror  images.  Italicize.  Shade.  Turn 
positives  into  negatives.  Enlarge  to  800%.  ^  ». 

Reduce  to  35%.  Or  make  crisp,  clear,  full-size 
prints  from  35mm  slides  or  negative  film. 

You  can  even  scan  photographs  in  up  to  256  tonal 
gradations  for  high-quality  halftones.  A  lot  faster  and 
cheaper  than  shooting  stats. 

In  fact,  the  9330  gives  you  so  many  ways  to  express  ^B 
your  creativity,  you  might  forget  that  it  also  makes  great  ^B 

Canon  NP  9330  to 

(Oh  ye^  H  also  makes  copies*) 


For  more  informaton.  call  toll  free  1-800*OK  CANON. 

Or  write  Canon  U.$.A.,  Inc.,  P.  O  Bom  5023,  CKfton,  N.J.  07015.  ©  1938  Canon  US  A  ,  Inc 


a  standard  page  description  language 
to  drive  output  devices. 

Since  prepress  color  systems  are  of 
growing  importance  in  newspaper 
production,  ANSI’s  IT.8  committee 
is  forming  digital  data  exchange  stan¬ 
dards  (DDES). 

“Users  want  the  ability  to  select 
workstations  that  are  best  for  their 
operations,  but  they  are  limited  in 
doing  that  because  they  are  locked 
into  one  system,”  said  Paul  Thiel,  a 
vice  president  of  Scitex  America 
Corp. 

Theil  said  Scitex’s  cooperative 
Handshake  program  of  data  exchange 
involves  about  25  vendors.  Scitex 
recently  agreed  to  accept  PostScript 
from  PCs,  and  has  a  link  for  IBM  PCs 
for  layout  software. 

The  big  problem  for  vendors  is 
changing,  moving  complex  software 
designed  for  central  processing  units 
and  rewriting  them  for  PCs  —  while 
allowing  existing  customers  cheap, 
“seamless”  upgrades. 

Bob  Friend  of  CText  Inc.  noted 
that  vendors  who  began  on  PC  plat¬ 
forms  do  not  have  to  support  large 
customer  bases  running  software  on 
host  systems. 

“There  is  an  advantage  to  being  the 
new  kid  on  the  block,”  Friend  said. 

George  White,  senior  vice  presi¬ 
dent  of  Camex  Inc.,  said  Camex 
chose  UNIX  and  high  level  C  lan¬ 
guage  for  its  systems  because  of  their 
easy  “portability.”  Designed  to  run 
on  Sun  equipment,  Camex  wants  to 
be  able  to  move  its  software  to  any 
standard  hardware. 

Jim  Lennane,  chairman  of  System 
Integrators  Inc.,  said  huge  software 
rewrites  for  new  operating  standards 
emerging  on  PCs  will  cost  more  than 
newspapers  think  —  at  least  as  much 
as  existing  systems  cost  —  and  per¬ 
formance  may  be  worse. 

“The  industry  is  very  much  in 
flux,”  Crosfield’s  Guerringue  said. 
“There  is  no  clear  winner  between 
(Continued  on  pufte  56) 


paginating  other  vendors’  front-end 
systems  and  has  a  PC  pagination  ter¬ 
minal  and  system. 

The  lack  of  standards,  protocols 
and  formats  “is  the  real  problem,”  he 
said.  “Newspapers  are  finding  inte¬ 
gration  is  becoming  more  of  a  road¬ 
block.” 

“Everyone’s  agreeing  that  we 
ought  to  be  be  using  standard  operat¬ 
ing  systems,  standard  databases  and 
standard  electronic  mail  ...”  said 
John  Guerringue,  Crosfield’s  PC 
product  manager.  “Everybody  is 
saying  the  same  thing  and  they  are  all 
working  toward  it  at  different  ends.” 

In  the  broad  world  of  computing, 
however,  newspapers  do  not  create 
standards.  Markets  do  and,  as  a  mar¬ 
ket,  newspapers  “are  simply  too 
small  to  ignore  the  need  for  stan¬ 
dards,”  Loker  said,  urging  newspa¬ 
pers  to  help  develop  them. 

Unless  standards  develop  to  allow 
emerging  systems  to  communicate, 
Loker  of  the  Post  warned,  newspa¬ 
pers  can  “give  all  your  money  to  one 
vendor  and  say,  ‘Here.  Take  care  of 
us  forever.’  ” 

Several  moves  are  under  way  to 
agree  on  standards  at  the  American 
National  Standards  Institute.  A  com¬ 
mittee  called  X.^V  1  is  working  toward 


Standards 

(Continued  from  page  42) 


and  Sun  Microsystems  and  DEC 
workstations. 

In  addition,  data  formats  for  trans¬ 
ferring  information  between  systems 
need  standardization  so  PCs  can  per¬ 
form  multitasking,  accessing  and 
operating  in  databases  of  various 
newspapers’  systems. 

To  newspapers,  standardization  is 
“economically  beneficial  because 
you  can  buy  basically  the  same  kind 
of  equipment,”  said  John  lobst, 
American  Newspaper  Publishers 
Association  computer  research  man¬ 
ager.  “Newspapers  are  looking  at  it 
because  they  can  self-maintain  their 
equipment  and  they  can  go  to  the 
corner  computer  store  and  get 
replacements  virtually  on  demand.” 
Standard  output  languages  could 
eliminate  newspapers’  “black  box” 
interfaces  between  proprietary  front- 
end  systems  and  typesetters. 

“It  would  be  nice  if  all  vendors 
agreed”  on  standards,  according  to 
John  Herbst,  PC  pagination  manager 
for  Harris  Corp.,  which  specializes  in 


Goss’^ 

Used  Equipment 

Fully/Partially  Reconditioned  with 
warranties  or  "As-ls”  Equipment  Available 

Rockwell  International 

Goss  Used  Equipment  Department 
Goss  Commercial  Products 
Rockwell  International  Corporation 

3100  South  Central  Avenue 
Chicago,  IL  60650 

312/656-8600 
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1988 
AUGUST 
Advertising  Data 


AUGUST  1988/1987 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ROP  local . 

27,442 

31,269 

Preprint  Locol . 

43,548 

38,728 

ROP  Notionol . 

5,040 

6,770 

Preprint  Notional . 

260 

64,917 

62,479 

Total . 

142,967 

139,506 

Times-Union-S 

ROP  Local . 

22,328 

21,832 

Preprint  Local . 

58,490 

55,960 

ROP  Notional . 

2,439 

2,054 

Preprint  National . 

13,700 

10,165 

Clossified . 

40,221 

37,518 

Total . 

137,178 

127,529 

GRAND  TOTAL . 

280,145 

267,035 

*lndicates  newspapers  reporting  figures  in 
lines. 


Kennebec  Journol-m 
ROP  Local ... 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Classified . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


Doily  News-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 

Classified . 

Total . 


Doily  New$-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  National.. 
Classified . 


GRAND  TOTAL.. 
YEAR  TO  DATE .. 


Daily  Sun-e 

ROP  Locol . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notionol . 

Clossified . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


1988 

1987 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

AUGUSTA, 

MAINE. 

22,544 

22,382 

41,324 

2,428 

50,078 

442 

527 

1,219 

165 

476 

75 

25,813 

23,879 

90,375 

2,904 

97,633 

442 

...  711,343 

17,012 

741,017 

6,066 

BANGOR, 

MAINE. 

20,081 

8,513 

18,305 

4,702 

29,263 

23,499 

25,471 

16,973 

989 

1,471 

324 

81 

19,405 

1,418 

19,040 

252 

70,062 

33,430 

64,368 

21,927 

7,500 

1,317 

10.152 

1,323 

2,997 

3,268 

3,321 

9,822 

726 

427 

9,396 

9,720 

13,509 

15,100 

34,128 

4,585 

38,720 

11,145 

104,190 

38,015 

103,088 

33,072 

...  780,097 

241,247 

717,899 

226,370 

BIATRICE,  NEB. 

13,698 

2,047 

11,131 

770 

23,736 

9,933 

26,058 

8,514 

1,452 

1,572 

129 

258 

5,690 

605 

4,373 

326 

44,705 

12,585 

43,392 

9,610 

...  305,289 

83,455 

329,373 

79,703 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Bulletin-eS 

ROP  Locol . 

ROP  Notionol . 

Clossified . 

GRAND  TOTAL . 

YEAR  TO  DATE:  N/A 


BINGHAMTON,  N.Y. 


Press  &  Sun-Bulletin-r 
ROP  Local .... 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol . 

Clossified . 

Total . 


Press  &  Sun  Bulletin-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Nationol . 

Classified . 


37,663 

14,363 

1,146 

72 

24,528 

4,803 

40,274 

34,189 

1,618 

369 

23,827 

2,904 

77,772 

4,803 

100,277 

2,904 

20,532 

17,284 

35,853 

12,559 

22,292 

13,415 

392 

4,512 

9,275 

178 

9,175 

8,648 

9,876 

74,700 

12,737 

63,139 

13,415 

152,472 

17,540 

163,416 

16,319 

1,218,009 

131,782 

1,219,070 

119,905 

BIRMINGHAM,  ALA. 


Post-Herald-m 

ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol.. 
Classified . 


(Continued  on  page  46} 


ShdTp^  ^our  CoffiperiyS 


Page  composition  soft-  - - 

ware  for  PCs  and  minicom¬ 
puters.  .  .Laser  printers. . . 
photo  imagesetters. .  .scan¬ 
ners.  .  .duplicators  and 
versatile  small  presses. . . 
they  will  all  be  at  the  Los 
Angeles  Convention  Center  when  America’s 
premier  graphic  arts  exhibition  comes 
west.  More  than  200  exhibitors  will  help 
you  evaluate  state  of  the  art  technology. 

There’s  no  better  time  or  place  to 
comparison-shop  for  what  you  need  to 
streamline  and  upgrade  the  images  your 
company  is  putting  on  paper  today,  and 
tomorrow. 

Let  GRAPH  EXPO®  show  you  the  future. 


WtT;:;!EXPO 

isr 


Managed  by 


Sponsored  by 


Convention  Center 


I  For  more  information  about 
I  GRAPH  EXPO®  88  WEST 
I  Return  to: 


Graphic  Arts  Show  Company,  Inc. 
1899  Preston  White  Dr. 

Reston,  VA  22091-4326 


Name: _ 

Title: _ 

Company: _ 

Address: _ 

City: _ 

Telephone:  (_ 


EDITOR  &  PUBLISHER  for  October  1,  1988 


(Continued  from  page  45) 

1988  1987 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

News-e 

ROP  Local . 

41,397 

22,778 

40,941 

19,504 

Preprint  Local . 

10,285 

7,665 

ROP  Notionol . 

3,094 

3,800 

Preprint  Notional . 

288 

Classified . 

57,450 

52,898 

Total . 

.  112,226 

22,778 

105,592 

19,504 

News-S 

ROP  Local . 

32,244 

43,735 

Preprint  Locol . 

13,673 

17,445 

ROP  Notionol . 

3,917 

5,040 

Preprint  Notional . 

4,042 

3,927 

Clossified 

30,918 

36,944 

Totol.... 

84,794 

107,091 

GRAND  TOTAL.. 

...  279,523 

22,778 

282,315 

19,504 

YEAR  TO  DATE .. 

....  2,195,396 

153,786 

2,136,291 

170,887 

BLOOMINGTON,  IND. 

Herold-Telephone-e 

ROP  Local . 

44,820 

48,079 

Preprint  Locol . 

62,376 

58,777 

ROP  Notional . 

1,231 

1,464 

Preprint  Notional . 

3,576 

1,346 

Classified . 

44,215 

38,105 

GRAND  TOTAL. 

156,218 

147,771 

YEAR  TO  DATE.. 

.  1,055,059 

979,463 

BOSTON, 

MASS. 

Herold-m 

ROP  Locol . 

16,453 

15,745 

Preprint  Local . 

65 

ROP  Notional . 

10,753 

11,878 

Classified . 

61,425 

55,038 

Totol . 

88,631 

82,661 

65 

Herold-S 

ROP  Local . 

3,456 

620 

3,640 

2,211 

Preprint  Local . 

34,823 

53,331 

ROP  Notionol . 

2,580 

3,131 

Clossified . 

12,634 

221 

12,357 

1,187 

Totol . 

18,670 

35,664 

19,128 

56,729 

GRAND  TOTAL... 

....  107,301 

35,664 

101,789 

56,794 

YEAR  TO  DATE.. 

....  843,850 

87,222 

818,345 

377,029 

BUFFALO,  N.Y. 

News-o/d 

ROP  Local . 

36,132 

34,609 

Preprint  Locol . 

7,392 

38,831 

7,392 

37,946 

ROP  Notionol . 

6,986 

6,142 

Preprint  Notional . 

132 

19 

Classified . 

44,073 

42,537 

Totol... 

94,715 

38,831 

90,680 

37,965 

News-S 

ROP  Local . 

20,131 

26,644 

Preprint  Local . 

6,600 

45,066 

11,154 

54,702 

ROP  Notional . 

2,314 

2,381 

Preprint  Notionol . 

1,584 

8,844 

1,584 

9,042 

Clossified . 

13,387 

14,211 

Total . 

44,016 

53,910 

55,974 

63,744 

GRAND  TOTAL... 

....  138.731 

92,741 

146,654 

101,709 

YEAR  TO  DATE.. 

....  1,108,919 

634,835 

1,106,379 

633,054 

CHAMPAIGN,  ILL. 

News-Gozette-eS 

ROP  Local . 

46,527 

52,509 

Preprint  Local . 

113,133 

114,552 

ROP  Notional . 

2,400 

1,622 

Preprint  Notional . 

15,738 

16,125 

Classified . 

41,026 

37,246 

GRAND  TOTAL... 

....  218,824 

222,054 

YEAR  TO  DATE .. 

.. .  1,486,440 

1,431,193 

CHARLOnC,  N.C. 

Observer-mS 

ROP  Local 

81,966 

94,328 

78,780 

76,189 

Preprint  Local . 

3,651 

67,686 

3,489 

66,015 

ROP  Notional . 

6,168 

588 

8,388 

403 

Preprint  Notional . 

8,677 

407 

8,664 

Classified 

127,584 

41,631 

136,801 

38,255 

GRAND  TOTAL... 

....  228,046 

204,640 

236,122 

180,862 

YEAR  TO  DATE.. 

....  1,809,373 

1,324,268 

1,714,579 

1,195,392 

‘Indicates  newspapers  reporting  figures  in 
lines. 


1988  1987 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

CHICAGO,  ILL. 

Doily  Herold-m 

ROP  locol . 

67,500 

20,620 

62,831 

22,886 

Preprint  local . 

10,565 

66,194 

8,974 

47,250 

ROP  Notional . 

861 

263 

600 

219 

Classified 

60,598 

59,598 

GRAND  TOTAL . 

139,524 

87,077 

132,003 

70,355 

YEAR  TO  DATE .... 

961,583 

572,793 

928,987 

537,415 

Tribune-o/d 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Classified . 

CHICAGO,  ILL. 

59,499  91,232 

10,955  22,853 

10,846  4,224 

225  2,995 

48,687  184,529 

64,402 

4,830 

12,314 

47,372 

92,573 

23,456 

3,874 

1,196 

177,588 

Totol.... 

130,212 

305,833 

128,918 

298,687 

Tribune-S 

ROP  Local . 

33,971 

36,678 

33,116 

33,042 

Preprint  Local . 

11,853 

57,139 

9,600 

47,480 

ROP  Notionol . 

8,140 

1,868 

10,150 

1,468 

Preprint  Notional . 

15,750 

553 

13,388 

900 

Classified 

85,186 

19,212 

82,101 

16,203 

Total... 

154,900 

115,450 

148,355 

99,093 

GRAND  TOTAL . 

285,112 

421,283 

277,273 

397,780 

YEAR  TO  DATE:  N/A 

CONWAY,  ARK. 

Log  Cobin-Democrot-e 
ROP  Local . 

18,928 

20,442 

Preprint  Local . 

18,662 

18,678 

ROP  Notional . 

203 

151 

9,349 

10,915 

50,186 

GRAND  TOTAL . 

47,142 

YEAR  TO  DATE . 

331,678 

344,625 

DETROIT, 

MICH. 

Free  Press-m 

ROP  Locol 

49,494 

17,952 

47,552 

18,425 

Preprint  Local . 

45,736 

36,740 

ROP  Notionol . 

6,435 

86 

7,964 

133 

Classified . 

46,393 

8,642 

52,647 

3,863 

Totol . 

102,322 

72,416 

108,163 

59,161 

Free  Press-S 

ROP  Local . 

17,660 

1,809 

25,287 

1,947 

Preprint  locol . 

1,270 

37,926 

280 

41,387 

ROP  Notionol . 

2,341 

143 

4,188 

173 

Preprint  Notionol . . 

10,130 

10,955 

Classified . 

25,848 

30,838 

Total . 

47,119 

50,008 

60,593 

54,462 

GRAND  TOTAL . 

149,441 

122,424 

168,756 

113,623 

YEAR  TO  DATE... 

...  1,221,666 

951,072 

1,265,721 

790,923 

DETROIT, 

MICH. 

News-o/d 

ROP  Locol . 

65,243 

18,064 

65,044 

19,950 

Preprint  Local . 

6,694 

30,278 

7,467 

17,607 

ROP  Notional . 

5,884 

174 

10,311 

13 

Classified 

54,626 

61,886 

Total . 

132,447 

48,515 

144,708 

37,570 

News-S 

ROP  Local . 

27,313 

1,079 

26,399 

3,979 

Preprint  Local . 

15,078 

20,186 

8,317 

25,130 

ROP  Notional . 

3,874 

84 

4,361 

Preprint  Notionol . 

11,091 

1,878 

10,308 

289 

Clossified 

35,861 

36,585 

Total . 

93,217 

23,227 

85,970 

29,398 

GRAND  TOTAL . 

...  225,664 

71,742 

230,678 

66,968 

YEAR  TO  DATE ... 

...  1,910,997 

579,051 

1,816,669 

539,485 

DUBUQUE,  IOWA. 

Telegropgh  Herold-e 
ROP  Local . 

36,225 

40,803 

12,450 

Preprint  Local . . 

13,819 

ROP  Notional . 

2,494 

2,352 

Preprint  Notionol . 

106 

188 

Clossified 

27,454 

21,428 

GRAND  TOTAL . 

80,098 

77,221 

YEAR  TO  DATE.... 

594,554 

566,185 

1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

EDMONTON,  ALTA. 


Joumol-mS* 

ROP  Local .  951,471  965,072 

Preprint  Local .  1,274,519  914,433 

ROPNaliotral .  235,186  245,313 

Preprint  Notionol .  20,667  4,304 

Clossified .  823,129  850,721 

GRAND  TOTAL .  3,304,972  2,979,843 


YEAR  TO  DATE:  N/A. 

Note:  Figure  given  in  modulor  ogote  lines. 

FORT  LAUDERDALE,  FLA. 

News/Sun-Sentinel-mS 


ROP  Local .  138,399  119,995  126,566  79,222 

Preprint  Locol  55,450  48,295  63,21 1  45,774 

ROP  Notional .  18,910  544  16,211  1,210 

Preprint  Notionol .  10,816  550  9,855  450 

Classified  213,586  87,834  175,516  38,392 

GRAND  TOTAL .  437,161  257,218  391,359  165,048 

YEAR  TO  DATE:  N/A 

FORT  WORTH,  TEXAS. 

Stor-Telegrom-m 

ROP  Local .  70,562  27,399  77,684  21,239 

Preprint  Local .  53,646  7,989  46,134  8,536 

ROP  Notional .  4,772  7,087 

Classified .  159,936  164,271  _ 

Totol .  288,916  35,388  295,176  29,775 

Stor-Telegrom-e 

ROP  Local .  54,483  27,399  55,871  21,239 

Preprint  Local .  53,646  7,989  46,134  8,536 

ROP  Notionol .  4,702  7,030 

Clossified .  123,277  116,018  _ 

Total .  236,108  35,388  225,053  29,775 

Star-Telegrom-S 

ROP  Locol .  32,417  29,896  40,007  42,266 

Preprint  Local  22,598  32,176  35,129  16,125 

ROP  Notional  1,526  2,745 

Preprint  Notionol .  17,420  17,680  260 

Classified  66,851  79,475  _ 

Total....  140,812  62,072  175,036  58,651 

GRAND  TOTAL .  665,836  132,848  695,265  118,201 

YEAR  TO  DATE .  5,124,736  949,409  5,159,388  989,481 

FREDERICK,  MD. 

Post-m 

ROP  Local .  53,403  61,712 

Preprint  Local  99,844  95,768 

ROP  Notional .  2,348  431 

Classified  67,175  62,086 

Total...  222,770  219,997 

News-e 

ROP  Locol  _  55,652  61,478 

Preprint  Local  100,348  94,760 

ROP  Notionol . . .  2,443  388 

Classified  67,175  61,955 

Totol...  225.618  218,581 

GRAND  TOTAL .  448,388  438,578 

YEAR  TO  DATE .  3,415,631  3,316,239 

GOLDSBORO,  N.C. 

News-Argus-eS 

ROP  Local .  35,394  36,094 

Preprint  Local .  58,308  54,438 

ROP  Notionol .  1,199  1.497 

Preprint  Notionol .  129 

Classified  29,218  30,833 

GRAND  TOTAL .  124,119  122,991 

YEAR  TO  DATE .  899,765  909,146 

GREENSBURG,  PA. 

Tribune-Review-m 

ROP  Locol  25,090  24,619 

Preprint  Local  20,230  6,489  23,609  10,918 

ROP  Notional  1,264  1,965 

Classified  32,715  28,602  _ 

Totol .  79.299  6,489  78,795  10,918 

Tribune-Review-S 

ROP  Local  27,485  34,698 

Preprint  Local .  28,692  26,448  30,745  17,930 

ROP  Notionol  637  621 

Preprint  Notionol .  15,990  8,580 

Classified  18,126  _  20,973  _ 

Totol .  90,930  26,448  95,617  17,930 

GRAND  TOTAL .  170,229  32,937  174,412  28,843 

YEAR  TO  DATE .  1,374,012  202,006  1,201,852  184,050 
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1987 


1987 


1987 


FULL  RUN 

PART  RUN 

FULL  RUN  1 

HOUSTON, 

TEXAS. 

Chronicle-a/d 

ROP  Local . 

99,427 

9,419 

97,714 

Preprint  Local . 

17,394 

62,538 

17,542 

ROP  National . 

23,288 

2,550 

28,066 

Preprint  National . 

9,787 

76 

6,761 

Classified . 

243,901 

3,799 

249,261 

GRAND  TOTAL.  .. 

393,797 

78,382 

399,344 

YEAR  TO  DATE... 

...  3,349,077 

573,427 

3,190,727 

HUTCHINSON,  KAN. 

News-mS 

ROP  local . 

24,495 

24,756 

Preprint  Local . 

18,469 

39,775 

10,233 

ROP  National . 

2,135 

1,571 

dossified . 

21,570 

10,822 

GRAND  TOTAL.  .. 

66,669 

39,775 

47,382 

YEAR  TO  DATE;  N/A 

INDIANAPOLIS,  IND. 

Star-m 

ROP  Local . 

54,280 

1,436 

62,697 

Preprint  Local . 

3,700 

ROP  Notionol . 

3,237 

4,711 

Preprint  Notionol . 

125 

Clouified . . 

69,467 

64,237 

Total . 

...  126,984 

5,261 

131,645 

News-e 

ROP  Local . 

39,189 

1,436 

46,258 

Preprint  Local . 

3,700 

ROP  Notional . 

3,033 

4,625 

Preprint  National . 

125 

Clossified . 

67,495 

62,131 

Totol . 

...  109,722 

5,261 

113,014 

Star-S 

ROP  locol . 

25,349 

29,062 

Preprint  Locol . 

717 

8,498 

920 

ROP  Notional . 

1,892 

1,626 

Preprint  National . 

3,423 

2,694 

Classified . 

51,188 

50,463 

Totol . 

82,569 

8,498 

84,765 

GRAND  TOTAL... 

...  319,275 

19,020 

329,424 

YEAR  TO  DATE .. 

...  2,591,353 

131,615 

2,522,798 

LA  GRANDE,  ORE. 

Observer-e 

ROP  Locol . 

14,709 

11,907 

ROP  Nationol . 

121 

272 

Classified . 

6,614 

7,655 

GRAND  TOTAL.. 

21,444 

19,834 

YEAR  TO  DATE;  N/A 

LAMAR, 

COLO. 

Doily  News-e 

ROP  Locol . 

8,946 

9,442 

Preprint  Local . 

12,574 

ROP  Notional . 

328 

Preprint  National . 

86 

Classified . 

3,209 

GRAND  TOTAL.. 

12,483 

12,660 

9,442 

YEAR  TO  DATE;  N/A 

LAS  VEGAS,  NEV. 

Sun-m 

ROP  Local . 

58,432 

59,901 

Preprint  Local . 

52,116 

53,922 

ROP  National . 

1.895 

1,661 

Preprint  Notional . 

3.741 

60,282 

81,651 

GRAND  TOTAL.. 

.  176,466 

197,135 

YEAR  TO  DATE , 

.  1,343,722 

1,428,499 

Courier-Journal-a/d 

6,961  ROP  Local . 

51,062  Preprint  Local . 

1,171  ROP  Notional . 

996  Classified . 


437  ^9^  Courier-Journal-S 

ROP  Local . 

Preprint  Locol 

ROP  Nationol . 

Preprint  Notional . 

25  937  ^lossifled . 

Total . 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


45,857  26,984  50,715 

39,620 

2,092  2,ni 

29,985  4,966  28,025 

77,934  71,570  80,851 


40,646  221  50,539 

50,036 

889  137  1,868 

10,827 

15,561  _  18,514 

57,096  61,221  70,921 


GRAND  TOTAL .  135,030  132,791  151,771 

YEAR  TO  DATE .  1,113,866  996,783  1,162,332 


MANCHESTIR,  N.H. 


Union  Leoder-r 
ROP  Local  .. 

ROP  Notional.  .. 

Classified . 

Total . 

News-S 

ROP  Local . 

ROP  Nationol.... 

Classified . 

Total . 


GRAND  TOTAL .  151,421 

YEAR  TO  DATE 1,199,207 


MIDDLETOWN,  N.Y. 

Times  Herold-Record-mS 


7,418 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Nationol . 

Classified . 

98.243 

49,746 

1,117 

20,424 

107,028 

80,694 

106,607 

58,828 

1,285 

21,120 

111,618 

7,418 

GRAND  ^OTAL . 

276,558 

80,694 

299,458 

16,602 

143.951 

YEAR  TO  DATE.... 

..  2,375,881 

566,385 

2,322,725 

Peninsula  Herald-rr 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Classified . 

Total . 

Herald-S 
ROP  Local 

Preprint  Locol . 

ROP  National . . 

Preprint  Notionol . . 

Clossified . 

Totol . 


GRAND  TOTAL... 
YEAR  TO  DATE .. 


Gozette-mS* 

ROP  Local .  840,864 

Preprint  Locol .  1,198,728 

ROP  Notional  285,321 

Preprint  Nationol .  67,564 

Classified .  889,924 

GRAND  TOTAL .  3,282,401 

YEAR  TO  DATE .  24,493,635 

Note;  Figures  given  in  AAoduior  agate  lines 


ROP  Local . 

45,996 

48.699 

Preprint  Local . 

75,731 

59,965 

ROP  Local . 

ROP  National . 

1,599 

1,437 

Preprint  Local . 

Preprint  National . 

10,984 

10,290 

ROP  National.. 

Clossified . 

42,553 

42,327 

GRAND  TOTAL . 

176,863 

162,718 

YEAR  TO  DATE . 

1,244,459 

1,183.317 

*lndicates  newspapers  reporting  figures  in 
lines. 
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Pre$s-e 
ROP  Local .. 
Preprint  Local  .. 
ROP  Notional... 
Classified.... 
Totol . 


MONTEREY,  CALIF. 

32,244  34,176 

62,720  6,412  58,524 

2,012  2,200 

30,883  _  32,129 

127,859  6,412  127,029 


FULL  RUN  PART  RUN 

FULL  RUN  1 

Stor-S 

ROP  Local . 

6,881 

6,585 

Preprint  Lxal . 

5.851 

5,470 

ROP  Notional . 

316 

144 

Preprint  Notional . 

559 

241 

ClassifW . 

4,290 

5,332 

Total . 

17.897 

17,772 

GRAND  TOTAL. 

.  101,108 

108,273 

YEAR  TO  DATE 

_  843,730 

864,361 

NASHVILLE,  TENN. 

Tennesseon-m 

ROP  Local . 

53,865 

51,067 

Preprint  Local . 

18.893 

20,993 

ROP  Nationol . 

3,728 

5,171 

Preprint  Notionol . 

173 

41,156 

38,303 

Total . 

....  117,815 

115,534 

Bonner-e 

ROPLocal . 

54,432 

50,947 

Preprint  Local . 

18,893 

20,993 

ROP  Notional . 

3,640 

5,108 

Preprint  Nationol . 

173 

Clossified . 

40,498 

37,608 

Total . 

....  117,636 

114,656 

Tennesseon-S 

ROP  Local . 

29,426 

42,337 

Preprint  Local . 

31,307 

37,996 

ROP  Notional . 

1,218 

2,642 

Preprint  Nationol . 

10,682 

10,230 

Classified . 

23,225 

31,173 

Total . 

95,858 

124,378 

GRAND  TOTAL.. 

.  331,309 

354,568 

YEAR  TO  DATE.. 

....  2,557,532 

2,518,441 

NEW  BRUNSWICK,  NJ. 

Central  Jersey  Home  News-a/d 

ROPLocal . 

35,402 

29,033 

Preprint  Locol . 

10,656 

12,724 

ROP  Notional . 

2,893 

2,771 

Preprint  Notional . 

932 

88 

Classified . 

39,687 

37,907 

Total . 

89,570 

82.523 

Central  Jersey  Home  News-S 

ROP  locol . 

11,807 

21,021 

Preprint  Local . 

60,153 

70,026 

ROP  Nationol . 

1,455 

925 

Clossified . 

21,018 

26,878 

Total . 

94,433 

.118,850 

GRAND  TOTAL.. 

.  184,003 

201,373 

YEAR  TO  DATE- 

.  1,367,893 

1,296,466 

183,430  6,412  189,838 

1,386,673  47,820  1,344,654 


Register-m 

_  ROP  Locol . 

260  l-ocol . 

_  ROP  Notionol . 

2  210  National.. 

. 

Totol . 


NEW  HAVEN,  CONN. 


52,832  13,841  48,320 

13,606  18,018  7,306 


Register-S 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notional.. 
Classified . 


Virginkm-Pilot-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional.. 

RCIossified . 

Total . 


Ledger-Store 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 
Clossified . 


118,929 

32,411 

107,829 

37,356 

33,436 

46,412 

42,336 

42,840 

54,432 

37,296 

1,661 

2,675 

16,317 

17,388 

25,199 

31,276 

118,949 

42,840 

152,183 

37,296 

237,878 

75,251 

260,012 

74,652 

1,853,637 

566,199 

1,789,855 

514,769 

NORFOLK,  VA. 

45,285 

8,347 

47,679 

7,112 

11,113 

535 

9,640 

380 

4,511 

104 

7,668 

422 

212 

74,201 

6,289 

75,152 

6,582 

135,532 

15,275 

140,351 

14,074 

46,068 

40,092 

43,627 

39,590 

10,244 

1,846 

10,017 

577 

4,587 

381 

7,562 

169 

181 

10 

212 

79,142 

35,368 

78,160 

38,312 

140,222 

77,697 

139,578 

78,648 

1987 


1988 


1987 


1988 


1987 


FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

Virginion-Pilot/Ledger-Stor-S 

ROP  Local . 

20,815  33.141 

34,960 

35,434 

Preprint  Locol . 

14,220  741 

14,040 

462 

ROP  Notional . 

),290  8 

2,187 

39 

Preprint  Notional . 

n,150 

11,234 

Clossifiid 

32,369  7,055 

38,269 

7,834 

Totol . 

79,844  40,945 

100,690 

43,769 

Virginion-Pilot/Ledger-Stor-sot 

ROP  local . 

8,546 

11,407 

Preprint  Local . 

79 

663 

ROP  Notional . 

511 

953 

Clossified . 

19,932 

23,750 

Total . 

29,068 

36,773 

GRAND  TOTAL... 

384,666  133,917 

417,392 

136,491 

YEAR  TO  DATE:  N/A 

ONTARIO,  ORE. 

Argus  Observer-eS 

ROP  local 

18,210 

18,147 

Preprint  Locol . 

40,119 

22,640 

ROP  Notional . 

244 

616 

Classified 

7,356 

7,574 

GRAND  TOTAL... 

65,929 

48,977 

YEAR  TO  DATE .. 

414,904 

355,581 

OTTAWA,  III. 

Doily  Times-e 

ROP  Locol . 

14,087 

16,016 

Preprint  Local . 

35,868 

31,362 

ROP  Notionol . 

494 

210 

Preprint  Notionol . 

192 

Clossified 

8,119 

7,622 

GRAND  TOTAL- 

58,760 

55,120 

YEAR  TO  DATE  .. 

422,437 

427,412 

PHOENIX,  ARIZ. 

Arizona  Repubiic-m 

ROP  Local . 

74,917  2,022 

89,499 

2,237 

Preprint  Local . 

45,662  19,098 

47,464 

12,372 

ROP  Notional . 

3,905 

6,671 

Preprint  Notional . 

260 

Classified 

93,779  863 

96,971 

547 

Total . 

218,523  21,983 

240,605 

15,156 

Gozette-e 

ROP  Local . 

65,959  2,258 

79,999 

2,336 

Preprint  Local . 

45,662  19,098 

47,464 

12,372 

ROP  Notional . 

4,159 

7,030 

Preprint  Notionol . 

260 

Classified . 

93,510  974 

97,225 

597 

Total . 

209,550  22,330 

231,718 

15,305 

Republic-S 

ROP  Local 

38,294 

44,353 

Preprint  Local . 

36,320 

36,374 

ROP  Nottonal . 

2,526 

3,530 

Preprint  National . 

10,958 

8.566 

Clossified 

54,570 

59,761 

Totol . 

142,668 

152,584 

GRAND  TOTAL... 

570,741  44,313 

624,907 

30,461 

YEAR  TO  DATE .. 

..  5,123,552  325,989 

5,411,234 

200,424 

PORTLAND,  MAINE. 

Press-Herold-m 

ROP  Local . 

29,487 

30,864 

Preprint  Local . 

17,919 

24,176 

ROP  National . 

1,855 

2,211 

Preprint  Notional . 

180 

108 

Classified. . 

27,612 

27,744 

Totol . 

77,053 

85,103 

Express-e 

ROP  Local . 

25,642 

26,984 

Preprint  Local . 

15.677 

22,697 

ROP  National . 

1,855 

2,274 

Preprint  Notionol . 

180 

Clossified 

26,472 

26,562 

Totol . 

69,646 

78,625 

*lndicates  newspapers  reporting  figures  in 

lines. 

FULL  RUN  I 

>ART  RUN 

FULL  RUN 

PART  RUN 

Telegram-S 

ROP  Local . 

19,076 

18,687 

Preprint  Locai . 

25.798 

23,136 

ROP  Notional . 

637 

737 

Preprint  Notionol . 

4,214 

3,082 

Classified 

30,084 

30,022 

Totol.... 

79,809 

75,664 

GRAND  TOTAL . 

226,508 

239,392 

YEAR  TO  DATE . 

.  1,852,733 

1,883,334 

PROVIDENCE,  R.l. 

Journal-m 

ROP  local . 

42,028 

14,786 

41,599 

12,820 

Preprint  Lxal . 

6,251 

79,806 

13,228 

76,300 

ROP  National . 

4,985 

5,039 

Preprint  Notionol . 

6,610 

1,485 

Classified 

38,433 

1,629 

35,164 

1,479 

Totol... 

91,696 

102,831 

95,030 

92,084 

Bulletin-e 

ROP  local . 

39,065 

14,786 

38,794 

12,820 

Preprint  Lxal . 

6,251 

79,806 

13,489 

76,300 

ROP  Notionol . 

4,732 

4,575 

Preprint  National . . 

6,610 

1,485 

Classified 

32,158 

1,629 

29,270 

1,479 

Total.... 

82,205 

102,831 

86,128 

92,084 

Joumol-S 

ROPLocol . 

30,865 

34,647 

Preprint  Lxol . 

43,548 

79,172 

47,771 

46,406 

ROP  Notional . 

1,942 

3,246 

Preprint  Notionol . 

10,330 

7,633 

Clossified 

25,241 

22,396 

Totol... 

111,926 

79,172 

115,693 

46,406 

GRAND  TOTAL . 

285,827 

284,834 

296,851 

230,574 

YEAR  TO  DATE . 

.  2,449,916 

2,388,281 

2,403,010 

1,752,609 

RALEIGH 

,  N.C. 

News  &  Observer-mS 

ROPLocol . 

68,936 

3,824 

86,739 

3,496 

Preprint  Local . 

1,277 

11,342 

1,705 

13,102 

ROP  Nationol . 

6,897 

9 

9,909 

22 

Preprint  Nationol . 

15,905 

14 

16,242 

13 

Classified 

148,541 

166,420 

Total.... 

241,556 

15,189 

281,015 

16,633 

Times-e 

ROP  Local . 

35,874 

3,824 

40,754 

Preprint  Lxol . 

6,007 

1,062 

4,058 

2,107 

ROP  National . 

4,059 

9 

5,795 

Preprint  Notional . 

260 

Classified . 

75,364 

91,499 

Total . 

121,564 

4,895 

142,106 

2,107 

GRAND  TOTAL . 

363,120 

20,084 

423,121 

18,740 

YEAR  TO  DATE . 

,.  2,966,383 

163,334 

3,188,766 

134,996 

READING,  PA. 

Eogle-Times-e 

ROP  Local . 

38,992 

39,514 

Preprint  Lxal . 

31,789 

31,088 

ROP  Notional . 

1,868 

2,722 

Classified 

46,131 

39,538 

Total... 

118,780 

112,862 

Eagle-S 

ROP  Lxol . 

26,635 

30,367 

Preprint  Lxal . . 

9.945 

13,545 

11,505 

15,645 

ROP  National . 

2,989 

1,954 

Preprint  Notionol . 

10,160 

10,440 

Classified . 

22,141 

21,621 

Totol... 

71,870 

13,545 

75,887 

15,645 

GRAND  TOTAL . 

190,650 

13,545 

188,749 

15,645 

YEAR  TO  DATE.... 

..  1.449,281 

115,750 

1.396,274 

100,230 

RICHMOND,  VA. 

Tinf>es-0ispatch-m 

ROP  Lxal . 

42,392 

3,004 

42,991 

Preprint  Lxol . 

24,971 

24,794 

ROP  National . 

3,838 

41 

5,576 

Preprint  National . 

4,684 

1,781 

Classified . 

40,332 

38,472 

Totol . 

111,533 

7,729 

73,361 

1,781 

News  Leoder-e 

ROP  Lxal . 

31,556 

3,988 

35,290 

4,605 

Preprint  Lxal . 

25,669 

21,813 

ROP  Notional . 

3,762 

5,285 

Preprint  National . 

3,907 

1,393 

Classified 

37,501 

36,206 

Total... 

98,488 

7.895 

98,594 

5,998 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Times-Dispatch-S 

ROPLocol .  27,772  38.666 

Preprint  Local .  24,294  29,434 

ROPNotionol .  1,441  1.689 

Preprint  Notional .  8,801  101  8,669  269 

Classified .  27,433  _  32,092  _ 

Total .  89,741  W  110,550  2W 

GRAND  TOTAL .  299,762  15,725  282,505  8,048 

YEAR  TO  DATE .  2,369,001  67,902  2,385,760  60,847 

RIVERSIDE,  CALIF. 

Press-Enterprise-mS 

ROPLocol .  61,917  17,063  68,166  16,883 

Preprint  Locol .  134,220  123,715 

ROPNotionol .  7,383  6  7.955 

Preprint  Notionol .  15,750  16,125 

Classified .  85,346  101  94,800  1^ 

GRAND  TOTAL .  304,616  17,170  310,761  17,044 

YEAR  TO  DATE .  2,326,026  138,379  2,192,958  144,877 

SAN  DIEGO,  CALIF. 

Union-Tribune- meS 

ROPLocol .  215,125  19,053  219,329  28,661 

Preprint  Local .  93,644  40,264  75,122  31,396 

ROP  Notional  40,891  1,629  42,878  3,029 

Preprint  Notionol .  11,050  4,368  9,216  480 

Classified .  216,441  216,886  _ 

GRAND  TOTAL .  577,151  65,314  563,431  63,566 

YEAR  TO  DATE .  4,857,331  483,557  4,740,496  529,580 

SAN  FRANCISCO,  CALIF. 

Chronicle-m 

ROPLocol-..- .  36,869  12,997  33,957  11,845 

Preprint  Loco ' .  62,342  52,734 

ROPNotionol .  14,724  1,140  19,990  608 

Classified  53,304  52,777  _ 

Total....  167,239  14,137  159,458  12,453 

Exominer-e 

ROPLocol .  33,403  13,181  32,994  11,225 

Preprint  Local .  62,342  52,734 

ROPNotionol .  14,271  1,183  19,368  608 

Classified  52,957  52,821  _ 

Total...  162,973  14,364  157,917  11,833 

Exominer/Chronicle-S 

ROPLocol .  22,760  3,808  23.232  19,210 

Preprint  Local .  70,654  43,402 

ROPNotionol .  7,682  60  7,133  34 

Preprint  Notional .  14,950  12,220 

Classified  27,505  27,196  _ 

Total...  143,551  3,868  113,183  1,954 

GRAND  TOTAL .  473,763  32,369  430,558  26,240 

YEAR  TO  DATE .  3,668,349  271,265  3,559,513  249,688 

SANTA  ANA,  CALIF. 

Oronge  County  Register-o/d 

ROPLocol .  162,828  173,958 

Preprint  Local .  99.592  89.462 

ROP  Notional  21,419  22,200 

Preprint  Notional .  11,592  12,145 

Classified  294,533  300,100 

GRAND  TOTAL .  589,694  597,865 

YEAR  TO  DATE .  4,595,334  4,426,420 

SCOTTSBLUFF,  NEB. 

Stor-Herold-mS 

ROPLocol .  26,169  29,210 

Preprint  Local .  10,253  32,436  4,091  32,625 

ROPNotionol .  1,871  1.349 

Preprint  Notional .  219  88  849  68 

Classified  10,031  9,932  _ 

GRAND  TOTAL .  48,543  32,524  49,431  32,693 

YEAR  TO  DATE .  347,767  223,670  351,552  165,976 

SEATTLE,  WASH. 

Post-Intelligencer-m 

ROP  Locol .  33,853  35.309 

Preprint  Local  57,953  48.751 

ROP  Notional  10,367  13,329 

Preprint  Notional .  107  1,189 

Classified  52,579  46,602  _ 

Total....  96,799  58,060  95,240  49,940 

Times-e 

ROP  Local .  53,542  54,822 

Preprint  Locol .  67,002  79,040 

ROPNotionol .  10,819  14,010 

Preprint  Notionol .  233  1,570 

Classified .  67,633  12  70,368  M 

Total....  131,994  67,247  139,200  80,632 
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1987 


1987 


1987 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 
Times/Post-Intelligencer-S 


ROP  Local .  20,486  22,533 

Preprint  Local .  38,944  3,331  25,571  1,938 

ROP  Notional .  4,048  5,692 

Preprint  Notional .  11,401  10,840 

Classified .  36,939  48,413  _ 

Totol .  111,818  3,331  113,049  1,938 


GRAND  TOTAL .  340,611  128,638  347,489  132,510 

YEAR  TO  DATE .  2,557,875  894,062  2,628,219  936,572 

SHREVIPORT,  LA. 

Titnes-mS 


ROPLocol .  50,828  60,057 

Preprint  Local .  25,275  17,225  21,298  22,348 

ROP  Notional  1,739  2,639 

Preprint  Notional .  9,632  9,246 

Classified  29,442  _  31,918  _ 

Totol.  116,916  17,225  125,158  22,348 

Jouma|.e 

ROPLocol .  33,505  28,929 

Preprint  Local  8,258  5,482  12,202  0,152 

ROPNotionol  636  WIP 

Clossifed  26,346  _  28,661  _ 

Total.  68,745  5,482  71,709  3,152 

GRAND  TOT.AL .  185,661  22,707  196,867  25,500 

YEAR  TO  DATE .  1,569,660  201,342  1,678,652  188,592 

SPOKANE,  WASH. 

Spokesmon-Review-m 

ROPLocol .  27,956  27,763 

Preprint  Local .  7,212  5,065 

ROPNotionol .  2,948  2,251 

Preprint  Notionol .  33 

Classified .  28,196  23^81 

Totol .  66,345  58,660 

Chronicle-e 

ROPLocol .  27,956  27,748 

Preprint  Locol .  4,603  3,104 

ROPNotionol .  2,948  2,205 

Preprint  Notional .  6 

Classified .  27,804  23,473 

Total .  63,311  56,536 

Spokesmon'Review-S 

ROP  Local .  10,281  14,016 

Preprint  Local .  5,912  8,008 

ROPNotionol .  842  888 

Preprint  Notional .  1,622  1,657 

Clossified .  12,317  18,455 

Total..  30,974  43,024 

GRAND  TOTAL .  160,630  158,220 

YEAR  TO  DATE .  1,168,834  1,088,082 

SYRACUSE,  N.Y. 

Post-Stondord-m 

ROPLocol .  38,830  13,920  37,024  12,781 

Preprint  Local .  61,964  49,639 

ROPNotionol .  2,057  2,840 

Clossified .  26,143  _  24,198  _ 

Total .  128,994  13,920  113,701  12,781 

Herald  Joumol-e 

ROPLocol .  38,365  8,456  38,565  5,697 

Preprint  Local .  70,397  59,868 

ROP  Notionoi .  2,206  2,833 

Classified  26,698  _  24,761  _ 

Total .  137,666  8,456  126,027  5,697 

Herald  Americon-S 

ROPLocol .  21,632  330  24,493  468 

Preprint  Locol .  38,035  57,476 

ROPNotionol .  643  735 

Preprint  Notionol .  13,031  13,097 

Clossified . .  19,629  _  23,746  _ 

Total .  92,970  330  119,547  468 

GRAND  TOTAL .  359,630  22,706  359,275  18,946 

YEAR  TO  DATE .  2,600,698  167,929  2,675,303  151,352 


*lndicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


TOLEDO,  OHIO 

Blode^e 

ROP  Local .  45,205  45,955 

Preprint  Local .  33,330  25,542 

ROPNotionol .  2,019  2,555 

Clossified .  22,956  21,949 

Total .  103,510  96,001 

Blode-S 

ROPLocol .  18,985  30,591 

Preprint  Local .  43,692  48,840 

ROPNotionol .  1,110  1,715 

Preprint  Notional .  16,896  16,632 

Classified .  16,748  1  7,517 

Totol .  97,431  115,295 

GRAND  TOTAL .  200,941  211,296 

YEAR  TO  DATE .  1,535,242  1,503,193 

TOPEKA,  KAN. 

Capitol  Joumol-mS 

ROPLocol .  55,617  43,146 

Preprint  Local .  25,761  59,949  28,687  48,069 

ROPNotionol .  1,926  1,679 

Preprint  Notional .  81  9,372  2,551  9,538 

Classified .  27,772  26,917  _ 

GRAND  TOTAL .  87,972  69,321  102,980  57,607 

YEAR  TO  DATE .  794,188  481,774  778,508  400,007 

TULSA,  OKLA. 

World-m 

ROPLocol .  44,822  1,324  50,007  2,511 

Preprint  Locol .  6,193  1,139  9,476  1,045 

ROPNotionol .  1,007  1,772 

Clossified .  34,761  40,175  _ 

Total .  36,783  2,463  101,430  3,556 

Tribune-e 

ROPLocol .  46,240  2,917  47,810  2,511 

Preprint  Local .  6,388  1,299  9,555  1,045 

ROPNotionol .  1,021  1,687 

Preprint  Notionol .  144 

Clossified .  34,222  39,539  _ 

Total .  87,871  4,216  98,735  3,556 

World-S 

ROPLocol .  24,905  30,441 

Preprint  Locol .  6,599  9,637 

ROPNotionol .  1,398  1,911 

Preprint  Notional .  3,746  3,697 

Classified .  22,698  27,71 1 

Total .  59,346  73,397  _ 

GRAND  TOTAL .  234,400  6,679  273,562  7,112 

YEAR  TO  DATE .  4,762,006  160,416  5,149,977  271,758 

WASHINGTON,  PA. 

Observer-Reporter-m 

ROP  Locol .  22,293  19,792 

Preprint  Local .  33,497  28,165 

ROPNotionol .  1,483  1,812 

Clossilied  .  29,975  23,954 

Totol  87,248  73,723 

Observer-Reporler-S 

ROPLocol .  8,520  8,106 

Preprint  Local .  24,123  29,025 

ROPNotionol .  160  152 

Preprint  Notionol .  129 

Classified .  6,338  6,196 

Totol .  39,270  43,479 

GRAND  TOTAL .  126,518  117,202 

YEAR  TO  DATE .  899,647  883,310 

WATERVILLE,  MAINE. 

Sentinel-m 

ROPLocol .  26,168  2,159  24,483  2,264 

Preprint  Local .  36,764  5,240  24,972  6,008 

ROP  Notional .  522  1,399 

Preprint  Notional .  164  84 

Classified .  27,594  26,381  _ 

GRAND  TOTAL .  91,212  7,399  77,319  8,272 

YEAR  TO  DATE .  652,441  65,788  594,620  76,664 

WILMINGTON,  DEL. 

News-Joumol-me 

ROPLocol .  48,828  69,403 

Preprint  Local .  75,096  61,452 

ROPNotionol .  2,182  2,928 

Preprint  Notionol .  222 

Classified .  83,735  76,070 

Total .  209,841  210,075 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


News  Joumol-S 


ROP  Local . 

19^78 

36,710 

Preprint  Local . 

94.445 

75,800 

ROP  Notional . 

1,769 

1,128 

Preprint  Notional . 

15,040 

9352 

Clossified . 

28,411 

22,450 

Total . 

158,943 

145,640 

GRAND  TOTAL . 

368,784 

355,715 

YEAR  TO  DATE .... 

..  2,753,208 

2,659,450 

WINDSOR.  ONT. 

Stor-e* 

ROP  Local . 

614,714 

647,385 

Preprint  Locol . 

.  1,006,047 

765,827 

ROP  Notional . 

146,190 

122,133 

Preprint  Notional . 

38,506 

25,460 

Clossified . 

389,167 

368,350 

GRAND  TOTAL . 

.  2,194,624 

1,929,155 

YEAR  TO  DATE.... 

..  18,178,556 

16,618,960 

Note:  Figures  given  in  modular  ogote  lines 

WINSTON-SALEM,  N.C. 


Joumol-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  National . 

Clossified . 

48,152 

3,965 

2,586 

488 

48,548 

19,576 

37,665 

1,024 

54,781 

4,451 

3,186 

45,851 

14,157 

X,538 

Total 

103,739 

58,265 

108,269 

44,695 

Joumol-S 

ROP  Local . 

21,512 

23,566 

Preprint  Locol . 

5,063 

20,030 

5,529 

24,867 

ROP  Notional . 

1,383 

1,899 

Preprint  Notional . 

10,560 

10,850 

Clossified . 

16,587 

21,888 

Total 

55,105 

20,030 

63,732 

24,867 

GRAND  TOTAL.. 

...  158,844 

78,295 

172,001 

69,562 

YEAR  TO  DATE .. 

...  1,271,310 

639,422 

1,450,766 

463,427 

Newspapers 
get  magazine 
ad  campaign 

Good  Housekeeping  magazine  is  in 
the  midst  of  an  advertising  campaign 
touting  the  publication  as  the  source 
to  reach  the  “Neo-Traditionalists.” 

According  to  David  Zucker,  vice 
president/management  supervisor  at 
the  Jordan,  Case,  Taylor  &  McGrath 
advertising  agency,  a  recent  study 
identified  the  Neo-Traditionalist  as  a 
large  demographic  and  social  move¬ 
ment  taking  place  right  now  that  iden¬ 
tifies  old  values  and  established  tradi¬ 
tions  such  as  home  and  family. 

The  print  ads  feature  “real” 
women,  not  professional  models, 
whose  “stories  coincide  with  this 
movement.  They  are  dedicated  to 
family  and  home,  [although  they 
have]  not  necessarily  given  up  their 
careers  .  .  .  but  family  and  home  is 
more  important,”  Zucker  said. 

Four  ads  in  the  series  are  slated  to 
run  by  the  end  of  1988,  with  at  least  8  to 
10  planned  for  1989,  Zucker  said.  The 
campaign,  targeting  media  decision 
makers  such  as  ad  agencies  and 
advertisers,  has  run  in  the  New  York 
Times  and  Chicago  Tribune,  as  well 
as  ad  media  trades,  and  city  publica¬ 
tions  around  the  country,  he  said. 
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Shop  Talk 

{Continued  from  page  68) 


i.e.,  the  color  minimum  —  to  dictate 
linage  counts. 

Later  in  the  spring,  the  proposed 
changes  were  discussed  at  the  joint 
AAAA-INAME  meeting  in  New 
York  and  written  reactions  were 
solicited  from  agency  personnel. 
Some  of  them  were: 

•  “J.  Walter  Thompson  welcomes 
the  additional  flexibility  afforded  by 
the  NAB  proposals  on  leeway,  lead 
time,  and  color  minimums. 

•  “Accounts  that  are  newspaper¬ 
intensive  .  .  .  will  find  the  added 
flexibility  of  the  new  guidelines  to  be 
beneficial.” 

•  (Campbell-Ewald:)  “We  agree 
basically  with  steps  one,  two,  and 
four  (leeway,  lead  times,  and  color 
minimums).  However,  we  do  have  a 
question  with  step  three  regarding 
space  reservations.  We  would  like  to 
see  this  changed  (from  seven)  to  five 
days.” 

•  “DFS/Dorland  enthusiastically 
supports  the  efforts  of  the  Standardi¬ 
zation  Task  Force  in  the  belief  that 
the  more  newspapers  are  alike,  in 
their  methods  of  doing  business,  the 
easier  it  is  to  do  business  with  news¬ 
papers.  The  four  proposals  .  .  . 
represent  a  significant  step  for¬ 
ward,  and  the  unity  by  newspapers 
in  conforming  to  these  standards 
would  be  one  more  way  of  removing 
obstacles  for  advertisers.” 


(Continued  from  page  30) 


In  a  mid-May  statement  to  share¬ 
holders,  Lennane  and  Edwards  said 
while  SII  would  “embrace  industry 
standards  for  future  product  develop¬ 
ment,”  they  believed  its  “proprietary 
products  .  .  .  will  generally  be  less 
expensive  than  future  industry-stan¬ 
dard  offerings.” 

With  more  than  230  publish  ng  sys¬ 
tems  installed  worldwide,  the  Sac¬ 
ramento,  Calif.-based  company  is 
credited  with  approximately  40%  of 
the  larger  newspaper  market,  with 
perhaps  as  much  as  a  15%  market 
It  was  founded  in  1973  and  began  a 
push  overseas  10  years  later,  when  it 
went  public.  By  then,  SII  had  made  its 
first  large  system  sales. 

Lennane,  not  yet  50  years  old,  left 
IBM  as  scientific  systems  engineer  in 
order  to  design  and  manufacture  com¬ 
puters  for  composing  based  on  that 
company’s  model  1130. 

According  to  The  Seybold  Report 


Recommendations  on  color  policy 


It  is  recommended  by  the  Future  of 
Advertising  Committee  that  all  daily 
newspapers  voluntarily  adopt  the  fol¬ 
lowing  policies: 

1.  Minimums.  Special  minimum 
sizes  for  color  should  be  eliminated. 
Papers  should  establish  a  no-mini¬ 
mum  policy  or  apply  their  black-and- 
white  minimum  if  they  have  one. 

2.  Lead  Times.  There  should  be  a 
maximum  lead  time  of  two  days  (48 
hours)  ahead  of  print  date  for  camera- 
ready  spot  color  ads.  Newspapers 
will  have  the  right  to  determine  what 
is  “camera-ready.”  The  committee 
also  recommends  this  policy  for 
black-and-white  advertising. 

3.  There  should  be  a  maximum  lead 

•  (Leo  Burnett:)  “We  applaud 
your  efforts  to  make  these  conditions 
a  part  of  the  newspaper’s  rate 
card  .  .  .  Please  proceed  to  sell  this 
proposal  to  the  newspapers.  It  will 
standardize  newspaper  policy  on 
these  very  important  points.” 

The  Future  of  Advertising  Commit¬ 
tee  has  now  endorsed  the  recommen¬ 
dations. 

At  recent  subcommittee  meetings, 
members  requested  that  the  camera- 
ready  phrase  be  underscored  —  that 
it  means  camera-ready,  not  ready 
except  for  some  shrinking,  cropping, 
or  the  addition  of  store  names. 

Advertisers  should  understand 


on  Publishing  Systems,  customers 
included  Sun  Chemical’s  old  SunCom 
division  and  the  Oakland  Tribune, 
where  Lennane  installed  its  first 
video  terminals. 

He  soon  sold  his  company,  consoli¬ 
dated  his  software  and  hardware 
development  and,  reportedly  with 
$50,000,  founded  SII.  It  sold  many 
System/22s  to  small  newspapers  after 
that  model’s  introduction  in  1976. 

Edwards,  44,  joined  SII  in  1982 
after  six  years  with  Atex,  where  he 
served  as  sales  and  marketing  direc¬ 
tor.  In  1984,  Edwards  assumed  the 
same  post  at  SII.  Two  years  later  he 
became  president  and  CEO. 

No  stranger  to  computer-aided 
publishing,  Edwards  earlier 
headed  a  development  group  at 
Singer  Corp.  funded  by  eight  U.S. 
newspapers  and  charged  with  design¬ 
ing,  developing  and  implementing  a 
text  editing  system  in  cooperation 
with  IBM.  Singer  left  the  field  and  the 
group  subsequently  disbanded. 

Ironically,  before  bowing  out,  Len- 
nane’s  path  brought  him  back  to  IBM, 


time  of  two  days  (48  hours)  ahead  of 
print  date  for  camera-ready  multi¬ 
color  or  process  color  ads,  provided 
that  the  advertiser  or  agency  makes  a 
space  reservation  seven  calendar 
days  prior  to  insertion. 

4.  Leeway.  This  is  a  hostile  phrase 
which  is  perceived  by  clients  as  bene¬ 
fiting  only  the  publisher.  We  recom¬ 
mend  “alternate  date.”  The  newspa¬ 
per  can  require  an  alternate  date,  but 
no  more  than  one,  for  any  color  ad.  If 
the  newspaper  does  not  w'ant  to  run 
the  ad  on  this  basis,  of  course,  they 
have  the  right  simply  to  reject  the 
business. 

5.  Color  charges  should  be  commis- 
sionable  to  advertising  agencies  as 
being  part  of  the  cost  for  space. 

that,  if  the  proposals  are  accepted  by 
newspapers,  the  lead  times  apply  to 
print  date,  not  publication  date.  If  an 
advertiser  wants  to  be  in  a  Sunday 
section  which  is  printed  Friday,  the 
mechanicals  have  to  be  there  Wed¬ 
nesday. 

One  member  of  the  subcommittee 
suggested  a  format  that  would  also 
cover  the  leeway  issue: 

Print  Date  — 

Issue  Date  — 

Alternate  Acceptable  Date  — 

Can  we  make  a  multimarket  color 
buy  user-friendly?  Can  we  “get  our 
act  together”? 

Sure,  adopt  the  proposals. 


when  SII  joined  IBM’s  Industry 
Remarketer  program  for  PS/2  com¬ 
puters.  SII  will  offer  the  new  hard¬ 
ware  with  its  own  applications  soft¬ 
ware. 

By  the  time  of  the  Seybold 
Desktop  Publishing  Conference  last 
month,  SII  was  pushing  the  software 
of  a  subsidiary  company.  Ring  Com¬ 
puters  Inc.  The  company  targets 
smaller  enterprises  with  Publishing 
Empire  Software  designed  to  exploit 
Intel’s  80386  microprocessor  by  run¬ 
ning  on  IBM’s  high-end  PS/2  models 
70  and  80  as  well  as  the  Compaq  386. 

SII  already  ported  its  AdMaker  dis¬ 
play  advertising  system  to  a  386, 
demonstrating  it  on  a  Compaq 
machine  last  winter. 

More  recently,  SII  demonstrated 
the  continued  viability  of  its  propri¬ 
etary  editorial  product  when  the 
Bradenton  (Fla.)  Herald  contracted 
several  weeks  ago  for  a  System/25  to 
replace  its  Atex  system.  The  order 
consists  of  two  Tandem  EXP  comput¬ 
ers,  28  Dakota/E W  workstations  and 
two  Coyote/22  terminals. 
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As  you  know,  there’s  a  lot  more  to  photography  than  just  pressing  a  button  or  developing  film. 
Photography  is  a  very  complex  and  exciting  process.  In  the  newspaper  industry  it  is  a  crucial 
part  of  making  or  breaking  a  news  story  —  from  coverage  to  final  print  on  paper.  Editor  & 
Publisher  has  set  aside  the  November  5th  issue  to  focus  on  photography  in  the  newspaper 
industry. 

A  special  pullout  section  in  the  November  5th  issue  will  cover  photography  equipment  from 
cameras  (and  the  different  types  of  film  available)  to  stat  and  reduction  machines.  There  is  a  lot 
of  information  that  newspaper  professionals  from  reporters  to  photographers,  from  editors  to 
production  managers  need  to  be  up-to-date  on  in  the  field  of  photography.  E&P  aims  to  help 
inform  these  professionals  on  all  facets  of  the  fascinating  field  of  photography  with  the 
November  5th  issue. 

Our  November  5th  issue  with  special  pullout  section  is  a  wonderful  showcase  opportunity  for 
your  photographic  equipment,  supplies,  cameras,  film  solvents  and  add  ons.  Your  ad  message 
will  reach  the  newspaper  industry  in  the  most  read  and  respected  publication  . . .  EDITOR  & 
PUBLISHER!  Use  this  opportunity  to  show  off  and  sell  your  products  to  the  newspaper 
industry. 


Call  now  and  reserve  your  space  in  E&P’s 
November  5th  Photography  issue! 

Ask  for  Don  Parvin  at  212  •  675  •  4380 

Advertising  deadiines:  Space— October  26;  Materiai— October  28 
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Eating  matters  are  on  her  writing  menu 

June  Roth  has  penned  the  ‘Special  Diets/Nutrition  Hotline’  column 
for  over  a  decade  and  authored  numerous  food-related  books 


By  David  Astor 

Self-syndicated  food  columnist 
June  Roth  is  consumed  by  her  work, 
and  has  the  numbers  to  prove  it. 

Her  “Special  Diets/Nutrition  Hot¬ 
line”  feature  is  now  over  10  years  old, 
and  Roth  receives  —  and  personally 
answers  —  hundreds  of  reader  letters 
a  week.  She  is  also  the  author/co¬ 
author  of  34  books. 

Roth  had  already  written  over  20 
books  when  she  began  her  column  in 
1978.  Back  then,  the  connection 
between  good  health  and  good  eating 
habits  was  not  as  much  a  part  of  the 
general  American  consciousness  as  it 
is  now. 

“There  has  been  a  tremendous 
change  in  the  past  10  years,  but 
there’s  still  a  lot  of  confusion,”  said 
Roth.  She  noted,  for  instance,  that 
some  people  “overdo  it”  when  they 
hear  about  a  healthy  food  while  others 
completely  avoid  so-called  “bad 
foods.” 

Health-conscious  people  can  eat  a 
certain  amount  of  “bad  foods,” 
stated  Roth,  who  said  “moderation” 
is  the  key. 

Then  there  are  people  so  confused 


June  Roth 


about  which  foods  are  healthy  and  not 
healthy  that  they  “just  turn  a  deaf  ear 
on  the  whole  thing,”  said  Roth.  So 
she  tries  in  her  weekly  column  to 
make  the  subject  of  good  nutrition  as 
uncomplicated  as  possible. 

Among  the  subjects  Roth  has  cov¬ 
ered  recently  are  foods  that  can  help 
reduce  fatigue,  foods  good  for  the 
brain,  what  runners  should  eat  before 
races,  excess  dietary  fat  intake,  and 


salad  bars. 

“People  tend  to  feel  nutritionally 
virtuous  when  sidling  up  to  a  salad  bar 
in  a  restaurant  or  food  market,” 
wrote  Roth.  “There’s  such  a  wide 
variety  of  colorful  foodstuffs,  but  in 
truth,  is  choosing  a  salad  bar  a  health¬ 
ful  choice?  Not  always! 

“What  started  out  as  a  wonderful 
idea  to  amplify  meat  and  potato  selec¬ 
tions  on  most  restaurant  menus  has 
often  turned  out  to  be  more  than  crisp 
greens  and  vegetables.  Instead  of 
having  a  low-calorie,  high-fiber  addi¬ 
tion  to  your  meal,  you  could  end  up 
with  a  plate  that  is  piled  with  calories 
and  fat.  Potato  salad  slathered  with 
mayonnaise,  pasta  covered  with  oil, 
bacon  bits,  chopped  eggs  .  .  .  .” 

Roth  went  on  to  list  several  “self- 
defense”  measures  people  can  use 
when  approaching  salad  bars,  and 
then  offered  recipes  for  four  low- 
calorie  dressings. 

In  fact,  each  of  Roth’s  columns  — 
which  are  in  essay,  not  question-and- 
answer,  form  —  concludes  with 
recipes. 

The  columns  appear  in  about  50 
newspapers,  including  the  Fort 
Lauderdale  News,  Miami  Herald, 
Newark  (N.J.)  Star-Ledger,  River¬ 
side  (Calif.)  Press-Enterprise,  Staten 
Island  (N.Y.)  Advance,  and  Windsor 
(Ontario)  Star. 

Speaking  of  newspapers,  Roth  said 
many  food  editors  have  been  running 
more  health-oriented  material  in  their 
pages  over  the  past  decade.  But  she 
noted  that  there  is  still  room  for 
improvement. 

There  is  pressure  from  advertisers 
of  unhealthy  foods,  Roth  pointed  out, 
as  well  as  pressure  from  subscribers. 

“Readers  still  want  the  best  choco¬ 
late  cake,”  commented  Roth.  “Give 
it  to  them!  But  give  it  to  them  with  oil 
instead  of  butter  and  with  smaller  por¬ 
tions.” 

The  readers  who  write  Roth  not 
only  help  her  compose  her  columns, 
but  help  her  decide  the  subject  that 
her  next  book  will  cover. 

Roth’s  latest  work  is  Reversing 
Health  Risks,  which  discusses  how 
blood  tests  contain  “the  most  reliable 
clues  available  for  predicting  and  con- 


NEA  inaugurates 

“Places  in  the  News,”  a  weekly 
column  designed  to  improve  readers’ 
knowledge  of  geography,  has  been 
introduced  by  Newspaper  Enterprise 
Association. 

NEA  noted  that  18-  to  24-year-old 
Americans  finished  last  among  par¬ 
ticipants  from  nine  countries  in  a 
recent  international  Gallup  survey  on 
geographic  literacy.  And  Americans 
25  and  older  came  in  only  sixth. 

Each  “Places  in  the  News”  column 
includes  two  maps  —  one  showing  a 
close-up  of  the  featured  locale  and  the 
other  providing  a  view  of  the  country 
within  the  context  of  neighboring 
nations.  The  accompanying  text  leads 
with  an  explanation  of  why  the  place 
is  currently  in  the  news,  followed  by 
details  of  the  country’s  recent  politi¬ 
cal  and  historical  events. 


‘Places’  feature 


Places  in  the  News 
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Use  this  handy  order  form  to  order: 

1988  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Nov.,  1987) 

1988  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1988) 

Please  send  me; 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ 

Nature  of  Business _ _ 

Address _ Ste./Apt. _ 

City _ State _ Zip _ _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


trolling  your  medical  future.”  The 
book,  released  last  month  by  G.P. 
Putnam’s  Sons,  was  co-written  with 
Dr.  Julian  M.  Whitaker. 

Among  Roth’s  other  books  are 
Salt-Free  Cookinfi  with  Herbs  and 
Spices  (which  won  the  Tastemaker 
Award  as  best  diet/health  cookbook 
in  1975),  The  Pritikin  Proffram  for 
Diet  and  Exercise  (for  which  Roth 
was  the  recipe  developer).  The 
Executive  Success  Diet  (with  Dr. 
Harvey  Ross),  Aerobic  Nutrition 


(with  Dr.  Don  Mannerberg),  Living 
Better  with  a  Special  Diet,  Cooking 
for  Your  Hyperactive  Child,  The 
Allergic  Gourmet,  The  Pasta-Lover’ s 
Diet  Book,  and  The  Food  Depression 
Connection. 

Roth  also  free-lances  for  magazines 
such  as  Harper’s  Bazaar,  gives 
speeches,  and  is  active  in  various 
organizations.  She  is  a  former  presi¬ 
dent  of  the  American  Society  of  Jour¬ 
nalists  and  Authors  and  is  on  the 
board  of  directors  of  the  Newspaper 


Economics  column  being  offered 


Robert  Kuttner  is  joining  the 
Washington  Post  Writers  Group  as  a 
weekly  economics  columnist  begin¬ 
ning  (October  3. 

“My  writing  on  economics  inquires 
into  the  political  underside  lurking 
behind  most  financial,  fiscal,  and 


Robert  Kuttner 


pocketbook  questions,”  said  Kutt¬ 
ner,  who  is  economics  correspondent 
for  The  New  Republic  as  well  as  a 
columnist  for  Business  Week.  And  he 
has  self-syndicated  columns  to  the 
Baltimore  Sun,  Boston  Globe,  Chi¬ 
cago  Tribune,  Dallas  Morning  News, 
Detroit  News,  Los  Angeles  Times, 
Newsday,  Philadelphia  Inquirer,  and 
Washington  Post. 

The  Brookline,  Mass. -based  writer 
is  also  the  author  of  The  Life  of  the 
Party  ( 1987)  and  several  other  books, 
and  has  worked  as  a  U.S.  Senate 
Banking  Committee  investigator. 

Born  in  New  York  City,  Kuttner 
majored  in  political  science  at  Oberlin 
College  and  the  University  of  Califor¬ 
nia  at  Berkeley  (where  he  was  a 
Woodrow  Wilson  Fellow).  He  also 
studied  for  a  year  at  the  London 
School  of  Economics. 

Kuttner,  45,  began  his  journalism 
career  as  an  apprentice  to  l.F.  Stone, 
and  then  worked  for  Commonweal 
magazine,  the  Pacifica  Radio  Group, 
the  Village  Voice,  and  the  Washing¬ 
ton  Post. 


NAS  package  has  new  cartoonist 


David  Horsey  of  the  Seattle  Post- 
Intelligencer  is  now  the  eighth  edito¬ 
rial  cartoonist  contributing  to  North 
America  Syndicate’s  “Best  and  Wit¬ 
tiest”  package.  Three  of  his  cartoons 
will  go  to  NAS  each  week. 

Horsey’s  work  has  appeared  in  the 
New  York  Times,  Washington  Post, 
London  Independent ,  Business 
Week,  Fortune,  Newsweek,  U.S. 
News  &  World  Report,  Us,  and  Mos¬ 
cow’s  Literary  Gazette.  He’s  also  the 
creator  of  the  “Boomers’  Song” 
comic  distributed  by  Tribune  Media 
Services. 

The  37-year-old  Horsey  does  five 
cartoons  a  week  as  well  as  writing  for 
the  Post-Intelligencer.  He  has 
traveled  extensively  for  the  Seattle 
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paper  —  covering  the  1979  Carter- 
Brezhnev  summit  talks  in  Vienna, 
illustrating  a  special  news  series  on 
Japan  in  1987,  and  covering  the  New 
Hampshire  primary  and  both  political 
conventions  this  year. 

Horsey  —  a  1987  Pulitzer  Prize 
finalist  who  has  won  eight  first-place 
awards  from  the  Society  of  Profes¬ 
sional  Journalists  —  has  had  two  edi¬ 
torial  cartoon  anthologies  published. 

Born  in  Indiana,  Horsey  holds  a 
B.A.  in  communications  from  the 
University  of  Washington  and  a  mas¬ 
ter’s  degree  in  international  relations 
from  the  University  of  Kent  in  Can¬ 
terbury,  England,  where  he  was  a 
Rotary  Foundation  Scholar  in  1986. 

(Continued  on  page  54) 


Features  Council. 

The  columnist  organized  the 
NFC’s  1986  “How  to  Become  Syndi¬ 
cated  Seminar”  attended  by  over  400 
people.  And  Roth  was  part  of  the 
organizing  team  for  the  NFC’s  1988 
syndication  seminar  which  is  being 
held  this  weekend  (and  will  be  cov¬ 
ered  in  E&P  later  this  month).  One  of 
the  panels  scheduled  for  October  1  is 
a  self-syndication  session  moderated 
by  Roth. 

Born  in  Haverstraw,  N.Y.,  Roth 
was  raised  in  Jersey  City  and  then 
moved  to  Teaneck,  N.J.,  about  40 
years  ago.  Her  husband  Fred  is  a 
retired  sales  agency  head  who 
recently  finished  a  book  on  his  experi¬ 
ences  as  a  prisoner  of  war  in  Germany 
during  World  War  11.  And  her 
daughter  Nancy  is  a  lyricist  and  her 
son  Robert  an  attorney. 

Roth  —  based  at  1057  Oakland  Ct.,- 
Teaneck,  N.J.  07666  —  has  studied  at 
Pennsylvania  State  University,  and 
earned  an  A. A.  in  merchandising 
from  the  Tobe-Coburn  School,  a  B.A. 
in  journalism  from  Thomas  Edison 
College,  and  an  M.S.  in  biochemis¬ 
try/clinical  nutrition  from  the  Univer¬ 
sity  of  Bridgeport.  Her  hobbies 
include  antique  cookware  collecting 
and  flower  and  vegetable  gardening. 


Ps  ANDQs 
ARE  HOT  NEWS 
FOR  READERS. 


No  one  advises  on  how  to  behave 
at  the  office  and  home  better  than 
Letitia  Baldrige.  But  then  who  has 
more  experience  than  this  doyenne 
of  manners?  She  counseled  four 
First  Ladies  and  authored 
The  Complete  Guide  to  Executive 
Manners.  To  insure  your  readers' 
business  and  social  success,  order 
her  column  today. 

Call  toll-free  800-445-4555 
for  a  free  sample  of  The  Letitia 
Baldrige  Column  RSVP.  Alaska, 
California,  Hawaii  ancTCanada, 
call  collect  (619)  293-1818.  Get 
the  package  that  ties  up 
reaoershiD  and  revenues. 


V 


SYNDICATES 


(Continued  from  pcifie  53) 

He  joined  the  Post-Intelligencer  in 
1979  after  serving  three  years  as  a 
governmental  reporter  and  political 
columnist  for  a  group  of  three 
Washington  daily  newspapers. 

A  column  on  comic 

The  showing  of  actual  products  and 
places  in  Bil  Keane’s  “Family  Cir¬ 
cus”  comic  was  the  subject  of  a 
recent  column  by  Oranfte  County 
Register  ombudsman  Pat  Riley. 

Riley  was  responding  to  a  letter 
from  a  reader  who  said  he  saw  a  fast- 
food  chain,  a  soft  drink,  and  the  cities 
of  Boston  and  San  Francisco  pictured 
and  discussed  in  Keane’s  panel.  The 
reader  stated  that  comics  should  be 
“free  of  advertising”  and  that  show¬ 
ing  actual  locales  “is  very  unfair;  I’m 
sure  every  chamber  of  commerce 
would  like  to  see  the  name  of  their  city 
appear  in  many  newspapers.” 

King  Features  Syndicate  responded 
that  the  cartoonist  is  not  getting  paid 
for  the  product  mentions,  and  Keane 
noted  that  he  is  just  being  realistic. 
“Kids  don’t  say,  ‘1  want  some  gelatin 
dessert,”’  observed  the  cartoonist. 
“They  say,  ‘I  want  some  Jell-0.’” 

As  for  the  trips  that  “Family  Cir¬ 
cus”  characters  take  to  actual 
locales,  Riley  quoted  Keane  as  saying 
his  comic  portrays  “typical  family 
life,”  and  that  family  vacations  are  a 
part  of  that  life. 

Bombeck  Soviet  trip 

“In  Search  of  Laughnost,”  a  2,200- 
word  piece  by  Erma  Bombeck  on  her 
recent  trip  to  the  Soviet  Union,  has 
been  offered  free  to  the  columnist’s 


Choice  to  UPS;  Chicago  office  opens 


Harriet  Choice  has  joined  the  staff 
of  Universal  Press  Syndicate  as  associ¬ 
ate  vice  president  and  opened  a  Chi¬ 
cago  office  for  the  Kansas  City-based 
syndicate. 

Choice  created  and  serves  as  man¬ 
aging  editor  of  the  “Primary  Color” 
graphics/text  package  distributed  by 
Universal  (see  E&P,  September  5, 
1987).  She  will  continue  to  supervise 
and  prepare  the  color  package,  which 
appears  in  over  120  newspapers. 

Formerly  with  the  Cliicaf>o  Tri¬ 
bune,  Choice  was  the  paper’s  arts 
editor,  executive  travel  editor,  jazz 
critic,  and  a  general  feature  writer. 
Her  interview  subjects  have  included 
Robert  Redford,  Steven  Spielberg, 
Sylvester  Stallone,  and  other  cele¬ 
brity  figures. 

client  newspapers  by  Universal  Press 
Syndicate. 

The  story  was  accompanied  by  a 
color  photo  of  Bombeck,  who  took 
the  trip  in  conjunction  with  Woman’s 
Day  magazine  and  the  Peace  Links 
exchange  program. 

Three  get  promoted 

Dean  Vonetes  has  been  named  vice 
president  and  publisher  of  United 
Media’s  weekly  TV  Update. 

Vonetes,  who  has  been  with  the 
magazine  since  its  1981  launch,  was 
previously  vice  president  and  general 
manager. 

Also,  Dennis  O’Neill  has  been  pro¬ 
moted  from  operations  manager  to 
general  manager.  He  joined  United  as 
senior  financial  analyst  in  1982. 

And  Robin  Good  will  now  serve  as 


Tom  Batiuk  is  addressing  the  major  U.S.  problem  of  adult  illiteracy  in  a 
'Crankshaft'  series  beginning  October  3.  The  series,  which  reveals  that  cantan¬ 
kerous  bus  driver  Ed  Crankshaft  cannot  read,  is  being  promoted  with  in-paper  ads 
as  well  as  other  publicity  devices.  And  newspapers  are  being  encouraged  to  print 
the  Contact  National  Literacy  Hotline  phone  number  (1-800-228-8813)  in  con¬ 
junction  with  the  series,  which  is  available  in  color  or  the  usual  black  and  white. 
Batiuk  said  he  came  up  with  the  story  line  after  his  parents  decided  to  become 
tutors  for  adults  who  couldn't  read  or  write.  The  cartoonist,  who  collaborates  with 
Chuck  Ayers  on  'Crankshaft,'  then  did  extensive  research  on  the  subject.  'Crank¬ 
shaft'  (see  E&P,  August  1,  1987)  is  distributed  by  Creators  Syndicate. 


Harriet  Choice 


TV  Update  sales  manager.  The  for¬ 
mer  Midwest  division  manager  came 
to  the  company  in  1984. 

‘Spidey’  for  UNICEF 

Spider-Man  has  been  named 
UNICEF  safety  chairman,  and  will 
tour  the  country  on  behalf  of  the  orga¬ 
nization. 

He  will  also  appear  on  a  brochure, 
posters,  bookmarks,  and  other  pub¬ 
licity  materials  for  the  38th  “Trick-or- 
Treat  for  UNICEF”  campaign  this 
month. 

Stan  Lee’s  “Amazing  Spider- 
Man”  comic  is  distributed  by  King 
Features  Syndicate. 


Hoest  appears  on  tv 

“The  Lockhorns”  creator  Bill 
Hoest,  whose  King  Features  Syndi¬ 
cate  comic  just  turned  20,  recently 
appeared  on  ABC’s  Live  —  Ret>is  & 
Kathie  Lee  show. 

And  “Supermarket  Sampler”  col¬ 
umnists  Bonnie  Tandy  Leblang  and 
Carolyn  Wyman  of  the  Dana  Point, 
Calif.-based  Davy  Associates  were 
recent  guests  on  ABC’s  Home  Show. 

The  latest  WW  issue 

The  current  issue  of  WittyWorld 
magazine  includes  a  cover  story 
about  “Garfield”  creator  Jim  Davis 
of  United  Feature  Syndicate.  The 
international  publication  is  based  at 
P.O.  Box  1458,  North  Wales,  Pa. 
19454. 
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A  new  daily  comic  strip  by  Bill  Holbrook.  For  rates  and 
availability  call  collect  or  write: 

Washington  Post  Writers  Group, 

Washington,  D.C.  20071, 

(202)  334-6375. 


WhtETS  Group 


Guild 


(Continued  from  pa^e  10} 


the  1 ,300  Wire  Service  Guild  employ¬ 
ees  of  the  Associated  Press  and 
United  Press  International  —  with 
the  AFL-CIO’s  endorsement  of 
Dukakis. 

“If  a  reporter  is  not  compromised 
by  the  arbitrarily  determined  editorial 
positions  taken  by  his  employers,  the 
publishers  of  this  nation,”  Dale  said, 
“surely  his  or  her  integrity  and  objec¬ 
tivity  are  not  impaired  by  the  demo¬ 
cratically  espoused  positions  of  his  or 
her  union.” 

—  George  Garneau 


Ad  forecast 

(Continued  from  pane  28) 


increases  from  other  travel  segments 
making  up  for  the  loss  of  airline 
revenue.” 

In  addition,  “Tourism  promotion 
from  the  50  states  is  estimated  to  be 
$283  million  in  1988,  up  16%,  accord¬ 
ing  to  the  Travel  Industry  Association 
of  America,”  Bartholomew  noted. 
“Generally,  advertising  from  regional 
and  local  vacation  destinations  offer 
better  potential  for  newspaper 
revenue  growth  than  other  travel  sec¬ 
tors.” 


Letters 

(Continued  from  pufte  7) 


and  most  prosperous  public  compa¬ 
nies  in  the  industry. 

The  public  is  more  than  willing  to 
approve  of  legal  relief  for  helpless, 
unfortunate  ragamuffins,  but  if  they 
were  members  of  the  Rockefeller  or 
DuPont  families,  they  and  all  trouble- 
plagued  parents  would  incur  greater 
suspicion  of  their  motives  and  paren¬ 
tal  responsibility. 

I  should  add  that  I  have  worked  for 
both  Gannett  and  Knight  (before  the 
Ridder  merger)  and  consider  them 
excellent  and  honorable  companies. 

My  primary  point  is  that  usually 
when  the  media  become  involved 
with  government  —  especially  in 
quest  of  relief  —  there  are  costly 
trade-offs. 

This  thought  should  at  least  mildly 
haunt  victory  celebrations  of  our  lat¬ 
est  JOA  and  consideration  of  future 
appeals  to  any  branch  of  government 
for  any  form  of  assistance  or  favor. 

Robkkt  Bknti.ky 

(Bentley  is  managing  editor  of  the 
Bakersfield  [Calif.]  Californian.) 


NPC  president  goes 
to  Chile,  Paraguay 

To  help  the  fight  for  free  press 
throughout  the  world,  Lee  Roderick, 
president  of  the  National  Press  Club 
in  Washington,  D.C.,  recently  visited 
Chile  and  Paraguay  as  part  of  a  five- 
person  delegation  sponsored  by  the 
Committee  to  Protect  Journalists, 
New  York. 


Target 

(Continued  from  page  19) 


Target  looks  for  a  paper’s  circulation 
by  ZIP  code  and  is  strongly  suppor¬ 
tive  of  ABC’s  ZIP  code  audit. 

“We  need  to  know  how  strong  you 
are  at  delivering  our  market  needs, 
store  by  store,”  he  told  publishers. 

Highham  said  that  Target,  one  of 
the  five  largest  retailers  in  the  U.S., 
“knows  of  no  better  way  to  build  our 
business  faster  than  for  your  publica¬ 
tion  to  be  successful.  I  sincerely 
believe  that  the  opportunity  for  print 
to  grow  at  an  unprecedented  rate  is 
today.” 

Highham  said  it  was  his  company’s 
intention  to  become  newspapers’  best 
retail  customers. 

“And  we  have  a  challenge  for 
you,”  he  declared.  “Be  Target’s  best 
newspaper  resource  ...  Be  the  best 
newspaper  you  can  be.  The 
result  ...  is  subscribers  for  you  and 
the  right  kind  of  customers  for  me. 
We  both  win  big.” 


Distribution 

(Continued  from  page  21) 


would  be  $2  apiece. 

It  seems.  Grant  related,  that  a 
careless  postal  clerk  had  left  the  deliv¬ 
ery  on  the  loading  dock  all  night  and 
the  papers  had  absorbed  enough 
moisture  to  pick  up  the  additional 
four-tenths  of  an  ounce. 

“The  postmaster  could  not  be  dis¬ 
suaded  that  his  colleagues  had  all 
agreed  with  our  weight  for  the  other 
155,000  pieces,”  Grant  said.  “He 
stuck  to  his  guns  that  the  5,(K)()  pieces 
that  moved  through  his  post  office 
would  be  at  the  S2-per-piece  rate.” 

The  Bee  had  a  different  idea.  A 
hastily  thrown-together  team  broke 
down  the  postal  carrier  walking  list 
for  that  community  and  delivered 
Food  Plus  “for  a  fraction  of  the  cost 
we  would  have  been  charged,”  Grant 
recounted. 

“We  achieved  our  first  alternate 
distribution  that  day,”  he  noted. 

—  M.L.  Stein 


Recycling 


(Continued  from  page  40) 


invest  in  antipollution  devices. 

“Our  major  problem,”  he  said,  “is 
that  we’re  working  at  levels  of  materi¬ 
als  that  most  conventional  suppliers 
say,  ‘You  don’t  have  a  problem;  we 
don’t  have  anything  that  will  handle 
that.’  ” 

Nevertheless,  Burke  said  the  com¬ 
pany  has  found  some  firms  to  work 
with. 

To  date.  Garden  State  has  paid  only 
an  $800  excessive-smoke  penalty. 
Payment  of  odor  violation  penalties  of 
$2,000  (June)  and  $4,000  (August) 
await  a  ruling  by  an  administrative 
law  judge,  which  “can  take  quite  a 
while,”  according  to  Staples. 

According  to  the  February  1988 
issue  of  the  INCA-FIEJ  Research 
Association’s  newspaper  techniques. 
Garden  State  mills  and  others  under 
license  to  use  its  wash  deinking  pro¬ 
cess  will  produce  more  than  a  million 
tons  of  recycled  newsprint  annually 
after  next  year’s  expansion  of  the 
Dublin,  Ga.,  plant.  It  also  attributed 
l5%-20%  of  the  U.S.  newsprint  pro¬ 
duction  market  to  Garden  State  mills. 


Standards 

( Continued  from  page  44 ) 


UNIX  and  OS/2  as  far  as  multitask¬ 
ing.  In  fact  there  is  no  OS/2  yet  and 
there  are  several  versions  of  UNIX.” 

Guerringue  said  vendors  “want  to 
focus  on  the  application,  not  on 
building  the  tools  to  make  those  appli¬ 
cations.” 

Herbst  of  Harris  said  Fourth  Wave 
newspaper  technology  could  have  an 
undertow:  newspapers  losing  control 
over  hardware  and  having  to  change 
software  to  accommodate  giant  PC 
manufacturers.  Standard  hardware, 
however,  might  free  vendors  to  con¬ 
centrate  on  communications. 

While  PostScript  has  made  gains 
toward  becoming  a  standard  output 
format  and  UNIX  a  standard  operat¬ 
ing  system,  it  could  take  several  years 
before  firm  standards  evolve  and  soft¬ 
ware  vendors  replace  their  many  lan¬ 
guages  and  formats  used  in  newspa¬ 
per  systems. 

“As  long  as  everybody  does  their 
own  thing  and  there  is  no  industry 
standard,  there  are  going  to  be  prob¬ 
lems,”  remarked  Dena  Greenawalt,  a 
computer  manager  with  the  Phoenix 
Gazette  and  Arizona  Republic,  home 
of  one  of  the  biggest  and  most  exten¬ 
sive  pagination  systems. 
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News  service 

(Continued  from  pane  2) 


The  entertainment  coverage 
includes  tv  and  movie  criticism,  pro¬ 
files,  trend  stories,  and  weekly  pack¬ 
ages  on  books,  home  entertainment, 
and  travel.  And  the  lifestyle  coverage 
has  columns  and  features  on  fashion, 
parenting,  science/medicine,  home/ 
hobby,  and  health/fitness. 

KRTN  has  assigned  individual  edi¬ 
tors  to  each  of  the  three  areas  to  help 
provide  a  consistent  daily  report  as 
well  as  weekend  packages  —  similar 
to  the  approach  the  wire  now  uses  for 
sports. 

The  new  KRTN  Graphics 
Network  —  which  combines  the 
Knight-Ridder  Graphics  Network 


Realign 

( Continued  from  pane  1 1 ) 

business  as  usual  at  UPl." 

Estren  said  he  was  sure  some  staff¬ 
ers  could  do  the  job  the  new  way  and 
questioned  the  motivation  of  staffers 
who  said  the  U  PI  report  would  suffer. 

One  staffer  said  the  cutbacks 
threaten  UPl’s  press  pool  position, 
which  is  being  pursued  by  rival  Reu¬ 
ters. 

In  other  changes,  UPl's  three-per¬ 
son  investigative  team  was  disbanded 
and  redeployed  to  other  areas. 

“There  will  always  be  investigative 


and  Chicago  Tribune  Graphics 
Service  —  will  now  be  available  24 
hours  a  day  through  electronic  deliv¬ 
ery  via  Macintosh  computer. 

Each  day,  KRTN  provides  15  to  20 
graphics  for  breaking  news  stories, 
economic  indicators,  and  general 
business,  lifestyle,  and  sports  fea¬ 
tures.  There  is  also  an  archive  con¬ 
taining  over  2,000  individual  graphics 
and  maps  as  well  as  special  events 
coverage  that  will  be  moved  in 
advance  and  updated  on  deadline. 

The  KRTN  Photo  Service,  which 
will  debut  this  January,  will  deliver 
color  and  black-and-white  photos  in 
digital  or  analog  format  via  satellite  to 
accompany  KRTN’s  breaking  news 
stories  and  features. 

And  Select  will  offer  tightly  edited 
versions  of  the  day's  top  news  stories, 
daily  world  and  national  briefs,  Pulit¬ 
zer  Prize  winner  Dave  Barry's  humor 


reporting,”  Estren  said  in  a  release. 
“But  you  don't  need  a  separate  unit 
for  this  purpose.” 

Three  editors  and  three  reporters 
have  been  hired  for  the  Regional  Busi¬ 
ness  News  service,  planned  to  start  in 
October,  he  said.  The  reporters,  will 
be  assigned  to  Chicago,  Boston  and 
Washington,  and  editors  to  the  busi¬ 
ness  desk  in  New  York. 

UPl  was  cutting  staff  in  its  graphics 
department  from  seven  to  four. 
Estren  said  the  decision  was  based  on 
usage  by  clients  and  an  evaluation 
that  “showed  that  the  quality  of  UPl 
graphics  could  be  maintained.” 

Estren  said  UPl  “will  continue  to 
adjust  staffing  patterns  as  an  ongoing 


column,  a  “people”  column,  and  a 
daily  op-ed  column  from  a  group  of 
national  commentators. 

Headquartered  in  Washington, 
D.C.,  KRTN  draws  from  39  papers 
published  by  Knight-Ridder  and  Tri¬ 
bune. 

Knight-Ridder  papers  include  the 
Charlotte  (N.C.)  Observer,  Detroit 
Free  Press,  Miami  Herald,  Philadel¬ 
phia  Daily  News,  Philadelphia 
Inquirer,  and  San  Jose  Mercury 
News. 

Tribune  papers  include  the  Clii- 
cano  Tribune,  New  York  Daily  News, 
and  Orlando  Sentinel. 

And  KRTN  now  also  offers  mate¬ 
rial  from  the  Boston  Globe,  Dallas 
Morninn  News,  Los  Anneles  Daily 
News,  and  Oranne  County  Renister. 

Scott  Bosley,  a  veteran  of  23  years 
with  Knight-Ridder,  is  editor  of 
KRTN. 


process  to  reflect  what  the  market¬ 
place  tells  us  it  wants.” 

He  said  continuing  operating  loss¬ 
es  were  being  funded  by  the  sale  of 
new  stock  in  the  company  and  by  cash 
infusions  from  Infotechnology  Inc., 
the  venture  capital  firm  that  took  con¬ 
trol  of  UPl  in  February. 


Seattle  Times  offers 
a  mortgage  hotline 

Infoline,  the  Seattle  Times  free 
telephone  information  service, 
recently  added  a  new  category:  the 
mortgage  rate  hotline. 


IN  BRIEF 


DDB  Needham,  DIK 
to  form  partnership 

DDB  Needham  Worldwide  and 
Dai-lchi  Kikaku,  known  internation¬ 
ally  as  DIK,  have  formed  a  “working 
partnership”  in  Japan,  the  U.S.A., 
Canada,  Europe  and  South  East  Asia. 

The  agreement  between  the  two 
advertising  agencies  will  initially 
involve  the  creation  of  a  DIK  division 
within  DDB  Needham  offices  in  New 
York,  Los  Angeles  and  a  European 
location  to  be  decided,  and  a  DDB 
Needham  division  within  DlK's 
headquarters  in  Tokyo. 

In  addition  to  the  establishment  of 
these  divisions,  Dai-lchi  Kikaku  will 
acquire  significant  minority  equity 
positions  in  DDB  Needham's  opera¬ 
tions  in  Hong  Kong  and  Singapore.  At 
the  same  time,  both  agencies  also  are 
reviewing  other  opportunities  for 
joint  cooperation  throughout  Asia. 


The  partnership  is  expected  to  be 
fully  operational  by  the  end  of  this 
year. 

Congress  bans 
cross-ownership 
rule  change 

Once  again  the  House  and  Senate 
have  passed  legislation  barring  the 
Federal  Communications  Commis¬ 
sion  from  making  any  changes  in  its 
rules  prohibiting  cross-ownership  of 
newspaper  and  broadcasting  proper¬ 
ties  in  a  single  market. 

The  provision,  which  bans  any 
changes  in  the  cross-ownership  rule 
for  the  1989  fiscal  year  beginning 
Oct.  1,  is  part  of  the  $14.8  billion  com¬ 
promise  spending  measure  to  fund  the 
State,  Justice  and  Commerce  Depart¬ 
ments,  the  federal  judiciary  and  sev¬ 
eral  federal  agencies. 


The  bill  has  been  sent  to  the  presi¬ 
dent,  who  is  expected  to  sign  it  into 
law. 

Last  year.  Senate  and  House  confer¬ 
ees  included  in  an  omnibus  spending 
bill  an  eleventh  hour  amendment  bar¬ 
ring  the  FCC  from  extending  any 
waivers  to  the  cross-ownership  rule. 
The  amendment  became  law  when 
President  Reagan  signed  the  bill. 
That  amendment  was  aimed  specifi¬ 
cally  at  Rupert  Murdoch,  who  held 
the  only  existing  waivers  at  the  time. 
Murdoch  then  had  owned  the  New 
York  Post,  Boston  Herald  and  televi¬ 
sion  stations  in  those  cities. 

Although  the  federal  courts  subse¬ 
quently  overturned  that  amendment, 
it  led  directly  to  Murdoch's  decision 
to  sell  the  Post  to  real  estate  deve¬ 
loper  Peter  Kalikow  and  his 
announcement  that  he  was  placing 
ownership  of  the  Boston  tv  station  in 
an  independent  trust. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 

BUSINESS 

READERIPROMOTIONS 

EUROPEAN  BUSINESS  BRIEFING 
provides  crisp  one-paragraph  items 
weekly  on  the  European  business  envi¬ 
ronment,  written  for  U.S.  managers  by 
prominent  journalist  with  extensive 
international  business  wire  service 
experience.  For  more  information  and 
samples,  contact  European  Business 
Briefing,  PO  Box  9779,  Minneapolis, 
MN  55458.  (612)  222-7210. 

ASTROLOGY  SELLS!  National  weekly 
Horoscope  feature.  Sponsor  pays  for  it. 
Brings  big  accounts.  Larry  White,  PO 
Box  717,  Manchester,  NH  03105. 
(603)  623-7733. 

SCRAMBLR'... 

•  Builds  and  holds  circulation! 

•  Generates  ad  revenue! 

•  Boosts  Classifieds! 

Our  16th  year. 
SCRAMBLRM772  State  Rd. 
Cuyahoga  Falls,  OH  44223 
(216)  923-2397 

We  guarantee  results! 

CARTOONS 

CARICATURES  &  POLITICAL  Cartoons. 
By  award  winning  cartoonist  on  major 
metro  weekly.  Fresh!  (612)  729-7687. 

HEALTH 

Editor  &  Publisher 
Classified  Advertising 

11  West  19th  St. 

New  York,  NY  10011 

SOCIAL  ISSUES 

"SOCIETY  TODAY,"  a  weekly  column 
highlighting  trends  in  American  society 
and  their  influence  on  the  average  citi¬ 
zen.  Previous  columns  have  included 
“Is  Day  Care  Harmful  to  Children?" 
“The  Growing  Impact  of  Two-paycheck 
Families,”  “Americans’  Love  of 
Gambling,”  “The  Dangers  of  Lenient 
Prison  Sentences."  Written  by  Henry  L. 
Tischler,  Ph.D.,  well-known  sociologist 
and  author  of  three  major  books.  For 
details  and  samples,  contact  Henry  L. 
Tischler,  46  Brewster  Road,  Sudbury, 

MA  01776. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 

PSYCHOLOGY 

SOURCES  DIGEST  is  a  monthly 
psychology  briefing  report  which 
summarizes  research  studies  from 
over  150,000  academic  journals. 
Written  in  non-technical  language  in 
capsule  brief  style.  Contact  Sources 
Digest, 10  S.  5th  St., Minneapolis,  MN 
55402,1-(800)552-2013,ext.  365. 

VIDEO 

WHAT’S  NEW  ON  VIDEO 
Well-received  weekly  column  spotlight¬ 
ing  what’s  available  on  videocassette. 
Samples  and  rates  upon  request.  Our 
6th  year.  VIDEOFILE,  7  Utica  St.,  Quin¬ 
cy,  MA  02169,  (617)  786-8669. 

ANNOUN< 

CEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Sen/ice,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  &  COMPANY 

2111  Thomas  Drive 

Panama  City,  FL  32407 
(904)  234-1117 

ALAN  G.  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd.,  Hardwick,  MA 
01037;  (413)  477-6009. 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 

PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 

BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772. 
Appraisals-Consulting-Brokerage 
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NEWSPAPER  BROKERS 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights; 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  PO  Box  910 
Orangevale  (Sacramento),  CA  95662 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 

DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electron  ic  med  ia 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

_ (205)  566-7 1 98 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
PO  Box  850 
Rockwall,  Texas  75087 
(214)722-3030  (918)  834-3876 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  BROKERS 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years 

Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Bruce  Wright,  PO  Box  910 
Orangeville,  CA  95662 
(916)  988-8959 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-91 12 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consu  Itation-Appra  isal 
Rnancial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  CO. 

Many  years  solid  confidential  experi¬ 
ence  in  selling  daily  and  weekly  news¬ 
papers.  Contact  Rickenbacher  Media  at 
PO  Box  792001,  Dallas,  TX  75379.  Or 
phone  (214)  380-9578. 

SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

ALL  SET  TO  GO,  two  eastern  Long 
Island  weeklies,  38  years  in  business, 
second  class  circulation  6,000  paid, 
county,  town,  and  village  legals.  Gross 
250, (JOO,  terms  available.  For  details 
call  Warren  (516)  567-7470. 


DAILY  NEWSPAPER 
Southern  U.S.  $850,000  gross. 
$300,000  cash  flow.  $3.25  million. 
Some  terms. 

Webster  &  Associates 
PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030 


IOWA  WEEKLY,  county  seat  exclusive, 
gross  over  $350,000.  Owns  portion 
central  plant.  Convenient  terms. 
TENNESSEE  SUBURBAN  weeklies, 
TMC,  firmly  established.  Project 
$850,000.  Terms. 

MISSOURI  SUBURBAN,  gross  $1.2 
million.  Affluent  communities. 
Management  to  stay.  Terms. 
NORTHERN  CALIFORNIA  suburban,  no 
plant,  gross  $2.3  million.  Management 
in  place. 

NEW  YORK  weekly.  Upstate,  55  miles 
from  Manhattan,  gross  $380,000. 
Growth  area  terms. 

ROBERT  N.  BOLITHO 
4500  Main,  Ste.  927 
Kansas  City,  MO  641 1 1 
(816)  932-5310 
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NEWSPAPERS  FOR  SALE 


EAST  CENTRAL  WISCONSIN  weekly 
rossed  $360,000  in  '87,  offered  for 
300,000.  Strong  community,  great 
opportunity. 

SOUTHERN  INDIANA  weekly  grossing 
$367,000,  priced  below  $300,000. 
Good  town,  beautiful  country,  strong 
community.  Both  excellent  choices  for 
husband-wife  team. 

HOLDING-KRAMER  &  ASSOC. 

PO  Box  472,  Gibson  City,  IL  60936 
(217)  784-4736 


ESTABLISHED,  20,000  circulation, 
700,000  gross,  30%  cash  flow,  sophis¬ 
ticated  management  systems,  state  of 
the  art  equipment,  new  building 
-$150,000,  total  price  $850,000. 
Zone  2.  Write  to  Box  3232,  Editor  & 
Publisher. 


ESTABLISHED  BI-WEEKLY  TMC  shop¬ 
per  in  Fort  Worth/Dallas  metroplex.  9 
years  old.  $315,000  gross  sale.  20K 
circ.  Box  3262,  Editor  &  Publisher. 


FLORIDA:  Popular  9-year-old  monthly 
tourist  newspaper.  Exploding  Sarasota 
market.  Excellent  deal  if  bought  as 
package  with  sister  business  -  type/ 
graphrc  arts  shop. Triad  Associates,  334 
US  41  By-Pass  S.,Vemce,  FL  34292. 

PROFITABLE  SMALLTOWN  newspaper 
in  growing  coastal  northern  California 
community.  Comfortable  living  in  excel¬ 
lent  environment  for  right  couple.  Box 
3118,  Editor  &  Publisher. 


RESORT  AREA  free  weekly.  Estab¬ 
lished,  excellent  growth  potential. 
$25,000  down.  Owner  will  finance 
balance.  Real  estate,  extra  equipment, 
and/or  job  shop  available  also.  H  &  H 
Publishing,  122  N.  Main  St.,  Union, 
OH  45322. 


Semi-weekly  plus  another  one  in  same 
county.  Profitable,  includes  real  estate. 
Long  established,  no  competition.  $1.4 
million.  Others  available,  free  list.  Send 
for  list:  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition 
Blvd.,  Austin,  TX  78703.  (512) 
476-3950. 


Small  Connecticut  weekly  in  the  black, 
partnership  considered,  (203) 
927-0060. 


SOUTHERN  CALIFORNIA  weekly.  Buy 
in  time  for  Christmas.  Legals,  paid  circ. 
$130K  gross.  Fastest  growing  city  and 
county.  Bill  Williams,  Box  3376,  Econ- 
didio,  CA  92025.  (619)  746-6441. 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  lOyrs.  old.,  with  or  without  Web 
plant.  Box  3003,  Editor  &  Publisher. 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $270K. 
Will  carry  itself.  Terms  to  qualified 
buyer.  Box  2523,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 

MIAMI'S  14  Community  Newspapers 
seeks  to  purchase  large  circulation 
weeklies  or  group  of  weeklies.  Minimum 
$700,000  gross.  Southeast  U.S.  Call 
Grant  Miller  (305)  665-8214. 


Texas.  Southern  Oklahoma,  Western 
Arkansas,  Southeastern  New  Mexico 
dailies,  weeklies,  or  shoppers  wanted 
for  acquisition,  contact  in  confidence 
S.  Thompson,  Willow  Bend  Communi¬ 
cations,  Inc.  (214)  612-0742  or 
612-0842. 


SUBURBAN  NEWSPAPER  GROUP 
wanted  for  immediate  purchase.  $5-50 
million.  Box  3283,  Editor  &  Publisher. 
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NEWSPAPERS  WANTED 


WE  ARE  owner/operators  of  150  daily 
and  weekly  newspapers  in  the  United 
States,  Canada  and  the  United  King¬ 
dom  and  we  are  aggressively  seeking 
acquisitions.  Circulation  5,000  to 
25,000.  Contact: 

David  Radler 
President 
Hollinger  Inc. 

1827  West  5th  Ave. 

Vancouver,  B.C.  V6J  1P5 

(604)  732-4443 


WELL-KNOWN  public  communications 
company  with  reputation  for  quality 
community  newspapers  seeks  small  to 
medium-sized  dailies,  weeklies  with 
potential  to  go  daily,  or  small  newspap¬ 
er  groups.  Company  is  well  financed, 
able  to  pay  cash,  experienced  in  acquis¬ 
itions,  and  interested  in  keeping 
management  in  place.  Confidentiality 
guaranteed.  Write  Box  3208,  Editor  & 
Publisher. 


_ REAL  ESTATE _ 

OFFICE  SPACE  -  One  windowed  and 
one  adjacent  interior  office  available  in 
foreign  news  service  bureau.  Times 
Square  area.  Reasonable  monthly  rate. 
Please  call  Jean  at  (212)  398-9494. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


THE  PHONE  ROOM  INC. 
"Gold  Bond  Starts" 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 

VER-A-FAST  CORPORATION 

1-800-327-8463 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country's 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338. 


COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


SERVICE  &  REPAIR 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  (800)  338-9656. _ 

Need  SERVICE  on  to  existing  CSI/ 
Crosfield  systems?  We  can  supply  expe¬ 
dited  repair  capability  for  traditional 
EDIT/CT  TERMINALS  and  newer  gener¬ 
ation  interfaces.  We  also  can  supply 
spare  assemblies  on  your  shelf  for  self¬ 
maintenance.  Full  warranty,  rapid  deliv¬ 
ery.  Contact  Square  L  Computer  Corp. 
(914)  623-8926. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

SQUEEZE  LENSES  tor  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


_ COMPUTERS _ 

1- Dymo  CPS  720  System  GRI  64K 
Memory  Split  Disc  Controller 

2- 50  Megabytes  CDC  Disc  Drives 
1-Dymo  CPS  64K  GRI  Memory  Rack 
and  Components 

1- 50  Megabyte  CDC  Drive 

7- 50  Megabyte  Discs 

8- Model  51'  VDT's 
31 -Model  50'  VDT's 

2- 703  Centronic  Printers 

3- Mark  VIII  Typesetters 
1-Mark  VII  for  parts 

1-50  Megabyte  CDC  Disc  Drive 
1-Harris  2230  Display  Ad  System 

4- Harris  2230  VDT  Work  Stations 
Newman  Wills,  Production  Director, 
High  Point  Enterprise,  High  Point,  N(j 
(919)  841-5700. 


TERMINAL  SYSTEMS  Copy  Control  III 
terminals.  7  units,  3  with  hard  disk,  3 
double  floppy,  1  single  floppy.  4  work¬ 
ing,  2  new.  Plus  spare  parts.  Includes 
WP  software.  Additions,  backups,  parts 
machines  tor  your  system.  Asking 
$5,000.  Dan  Woodbury,  Veto-news 
Corp.,  Brattleboro,  VT  (802) 
254-2305. 


HAZARDOUS  WASTE  EQUIP. 

"SUPER"  48  X  48  Plastic  Pallets  for  55 
Gal.  Drums,  will  contain  up  to  12 
Gallons  of  overflow  or  leakage  of  your 
inks,  solvents  and  chemicals. 

KEEP  YOUR  FLOORS  CLEAN 
PDQ  PLASTICS  INC.,  (201)  823-0270 
PO  Box  1001  EP,  Bayonne,  NJ  07002 


_ MAILROOM _ 

•  24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


2  Muller  counter  stackers.  Model  231 
and  270.  1  unit  tension  pallet  wrapper. 
(818)  709-1766. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

MAILROOM  EQUIPMENT 

STACKERS 

Hall  Monitor,  Sta-Hi  251  &  257 
IDAB  440,  Muller-Martini  259 

STRAPPERS 

Signode-MLIEE,  ML2EE,  MLN2&2A 
Ovalstrap  JP  80  Standard  &  Crosstie 

MISCELLANEOUS 
Stream  Conveyor-wire  and  belt 
Switches  and  stream  aligners 
Floor  Conveyor-Roller  Top  Belt,  Dock 
Pacers,  Bottom  wrap 

SYSTEMATION,  INC. 
(203)675-9438  FAX(203)678-0437 


MULLER  227  inserters.  Several  avail¬ 
able  (818)  885-5995. 


Muller-Martini  newspaper  inserting 
machine.  Model  227.  Five  into  one. 
Call  Bill  Smith  (215)  547-4210. 


EQUIPMENT  &  SUPPLIES 

MAILROOM 

MAILROOM  SYSTEMS  INC. 

Stream  conveyor,  controllers,  1220 
stacker  and  spare  parts. 

-  1  inserter  2  stacker  conveyor  and 
controls,  includes  stream  aligner. 

-  1  40-foot  stream  from  Press  to 
Baldwin,  plus  verticals  to  twelve-foot 
and  a  90  degree  turn.  Total  package 
$5,000  will  piece  out.  Tom  [Jickens, 
Press  Journal,  (407)  562-2315. 

Stepper  collator  quarter  folder.  Six 
pocket.  Model  76QF-2.  Never  used. 
Cost  $28,000  sell  for  $5,000.  Ideal  for 
collating  two  or  more  sections  of  news¬ 
papers  and  quarter  folding.  Label  head 
for  mailing  can  be  added.  Call  Bill 
Smith  (215)  547-4210. 

TWO  108  COUNT-O-VEYORS,  two 
1985  signal  strappers,  Muller  227 
inserter,  2  pocket  more  pockets  avail¬ 
able.  (818)  709-1766. 

MISCELLANEOUS 

MAGNUS  MAGNA-LIF  5-1/2  Parts 
Cleaning  Machine.  Carbon  steel, 
unheated  480-3  with  pump.  Four  years 
old.  $5,000.  Contact:  Ron 
Shimkowski-  (214)  977-7776. 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 

485  E.  17th  St.,  Suite  400 

Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

PHOTOTYPESETTING 

2  Units  CG  2961  TLwith  keyboards  and 
fonts.  $1,000  each.  Delivery  in  the 
Midwest  available.  (515)  337-5382. 

AM  CG  Typesetters,  service  &  parts 
Jeff  (216)  729-2858 

COMPLETE  HASTECH  HS  52  system 
with  12  terminals,  4-years  old,  dual 
34mb  Winchester  drive,  remote  diag¬ 
nostic  system  and  HS  43  backup 
system.  Includes  wire  service  and  all 
other  interfaces,  spare  parts  and 
cables.  Videosetter  and  CG  8600  print¬ 
ers,  2  Advantages,  2400Z  RC  proces¬ 
sor,  MDT,  MDR,  2  7200s.  All  under 
maintenance  contract.  $40,000  takes 
all  or  we  will  split  up.  The  Messenger, 
PO  Box  430,  Union  City,  TN  38261. 
(901)  885-0744. 

Bob  Weber,  Inc. 

now  offering... 

FOB’S  PARTS 

for 

•  CG  One  System 

•  MCS  Digitized 

Systems 

•  All  CG  Film  Font 

Typesetters 

•  Videosetters 

•  Advantage 

•  Harris  Front  End 

Systems 

Call  for  free  catalogues 

(216)  831-0480 

Bob  Weber,  Inc. 

23850  Commerce  Park  Rd. 
Cleveland,  Ohio  44122 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPSETTING 


COMPUGRAPHIC  COMPUWRITER  11. 
book  and  commercial  keyboard  layout. 
Eight  width  plugs,  two  film  cassettes, 
two  film  boxes.  With  operator’s  manual 
and  15  fonts.  Make  offers.  Bob  Henry, 
(813)  996-2786,  PO  Box  1199,  Land- 
0- Lakes,  FL  34639. 


PRICED  TO  SELL 

Two  ITEK  2500’swith  16  fonts.  Equip¬ 
ment  is  less  than  2  years  old.  $8,500 
for  package.  Will  consider  selling  indivi¬ 
dually.  Contact  Tom  Allon  at  (212) 
868-1417. 


RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer's 
list  price.  Call  Graph-X: 

(2 1 5)  439-1942  Telex  846239 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


VARITYPER  5810  and  5816  botn  with 
image  preview;  processor  and  miscella¬ 
neous  supplies.  $11,500.  Call  Joe  at 
ISM  (302)656-4944. 


PRESSES 


1  D.S.  America 
Grandstep  Step  &  Repeat 
Model  PC533-C1 
4  months  production  use  only 
Lucius  Morse,  Owner 
(314)  961-9997 


Goss  Suburban  1500  series  3  units, 
folder  1/4,  1/2,  double  parrallel  cross 
perf  sheeter.  Complete  press  or  indivi¬ 
dual  components. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)459-9700  Telex  206766 


EQUIPMENT  &  SUPPLIES 


PRESSES 


DON'T  SELL  YOUR  WEB  PRESS  until 
you  contact  Newman  Int'l  Press  Sales 
(913)  362-8888  or  telex  275257. 


Urbanite  3  Color  Unit  U  1 172 
Available  immediately. 
Excellent  condition 
$140,000 

DAUPHIN  GRAPHICS 
(717)  362-3243 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)459-9700  Telex  206766 


E&P  Classified 

Selling  Supplies? 

Buying  or  Selling 

Used  Equipment? 

Put  your  ad  in  E&P  Classified,  where 
you'll  find  better  prospects  and  better 
buys  .  .  .  whether  it's  a  press,  photo- 
typsetting  or  mailroom  equipment, 
camera  &  darkroom  equipment  and 
supplies,  or  computers  and  computer 
software. 


Ecfilor  &  Pubisher 

n  Wtsl  19th  Sueel-Nm*  York.  NY  loot  1 .212  675  <390 


ABP 

ANRA 


EQUIPMENT  &  SUPPLIES 


PRESSES 


KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  recond. 

4  Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

GOSS 

2  add-on  oil  lub.  Community  units 

1  SC  1/2  &  1/4  page  folder  1975 

2  Unit  Community,  grease  lub. 

4  Unit  Community,  SC  folder  1968/74 
11  Unit  Urbanite  u-64  with  upper 
former,  available  April,  1989. 
HARRIS  COTTRELL 
Add-on  V-25  unit 

4-Unit  Harris  V-700  with  heptset  pkg, 
comb,  folder,  excellent  starter. 

Ml  SC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck 

CALL  US  IF  YOU  RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


NEWSPAPER  PRESSES 
22"  CUTOFF 

GOSS  Metro,  10  units,  4  decks,  3:2 
Goss  Metro,  5  units,  3  decks 
Goss  Urbanite,  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  6  units,  3  decks 

22-3/4"  CUTOFF 
Goss  Metro,  4  units,  1  deck 
Goss  Urbanite,  8  units,  3-color 
Goss  Urbanite,  7  units,  3-color 
Goss  Super  Suburban  1500,  8  units 
Goss  Suburban  1500,  6  units 
Goss  SC/Community,  6  units 
Goss  SC  Folder,  2  in  stock 
Harris  845,  5  units 
Harris  NC400,  5  units 
Harris  V-15A,  4  units,  continuous 
M.A.N.  UniMan  4/2,  5  units,  4  decks 
M.A.N.  UniMan  2/2,  8  units,  2  decks 
NewsKing,  6  units 
King  Kj8  half/quarter  folder 

SPLICERS 

Cary  FP  4045,  8  available 
Enkel  Model  2000 
Butler  4042-16,  2  available 

ONE  Corp/Atlanta 

(404)  458-9351  Telex  700563 
SHOWPIECE 

Harris  N-1650,  R.H.  unit  as  seen  at 
ANPA/Tech  for  sale:  Completely  refurb¬ 
ished  from  sideframes  on  up.  Cylinders, 
Bearers,  high  precision  SKF  Main  Bear¬ 
ings,  Vibrators,  Fountain  Rolls,  etc.  Will 
install,  warranty. 

*  One  125  hp  motor  for  Harris  press. 
Low  time,  good  price. 

*  N-1650,  66"  Dryers,  One  TECH 
dryer,  one  built  by  THERMOCHILL, 
two  years  old. 

*  Two  THERMOCHILL  chill  roll  stands 
66",  two  years  old  with  spare 
parts,  etc. 

*  75  hp  Gardner  Denver  Compressor, 
like  new  with  Dryer. 

*  Two  Haley  66"  double  infeeds, 
two  years  old,  good  price. 

*  Five  REGISTROM  RTP’s,  66”  for 
sale.  Excellent  condition 

priced  to  sell. 

*  Carlson  automated  Plate  Bender, 
new,  for  22-3/4"  cut  off  for 
33’'x47’'  plates. 

*  Five  LPA  blowers  from  300 
to  800  CFM. 

Call  Bert,  Presstime  International,  Inc. 

(401)  348-8683. 


Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 
New  York,  NY  10011 


EQUIPMENT  &  SUPPLIES 
PRESSES 


HARRIS 

-NCH  400,  6  units,  1985,  22-3/4”. 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Cosmo,  5  units,  1982,  RTP's. 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


PRESS  EQUIPMENT 
18  Goss  Community  units, 

22-3/4"  $30,000  ea. 

1  4-hi  Goss  Community  units, 

22-3/4"  $240,000 

1  6-Web  S/C  Folders  $75,000 

2  8-Web  S/C  Folders 

(with  upper  formers)  $90,000  ea. 

VALLEY  PRINTERS,  16230  Filbert  St.. 
Sylmar,  CA  91342.  (818)  362-7771. 


WANTED  TO  BUY 


WANTED  TO  BUY-One  to  eight  units 
used  Harris  VI 5  RV  25.  R678  units 
with  folder.  Like  V15.  We  are  printers. 
(409)276-1966  anytime. 


HELP 

WANTED 


_ ACADEMIC _ 

ASSISTANT  PROFESSOR 
Department  of  Communication 
The  University  of  Akron  seeks  an  assis¬ 
tant  professor  to  teach  graduate  and 
undergraduate  classes  in  print  and  elec¬ 
tronic  journalism,  advise  graduate  and 
undergraduate  students,  participate  in 
program  and  curriculum  development 
and  carry  out  individual  line  of  scholar¬ 
ship  and  departmental  service  activi¬ 
ties.  This  is  a  tenure-track  position 
which  begins  August  29,  1989. 
Qualifications:  A  Ph.D.  is  required.  In 
exceptional  cases,  substantial  experi¬ 
ence  in  professional  journalism  posi¬ 
tions  combined  with  Master's  degree  in 
journalism  may  be  considered  in  lieu  of 
the  Ph.D.  One  advanced  degree  with 
journalism  emphasis  is  required.  Full¬ 
time  professional  experience  in  journal¬ 
ism  is  highly  desirable.  College  level 
teaching  experience  is  desirable.  Candi¬ 
dates  should  have  record  or  show  prom¬ 
ise  of  scholarly  productivity. 

Send  letter  of  application,  vita  and 
names  of  three  references  to  Chair, 
Journalism  Search  Committe,  Box  EP, 
Department  of  Communication,  The 
University  of  Akron,  Akron,  OH  44325. 
The  deadline  for  applications  is  Decem¬ 
ber  19,  1988.  The  University  of  Akron 
is  an  Equal  Education  and  Employment 
Institution. 


JOURNALISM:  Assistant  Professor  of 
Communication  Arts.  Broadcast 
Journalism/Public  Relations/Journalism 
tenure  track.  Available  August  1988. 
Teach  combination  of  Intro  to  Mass 
Communication,  Beginning  News 
Reporting,  Electronic  Journalism,  Publ¬ 
ic  Relations,  and  Broadcast  Criticism. 
May  advise  student  TV  or  radio  station. 
Ph.D.  preferred;  will  consider  MA  with 
extensive  professional  experience  and 
advanced  academic  work.  Send  appli¬ 
cation  letter,  vita,  student  evaluations, 
three  reference  letters  and  portfolio 
samples  by  January  10,  1989  to:  Dr, 
Christopher  Spicer,  Chairman,  Comm. 
Arts  Dept.,  Pacific  Lutheran  University, 
Tacoma,  WA  98447.  EOE. 
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Classified 


. . .  where  newspaper 
people  meet  and 
strike  a  match! 

Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you 
want  to  reach,  every  week  ...  1 1 3,000 
strong. 


It's  your 

people-to-people 
meeting  place  .  .  . 


All  mail  and  calls  go  to: 

Editor  &  Publisher 
1 1  West  1 9  Street 
New  York,  N.Y.  10011 
212  675-4380 


HELP  WANTED 


ACADEMIC 


INDIANA  UNIVERSITY 
School  of  Journalism 

INDIANAPOLIS  CAMPUS 
The  School  of  Journalism  at  Indianapo¬ 
lis  seeks  applications  for  an  assistant  or 
associate  professor  (tenure  track)  to 
teach  Advertising  and/or  Public  Rela¬ 
tions,  as  well  as  another  speciality  such 
as  media  history,  reporting,  editing,  or 
media  ethics.  Ph.D.  degree  desirable. 
Media  experience,  and  a  commitment 
to  scholarly  activity  expected  of  all  appl¬ 
icants.  The  I.U.  School  of  Journalism 
operates  as  one  faculty  regardless  of 
whether  faculty  live  in  Indianapolis  or 
Bloomington  (only  50  miles  apart). 
Appointments  are  for  10-month  school 
year;  two-course  teaching  load  per 
semester.  Indiana  University  is  an 
Equal  Opportunity  Employer  and  espe¬ 
cially  encourages  applications  from 
minorities  and  women.  Send  letter, 
vita,  three  reference  letters,  and  tran¬ 
scripts  to  James  Brown,  Associate 
Dean,  School  of  Journalism,  lUPUl,  ES 
4106,  902  W.  New  York  St.,  Indiana¬ 
polis,  IN  46223.  Deadline  for  applica¬ 
tion  is  November  25,  1988. 


JOURNALISM  FACULTY 

SUNY  Plattsburgh  seeks  applicants 
to  teach  in  undergraduate  Journalism 
program.  Position  is  a  tenure-track 
Assistant  Professorship  within  the  Engl¬ 
ish  Department  for  an  initial  one-year 
appointment  for  the  1989-90  academic 
year. 

Responsibilities:  Teach  introductory 
and  advanced  courses  in  research  and 
reporting;  writing  and  editing  news  and 
features;  history  and  role  of  the  press  in 
U.S.  and  other  pertinent  courses. 
Advise  student  newspaper  staff  or 
supervise  interns.  On-going  journalistic 
research/scholarship  expected. 

Qualifications:  Master's  Degree  in 
journalism  and  newspaper  experience 
required:  Ph.D.  or  substantial  body  of 
published  work  preferred. 

We  encourage  applications  from 
candidates  who  can  serve  as  role 
models  for  women  and  minority 
students. 

Salary:  Negotiable. 

Applications  will  be  accepted  until 
November  14,  1988  or  until  position  is 
filled. 

Send  letter  of  applications,  current 
resume,  three  current  letters  of  refer¬ 
ence  and  a  writing  sample  to: 

Chair,  Search  Committee 
c/o  Office  of  Personnel/ 
Affirmative  Action 
SUNY  Plattsburgh 
Box  1565 

Plattsburgh,  New  York  12901 

QUALIFIED  ETHNIC  MINORITIES 
ARE  ENCOURAGED  TO  APPLY.  SUNY 
IS  AN  EQUAL  OPPORTUNITY/ 
AFFIRMATIVE  ACTION  EMPLOYER. 


Tenure-track  position  to  teach  journal¬ 
ism  and  coordinate  growing  program 
beginning  September  1989.  Instructor 
or  Assistant  Professor.  Master’s  degree 
required;  PH.D.  in-hand  by  September 
1  strongly  preferred.  Ability  to  teach 
freshman  composition  essential.  Send 
letter  of  application,  vita,  and  complete 
dossier  by  15  Dec.  1988  to  Thomas  E. 
Dasher,  Head,  Department  of  Head, 
Department  of  English,  Valdosta  State 
College,  Valdosta,  GA  31698.  Applica- 
tions  acknowledged.  EOE/AA. _ 

To  the  press  alone, 
checkered  as  it  is  with 
abuses,  the  world  is 
indebted  for  all  the 
triumphs  which  have 
been  obtained  by  reason 
and  humanity  over  error 
and  oppression, 
lames  Madison 


HELP  WANTED 


ACADEMIC 


COLLEGE  ASSISTANT/ 
ASSOCIATE  PROFESSOR 
Journalism 

Search  reopened.  New  applications 
sought  to  teach  basic  and  advanced 
journalism  courses  in  a  liberal  arts- 
based  program.  Master's  degree  in  jour¬ 
nalism  or  closely  related  field  and  full¬ 
time  experience  as  a  reporter  or  editor 
on  a  daily  newspaper  is  a  must.  A  PhD. 
in  mass  communications  or  related  field 
and  college  level  teaching  experience  is 
preferred.  Applications  close  October 
30th.  January  '89  hire  date  preferred. 
Consider  September  '89.  Please  send 
resume  to  Dr.  James  E.  Seward,  Chair, 
Communication/Journalism  Dept.,  St. 
John  Fisher  College,  3690  East  Ave., 
Rochester,  NY  14618.  EEO/AA  employ¬ 
er.  Women/minorities  are  encouraged. 


INDIANA  UNIVERSITY 
School  of  Journalism 

PUBLISHER 

The  School  of  Journalism  at  Blooming¬ 
ton  seeks  applications  for  the  position 
of  publisher  of  the  INDIANA  DAILY 
STIJDENT  beginning  in  fall  1989.  The 
INDIANA  DAILY  STUDENT  is  an  inde¬ 
pendent  campus  newspaper  with 
10,000  paid  circulation  published 
Monday  through  Friday  in  fall  and 
spring  semesters,  Monday,  Wednesday 
and  Friday  during  summer.  The  paper 
operates  as  an  auxiliary  enterprise  of 
Indiana  University  under  the  supervi¬ 
sion  of  the  School  of  Journalism  but  is 
financed  entirely  through  advertising 
and  subscription  revenues.  The 
publisher's  responsibilities  include 
advising  the  editor  and  student  staff, 
providing  a  critique  of  each  issue  of  the 
paper,  preparing  budgets,  and  manag¬ 
ing  the  business  and  production  staff  of 
about  20  full-time  employees.  The 
publisher  is  also  responsible  for  finan¬ 
cial  supervision  of  the  ARBUTUS,  the 
campus  yearbook.  Professional  news- 
editorial  and  management  experience 
required.  Salary  based  on  experience 
and  credentials;  12-month  appoint¬ 
ment.  Indiana  University  is  an  Equal 
Opportunity  Employer  and  especially 
encourages  applications  from  minori¬ 
ties  and  women.  Send  letter,  resume, 
transcripts,  and  three  letters  of  refer¬ 
ence  to  Trevor  Brown,  Dean,  School  of 
Journalism,  Indiana  University,  Bloom¬ 
ington,  IN  47405.  Deadline  November 
25,  1988. 


THE  AMERICAN  UNIVERSITY  IN 
CAIRO  invites  applications  for  three 
faculty  vacancies  in  the  Department  of 
Mass  Communication:  one  to  teach 
mass  media  writing,  editing  and  design, 
ethics  and  responsibility,  international 
communication,  and  theory  and  litera¬ 
ture;  the  second  to  teach  reporting, 
mass  media  writing,  editing  and  design 
and  to  supervise  the  student  newspap¬ 
er.  The  third  opening  requires  a  person 
with  competence  in  public  relations  and 
advertising  to  teach  public  relations, 
advertising,  public  information,  theory 
and  literature,  and  current  issues.  All 
courses  are  to  be  taught  in  English  and 
are  on  the  B.A.  or  M.A.  level.  Candi¬ 
dates  must  have  at  least  the  master’s 
degree;  Ph.D.  is  preferred.  Teaching 
experience  and  substantial  experience 
as  a  professional  print  journalist  are 
required.  Rank,  salary  based  on  qualifi¬ 
cations  and  experience.  Two-year 
appointments  (renewal  possible)  begin 
September  1989.  For  expatriates, 
roundtrip  air  travel  to  Egypt  for  self  and 
accompanying  dependents,  housing, 
and  partial  school  fees  for  children  are 
included.  Write,  with  resume,  to:  Dean 
of  the  Facul^,  The  American  University 
in  Cairo,  866  United  Nations  Plaza, 
New  York,  NY  10017,  preferably  before 
January  1989. 
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HELP  WANTED 


ACADEMIC 


GRADUATE  ASSISTANTSHIPS,  Cornell 
University.  Tuition  waiver  and 
$3, 400/semester.  Teaching  assistant 
stipend  in  unique  Master  of  Profession¬ 
al  Studies  program  emphasizing 
communication  planning  and  strategy. 
Assist  undergraduate  courses  in  writing, 
media  production,  visual  design, 
research  and  theory.  Write:  MPS  Prog¬ 
ram,  Communication,  Roberts  Hall, 
Cornell  University,  Ithaca,  NY  14853. 


INDIANA  UNIVERSITY 
School  of  Journalism 

BLOOMINGTON  CAMPUS 
The  School  of  journalism  at  Blooming¬ 
ton  has  university  support  for  expanded 
opportunities,  including  new  positions, 
and  seeks  applications  for  five  tenure- 
track  positions  for  1989-90.  Three  will 
be  at  assistant  professor  and  two  at 
associate  to  full  professor.  The  School 
is  eager  to  hire  persons  with  teaching 
and  research  interests  in  media  history, 
law,  communication  processes  and 
effects,  critical  theory,  and/or  advertis¬ 
ing.  The  School  is  also  eager  to  hire  at 
least  one  person  with  a  strong  interest 
in  teaching  editing.  All  applicants  must 
have  a  commitment  to  teaching  print 
reporting  and  editing,  or  broadcast 
news,  or  media  management,  or  adver¬ 
tising  as  well  as  to  their  area  of 
research,  professional  or  creative  activi¬ 
ty.  Professional  experience  is  expected 
of  all  applicants.  For  applicants  inter¬ 
ested  mainly  in  teaching  editing  and 
reporting,  an  advanced  degree  is  not 
essential,  provided  they  show  promise 
of  scholarly,  professional  or  creative 
productivity.  The  School  particularly 
welcomes  applications  from  mid-career 
media  professionals  in  these  areas. 
Appointments  are  for  10-month  school 
year;  two-course  teaching  load  per 
semester.  Indiana  University  is  an 
Equal  Opportunity  Employer  and  espe¬ 
cially  encourages  applications  from 
minorities  and  women  for  all  positions. 
Send  letter,  vita,  three  reference 
letters,  and  transcripts  to  Trevor  Brown, 
Dean,  School  of  Journalism,  Indiana 
University,  Bloomington,  IN  47405. 
Deadline  November  25,  1988. 


HELP  WANTED 


ACCOUNTING 


CHIEF  FINANCIAL  OFFICER 

The  "FLYER”  is  looking  for  an  exper¬ 
ienced  chief  financial  officer  to  direct 
the  fiscal  management  of  a  730,000 
circulation  shopping  magazine. 

This  senior  management  position  will 
direct  all  administrative  functions 
including:  Accounting,  Computer 
Services,  Payroll,  and  Credit/ 
Collections.  Must  be  proficient  in  the 
preparation  of  budgets,  financial  fore¬ 
casts  and  other  financial  reports. 
Assure  financial  integrity  and  adher¬ 
ence  to  internal  control  procedures. 

Ideal  candidate  will  possess  actual 
"hands-on”  experience  in  all  applicable 
accounting  functions;  a  minimum  of 
ten  years  publishing  or  commercial 
printing  is  an  advantage. 

Bachelor's  degree  -  Accounting.  CPA  or 
MBA  required.  Excellent  compensation 
and  benefits.  Submit  resume  and  salary 
history  to: 

Gayle  Pitts,  Vice  President 
c/o  The  FLYER 
11900  Southwest  128  Street 
Miami,  FL  32186 

A  division  of  Harte-Hanks  Communica¬ 
tions,  Inc.  Equal  Opportunity  Employer. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Piihlislier 
Classified  Ad  Dept. 

II  West  19th  St. 

New  York,  NY  l(K)l  I 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


CONTROLLER  WANTED  -  for  small 
daily  plus  two  medium-sized  control 
circulation  newspapers.  Fully  auto¬ 
mated  accounting  department,  news¬ 
paper  experience  essential.  Excellent 
salary,  incentive  and  fringes.  Apply  to 
Robert  L.  Carl,  Publisher,  Leader  News¬ 
papers,  111  North  Isabel  St.,  Glendale, 
CA  91209.  Tel.  (818)  241-4141. 


HELP  WANTED 


ACCOUNTING 


CREDIT  MANAGER 

THINK  FLORIDA.  Pleasant  thoughts 
come  to  mind?  Good!  The  St.  Peters¬ 
burg  Times,  recognized  as  one  of  the 
top  10  newspapers  in  the  country,  has 
an  opening  for  a  credit  manager.  We’re 
seeking  someone  with  a  minimum  of  5 
years  experience  in  credit  and  collec¬ 
tions  at  management  level.  While 
managing  the  credit  department,  you’ll 
execute  corporate  credit  policy  and 
collection  procedure  for  unpaid 
accounts  receivable.  In  addition  to  a 
good  starting  salary,  you'll  participate  in 
such  "extras”  as  company  paid  pension 
plan,  profit  sharing  plan,  401(k)  plan, 
life  and  health  insurance,  quarterly  cost 
of  living  supplement,  liberal  paid  vaca¬ 
tions  and  personal  leave  days.  Write 
background  &  salary  requirements  to 
Employment  Office,  St.  Petersburg 
Times,  Box  1121,  St.  Petersburg,  FL 
33731.  Equal  Opportunity  Employer, 
M/F. 


ADMINISTRATIVE 

ASSISTANT  TO  COMPANY  PRESIDENT 
Hands-on,  one-year  internship  for 
minority  journalist  with  3-5  years  exper¬ 
ience  and  commitment  to  a  career  in 
newspaper  management.  Intern  will 
serve  as  assistant  to  company  president 
in  all  aspects  of  news  business.  Salary 
commensurate  with  experience.  Travel 
allowance.  Application  deadline 
December  1,  1988.  Send  resume, 
three  letters  of  recommendation  and  a 
500-word  essay  describing  reasons  tor 
interest  in  internship  tO:  Mr.  Loren 
Ghiglione,  President,  Worcester  County 
Newspapers,  25  Elm  Street,  South- 
bridge,  MA  01550. 


CLASSIFIED  AD  MANAGER 
Large  weekly  publishing  company  in 
No.  CA  seeks  aggressive  sales  manager. 
With  proven  success  in  phone  room 
sales.  Excellent  compensation  plus 
bonus  package.  Send  resume  to  Box 
3285,  Editor  &  Publisher. 


CONTROLLER 

We  are  an  aggressive,  growing  and  well 
managed  100,000  plus  daily  and 
Sunday  newspaper  seeking  a  goal- 
oriented  controller  with  a  proven  track 
record.  Our  controller,  who  reports  to 
the  chief  financial  officer,  is  responsi¬ 
ble  for  managing  a  business  department 
with  22  people,  including  four  direct 
reports.  The  person  we  seek  must  be 
able  to  deal  effectively  with  people  as 
well  as  with  numbers.  We  have  high 
standards  and  are  willing  to  pay  for 
outstanding  performance.  We  also  offer 
growth  potential  with  a  rapidly  expand¬ 
ing  international  newspaper  group.  Our 
community.  New  Haven,  CT,  is  on 
beautiful  Long  Island  sound.  It’s  just  an 
hour  from  New  York,  two  hours  from 
Boston.  New  Haven  is  also  home  of  Yale 
and  offers  a  broad  range  of  cultural  and 
recreational  activities.  Send  cover  letter 
and  resume  including  salary  history  and 
requirements  to  Judith  C.  Fraser,  Direc¬ 
tor  of  Human  Resources,  New  Haven 
Register,  40  Sargent  Drive,  New  Haven, 
Cr  06511. 


CUSTOMER  SERVICE  MANAGER 
The  Alameda  Newspaper  Group  is  seek¬ 
ing  a  positive,  energetic  manager  for  its 
centralized  customer  service  center. 
The  successful  candidate  should  be 
capable  of  leading  a  staff  of  phone 
representatives  in  our  fast-paced,  on¬ 
line  automatic  call  distribution  environ¬ 
ment.  Circulation  experience  helpful. 
Position  reports  directly  to  circulation 
information  services  manager.  We  are  a 
growing  group  of  newspapers  in  the 
exciting  East  Bay  of  San  Francisco. 
Compensation  package  includes  medi¬ 
cal,  dental,  vision  and  401(k)  retire¬ 
ment.  Send  letter,  resume,  salary 
requirements  to  Alameda  Newspaper 
Group,  116  W.  Winton  Ave.,  Hayward, 
CA  94544, 


HELP  WANTED 


ADMINISTRATIVE 


DATA  SCIENCES,  Inc.  is  a  fast  growing 
firm,  providing  computerized  business 
systems  for  newspapers.  We  have  a  job 
opening  to  supervise  and  direct  installa¬ 
tions  of  our  PAPERTRAK  Business 
Systems  throughout  the  USA,  and 
consult  directly  with  our  clients  regard¬ 
ing  accounting  needs  and  operations. 
Financial  background  is  a  must,  news¬ 
paper  experience  a  plus.  Modest  travel, 
lots  of  responsibility,  good  working  envi¬ 
ronment  in  Washin^on,  DC  area.  Send 
resume  and  cover  letter  to: 

Data  Sciences,  Inc. 

8555  16th  Street,  Suite  401 
_ Silver  Spring,  MD  20910 _ 

GENERAL  MANAGEMENT  position  will 
be  open  at  the  Ashland  Times  Gazette, 
Ashland,  Ohio.  Strong  small-medium 
daily  newspaper  advertising  and/or 
circulation  background  preferred. 
Salary  depends  on  experience.  Full 
benefit  package.  Send  resumes  tO: 
Personnel  Committee,  Dix  Newspapers, 
Draw  D,  Wooster,  OH  44691. 

PERSONNEL  MANAGER 
Seeking  an  experienced  personnel 
manager  for  a  100,000  plus  daily  in 
Zone  9.  This  is  an  established  person¬ 
nel  department  with  a  staff  of  3.  Must 
be  knowledgeable  in  all  areas  of 
employment,  salary  administration, 
EEO,  training,  safety  and  maintaining  a 
non-union  plant. 

Prefer  degree  in  personnel  management 
or  related  field  and  5-10  years  experi¬ 
ence,  some  of  which  should  be  with  a 
newspaper.  Send  resume  to  Box  3263, 
Editor  &  Publisher. 


GENERAL  MANAGER  for  zone  3  subur¬ 
ban  weekly.  Experience  preferred.  Must 
be  bright,  honest,  hardworking,  aggres¬ 
sive  in  sales.  Send  resume,  references 
and  salary  history  to  Nick  Drewry, 
Republic  Newspapers,  Inc.,  11863 
Kingston  Pike,  Farragut,  TN  37922. 

PUBLISHER 

Our  growing  newspaper  group  is  looking 
for  the  right  person  to  join  its  manage¬ 
ment  team.  Duties  include  managing 
day-to-day  operations  of  three  weekly 
newspaper  in  Central  Pennsylvania. 
Responsible  for  budgets  and  profitabili¬ 
ty  of  the  newspapers.  Newspaper 
management  experience  preferred. 
Send  resume  and  salary  history  to  Box 
3257,  Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  EXECUTIVES 
Brehm  Communications,  Inc.  has 
immediate  openings  for  sales  and  sales 
management,  experienced  in  competi¬ 
tive  markets.  Join  a  growing  company 
that  affords  opportunity  and  compensa¬ 
tion  limited  only  by  your  personal  moti¬ 
vation.  Send  resume  and  cover  letter  to 
General  Manager,  BCI,  PO  Box  28429, 
San  Diego,  CA  92128. 


ASSISTANT  CLASSIFIED 
ADVERTISING  MANAGER 
Due  to  internal  growth,  Maine’s  largest 
newspapers  are  looking  for  an  assistant 
classified  advertising  manager  to  work 
with  our  classified  advertising  staff. 
This  manager  must  be  a  take-charge, 
self-starter,  who  can  handle  the  respon¬ 
sibility  for  training,  directing  and  moti¬ 
vating  the  voluntary  sales  staff. 
Candidates  must  have  solid  experience 
in  newspaper  classified  advertising 
sales;  excellent  communication  and 
interpersonal  skills,  and  must  be 
computer  literate.  We  offer  starting 
salary  in  the  lower  $30’s,  excellent 
fringe  benefits,  and  the  outstanding 
livability  of  southern  Maine,  with  the 
Portland  Press  Herald,  Evening 
Express,  and  Maine  Sunday  Telelgram. 
Qualified  applicants  should  submit  a 
letter  of  application,  and  resume  in 
confidence  tO:  Guy  Gannett  Publishing 
Co.,  Attn:  Personnel  Department,  PO 
Box  1460,  Portland,  ME  04104.  EOE. 


irS  A  CLASSIFIED  SECRET! 

WeHl  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  newspapers  or 
companies  you  do  not  want  the  reply 
to  reach.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  dis¬ 
card  your  reply. 

Ecfitor&Pubisher  ^ABP 

1 1  West  19lh  Slteel  ■  New  Vtotk.  N  V  loot  l  •  212  675  4380  ANR\ 
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HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR 
The  Daily  Reflector,  a  growing  17,500 
daily,  20,000  Sunday  independent 
newspaper  in  Greenville,  North  Carolina 
is  seeking  an  energetic  and  imaginative 
individual  to  direct  its  advertising  sales 
and  marketing  activities.  The  successful 
candidate  should  possess:  strong  lead¬ 
ership  and  interpersonal  skills;  experi¬ 
ence  in  advertising  sales  management, 
including  product  developement  and 
market  research;  and  a  well-developed 
appreciation  for  interdepartmental 
approaches  to  marketing  the  daily 
newspaper.  Please  send  resume  and 
salary  history  in  strict  confidence  to  D. 
Jordon  Whichard,  III.  General  Manager, 
The  Daily  Reflector,  Inc.,  PO  Box  1967, 
Greenville,  N.C.  27835. 


ADVERTISING  DIRECTOR  -  Neighbors  - 
9-Zone  weekly  publications  of  the 
Sacramento  Bee  seek  AD  strong  on 
ideas,  people  skills  and  work  ethic.  Will 
lead  25-person  department  in  one  of 
the  nation’s  fastest  growing  areas.  Send 
resume,  and  references  to  Neighbors, 
Jim  Dawson,  Publisher,  3628  Madison 
Avenue,  Suite  3,  North  Highlands,  CA 
95660.  EOE. 


ADVERTISING  DIRECTOR 
For  twice-weekly  in  growing  Northeast¬ 
ern  Arizona  community.  Help  us  plan 
for  major  retailers  coming  next  year. 
Send  resume  and  salary  requirements 
to  Francie  Paine,  The  Winslow  Mail,  PO 
Box  AW,  Winslow,  AZ  86047. 


ADVERTISING  MANAGER 
The  Patent  Trader,  the  Community 
newspaper  of  northern  Westchester,  NY 
seeks  energetic  enterprising  ad  manan- 
ger.  Join  one  of  the  country's  fastest 
growing  newspaper  chains.  Send 
resume  to  Search,  c/o  Carll  Tucker, 
Tucker  Communications,  PO  Box  1000, 
Cross  River,  NY  10518. 


MARKETING  DIRECTOR 
An  excellent  opportunity  tor  a  person 
who  can  sell  and  motivate  a  young  and 
eager  staff  of  six  salespeople.  In  just 
two  years  we  went  from  one  to  three 
total  market  weekly  newspapers  and  are 
planning  a  fourth.  We  are  looking  for  the 
person  who  can  take  us  from  four  to 
eight  newspapers.  Competitive  Zone  2 
market  requires  skill,  ideas,  and  people 
management  abilities.  Good  salary  and 
benefits  plus  a  generous  incentive 
package.  Apply  by  resume  including 
salary  history  and  cover  letter  to  Box 
3259,  Editor  &  Publisher. 


RETAIL  MANAGER 

We  are  looking  for  a  pro  capable  of 
directing  the  activities  of  our  hard¬ 
working  retail  staff.  Must  be  well 
schooled  in  advertising  sales,  and  have 
demonstrated  strong  leadership  skills. 
Competitive  market  experience 
desirable. 

If  you  are  this  special  person,  we  can 
offer  you  above-average  salary  and 
bonus,  unmatched  growth  potential, 
and  an  excellent  benefit  package  with 
one  of  the  nation’s  dominant  newspaper 
groups.  Midwest  location. 

Send  resume  in  strictest  confidence  to 
Box  3165,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
7-day,  32,000  morning  daily  in  Zone  4 
has  an  immediate  opening  for  an  indivi¬ 
dual  who’s  in  newspaper  advertising 
sales  management  and  desires  to  move 
up  to  a  larger  paper.  The  candidate 
we’re  looking  for  will  possess  a  high 
level  of  desire  and  drive  to  accomplish, 
leadership  by  example  qualities,  well 
organized  to  carry  an  account  list  and  a 
belief  in  success  in  selling  special 
sections.  If  you’re  the  person  who  wants 
to  succeed  and  willing  to  put  time  and 
effort  into  the  task,  please  send  resume 
and  salary  requirements  to  Box  3281, 
Editor  &  Publisher. 


Out  of  every  fruition 
of  success,  no  matter 
what,  comes  forth 
something  to  make  a 
new  effort  necessary. 
Walt  Whitman 


ARTIGRAPHICS 

Cartoonist/Artist  needed  for  monthly 
circulation  graphics.  Send  samples  & 
price  to  CPS,  Box  95,  Dixon,  IL61021. 


INFORMATIONAL  GRAPHICS 
USA  TODAY  seeks  experienced  Macin¬ 
tosh  specialist  to  execute  daily,  break¬ 
ing  news  graphics  on  3PM  to  11PM 
shifts.  You’ll  work  as  a  member  of  a 
41-person  graphics  and  photography 
department  at  a  newspaper  most 
committed  to  excellence  and  graphics. 
New  facilities,  excellent  working  condi¬ 
tions.  Prefer  BS  degree  with  3  to  5  years 
experience.  Minorities  and  women 
especially  encouraged  to  apply.  Please 
submit  resume  and  work  samples  to 
USA  TODAY,  PO  Box  500-RC,  Washing¬ 
ton,  DC  20044.  EOE. 


CIRCULATION 


ASSISTANT  CIRCULATION  MANAGER 
30,000  daily  and  Sunday  Zone  4  seek¬ 
ing  assistant  circulation  manager  with 
pqtential  to  assume  additional  responsi¬ 
bility.  Ideal  candidate  will  be  circula¬ 
tion  manager  of  a  smaller  daily  with 
some  large  daily  district  manager  exper¬ 
ience.  Degree  preferred.  Strong  empha¬ 
sis  required  in  generating  sales  and 
sales  promotion  material.  Single  copy 
and  route  delivery  experience  helpful. 
Progressive  family-owned  small  group. 
Good  salary  plus  MBO  bonus  and  bene¬ 
fits.  Send  resume  to  Box  3254,  Editor 
&  Publisher. 


CIRCULATION  MANAGER 
Indiana  Daily  newspaper  seeks  exper¬ 
ienced  person  in  circulation.  Must  have 
strong  skills  in  sales  and  working  with 
carriers  and  motor  route  drivers.  Strong 
management  skills  a  must.  Send 
resume  and  salary  requirements  to  Box 
3266,  Editor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
We  are  looking  for  an  aggressive,  hands- 
on  circulation  manager  to  supervise 
distribution  of  our  Monday  thru  Friday 
5,000  per  day  paper  and  our  12,000 
weekly  advisor. 

Responsibilities  will  include  sales, 
mail,  motor  carriers,  promotions,  mark¬ 
eting,  computerized  bookkeeping, 
inserting  and  other  duties  relative  to 
distribution  of  a  newspaper  and  advisor. 
Circulation  covers  a  wide-spread  area  in 
south  central  Alaska. 

Excellent  fishing,  hunting  and  winter 
sports  for  the  outdoor  enthusiast. 

Send  resume  and  references  to: 

Wayne  Dunworth 
Peninsula  Clarion 
Box  4330 

Kenai,  Alaska  99611 
(907)  283-7551 


CIRCULATION  MANAGER 
Group  of  weeklies  in  Zone  5.  Total 
circulation  90,000.  Experience  needed 
in  youth  carriers,  adult  crews,  mail, 
newsstand  sales  and  computers.  Must 
be  strong  in  promotion  and  sales.  Send 
resume  and  salary  requirements  to  Box 
3079,  Editor  &  Publisher. 


Dynamic,  Orange  County,  California 
based  distributor  of  controlled  circula¬ 
tion  publication  searching  for  exper¬ 
ienced  and  dedicated  "hands  on  profes¬ 
sional"  to  manage  distribution  for  state 
wide  operation  (Zone  9).  Must  be  able 
to  train  and  supervise  area  managers 
and  outside  contractors,  establish  and 
maintain  major  retail  relationships, 
knowledge  of  route  systems,  and  deve¬ 
lop  all  policies  as  well  as  be  responsible 
for  bottom  line.  Send  resume  and  salary 
history  tO:  CDS,  PO  Box  9452,  Newport 
Beach,  CA  92658. 


NEW  ENGLAND  NEWSPAPERS  often 
need  management  and  staff,  exper¬ 
ienced  and  entry-level.  Send  in  your 
resume  to  our  active  referral  sen/ice; 
also  a  short  classified  ad  (7  agate  lines) 
for  listing  in  our  NENA  Bulletin.  We  will 
send  out  resumes  to  replies,  or  they  can 
contact  you  directly  if  name  is  used. 
THERE  IS  NO  CHARGE,  OBLIGATION 
FOR  THIS  SERVICE.  Please  do  not  ask 
us  to  return  long  distance  calls.  NEW 
ENGLAND  NEWSPAPER  ASSOCIA¬ 
TION,  70  Washington  St.,  Salem,  MA 
01970. 


WEST  COAST  metro  seeking  customer 
service  manager.  Reports  directly  to 
circulation  director.  Excellent  salary 
and  benefit  package.  Box  3274,  Editor 
&  Publisher. 


ZONE  3  five  afternoon  and  Sunday 
seeks  promotion-minded  circulation  pro 
who  is  committed  to  quality  growth. 
ABC,  computerized.  Adult  carriers. 
Honest  circulators  who  want  to  be 
rewarded  for  growth  reply  to:  Box  3246, 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


AGING  EDITOR  seeks  young  individual 
to  train  for  replacement.  Will  send 
copies  of  paper.  Write  to  Box  3253, 
Editor  &  Publisher. 


ASSISTANT  SPORTS  EDITOR 
15,000  PM  Georgia  daily.  Experience 
in  desk  work,  layout  and  35  mm  photo¬ 
graphy.  Salary  commensurate  with  abil¬ 
ity,  experience  and  zeal  for  work.  Send 
resume,  clips  to  Jack  Williams  III, 
Waycross  Journal  Herald,  PO  Box  219, 
Waycross,  GA  31502. 


Read 

E&P 

weekly, 

for 

latest 

newspaper 

news. 


Classified  Advertising 
(212)  675-4380 


BUSINESS  REPORTERS 
Real  estate  and  retail/small  business 
reporters  for  the  Philadelphia  Business 
Journal,  a  weekly  specialty  newspaper 
that  takes  its  news  responsibilities  seri¬ 
ously.  Candidates  must  have  at  least  3 
to  5  years  reporting  experience  in  daily 
newspaper  business/finance  depart¬ 
ment.  We  want  aggressive  reporters  who 
can  routinely  work  these  critical  beats 
for  breaking  news  with  depth,  plus 
provide  insightful  analysis  and  trend 
pieces.  Salary  commensurate  with 
experience  and  abilities.  Send  cover 
letter,  resume  and  clips  to  Editor 
Dominic  Cappa,  Philadelphia  Business 
Journal,  718  Arch  St.,  Suite  6N, 
Philadelphia,  PA  19106. 


BUSINESS  EDITOR 
The  Lansing  State  Journal  is  seeking  an 
experienced  editor  to  direct  business 
coverage  at  an  award-winning  newspap¬ 
er  in  a  vibrant  and  growing  university 
and  state  capital  community.  We  are 
looking  for  a  creative  editor  with  strong 
leadership  skills  and  knack  for  plan¬ 
ning.  Top  pay,  great  opportunity  for 
advancement  with  a  Gannett  newspap¬ 
er.  Send  resume  and  clips  to  Tom  Calii- 
nan.  Editor,  Lansing  State  Journal,  120 
E.  Lenawee,  Lansing,  Ml  48919. 


REMINDER: 

Deadline  for  line  ads, 
extensions  and  cancellations: 
Tuesday,  12  noon  (EST) 
for  the  current  week’s  issue. 


LOOKING  FOR  A  BETTER  JOB? 

MediaLine  can  help.  We  search  across  the  country  for 
the  freshest  job  openings  in  the  newspaper  business. 
Then  we  report  those  openings  to  you  every  day  via  tele¬ 
phone  or  computer.  If  you’re  tired 
of  stale  job  leads,  call  our  toll  free 
number  to  find  out  how  to 
put  your  job  search  into 
high  gear. 

800-237-8073 

In  California:  408-296-7353 
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_ HELP  WANTED _ 

_ EDITORIAL _ 

BUSINESS  EDITOR 
Indianapolis  News  seeks  a  business 
editor.  Responsibilities  include  super¬ 
vising  a  staff  of  four  and  editing  daily 
business  sections  and  a  special  eight- 
page  weekly  section.  The  editor  also 
contributes  depth  and  profile  stories. 
Editing  experience  preferred.  Send 
clips  and  resume  to  City  Editor  Craig 
Hitchcock,  PO  Box  145,  Indianapolis, 
IN  46206. 

BUSINESS  EDITOR 
Aggressive  Zone  2  daily  in  competitive 
market  needs  a  top  editor  to  guide 
expansion  and  revamping  of  business 
section.  Solid  background  in  local 
news,  business  reporting  and  layout  a 
must.  Experience  with  computer 
graphics  a  plus.  Send  cover  letter, 
resume  and  tearsheets  to  Bruce  Fras- 
sinelli.  Managing  Editor,  The  Express, 
Box  391,  Easton,  PA  18044-0391. 


CITY  EDITOR 

The  Knoxville  Journal,  an  award¬ 
winning,  44,000-circulation  PM  daily, 
needs  experienced  journalist  to  super¬ 
vise  staff  of  fifteen  aggressive,  enter¬ 
prising  reporters.  Requires  strong 
reporting,  editing  skills,  love  for 
competition.  Send  resume,  references, 
clips  to:  Larry  Aldridge,  Managing 
Editor,  The  Knoxville  Journal,  PO  Box 
911,  Knoxville,  TN  37901. 

CITY  EDITOR 

The  Bismarck  Tribune's  metro  editor  of 
fourteen  months  has  been  snared  by 
another  Lee  Enterprises  paper,  and  we 
need  help  fast.  Twelve-member  report¬ 
ing  staff  covering  North  Dakota’s  capital 
city  needs  encouragement,  direction 
and  good  ideas.  Candidates  should  be 
experienced  at  spotting  holes  in  stories 
and  turning  hum-drum  prose  into  spar¬ 
kling  copy.  Join  us  and  find  out  why  the 
Bismarck  Tribune  has  been  the  Lee’s 
fastest  growing  newspaper,  and  a 
breeding  ground  for  group  editors. 
Write:  Paula  Redmann,  Human  Resour¬ 
ces,  The  Bismarck  Tribune,  PO  Box 
1498,  Bismarck,  ND  58504. 

COPY  EDITOR  for  hard  news-oriented 
financial  daily  newspaper  in  the  heart  of 
New  York’s  financial  district.  Ability  to 
challenge  copy  and  to  work  closely  with 
reporters  essential.  Daytime,  weekday 
hours;  competitive  salary,  benefits. 
Send  resume  and  clips  to  John  Allan/ 
Editor,  THE  BOND  BUYER,  One  State 
St.  Plaza,  31st  fir.,  New  York,  NY 
10004. 


_ HELP  WANTED _ 

_ EDITORIAL _ 

COPY  EDITOR/LAYOUT  EDITOR 
for  suburban  weekly  chain,  170,000 
circ.,  in  suburban  Richmond.  Macin¬ 
tosh  pagination  skills  needed.  Send 
resume,  tearsheets  to  Jeff  Byrd,  Subur¬ 
ban  Newspapers  of  Virginia,  PO  Box 
1249,  Glen  Allen,  VA  23060. 

COPY  EDITOR 

For  15,500  circulation  daily  in  scenic 
western  Massachusetts.  Must  hustle 
and  care  about  quality  and  Local  news- 
papering.  Accuracy,  precision  imagina¬ 
tion  all  important.  Involves  copy  reading 
and  page  design.  Will  train  but  prefer 
experience.  Send  resume  to  George 
Forcier,  The  Recorder,  14  Hope  Street, 
Greenfield,  MA  01301. 

COPY  EDITOR  needed  at  41,000  PM 
paper.  Strong  layout  and  editing  skills 
essential.  At  least  four  years  of  daily 
newspaper  experience  required.  Salary 
up  to  $570  a  week.  Reply  to  News 
Editor,  The  Beacon  News,  101  South 
River  Street,  Aurora,  IL  60506. 

DES  MOINES  BUREAU  CHIEF 
It’s  the  top  reporting  job  in  Des  Moines. 
The  Cedar  Rapids  Gazette  is  seeking  an 
experienced  reporter  to  fill  the  position 
of  Des  Moines  bureau  chief.  Cover  the 
Iowa  legislature  during  the  sessions  and 
do  follow  up  coverage  when  it  is  not  in 
session.  Report  consistently  on  numer¬ 
ous  state  agencies.  Candidates  must 
have  a  degree  in  journalism  or  a  related 
area  of  study,  have  three  to  five  years 
experience  as  reporter/writer  and  exper¬ 
ience  in  legislative  coverage.  Must  be  a 
self-starter  with  excellent  planning 
skills.  Must  be  able  to  establish 
contacts.  Please  send  resume  and  work 
samples  (copies)  by  Oct.  10  to  Mary 
Collins,  Employee  Relations,  The  Cedar 
Rapids  Gazette,  500  3rd  Avenue  South¬ 
east,  Cedar  Rapids,  I A  52401. 

An  Equal  Opportunity  Employer. 

The  most  positive  men 

are  the  most  credulous. 

Alexander  Pope 


EDITORIAL  WRITER 
Experienced  editorial  writer  for  five- 
person  staff  on  prize-winning  AM,  PM, 
Sunday  newspaper.  Candidates  must 
have  a  college  degree,  well  developed 
writing  skills,  and  a  minimum  of  one 
year  of  editorial  writing  experience  on 
daily  newspaper.  Qualified  applicants 
please  send  resume  and  sample  clips  to 
Guy  Gannett  Publishing  Co.,  Attn: 
Personnel  Department,  PO  Box  1460, 
Portland,  MA  04104.  EOE. 


HELP  WANTED 
EDITORIAL 


EDITOR 

NEWS  &  ENTERTAINMENT  WEEKLY 
Join  Monterey,  California’s  expanding 
alternative  weekly  newspaper.  Experi¬ 
ence  in  editing,  feature  writing,  hard 
news  essential.  Send  letter,  resume, 
clips,  salary  needs  to  B.  Zeve,  PO  Draw¬ 
er  AB,  Carmel,  CA  93921. 

EDITOR  WANTED 

Experienced  person  needed  to  head  up 
reporting  and  editorial  for  award¬ 
winning  community  weekly  in  Fairfield 
County,  CT.  Must  be  creative,  hard 
worker,  good  writer  and  able  to  get 
along  with  town  folk  and  town  officials. 
Excellent  compensation  and  opportuni¬ 
ty  for  the  right  person.  Send  resume  to 
Box  3261,  Editor  &  Publisher. 

ENTERTAINMENT  REPORTER:  Note 
we  say  "reporter,”  because  this  position 
on  a  106,000  a.m./175,000  Sunday  in 
a  highly  competitive  market  deals  with 
the  hard  news  of  the  arts  and  entertain¬ 
ment  field.  We’re  looking  for  an  exper¬ 
ienced  reporter  well  versed  in  the 
performing  and  visual  arts.  We  review, 
preview  and  entertain,  but  we  also 
stress  covering  the  beat  with  an  eye  to 
breaking  stories,  investigative  and 
analytical  pieces,  and  in-depth  series. 
Our  market  includes  Saratoga  Perform¬ 
ing  Arts  Center,  Tanglewood,  films. 
Equity  and  amateur  theater,  pop  and 
classical  music  and  dance  and  anything 
else  you  can  imagine.  Send  writing 
samples  covering  as  much  ground  as 
possible,  plus  a  resume  and  a  state¬ 
ment  of  your  philosophy  of  coverage  and 
areas  of  expertise  to:  William  M.  Dowd, 
Managing  Editor/Features,  The  Times 
Union,  Box  15000,  Albany,  NY  12212. 
No  phone  calls  accepted. 

Energetic  News  Editor  sought  to  run  slot 
desk  and  be  responsible  for  layout  and 
design  of  progressive,  award-winning 
11,000  daily.  Only  experienced 
deskpersons  need  apply.  Good  benefit 
package  and  salary  for  right  person. 
Send  resume  to  The  Shelbyville  News, 
c/o  Jim  McKinney,  Executive  Editor,  PO 
Box  750,  Shelbyville,  IN  46176. 

FREELANCE  JOURNALISTS  in  Des 
Moines,  Hartford,  Lincoln,  Nashville, 
Richmond,  and  Salt  Lake  City,  to  cover 
tax,  business,  labor,  and  environmental 
news.  Please  send  resume  and  clips  to 
Louis  Bahin,  BNA,  1231  25th  St.,  NW, 
Washington,  DC  20037. 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-42bl  tor  current 
federal  list.  (Fee  required). 


HELP  WANTED 
EDITORIAL 


MANAGING  EDITOR  -  needed  for  three¬ 
time  per  week  community  newspaper. 
Good  headline,  writing,  editorial  writing 
and  layout  skills  a  must.  Wire  service 
experience  necessary.  Send  resume, 
salary,  history,  clips,  references  to: 
Jerry  Wright,  Hi-Desert  Star,  PO  Box 
880,  Yucca  Valley,  CA  92286. 


MANAGING  EDITOR 
For  30-member  staff  of  western  New 
England  AM  daily.  Management  skills 
and  news  leadership  equally  important. 
Report  to  executive  editor  and 
publisher.  Letter  and  resume  to  Box 
3271,  Editor  &  Publisher. 


MANAGING  EDITOR 
The  Recorder,  a  vibrant  daily  legal 
newspaper  covering  the  Bay  Area  needs 
a  second  in  command  with  top  editing 
and  management  skills.  Some  legal 
reporting  or  editing  experience 
required.  A  law  degree  would  be  a  plus. 
Commitment  to  quality  journalism  is 
paramount.  Competitive  salary.  Send 
resume  and  letter  to  Bruce  Rosen, 
Editor,  99  S.  Van  Ness  Ave.,  San  Fran¬ 
cisco,  CA  94103.  An  American  Lawyer 
Newspaper. 


MANAGING  EDITOR  for  4,600  weekly 
newspaper  in  Central  Massachusetts. 
Member  of  a  strong  chain  in  growth 
area.  Strong  editorial  and  administra¬ 
tive  skills  a  must.  Previous  weekly  or 
daily  experience  desirable.  Journalism 
degree  a  plus.  Present  Editor  of  30 
years  retiring.  Salary  open,  good  bene¬ 
fits.  Send  resume  and  clips  to:  Turley 
Publications,  PO  Box  120,  Ware,  MA 
01082.  Attn:  Personnel  Dept. 


Managing  Editor 
Reporter 
Feature  Editor 
Director  of  Photography 
A  New  York  City  magazine  is  looking  for 
a  managing  editor  for  production  and 
reporter  with  daily  experience.  A  mid¬ 
sized  paper  in  the  Northeast  needs  a 
features  editor,  and  a  New  Jersey  daily 
wants  a  photo  chief.  If  you  are  qualified 
for  these  positions,  send  your  resume  to 
JOB  BANK,  2615  River  Road,  Suite  7, 
Cinnaminson,  NJ  08077  or  call  director 
Jenny  Woestendiek  or  Susan  Nicklaus 
at  (609)  786-1910.  There  are  no  refer¬ 
ral  fees  if  you  qualify  for  these 
positions. 


MILITARY  REPORTERS 


COPY  EDITORS 

Begin  a  career  or  set  a  new  start  with  a 
Pultizer  Prize-winning  40,000  daily  in 
the  sunny  desert  of  West  Texas.  Compe¬ 
titive  pay,  excellent  benefits.  Send 
resume  and  clips  to  Managing  Editor, 
M.  Olaf  Frandsen,  The  Odessa  Ameri¬ 
can,  PO  Box  2952,  Odessa.  TX  79760. 


EDITOR  for  22,000  morning  daily,  zone 
2,  needs  to  fill  our  top  newsroom 
position.  Candidate  must  have  ability  to 
motivate  and  train  staff,  a  strong  back¬ 
ground  in  editing  and  layout  and 
passion  to  edit  the  best  local  daily  in  the 
state.  Send  resume  and  clips  to  Box 
3201,  Editor  &  Publisher. 


WRITER 

America’s  fastest  growing  weekly  tabloid 
NATIONAL  EXAMINER  is  looking  for  a 
self-starting  Writer-Editor  who  can  turn  in 
bright,  snappy  copy  and  is  not  afraid  to 
tackle  other  equally  interesting  editorial 
duties.  Good  salary,  benefits,  etc.  Apply  in 
writing  only  to  Bill  Burt,  Editor,  National 
Examiner,  5401  N.W.  Broken  Sound  Blvd., 
Boca  Raton,  FL  33431. 


KIPLINGER  FELLOWSHIPS 
Journalists  with  three  years’  or  more 
experience  are  invited  to  apply  to 
Kiplinger  Midcareer  Program  in  Public 
Affairs  Reporting  at  Ohio  State  Univer¬ 
sity.  Yearlong  program  combines  writing 
long-form  articles  for  publication  with 
liberal  arts  studies  leading  to  a  master’s 
degree.  Ten  fellows  appointed  each  year 
receive  full  tuition  plus  monthly  living 
stipends.  Reporting  trip  to  Washington 
included.  Selection  is  competitive. 
Minorities  encouraged  to  apply.  Next 
class  begins  Sept.  20,  1989.  Write  or 
call  Prof.  John  Wicklein,  director, 
Kiplinger  Program,  School  of  Journal¬ 
ism,  Ohio  State  University,  242  W. 
18th  Ave.,  Columbus,  OH  43210, 
(614)  292-2607;  292-6291. 


MANAGING  EDITOR 
For  70-year-old  labor  newspaper, 
desktop-published  monthly.  If  you’re  a 
writer,  typist  and  promoter,  energetic 
and  progressive,  you  can  rule  your  own 
roost.  Low  $20’s  to  start.  Resume,  writ¬ 
ing  samples  by  Oct.  24  to:  Plaindealer, 
3830  S.  Meridian,  Wichita,  KS  67217. 


PART-TIME 

Air  Force  Times,  the  independent, 
90,000  plus  circulation  newspaper 
published  by  The  Times  Journal  Co.  for 
Air  Force  people,  is  creating  a  world¬ 
wide  network  of  stringers  who  will  help 
us  cover  the  Air  Force  by  reporting  on 
breaking  news,  writing  occasional 
enterprise  pieces  and  contributing  to 
round-ups.  At  least  two  years  of  daily 
newspaper  reporting  experience  or  equi¬ 
valent  is  required.  Familiarity  with  the 
military  is  highly  desirable.  Reporters 
for  dailies  who  are  covering  nearby  Air 
Force  bases  and  also  could  file  for  us 
would  be  of  particular  interest. 

Please  send  resume  and  3  good  clips  to: 

Air  Force  Times 
Attn:  Stringers 
6883  Commercial  Drive 
Springfield,  VA  22159 
EOE 


NEWS/COPY  EDITOR 
Wanted  for  midwest  PM  daily.  Previous 
editing  and  managing  experience 
desired.  Good  starting  salary  plus  bene¬ 
fits.  Send  resume  and  clips  to  Box 
3276,  Editor  &  Publisher. 
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HELP  WANTED 


EDITORIAL 


NEWS  EDITOR 

Manage  editing,  design  and  graphics  for 
colorful  36,000  PM  in  beautiful  Missis¬ 
sippi  River  community.  People  skills 
and  solid  deadline  record  a  must.  Send 
resume,  letter  outlining  news  philoso¬ 
phy  and  nonreturnable  work  samples  tO: 
Susie  Wells,  Employment  Manager, 
Woodward  Communications,  Inc.,  PO 
Box  688,  Dubuque,  lA  52001.  EOE. 

NEWS  REPORTER 

Hard-nosed,  hungry  reporter  needed  at 
six-paper  weekly  community  chain  serv¬ 
ing  Chicago’s  Southwest  Side  and 
suburbs.  Competitive  pay.  New  compu¬ 
ters  next  month.  Youth,  aggressive, 
bright  staff.  We're  looking  for  attitude 
and  aptitude.  Send  cover  letter,  resume 
and  photocopies  of  clips  to  Timothy  C. 
Hadac,  Editor,  Vondrak  Publishing 
Company,  6225  S.  Kedzie,  Chicago,  IL 
60629.  No  phone  calls. 


NIGHT  METRO  EDITOR 
The  Press-Enterprise,  an  expanding 
150,000  circulation  daily  in  fast¬ 
growing  Riverside  County  in  Southern 
California,  seeks  an  experienced  assign¬ 
ment  editor  who  can  lead  reporters, 
make  solid  news  decisions,  handle  a 
high  volume  of  copy,  balance  the 
concerns  of  both  reader  and  writer  and 
do  it  all  on  deadline  in  a  fast-paced 
news  operation  that  is  into  zoning  in  a 
big  way.  Excellent  salary  and  benefits. 
Resume  and  references  to  Bob 
Marshall,  Assistant  Managing  Editor, 
The  Press-Enterprise,  PO  Box  792, 
Riverside,  CA  92502.  No  phone  calls, 
please.  EOE. 


NIGHT  CITY  EDITOR 
We  seek  a  master  editor  who  likes  to 
work  with  people  and  stories.  This 
120,000  circulation  daily  takes  awards 
away  from  bigger  newspapers  and 
harbors  incredible  ambitions.  Write 
Arnold  Levinson,  Day  City  Editor,  Gazet¬ 
te  Telegraph,  30  South  Prospect  St., 
Colorado  Springs,  CO  80903. 

NIGHT  EDITOR 

Good  position  for  individual  growth  at 
this  family  owned  9,000  circulation 
daily  newspaper.  Perfect  for  an  aggres¬ 
sive  person  who  has  a  working  know¬ 
ledge  of  newspaper  layout  and  editing, 
and  is  willing  to  learn  more.  Fringes, 
evening  hours.  Our  night  editor  is  a 
person  who  can  manage  a  news  staff 
and  photographers  and  wants  the  chal¬ 
lenge  of  designing  and  filling  our  news 
pages.  Send  cover  letter,  resume,  and 
clips  to  B.  J.  Small,  Gettysburg  Times, 
18  Carlisle  Street,  Gettysburg,  PA 
17325,  or  call  (717)  334-1132. 


OIL  JOURNALIST 

International  oil  publishing  company 
requires  a  bureau  chief  to  manage  its 
Houston  office.  Position  entails  cover¬ 
age  of  daily  oil  market  writing  for 
respected  weekly  oil  market  newsletter, 
supervision  of  6  U.S.  staff  and  business 
responsibilities.  Essential  that  candi¬ 
dates  should  have  5  years  experience 
writing  on  commodity  markets  or  a 
senior  post  in  business  journalism. 
Candidate  will  be  expected  to  coordi¬ 
nate  marketing  strategy  and  expansion 
in  U.S.  Send  resume  to  Joyce  Hoffman, 
4801  Woodway,  Suite  240W,  Houston, 
TX  77056. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  1001 1 


HELP  WANTED 


EDITORIAL 


PULITZER  PRIZE-WINNING  23,000 
daily  seeks  general  assignment  reporter 
who  makes  copy  sparkle,  has  a  flare  for 
the  unusual  and  believes  in  community 
journalism.  Opportunities  for  advance¬ 
ment.  Send  resume,  clips  to  Bob  Brad¬ 
ley,  Managing  Editor,  The  Globe  Times, 
202  West  Fourth  Street,  Bethlehem,  PA 
18015. 


REPORTER:  13,000  AM  daily  in  north¬ 
western  Pennsylvania  seeks  reporter 
with  a  flair  for  features  and  a  respect  for 
the  importance  of  local  government 
reporting.  Desk  experience  a  plus.  Send 
clips,  resume  and  references  to  Paul 
Reichart,  Managing  Editor,  The  Brad¬ 
ford  Era,  PO  Box  365,  Bradford,  PA 
16701. 


REPORTER 

The  leading  Jewish  weekly  in  the  U.S. 
needs  an  energetic  staff  writer  for  its 
award-winning  writing  team.  Interview 
Henry  Kissinger  one  day  and  a  shofar- 
maker  the  next,  with  a  dash  of  commun¬ 
al  coverage  and  wire  editing  thrown  in. 
Enormous  growth  potential  on  a 
132-page  weekly.  Send  resume  to  Alan 
Hitsky,  Detroit  Jewish  News,  20300 
Civic  Center,  Southfield,  Ml  48076. 


The  News/Sun  Sentinel  in  Fort 
Lauderdale,  Fla.,  one  of  the  nation's 
fastest  growing  daily  newspapers,  is 
seeking  reporters  with  at  least  five 
years  of  daily  newspaper  experience. 
A  demonstrated  ability  to  report  and 
write  high-quality  enterprise  stories  is 
the  paramount  consideration. 

GENERAL  ASSIGNMENT 
This  reporter  should  have  well-devel¬ 
oped  reporting  and  writing  skills  and  a 
good  eye  for  story  ideas.  Some 
breaking  news  is  part  of  this  beat,  but 
the  major  emphasis  is  on  high  quality 
non-deadline  reporting  and  writing. 

CRIME  AND  JUSTICE 
We  re  looking  for  someone  who  can 
spot  trends  and  systemic  problems, 
from  police  misconduct  to  prison  con¬ 
ditions  to  conflicts  in  the  court  system 
and  the  rights  of  victims.  This  is  not  a 
glorified  police  beat,  but  a  back¬ 
ground  in  police  or  courts  is  pre¬ 
ferred. 

HEALTH  AND  MEDICINE 
Aggressive  coverage  of  the  quality 
and  cost  of  medical  care  is  the  pri¬ 
mary  goal  for  our  health  and  medicine 
reporter.  Other  topics  include  Medi¬ 
care.  refugee  and  migrant  health 
care,  treatment  innovations  and  dis¬ 
ease  control.  Some  background  in 
medical  writing  is  desirable. 

TRANSPORTATION 
This  reporter  will  cover  one  of  the  most 
ambitious  construction  programs  in 
the  nation  -  three  major  expressway 
projects  and  a  new  commuter  railway 
-  among  other  topics.  We  re  looking 
for  hard-hitting  reporting  on  the  prog¬ 
ress,  cost  and  impact  of  the  highway 
and  rail  projects. 

Send  resume  and  clips  to  William 
Hatcher,  Regional  Editor,  News.'Sun- 
Sentinel,  101  N.  New  River  Dr.,  Fort 
Lauderdale,  FL  33301-2293.  No 
phone  calls,  please. 

EOE 


HELP  WANTED 


EDITORIAL 


REPORTER  with  at  ieast  1  to  2  years 
experience  needed  on  West  Tennessee 
daily,  owned  by  Gannett.  Circulation: 
38,000.  Send  resume,  references  and 
clips  to  Mary  Reed,  City  Editor,  The 
Jackson  Sun,  PO  Box  1(359,  Jackson, 
TN  38302. 


SECTIONS  EDITOR 

“Ambitious”  is  a  good  way  to  describe 
our  features  section,  and  we  are  looking 
for  an  editor  who  is  equally  so.  The 
Times-News  (circ.  22,000)  in  Twin 
Falls,  Idaho  seeks  a  section  editor  to 
oversee  our  food/home,  entertainment, 
community/lifestyle  and  health  section, 
in  addition  to  some  management 
responsibilities.  Ideal  candidate  will 
have  strong  editing  skills,  and  solid 
feature  writing  experience.  A  good  eye 
for  graphics  is  a  plus.  If  you’d  like  to  live 
in  a  small  town  that  is  close  to  some  of 
the  best  skiing  and  outdoor  recreation 
in  the  country,  send  samples  of  your 
writing  or  section  to:  Stephen  Hartgen, 
Managing  Editor,  The  Times-News,  Box 
548,  Twin  Falls,  ID  83303. 


SPECIAL  OPPORTUNITY 
Help  a  community  fulfill  its  potential 
through  our  editorial  pages.  We’re  look¬ 
ing  for  a  journalist  who  truly  believes 
that  the  freedom  and  power  of  the  press 
belong  to  the  people,  not  to  newspaper 
companies.  This  job  is  part  editorial 
page  editor,  part  facilitator  conducting 
round  tables  and  focus  groups,  part 
special  assignment  writer  and  part  writ¬ 
ing  coach  for  citizens  trying  to  express 
their  opinions.  Work  in  partnership  with 
the  editor  in  this  innovative  and  ambi¬ 
tious  venture.  Qualifications  include 
proven  writing  skills,  layout  experience 
and  enthusiasm.  Send  resume,  writing 
and  layout  samples  and  a  cover  letter 
describing  your  philosophy  of  newspap¬ 
er  and  community  journalism  to  Frank 
Fantini,  Editor,  [Delaware  State  News, 
PO  Box  737,  Dover,  DE  19903. 


SPORTS  REPORTER 
Needed  to  cover  Big  East  Conference 
basketball  for  87,000  AM.  Two  or  more 
years  of  daily  experince  preferred  to 
master  this  challenging  job.  Send  three 
best  and  three  most  recent  clips  to  Mark 
Biaiczak,  Sports  Editor,  Syracuse  Post- 
Standard,  Box  4818,  Syracuse,  NY 
13221. 


HELP  WANTED 


EDITORIAL 


SPORTS  WRITER:  The  Leader,  a  6-day 
PM  daily  in  Corning,  New  York,  needs 
an  entry  level  reporter  capable  of  cover¬ 
ing  high  school  sports  and  big  league 
events  such  as  an  LPGA  tornament,  and 
NASCAR  racing.  Call  Tom  Parry,  Sports 
Editor,  (evenings),  (607)  936-4651. 


SPORTS  COPY  EDITOR 
Needed  for  87,000  AM.  The  challenges 
of  this  position  include  layout  and 
polishing  of  copy.  Two  or  more  years  of 
daily  experience  preferred.  Send  three 
best  and  three  most  recent  layouts, 
three  favorite  and  three  most  recent 
headlines  and  three  most  satisfying 
copy  edits  and  a  short  note  explaining 
what  made  them  special  to  Mark  Biaic¬ 
zak,  Sports  Editor,  Syracuse  Post- 
Standard,  PO  Box  4818,  Syracuse,  NY 
13221. 


SPORTSWRITER 

For  10,000  circulation  daily  in  North 
Central  Illinois.  Responsibilities 
include  coverage  of  area  high  school 
sports,  layout  and  headline  writing  on 
two-person  sports  desk.  Journalism 
degree  and  internship  experience 
preferred.  Send  letter,  resume  and  clips 
to  Managing  Editor,  Times  Press,  115 
Oak  St.,  Streator,  IL  61364. 


SPORT  WRITER:  We  have  an  opening  in 
our  sports  department  for  a  flexible 
writer  who  can  handle  the  gamut  from 
scholastic  sports  to  hunting  and  fishing. 
Send  clips  of  features,  columns  and 
news  stories  plus  resume  and  refer¬ 
ences  to  Paul  Reichart,  Managing 
Editor,  The  Bradford  Era,  PO  Box  365, 
Bradford,  PA  16701. 


STAFF  WRITER 

For  15,500  daily  that  covers  parts  of  six 
counties.  Courts,  government,  features, 
school  boards,  all  parts  of  assignment. 
Full  benefits  package.  Midwest  back¬ 
ground  preferred.  Reply  in  writing  to 
Editor,  Pharos-Tribune,  517  East 
Broadway,  Logansport,  IN  46947. 


WEEKEND  EDITOR 

Need  person  with  good  news  judge¬ 
ment,  strong  layout  skills,  to  be  respon¬ 
sible  tor  weekend  edition  of  50,000 
circulation  Ventura  County  Star  Free 
Press.  Four-day  work  week.  Contact 
Managing  Editor,  Stan  Whisenhunt, 
(805)  655-5801,  or  write  PO  Box 
6711,  Ventura,  CA  93006. 


WANTED:  “NEVER-EVER”  SKIERS 

Any  editor  or  freelance  writer  who  has  never  skied  but  would 
like  a  chance  to  learn  this  winter  and  write  about  the  experi¬ 
ence.  We  want  all  the  other  “never-ever”  skiers  out  there  to 
learn  more  about  getting  started  in  alpine  and  cross-country 
skiing  through  your  personal  experiences. 

If  you  have  an  assignment  for  such  a  story  in  hand  or  the 
strong  possibility  of  getting  one  based  on  this  arrangement, 
write  to  us.  We  will  help  coordinate  transportation  and  lodg¬ 
ing  to  the  ski  area  in  your  region,  ski  equipment  rental  and 
your  first  ski  lesson. 

If  you  have  any  children  who  are  also  “never-ever”  skiers 
and  think  your  story  could  include  information  about  children 
and  skiing,  let  us  know. 

Write  to: 

“Never-Ever”  Ski  Trip 
Dorf  &  Stanton  Communications 
1 1 1  Fifth  Avenue,  8th  floor 
New  York,  NY  10003 
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HELP  WANTED 


EDITORIAL 


WEEKLY  NEWSPAPER  EDITOR 
capable  of  producing  professional  news 
product.  Montana  community  of  2,500 
near  Yellowstone  National  Park.  Must 
be  aggressive,  capable  of  digging  into 
documents,  asking  hard  questions  and 
searching  out  all  sides  of  local  issues. 
Experience,  motivation  and  highly  deve¬ 
loped  professional  skills  are  necessi¬ 
ties.  Send  resume,  clips  to  Jim  Moore, 
Publisher,  Carbon  County  News,  PO 
Box  970,  Red  Lodge,  MT  59068. 

WE  WANT  THE  BEST;  Top  pay  for 
writers  and  editors  at  the  Review  News¬ 
papers,  three  south  Florida  project- 
oriented  dailies  covering  business,  real 
estate  and  law  with  flair  and  guts.  Part  of 
the  American  Lawyer  Newspaper  Group. 
Brandy  Primak,  Miami  Review.  100  NE 
7th  St.,  Miami,  FL  33132 


WRITERS  -  The  Grandbury  Gazette,  a 
literary  newspaper,  wants  to  see  your 
best  fiction  and  nonfiction.  Submit  tO; 
203  E.  Bridge  St.,  Grandbury,  TX 
76048. 


_ MAILROOM _ 

MAILROOM  SUPERINTENDENT 
For  metropolitan  Zone  5  daily  and 
Sunday  newspaper.  Mechanical  back¬ 
ground  with  Ferag  inserter  experience 
helpful.  Salary  in  $40,000  range. 
Excellent  benefits.  We  are  an  Equal 
Opportunity  Employer.  Respond  to  Box 
3268,  Editor  &  Publisher. 


MARKETING 


MARKETING  &  RESEARCH  MANAGER 
The  Baltimore  Sun,  a  fast-growing 
company  and  a  member  of  the  Times 
Mirror  Inc.  Newspaper  Group,  is  in 
search  of  a  Marketing  Research  Mana¬ 
ger.  Our  marketing  and  research  mana¬ 
ger  will  assume  accountability  for 
department  whose  mission  is  to  stimu¬ 
late  growth  and  advertising  revenues 
and  to  provide  accurate,  actionable 
research  information  for  management 
direction. 

This  position  is  responsible  for  the 
development  of  sales  materials  and 
presentations  in  support  of  all  advertis¬ 
ing  sales  department.  Of  equal  impor¬ 
tance,  is  the  management  of  a  research 
library;  all  primary  and  secondary 
research,  including  audience  studies; 
the  tracking  of  product  acceptance;  and 
economic  and  geographic  data  bases. 
In  addition,  the  manager  will  work 
closely  with  associates  and  promotions 
and  public  relations  to  provide  an  inter- 
grated  marketing  program  and  to 
maximize  effectiveness. 

This  vital  and  highly  visible  position 
requires  a  professional  whose  excellent 
track  record  reflects  technical  expertise 
and  research  design  and  analysis,  crea¬ 
tivity  in  developing  advertising  sale 
presentation,  and  the  interpersonal 
skills  to  provide  leadership  to  a  staff  of 
seven.  Specific  skills  sought  include 
strong  and  written  and  oral  communica¬ 
tion  skills,  and  understanding  of  the 
basics  of  statistical  analysis,  and  a 
facility  with  the  use  of  computers  for 
data  management. 

The  salary  range  for  this  position  is 
generous  and  competitive,  with  a 
comprehensive  benefits  program.  The 
generous  relocation  package  will  be 
available  to  the  successful  candidate. 

Apply  in  Confidence  to; 

Management  of  Human  Resources 
The  Baltimore  Sun  Company 
501  North  Calvert  Street 
Baltimore,  MD  21278-0001 

An  Equal  Opprtunity  Employer  M/FAf/H. 


HELP  WANTED 


MARKETING 


PROMOTION/MARKET 
RESEARCH  ASSISTANT 
The  Courier  News,  a  Gannett  newspap¬ 
er,  is  seeking  a  career-oriented  indivi¬ 
dual  to  assist  the  promotion  director  in 
performance  of  marketing,  promotion, 
and  public  relations  duties.  The  ideal 
candidate  must  be  a  strong  creative 
promotional  copy  writer  who  can  also 
prepare  sales  pieces  for  advertising. 
Prefer  familiarity  with  data  manipula¬ 
tion  on  IBM  PC  and  experience  with 
coordinating  public  relations  events. 
College  degree  preferred.  Challenging 
growth  opportunity,  competitive  salary, 
plus  excellent  benefits  package.  Please 
send  resume  to  Courier  News,  PO  Box 
6600,  Bridgewater,  NJ  08807 .  EOE/M/F 


Classified  Advertising: 
(212)  675-4380 


PHOTOGRAPHY 

Central  California  daily  seeks  second 
photograher  for  a  2-member  staff.  Color 
experience  helpful.  Zone  9  applicants 
desired.  Send  resume,  clips,  and  a  slide 
portfolio  to  Gene  Lieb,  Turlock  Journal, 
138  S.  Center  St.,  Turlock,  CA  95380. 


PHOTOGRAPHER  Needed  Immediately 
Second  person  of  two-person  staff  for 
small  7-day  AM  daily.  Great  opportunity 
tor  wide  variety  of  assignments.  Univer¬ 
sity  town;  Fort  Campbell,  KY  is  our 
coverage  area.  Our  photo  team  has 
outstanding  record  of  consistently 
producing  award-winning  photos.  Send 
resume  and  portfolio  to  Dee  W.  Bryant, 
Editor,  The  Leaf  Chronicle,  PO  Box 
829,  Parksville,  TN  37041. 


PHOTOGRAPHER 

Progressive  New  Mexico  daily  antici¬ 
pates  openings.  $220.00  a  week. 
401K  savings  plan,  bonus.  Send  cover 
letter,  resume,  non-returnable  clips  to 
Box  3260,  Editor  &  Publisher. 


_ PRODUCTION _ 

ASSISTANT  PRESS  SUPERVISOR 
Seeking  experienced,  quality-conscious 
press  supervisor  for  group  of  weekly 
newspapers  in  Central  New  Jersey.  Goss 
Community  experience!  Must  be  a  lead¬ 
er,  able  to  train,  motivate  and  exhibit 
good  organizational  skills.  Principals 
only!  Send  resume  and  salary  require¬ 
ments  to:  Rich  Ferrante,  The  Princeton 
Packet  ,  PO  Box  350,  Princeton,  NJ 
08542. 


HELP  WANTED 


PRODUCTION 


MACHINE  OPERATOR 
Major  Californian  daily  metro  is  accept¬ 
ing  applications  for  machine  operators. 
Our  Mailroom  contains  Harris  1372P 
inserters,  Signode  strappers,  I  DAB  and 
Quipp  stackers.  Position  requirements 
include  experience  in  mailroom  equip¬ 
ment  maintenance,  set-up  and  opera¬ 
tion  of  stackers,  strappers  and  l372P 
inserters.  Must  have  excellent  organiza¬ 
tional  employee  relations  and  oral/ 
written  communication  skills.  Apply  tO; 
The  Sacramento  Bee,  Personnel 
Department,  2100  Q  Street,  Sacramen¬ 
to,  CA  95816.  EOE. 


PRESS  OPERATOR 

Southern  Oregon  company  desires 
person  experienced  on  Harris  V22  for 
immediate  opening.  Send  resume  and 
salary  requirements  to  PO  Box  4010, 
Medford,  OR  97501. 


THE  TROY,  NY,  Record  Newspapers, 
43,000  Monday-Friday  PM,  Saturday 
AM,  45,000  Sunday,  is  seeking  a 
production  manager  with  strong  mail- 
room  experience  to  initially  concentrate 
on  improving  the  newspaper  and 
commercial  printing  mailroom  opera¬ 
tion.  Competitive  salary  based  on  exper¬ 
ience  and  qualifications  plus  incentive 
bonus  program.  Excellent  benefit  pack¬ 
age.  Send  resume  or  letter  detailing 
background  to  Robert  G.  Wahl, 
Publisher,  The  Record  Newspapers, 
501  Broadway,  Troy,  NY  12181.  EOE. 


PUBLIC  RELATIONS 

PUBLIC  RELATIONS 

and/or  ADVERTISING 
The  University  of  Wisconsin  at  Stevens 
Point  is  still  searching  for  that  special 
person:  who  loves  to  teach  and  is  good 
at  it  -  who  wants  to  be  associated  with 
nationally  recognized  student  organiza¬ 
tions  -  who  wants  to  live  next  to  Para¬ 
dise  and  who  has  a  Ph.D.  or  near, 
professional  experience  in  public  rela¬ 
tions  or  advertising  or  marketing 
communication,  and  some  university 
teaching.  If  you  fit  this  description, 
send  a  letter  of  application,  resume, 
transcripts,  and  3  letters  of  references 
to  Doctor  James  Moe,  Acting  Associate 
Dean  and  Head,  Division  of  Communi¬ 
cation,  University  of  Wisconsin-Stevens 
Point,  Stevens  Point,  Wl  54481,  by 
Nov.  15  for  priority  consideration.  An 
Equal  Opportunity  Affirmative  Action 
Employer. 


Eastern  Regional 
Sales  Manager 


Immediate  opening  for  an  experienced  sales 
manager  with  a  minimum  of  5  years  experience 
preferably  in  the  newspaper  printing  industry. 
Requires  excellent  communication  skills  and 
the  ability  to  comprehend  complex  technical 
processes.  Competitive  salary  and  company- 
paid  benefits  package. 

Forward  your  resume,  with  salary  history  and 
requirements  to: 

Box  3278 

Editor  &  Publisher 


HELP  WANTED 


RESEARCH 


RESEARCH  COORDINATOR 

The  Morning  News  Tribune  is  currently 
seeking  a  research  coordinator  for  our 
research  and  promotion  department. 
The  individual  will  be  responsible  for 
the  creation,  development,  execution 
and  analysis  of  research  pertaining  to 
advertising,  sales  and  marketing,  public 
service,  public  relations  and  new 
product  development  efforts. 

A  degree  in  Marketing  or  Advertising,  or 
appropriate  professional  experience  is 
required.  A  minimum  of  two  years 
research  experience  is  desirable. 

We  offer  a  competitive  wage  and  bene¬ 
fits  package  which  includes  company 
paid  medical,  dental,  retirement  plan 
and  matching  401(K)  plan  for  employ¬ 
ees.  Send  resume  to:  Human  Resour¬ 
ces,  The  Morning  News  Tribune,  PO 
Box  11000,  Tacoma,  WA  98411. 
Equal  Opportunity  Employer. 


We  have  to  live  today 
by  what  truth  we  can 
get  today  and  be 
ready  tomorrow  to 
call  it  falsehood. 
William  James 


_ SALES _ 

AREA’S  LEADING  NEWSPAPER 
Needs  aggressive  professionals  in 
expanding,  lucrative  market.  Utilize 
team  work  to  maximize  ad  dollars  of 
established,  stable  company.  Polished, 
innovative  person  will  earn  top  dollars 
through  open  ended  commission  struc¬ 
ture  over  base.  Send  replies  to  Box 
3277.  Editor  &  Publisher. 


SALES  MANAGER  wanted  for  growing, 
award-winning  community  weekly. 
Background  in  community  newspaper 
ad  sales  a  must.  Send  resume  to  Paul 
Bass,  New  Haven  Independent,  PO  Box 
9734,  New  Haven,  CT  06536.  Equal 
Opportunity  Employer. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

DAILY  PUBLISHER,  60,  who  took  early 
retirement  after  25  years  with  same 
company,  would  like  to  get  back  into 
the  mainstream  in  some  capacity. 
Background  in  advertising;  circulation, 
total  market  coverage  and  telemarket¬ 
ing;  editorial  and  editorial  writing; 
personnel  recruiting.  Money  isn’t 
important.  Prefer  daily  under  20,000 
circulation  in  areas  7,  8  or  9  but 
wouldn’t  rule  out  others.  Reply  in  confi¬ 
dence  to  Box  3284,  Editor  &  Publisher. 


_ EDITORIAL _ 

COLLEGE  SPORTS  Information  or  any 
combination  sports,  news  bureau,  Engl¬ 
ish  teaching.  Experience  in  all  plus 
recruiting.  Daily  employee,  61,  healthy, 
productive.  Prefer  Lakes  area.  Will 
consider  public  relations.  Box  3258, 
Editor  &  Publisher. 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  issue. 

3  weeks  —  $4.30  per  line,  per  issue. 

4  weeks  —  $3.40  per  line,  per  issue 


Effective  January  1 ,  1 988 

POSITIONS  WANTED 
1  week  —  $3.70  per  line 

jer  issue.  2  weeks  —  $3.05  per  line,  per  issue. 

3er  issue.  3  weeks  —  $2.60  per  line,  per  issue. 

3er  issue.  4  weeks  —  $2.40  per  line,  per  issue. 


Add  $6.00  per  insertion  for  box  service.  Add  $4.00  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 


POSITIONS  WANTED 


COMMUNICATION  ARTS  GRAD-worked 
my  way  through  private  university  as  an 
intern  and  freelance  writer.  Also  worked 
as  an  investigative  reporter  for  school 
paper.  Strong  background  in  features. 
Photography  skills.  Eager  to  land  a  job 
with  a  progressive  paper.  Desires 
feature  or  general  assignment  reporting. 
Will  travel  to  the  moon  for  the  right 
opportunity,  but  prefers  Zones  1-5.  Box 
3280,  Editor  &  Publisher. 


EXPERIENCED,  hard-working  reporter 
seeks  job  with  weekly  or  small  to 
medium-sized  daily.  Will  relocate 
anywhere.  Call  Jay  at  (901)  664-3921. 


If  you  have  a  city  desk  position,  I  have 
the  credentials:  20  years  of  skilled  writ¬ 
ing,  surgical  editing,  exceptional  story 
recognition  and  source  development, 
mostly  on  metros.  Plus  extensive  maga¬ 
zine  free-lancing  and  a  law  license.  Box 
3252,  Editor  &  Publisher. 


NINE-YEAR  VETERAN  as  only  member 
of  daily  sports  "staff"  seeks  position  at 
larger  newspaper.  Looking  for  a  career, 
not  just  a  job,  and  knows  how  much 
work  that  takes.  Prefers  Zone  2,  but  will 
relocate  for  right  job.  Call  Chuck  at 
(717)  538-9854. 


RELIEVER.  Experienced  reporter  and 
editor  with  photo  skills  can  fill  gap  in 
your  staff  left  by  vacation,  maternity 
leave,  resignation,  etc.  Call  (208) 
788-5452. 


REPORTER/EDITOR 
with  10  years  on  large  Sunbelt  daily 
seeks  editing  position.  Reporting 
includes  local,  state,  Washington  and 
overseas;  over  80  bylines  on  KNT  wire 
in  last  three  years;  two  years’  editing  on 
city  desk;  awards  for  column-writing, 
investigative,  deadline,  feature  and 
enterprise  reporting.  Write  Box  3264, 
Editor  &  Publisher. 


REPORTER  -  With  business  writing 
seeks  spot  on  Southern  California  daily 
or  weekly.  Call  (718)  968-1597. 


REPORTER/EDITOR  with  14  years  of 
big  city  and  suburban  newspaper  and 
wire  service  experience  seeks  editing  or 
reporting  position  with  newspaper  in 
Northeast.  Excellent  news  judgement. 
Strong  editing  skills.  Will  also  consider 
public  relations  position  with  govern¬ 
ment  or  public  service  agency.  Write 
Box  3265,  Editor  &  Publisher. 


REPORTER  -  Recent  Princeton  grad, 
editorial  editor  of  campus  daily,  with 
internship  and  freelance  experience, 
seeks  entry  level  position  with  Zone  9 
daily.  Box  3286,  Editor  &  Publisher. 


POSITIONS  WANTED 


SPORTS  WRITER/EDITOR  with  two 
years  experience  and  MA  in  journalism 
seeks  position  in  Zone  1,  2,  5  urban/ 
suburban  area.  Excellent  attention  to 
detail,  photography  skills.  Write  Box 
3267,  Editor  &  Publisher. 


THEATRE  CRITIC/REPORTER  with 
current  metro  daily  experience  seeks 
career  opportunity  with  aggressive 
entertainment  reporting  team.  Any  zone 
OK.  For  clips  &  resume,  write  Box 
3243,  Editor  &  Publisher. 


WRITER/EDITOR.  Bright,  aggressive 
young  journalism  grad  with  diversified 
experience  seeks  challenging  Los 
Angeles-area  position  as  magazine  or 
newspaper  copy/assistant  editor.  High- 
level  computer  experience.  Box  3251, 
Editor  &  Publisher. 


Send  t&P  BOX  REPLIES 
to: 

Editor  &  Piihli.sher 
Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  NY  1001 1 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


AWARD-WINNING,  college  educated, 
26  year-old  photographer  with  5  years 
experience  in  the  field,  currently 
employed  by  one  of  the  country’s  largest 
dailies,  is  looking  for  a  staff  position 
with  any  daily  paper  regardless  of  size  or 
location.  Quality,  integrity,  and  a 
chance  to  progress  are  most  important 
considerations.  Box  3282,  Editor  & 
Publisher. 


PHOTOGRAPHY 


PHOTOJOURNALIST.  World  class 
talent.  Prefer  daily  in  Chicagoland  area 
(within  50  miles)  but  will  consider  all 
offers.  Contact  Paul  (312)  423-2940. 


PRODUCTION 


PRODUCTION  MGR.  Proven  achieve¬ 
ments  in  small/large  papers.  Top  effi¬ 
ciencies,  cost  reductions,  quality  assur¬ 
ance,  creativity,  communications, 
management  and  technical.  Call  (314) 
272-8623,  (314)  278-1400. 


PRODUCTION  MANAGER  with  20  years 
experience  looking  to  relocate  in  Zones 
1  &  2.  Experience  includes  negotiating 
contracts  and  planning  and  designing 
new  production  facilities.  Excellent 
people  skills.  Box  3279,  Editor  & 
Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 
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SHOP  TALK  AT  THIRTY 


Should  we  make  color  user-friendly? 


By  Charles  Kinsolving  Jr. 

Once  I  was  asked  by  a  newly 
minted  marketing  vice  president, 
“Say,  Charlie,  how  exactly  would 
you  define  the  word  'marketing'?” 

It  is  a  good  question  to  which  there 
is  an  infinitude  of  answers,  but  the 
one  I  gave  him  that  day  was,  “It’s 
giving  the  customer  what  he  wants." 

This  is  a  highly  controversial  view 
but  in  an  era  when  there  is  a  variety  of 
media  sharks  circling  to  eat  our  lunch 
'(or  us),  it  seems  even  more  appropri¬ 
ate. 

How  do  we  give  them  what  they 
want?  First,  we  have  to  find  out  what 
they  want.  For  the  past  10  years,  vari¬ 
ous  groups  of  newspaper  marketers 
and  researchers  have  been  working  to 
find  out. 

Clearly,  our  clients  want  more 
color,  better  color,  and  consistent 
color.  They  would  also  like  to  be  able 
to  order  color  advertising  on  a  multi¬ 
market  basis.  (Parenthetically,  our 
readers,  especially  the  younger  ones, 
want  color,  too,  and  they  want  it  in 
advertising  as  well  as  editorial.) 

This,  we  conclude,  is  attributable 
to  the  dazzling  variety  of  policies 
which  have  been  adopted  by  different 
papers  over  time  in  the  color  area. 

Two  years  ago,  we  tabulated  the 
policies  papers  had  with  respect  to 
lead  time,  leeways,  and  minimums  for 
color.  We  found  that  lead  times  varied 
all  over  the  lot  and  had  a  number  of 
special  provisions  to  boot  —  for 
example,  papers  had  different  poli¬ 
cies  for  camera-ready  vs.  not;  differ¬ 
ent  policies  for  different  sections  of 


(Kinsolving  is  vice  president,  mar¬ 
keting  group,  Newspaper  Advertising 
Bureau.) 


the  paper. 

A  great  many  papers  had  color 
minimums  but  they,  too,  varied  all 
over  the  lot  and  were  variously 
expressed  in  lines,  inches,  or  pages. 
As  to  leeway,  the  results  were  so  per¬ 
plexing  that  we  did  a  follow-up  study 
to  find  out  what  they  meant,  and  it 
turned  out  that  different  executives  in 
the  same  plant  had  different  interpre¬ 
tations  of  the  provision  listed  in  their 
rate  card  and  in  Standard  Rate  and 
Data  Service. 


Last  year  one  of  our  media  buyer 
friends  tried  to  buy  a  quarter-page 
color  campaign  for  General  Foods  in  a 
long  list  of  papers,  ROP.  After  pro¬ 
longed  negotiations  with  the  papers 
on  the  list,  she  gave  up.  How  soon  will 
it  be  before  we  get  any  ROP  color 
linage  from  General  Foods  again? 

Do  we  really  want  any  multimarket 
advertising?  Are  we  ready  for  the 
color  world? 

We  think  there  are  two  compelling 
reasons,  beyond  the  desire  for  good 
color,  to  standardize  and  simplify  our 
color  policies: 

1.  increasingly,  media  buying  is 
computerized.  A  medium  which  has 
such  deviant  and  complex  policies 
that  it  will  not  fit  a  computer  program 
will  simply  be  kicked  out  of  the  com¬ 
puter  and  not  scheduled. 

2.  Our  American  Association  of 
Advertising  Agencies  (AAAA)  and 
Association  of  National  Advertisers 


(ANA)  friends  continue  to  stress  to  us 
that  the  people  buying  multimedia 
lists  are  entry-level  people.  They  may 
be  brilliant,  charming,  or  both,  but 
they  have  little  experience.  So  the 
provisions  affecting  media  buys  must 
be  simple  and  self-explanatory. 

Currently  the  charge  to  buy  color 
for  a  multimarket  newspaper  list  is  a 
charge  equivalent  to  establishing  the 
strategy  for  a  global  war. 

Last  year  the  standardization  task 
force  of  the  Future  of  Advertising 


Committee,  under  the  chairmanship 
of  Joe  D.  Smith  of  the  Ale.xandria 
(La.)  Town  Talk,  began  to  attack  the 
issue.  Some  standard  policies  were 
hypothesized  on  lead  times,  leeway, 
and  minimums,  and  a  minisurvey  of 
newspapers  of  all  sizes  was  con¬ 
ducted  by  task  force  member  Sam 
McKeel,  publisher  of  the  Philadel¬ 
phia  Inquirer  and  Daily  New.s. 

A  majority  of  the  newspapers 
surveyed  by  McKeel  felt  that  they 
could  accommodate  generally  to  the 
policies  suggested,  so  they  were  sur¬ 
faced  by  Frank  Savino  then  of  The 
Record  in  Bergen  County,  N.J.,  and 
myself  at  the  ANPA  Technical  Com¬ 
mittee  meeting  last  fall.  With  some 
suggested  amendments,  the  produc¬ 
tion  experts  saw  no  problem  with  the 
recommendations. 

Meanwhile  the  INAME  Color 
Committee  under  Jim  Doughton  of 
the  St.  Petershurp  Times  discussed 
the  proposals,  and  covered  them  in 
articles  in  their  monthly  magazines. 
The  Color  Committee  unanimously 
recommended  the  elimination  of 
minimums  to  the  INAME  board. 

In  January,  in  Miami,  the  propos¬ 
als,  were  submitted  to  the  Newspaper 
Ad  Plans  Committee.  There  were  no 
objections. 

The  proposals  were  discussed  at 
length  at  a  meeting  of  the  Standardi¬ 
zation  Task  Force  members  in  Detroit 
this  spring,  and  it  was  agreed  to 
approve  them.  Task  Force  members 
stressed  that,  if  we  are  trying  to  pro¬ 
mote  the  availability  of  color,  we 
should  not  allow  artificial  barriers  — 
(Continued  on  pape  50) 


LEE  DIRKS  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring, 
negotiating,  and 
consummating  the  sale 
of  their  daily  newspapers 
or  their  daily  or  non-daily 
newspaper  groups. 


Lee  E.  Dirks 


Owen  Van  Essen 


Suite  210  255  E.  Brown  St.  Birmingham,  Michigan  48011 
313-646-4230 


Clearly,  our  clients  want  more  color,  better  color, 
and  consistent  color.  They  would  also  like  to  be  able 
to  order  color  advertising  on  a  multimarket  basis. 
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celebrate  the  feast  of 
conferences  and  meetings  in  October 
with  your  ad  in  our  October  15  and  October  22  issues! 

There  are  no  less  than  five  individual  newspaper  conferences  of  significance  in 
October!  E&P  will  be  at  all  five  events  with  distribution  of  the  October  1 5  and 
October  22  issues! 

E&P's  October  15  issue  will  be  at  these  meetings: 

•  SNPA  (Southern  Newspaper  Publishers  Association)  Convention  — 
Oct.  16-19  at  the  Boca  Raton  Hotel,  Boca  Raton,  FL 

•  AP  Managing  Editors  Conference  —  Oct.  18-21,  Boston,  MA 

•  Inland  Daily  Press  Conference  —  Oct.  17-19  at  the  Drake  Hotel, 
Chicago,  IL 

E&P's  October  22  issue  will  be  at  these  meetings: 

•  INFE  (International  Newspaper  Financial  Executives)  Fall  Meeting  — 
Oct.  23-26  at  the  Queen  Elizabeth  Hotel,  Montreal,  Quebec,  Canada 

•  NNA  (National  Newspaper  Association)  Convention  —  Oct.  26-29 
at  the  Marriott  Hotel,  San  Antonio,  Texas 

Advertising  Deadlines 

October  15  issue:  Space  —  Oct.  5;  Material  —  Oct.  7 
October  22  issue:  Space  —  Oct.  12;  Material  —  Oct.  14 

Reserve  your  space  today!  Call  the  E&P  Ad  Representative  nearest  you! 


New  York 
1 1  West  1 9th  Street 
NewYork,  NY  10011 
(212)  075-4380 
Fax;  (212)  929-1259 


Chicago 

303  East  Ohio  Street 
Chicago,  IL  OOhl  I 
(312)  (>45-0123 


Los  Angeles 

Ste.  801,  3250  Wilshire  BIvtI. 
Los  Angeles,  CA  90010 
(213)  382-()34() 

Fax:  (213)  382-1108 


San  Francisco 

Ste.  1420,  450  Sansome  Street 
San  Francisco,  (iA  94111 
(415)  421-7950 
Fax:  (415)  .598-41  5() 


Toronto 

148  King  Koad  E. 

King  City,  Ontario  LOG  1 KO 
(416)  833-6200 


u  EcEfor&PubEsher 


No  matter  how  good  a  newspaper  is,  it’s 
useless  until  it  gets  into  the  readers’  hands. 

Making  sure  that  job  gets  done  right  are 
Marlene  Link  and  Paul  Johnston,  carriers  for 
the  Rocky  Mountain  News.  Marlene,  17,  is  an 
‘A  student,  varsity  athlete  in  three  sports  and 
yearbook  editor.  Paul,  15,  is  also  an  A  student, 
an  all-city  trombonist  and  was  carrier  of  the  year. 

Before  dawn  breaks  in  Denver,  both  are 
busy  with  routes  of  more  than  140  papers  each. 
They  provide  service,  notjust  delivery. 


“1  find  out  what  they  like.  Happy  customers 
are  the  best  kind  to  have’,’^says  Marlene.  Adds  Paul: 
“You  have  to  get  the  paper  on  the  porch  and  always 
on  time!’ 

That  attitude  has  helped  the  News  to  a  circu¬ 
lation  lead  of  126,000.  “Winning  the  service  battle 
wins  the  war,”  says  Ron  Myatt,  circulation  director. 
“The  foot  soldiers  in  the  field  are  the  ones  who  do  it!’ 

Marlene  Link  and  Paul  Johnston.  Dependable. 
Reliable.  Part  of  the  front  line  for  more  than  8,000 
people  at  Scripps  Howard  Newspapers. 


PEOPLE  COMMITTED  TO  EXCELLENCE 

SCRIPPS  HOWARD 
ill  NEWSPAPERS 


